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all Advances in Business and Linage 


Foreseen by Advertising Agents 


Gains of 10 Per Cent Mentioned by Several, Some Go Higher—Growth of 
Confidence Counted On to Speed Improvement 
By ROBERT S. MANN 


ESPITE obscurities in the business 

future, there is preponderant indi- 
cation of moderate increases in sales 
and advertising this fall, according to 
opinions of leading advertising agents 
gathered by Epiror & PuBLISHER this 
week. 

With Labor Day drawing near and 
with preparations for fall campaigns 
well under way in advertising offices 
throughout the country, a large major- 
ity of the agency men are counting on 
activity in the coming months which 
will exceed that &@ the fall of 1933. A 
few put their beliefs into percentages— 
several about 10 per cent over the ad- 
vertising of a year ago, one 30 per cent, 
another 25 to 40 per cent. One cited 
firms that have doubled their advertis- 
ing, and said his own firm had done 100 
per cent more business this year than 
last. More of the agency leaders 
avoided specific percentages, but gave 
evidence of their confidence that com- 
ing months will see a business upturn. 

A few were frankly pessimistic. One 
stated that “no conservative advertising 
agency” could urge its clients to expand 
their operations with any definite ex- 
pectation of an immediate revival of 
business, but that the present offered a 
rare opportunity for preparation of 
campaigns to be released when the turn 
is indicated. 

Another who declined to be quoted 
said he was “not prepared to make a 
fair-weather statement when I hon- 
estly do not yet see the right signs on 
the business horizon.” : 

On the other hand, however, some of 
the agency men pointed out that evi- 
dence indicates a definite upward trend 
in business, that statistics already show 
business gains, and that effects of the 
drought on purchasing power appear to 
have been exaggerated. 

Advertisers, it was commented fre- 
quently, are making their schedules on 
a short-range basis. Several agents 
urged that expansion of advertising 
should only be based on a thorough 
study of each firm’s individual prob- 
lems. Some comments said that the 
courage or hesitation of the advertis- 
ers themselves will play a large part 
in determining the fall trend of busi- 
ness, 

Interesting in connection with these 
comments from advertising agency 
chiefs was a statement released this 
week by the National Retail Dry Goods 
Association after a survey of represent- 
ative department and specialty stores, 
which said: 

“Despite the havoc of the drought, 
merchants in the major part of the 
country today viewed prospects for fall 
business with estimates of moderate and 
in many localities substantial gains over 
the fall season last year. Gains in dol- 
lar sales totals throughout the country 
in September, October, and November 
may be expected to register an approxi- 
mate 10 per cent increase over sales 
in the same months of 1933. This esti- 
mate is by no means fixed, since numer- 
ous factors, such as labor conditions, in- 
lation, and government spending may 
tend to raise or lower it. Certain indi- 
vidual stores in the survey reported 








they expected sales gains as high as 33 
per cent during the three months. 
“Merchants in the drought areas 
made no effort to minimize the effect 
of crop failures in their districts. Many 
of them informed the organization that 
sales at their best will likely be con- 
siderably under the volume of last fall 
due to the sharp curtailment in the pur- 
chasing power of farmers in the af- 


point in close touch with the national 
advertisers. 

“As actual business conditions are 
better than the actual state of mind 
generally prevailing in business circles, 
the conditions justify more advertising 
enterprise than we are likely to see,” 
said F. J. Ross, chairman of the board, 
Fuller & Smith & Ross, New York and 
Cleveland. 





over 1933. 


gain. 


be extended this fall.” 


this fall than in 1933.” 


of the same period a year ago.” 
“Probability is that 
crease over last year.” 


financial advertising.” 





HOW AGENCY MEN VIEW FALL LINAGE 


(THREE agency chiefs, answering the Epiror & PuBLISHER wire query, 
reported indications of a 10 per cent inerease in linage this fall 
One announced a 30 per cent increase in tentative commit- 

ments, and another said current preparations indicated 25 to 40 per cent 


Most of those queried declined to pin themselves down to percentages, 
but made statements such as the following: 


“Linage will compare favorably with similar period last year.” 
“I believe that advertising schedules from the big corporations will 


“All our clients with national distribution are spending more money 


“Because of lack of confidence, advertising budgets seem generally 
static, except in the building trades.” 

“Believes fall linage will exceed last year’s.” 

“Our billing for the next four months will be considerably in excess 
linage totals will continue to show in- 

“Our indications for fall orders are better than in 1933.” 

“Current preparations indicate more aggressive advertising and mer- 
chandising effort this fall and winter than last.” 


“It would not be surprising if the fall should witness an increase in 


“Linage should be slightly ahead.” 








fected regions. Like the ill wind, how- 
ever, which ever blows some good, the 
average for the country will be consid- 
erably strengthened by rosy prospects 
for business in the areas unaffected by 
the blight of drought, where abundant 
crops will bring generous prices, and 
where farmers will have more to spend 
than in many a long depression year. 
And these areas are by no means small 
in proportion to those devastated by arid 
weather. Furthermore, the survey re- 
vealed, there are numerous bright spots 
in wide drought areas, where crops 
have managed to survive through irri- 
gation, or sheer good fortune. 

“A point which adds an even more 
pleasant touch to the business picture, 
is the belief among many of the polled 
merchants that business after a sum- 
mer lull will resume a steady upward 
pace, in contrast to conditions last year, 
when heavy public buying in anticipa- 
tion of price increases, preceded a rapid 
falling off in retail purchasing in the 
fall. 


“Many retailers in drought areas were 
pinning their hope on Government re- 
lief appropriations to prevent sales from 
being too severely diminished. In many 
other parts of the country merchants 
were watching the home modernization 
program of the Government, in the hope 
that it might eventually strengthen the 
home furnishings market.” 


This statement from the retail side 
coincides quite closely with the state- 
ments of agency men from. their stand- 


“With the vast wreckage from the 
depression still undisposed of on one 
side of us, and on the other a flood of 
innovations coming upon us from the 
New Deal, to which the business world 
is obliged to adapt itself, it is easy to 
explain and understand the low ratio 
of faith and the high ratio of fear 
which seem to be under the surface al- 
most wherever you scratch it. Never- 
theless, as the fundamental improve- 
ment which some industries are enjoy- 
ing spreads to others which are still 
starving, the fear and faith ratios will 
change their relationship. The average 
general advertiser is not justified in 
maximum schedules, but he can, with 
an eye to the future as well as the 
present, wisely project normal schedules. 
“Current preparations do not give 
clear indications because they are 
spotty. Short commitments, too, are 
prevalent. Believe fall linage will ex- 
ceed last year’s and believe Federal 
Housing Administration plans, when 
they get into actual operation in our 
communities, sharply raising employ- 
ment and circulation of money, will af- 
fect favorably practically all industries, 
and hence increase general advertising.” 

A. H. Messing, president of Peck 
Advertising Agency, New York, was 
another who believed that business is 
better than commonly realized. His 
reply to Eprror & PupLisHer’s query 
said: 

“When I look back to the beginning 
of the world depression and remember 
the business and financial misery of only 


two short years ago, I wonder if the 
average corporation executive realizes 
that the United States is today slowly 
but surely coming out of its business 
lethargy. Financial corporation reports 
of earnings during the past year, par- 
ticularly the automobile, department 
store and mail order industries prove 
that business IS better. 

“For the past two or three months 
there has been a let up in many lines, 
but present indications are that with the 
turn of the fall there will be another 
move upward. 

“T believe that advertising schedules 
from the big corporations will be ex- 
tended this fall, especially in the terri- 
tory east of the Mississippi River and 
north of the Mason Dixon line.” 

B. C. Duffy, vice-president of Bat- 
ten, Barton, Durstine & Osborn, Inc., 
New York, stated: 

“We look for a very definite increase 
in fall advertising volume. At the pres- 
ent time many of our clients are work- 
ing closer to the closing date but it is 
interesting to know that they are going 
ahead definitely with increased appro- 
priations. 

“Our Fall 1934 business will be sub- 
stantially ahead of the same period in 
1933.” 

J. M. Mathes, president of the New 
York agency of J. M. Mathes, Inc., put 
it this way: 

“Business looks good for fall season. 

The fall linage volume will probably 
be about 10 per cent ahead of last year. 
Believe most general advertisers would 
be justified in extending their fall ad- 
vertising. Thorough analysis of their 
present and potential markets, however, 
should govern percentage of all in- 
creases in advertising budgets.” 
_ From Detroit, where the automobile 
industry has been having a year much 
better than last, the heads of two large 
agencies wired that increasing business 
volume might be expected this fall. 
Said H. T. Ewald, president of Camp- 
bell-Ewald Company : 

“Present conditions suggest 
growing volume of business will be 
done this fall. Reasons for this include 
fact that farm income is likely to be 
well above that of last year and general 
business confidence is gaining as effects 
of drought are shown to have been un- 
duly magnified by reports. Favorable 
showing in second quarter earnings by 
industry and declaration of regular and 
some special dividends have not only 
demonstrated continuance of our for- 
ward march but have put more cash 
money into circulation. Industry gen- 
erally is on alert to expand markets, 
and advertising is essential part of any 
plan to accomplish this. This is season 
for preparing to market new products 
for fall. Surveys made by several or- 
ganizations show gains in advertising 
linage over last year in spite of adverse 
conditions faced by manufacturers. 
Probability is that with increasing pub- 
lic confidence and more money in cir- 
culation, linage totals will continue to 
show increase over last year due to fall 
and winter campaigns now in contem- 
plation by widely diversified interests.” 

Willard S. French, president of 
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Brooke, Smith & French, also of De- 
troit, wired: 


been somewhat more than seasonal, | 
believe effect of drought on buying 
power has been considerably exagger- 
ated and that fall improvement will 
gain considerable momentum in com- 
mg weeks. My impression is that ad- 
vertisers generally recognize etfect of 
coming widespread government expendi- 
tures now getting under way and that 
linage will compare favorably with sim- 
ilar period last year.” 

And from the west coast, Emil 
Brisacher, president of Emil Brisacher 
& Staff, wired: 

“While fundamentals warrant belief 
that business is over long range trend- 
ing upward, the fact that this curve 
must constantly dip disquiets business 
and coupled with lack of knowledge of 
federal policies and drought and strikes 
has intensified pessimism at present mo- 
ment while business is sagging. Never- 
theless our tentative commitments for 
fall approximate 30 per cent over last 
year, but much is again subject to 
monthly reapproval. General feeling 
is for good late fall business.” 

H. K. Dugdale, vice-president of Van 
Sant, Dugdale & Co., Baltimore, re- 
ported that “Best indication of im- 
proved conditions is fact that keyed ad- 
vertising both magazines and newspa- 
pers is now producing better results 
than for several years.” He added: 
“Recommending fall and winter in- 
creases in practically all client sched- 
ules. Current preparations indicate 25 
to 40 per cent increase fall and winter.” 

H. H. Kynett, of Aitkin-Kynett 
Company, Philadelphia, wired laconic- 


ally: “Conditions indicate cautious ex- 
pansion. Linage should be slightly 
ahead.” 


Albert P. Hill, president Albert P. 
Hill Company, Pittsburgh, wired, “Lin- 
age placed for our clients for fall 10 
per cent greater than last year,” but 
added: “On account of uncertain busi- 
ness conditions manufacturers in this 
district inclined to sit on sidelines and 
watch developments carefully.” 

This question of business uncertainty 
formed the topic of John Pierre Roche, 
president of Roche, Williams & Cun- 
nyngham, Inc., Chicago. He said: 

“Let the government definitely assure 
manufacturers what to expect for the 
next twelve months in the way of legis- 
lation and regulation, and I confidently 
believe a definite improvement in busi- 
ness and in advertising would immedi- 
ately ensue. Uncertainty, with the re- 
sultant inability to plan ahead on a 
broad scale, is holding back numerous 
business expansion programs with which 
I am familiar. Outlook for fall is con- 
siderably better, however, than a year 
ago, although I think more confidence— 
based perhaps on hope rather than 
fact—existed then.” 

Business uncertainty and lack of con- 
fidence likewise appeared as vital fac- 
tors in the situation to Mark O'Dea, 
head of Mark O'Dea & Co., New York. 
His comment follows : 

“There are no apparent reasons, we 
feel, for national advertisers to antici- 
pate an immediate revival of business. 
Hence no_ conservative advertising 
agency can urge its clients to expand 
operations this fall, based on a predicted 
improvement. ‘Watchful waiting’ seems 
the wise policy. 

“Until the President adopts more sta- 
bilized policies, business will continue 
jittery, causing unemployment and re- 
duced buying power. Because of lack 
of confidence, advertising budgets seem 
generally static, except in the building 
trades. 

“The above is not intended as politi- 
cal pessimism; in fact now is a rare 
opportunity for advertisers to do thor- 
ough planning in advance. When the 
turn is indicated, those who are ready 
can immediately release their campaigns 
and win extra profits.” 

Arthur F. Sachtleben, vice-president 
of the Frank Presbrey Company, New 
York, cited three encouraging factors in 
the business outlook. He said: 

“Purchasing power of country should 
be greater this fall and winter than 


Editor 


current overemphasis of the drought 
would indicate, especially in regions 
where farmer has fair crops and will 
get higher prices, giving him a mar- 
gin for luxuries. The government's 
house-repair program looks as if it 
would develop significant betterment in 
employment. The marked increase in 
travel this season suggests a growing 
willingness to spend and broadening 
confidence. 

“Current preparations indicate more 
aggressive advertising and merchandis- 


ing effort this fall and winter than 
last.” : 
In the view of G. Lynn Sumney, 


president of the G. Lynn Sumner Com- 
pany, New York, advertisers themselves 
have the business future in their hands. 
He analyzed the situation thus: 

“Business hopes for and expects some 
improvement this fall. With sound 
courageous advertising that improve- 
ment is fairly certain to materialize. 
With, retrenchment in advertising it is 
equally certain not to materialize. 

“All our clients with national distri- 
bution are spending more money and 
doing a more thorough merchandising 
job this fall than in 1933.” 

Sherman K. Ellis, executive vice- 
president of Fletcher & Ellis, Inc., re- 
ported: “While conditions vary in dif- 
ferent fields, our clients look for better 
business this fall than last. Fall adver- 
tising appropriations of our clients equal 
or exceed those of the corresponding 
period of 1933.” 

Hopeful words for financial advertis- 
ing, which has lagged far behind other 
newspaper advertising, were contained 
in the statement of William H. Long, 
Jr., chairman of the board of Doremus 
& Co., New York. He said: 

“Replying to your wire, I am inclined 
to believe that business conditions are 
still too obscure to enable one to form 
any general opinion as to whether ad- 
vertisers as a class would be justified 
in extending their fall appropriations. 
This of course would not apply to cer- 
tain fields where a notable improvement 
in business has steadily been maintained. 

“Answering your second question, as 
you probably know, a large portion of 
our business is financial advertising, and 
I am inclined to think that we may 
expect some increase in fall linage vol- 
ume in comparison with that of last 
fall. Financial advertising as a whole 
suffered a decrease of approximately 24 
per cent in July of this year compared 
with July, 1933. This slump is quite 
natural in view of conditions existing 
in the financial field. However, it 
would not be surprising if the fall 
shovld witness an increase in public of- 
ferings of new securities, which would 
in turn increase the volume of financial 
advertising.” 

_ Although not referring specifically to 
financial advertising, Russell Law, 
chairman of the executive committee, 
Albert Frank-Guenther Law, Inc., New 
York, predicted moderate gains in lin- 


age. This agency also finds financial 
advertising a leading factor in its 
business. Mr. Law said: 


“Replying to your telegram received 
today, I do not believe that current 
business conditions in themselves would 
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justify advertisers in general embarking 
upon any substantial expansion in their 
advertising program. 

“What I do feel, however, is that the 
successful manufacturers, merchants, 
etc., of the future will be those who 
are far-sighted enough to maintain the 
public acceptance of their trade names 
rather than sacrific permanent good- 
will assets for temporary and ill-advised 
drastic economies. From this stand- 
point I believe advertisers are justified 
in moderate increases in their appro- 
priations, 

“For the first six months of 1934 our 
own business showed an increase of ap- 
proximately 10 per cent over the same 
period of 1933, and judging by prepara- 
tions for the fall, the last six months 
should at least equal if not slightly ex- 
ceed this ratio of gain.” 

Joe M. Dawson, vice-president and 
manager of the New York office, Tracy- 
Locke-Dawson, Inc., agency .with head- 
quarters in Dallas, Tex., said conserva- 
tively : 

“It is my opinion that any advertiser 
who believes in his product, the funda- 
mental laws of supply and demand, and 
the economic necessity of advertising in 
selling, will see ample justification for 
advertising this fall. Many will see 
justification in extending their fall ad- 
vertising. Just how far extension of 
schedules and markets can be carried 
forward at this time, in the face of po- 
litical and economic forces working in 
juxtaposition, is individually each ad- 
vertiser’s own problem. 

“We feel that advertising must play 
its part in the necessary maintenance of 
American standards of living this fall, 
as well as in the future. 

“Current preparations indicate con- 
siderable caution on the part of most 
advertisers. Actually, the smaller ad- 
vertiser is doing as much, if not more, 
than a year ago to extend his products 
and markets, but his actions are gauged 
by weekly check. Larger advertisers 
are maintaining and increasing their ad- 
vertising commitments for fall. 

“As far as our clients are concerned, 
we see reflected an actual belief in a 
good-sized fall business upswing. Our 
billing fors the next four months will 
be considerably in excess of 1933.” 
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W. D. McDonald, secretary of Henri 
Hurst & McDonald, Inc., Chicago, 
stated : " 

“The same principles of business seem 
to us to be operating today as they dig 
yesterday. One hundred and thirty mil- 
lion people still need and are buying 
the necessities and luxuries of life 
Someone will sell them. We are recom. 
mending that our clients proceed ful] 
steam ahead and go after this business 
using of course caution and prudence 
which always govern every situation 
We believe the one sure way to make 
business progress is based on the old- 
time principle that business is what we 
individually make it. Many so-called 
external influences then disappear. QOyr 
indications for fall orders are better 
than in 1933,” 

Said Charles Austin Bates, president 
of Charles Austin Bates, Inc., New 
York: 

“For those who are able to consider 
advertising as a sound and settled busj- 
ness policy and not as a shot in the arm 
there was never a better time to go 
ahead with reasonable aggressiveness, 

“Unmistakable signs, «ver a wide 
front, indicate a revival of courage and 
confidence. 

_ “Strikes and threatened strikes proye 
improved conditions. The country is on 
the verge of convalescence and convales. 
cents are usually fretful and irritable 
That’s a sign of recovery—and pretty 
soon the patient finds himself well again, 
without knowing exactly how he got 
that way. : 

“Latest bank statements, for the 
United States, show over $20,000,000. 
00G on deposit. 

“New York State’s savings banks 
alone have over $5,000,000,000. 

“All that money cannot remain idle 
much longer. 

“I don’t know whether or not adver- 
tising linage will increase this fall, but 
I do know it cught to.” 

C. C Younggreen, executive vice- 
president of Reincke, Ellis, Young- 
green & Finn, Inc., Chicago, wired that 
increased advertising and selling effort 
is not only to be expected but is de 
manded by conditions. He said: 

“In my opinion business leaders are 
making up their minds that just to stay 
in business and keep liquid is no longer 
encugh. The time has come to protect 
their positions in the minds of trade and 
consumer. In the last nine months 
business in most lines has had a taste 
of black figures in sales and _ profits, 
and business has realized that it is a 
great time to get in shape internally 
and externally; therefore salesmen are 
going back to work—personal salesmen 
to work cn the trade and printed sales 
men to work on the consumer. Re 
gardless of a temporary slump, partially 
seasonal, I believe conditions are sut- 
ficiently improved not only to justify 
but to make such procedure imperative, 
and I Icok for a continuation of the 
gradual increase in the use of adver- 
tising power offered by newspapers 
other mediums. I anticipate fall linage 
to be considerably larger than a yea 
ago. I know of conservative concerm 
that are now employing 100 per cent 
more advertising power than during 
the last six months cf last year, and 
at that time their appropriations wert 
still fairly good. We here had a goo 
year considering conditions and otf 
business was 100 per cent more the first 
six months of this year over last yeat; 
and our forecast shows greater ratio 
for balance cf year. This is a great OF 
portunity for advertising, which in m 
opinion is coming into its own m# 
bigger way than ever before and on4 

sounder basis. Businesses that are 8 
ing forward are going to take decisi0s 
on well-defined and thought-out plats 
and stick to them.” 


COPLEY MEN TO MEET 


The annual convention of executive 
of the Ira C. Copley newspapers wil 
be held in San Diego the week of Sept 
24. The publishers of Col. Copley’ 
Illinois papers will attend the conver 
tion as well as executives of his 
ern California units. 
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Forces Bill Through Legislature Which Gives All Municipalities the Right to Tax Newspaper 
Advertising—News Men Attacked, Beaten In Wild Legislative Session 


(Special to Epttor & PuBLisHER) 
ATON ROUGE, LA., Aug. 18— 
Newspapermen, for the first time in 

Louisiana's history, were excluded from 
the House of Representatives at the 
close of one of the stormiest legislative 
sessions ever held here, marked by the 
slugging of one newspaper photographer 
and threats of physical violence to re- 
porters. 

Following up the retaliatory news- 
paper revenue tax passed at the regular 
session, the legislature, under the iron 
rule of United States Senator Huey P. 
Long, passed a bill giving all muni- 
cipalities in the state authorization to 
tax newspaper advertising. No maxi- 
mum was set on the amount towns and 
cities can assess newspapers, both daily 
and weekly. 

Leon Trice, a New Orleans States 
photographer, was slugged as he raised 
his camera to take a photograph of Sen- 
ator Long. Robert Myers, Associated 
Press writer, was threatened when he 
went to Trice’s aid. F. Edward Hebert, 
also with the States, was arrested with 
Trice earlier in the session. Fist-fights 
and heated arguments occurred between 
the legislators as the session, at which 
26 bills, nearly all directed against the 
city of New Orleans, were passed with 
Senator Long in the seat of the “steam- 
roller.” 

In the closing minutes, of its session, 
from 1.45 until 3:10 a. m., this morning 
the House of Represenatives climaxed 
the activities of the past five days by 
barring representatives of the press 
irom the floor and informing them that 
they could sit in the public gallery if 
they chose. 

The ruling was the interpretation ot 
Speaker Allen Ellender upon the literal 
wording of “Rule 20” which bars all 
persons not members or employes of the 
house from the floor if any 10 members 
of that body request it. Representative 
Arthur Prevost immediately moved that 
this be suspended insofar as the local 
and foreign press crorespondents were 
concerned. 

Speaker Ellender ruled him out of 
order and he appealed from the ruling 
of the chair. The question of sustaining 
the ruling of the chair was put and no 
record vote was taken because the ballot 
Was so overwhelmingly in the affirma- 
tive. 

Mr. Prevost then left the house floor, 
declaring that the action was “a damned 
outrage,” and that he would refuse to 
cast another ballot as a member of the 
house until the press was restored to 
their benches and tables. 

Attorney General Gaston L. Porterie 
had tried to persuade Mr. Prevost to 
stay, but failed, and in the corridor 
Mr. Prevost met Senator Long. 

“If the lack of your votes defeat my 
bills, you'll be my enemy,” Long told 
Prevost, “and you'll be headed straight 
for political oblivion.” 

Photographer Trice had raised his 
camera to get a flashlight picture of thr 
senator and Mr. Prevost engaged in 
the argument, when he was suddenly 
assailed from behind by unidentified 
men. Seized roughly from both sides, 
Trice tried to protect his camera. He 
Was struck over the ear and knocked 
down. 

Robert Myers, Associated Press 
Writer, stationed regularly with the 
New Orleans bureau, came to Trice’s 
rescue and kept the milling crowd back 
— the cameraman could regain his 
ag continued up the stairs with a 
a flash globe in his camera, but by 
— time the crowd at the gallerv en- 
Tance was so dense that no one could 
. near the spectator’s gallery. 
role te a similar events of 
- — taking place on the house 
se Presentative Rupert Peyton, 

Ouse reporter for the Shreveport 








Journal, and Representative Claude 
Duke, a New Orleans attorney, had 
taken possession of the press box and 
had volunteered to take full notes of 
the proceedings for the newspapermen 
excluded. 

Representative Peyton rose to speak 
on a point of personal privilege in con- 
nection with the demand that he return 
to his seat. As he began to speak, Rep- 
resentative George Lee rose and 
shouted : 

“You have been trying to bully this 
house long enough.” 

“Let somebody come down here and 
try to put me out of this press box,” 
Representative Peyton replied. 

Lee rushed to the front of the house 
seized Representative Peyton and began 
to shake him. The latter reached for 
ene of the leather carriers used in send- 
ing dispatches by pneumatic tubes from 
the press box to the telegraph room. 

At this point Sergeant-at-Arms 
Thomas rushed between thetwo. Mem- 
bers from all parts of the floor were 
drawn to the sence and in the melee, 
Representatives Hamiter and Lee both 
swung, but no blows landed, except that 
Mr. Lee’s glasses were knocked off and 
fell to the marble floor, where thev 
broke. 

Order was restored at once. Members 
returned to their seats, all but Repre- 
sentative Peyton, who remained in the 
press “scoop” although he left it a short 
time later to return to his desk and vote 
on one of the amendments. 

Speaker Ellender was asked by some 
of the correspondents if they might 
use the office of the sergeant-at-arms 
as their headquarters, since they could 
see and hear what was going on 
through the open door. Mr. Ellender 
refused. 

“The press has wanted this and asked 
for this all week, and now we're glad 
to give them what they want,” he an- 
nounced loudly. “And you may quote 
me on that,” he added. 

Some of the newspapermen were able 
to get into the spectator’s gallery and 
some were not, because it rapidly filled 
after the house had ruled out all spec- 
tators. 

The bill permitting municipalties to 
tax newspapers and motion picture ad- 
vertising received no more debate in 
house and senate than did the other 
bills sponsored by the Long organiza- 
tion. 

The Senate finance committee, while 
considering the bills before they were 
reported out, was for the first and only 
time during the day’s session Friday, 
August 17, in unanimous accord on the 
newspaper tax bill. Most of the bills 
were favorably reported with contemp- 


tuous regard for their contents. Sen- 
ator Long frequently telling the com- 
mittee members ‘“what’s the use of 
taking up so much time reading these 
bills, go ahead and pass ’em.” 

When the newspaper tax bill, second 
to be passed by Louisiana within a few 
weeks, came up, Senator Wingrave re- 
{used to accept Long’s explanation that 
the measure was a “good bill.” 

Senator Dore attempted to carry out 
the demand of Senator Long for a fa- 
vorably report, but Senator Wingrave 
interrupted. 

“Wait a minute 
demanded. 

“I think everybody is in favor of the 
bill,” said Senator Long. 

“Not so fast, I want to find out what 
I'm doing sometimes, you know,” said 
Senator Wingrave. 

“This is not going to hurt the city 
of New Orleans,” said Long. “Let’s 
be fair to the city. Let’s be nonfac- 
tional.” 

“But I’m asking you to tell me what 
I’m going to vote for,’ Senator Win- 
grave repeated. 

Senator Long then explained that 
“the tax authorized in the bill would 
go to ERA for use in the relief of the 
unemployed.” 

“The newspapers have been asking 
that the unemployed be relieved,” Long 
said; “now let them back it up by con- 
tributing a little.” 

The bill was finally reported favor- 
ably, went to the senate and house for 
passage, and at this writing only needed 
the signature of Governor O.K. Allen to 
become law. 

The arrest of Reporter Hebert and 
Photographer Trice of the New Or- 
leans States early Friday started as a 
serious move, but was turned into a 
farce before punitive measures were 
taken. It gave a hint, however, of 
what methods can be and_ probably 
would be utilized by Long if his power 





wait a minute,” he 


extended further than the state of 
Louisiana. 
The senate finance committee had 


just convened, later to railroad through 
the newspaper-municipal tax bill and 
other measures, when Trice and Hebert 
entered the room. 

Senator Fred Oser of New Orleans 
was seated at the table by Long when 
he spied the photographer. He warned 
Trice not to make any photographs. 

“You’re not going to make any pic- 
tures in here,’ he warned Trice. “You'd 
better not make my picture.” 

Although a strong supporter of Sen- 
ator Long and his administration, Oser 
had previously steered clear of Long 
when a photographer was present. 





WALTER STRONG MEMORIAL STADIUM | 

















The Walter A. Strong Memorial Stadium at Beloit College, Beloit, Wis., which 


will be dedicated Oct. 13. 


The stadium, a modernistic concrete structure, is 


the gift of Mrs. Josephine Strong of Winnetka, Ill., in memory of her late 
husband, Walter Ansel Strong, former Chicago Daily News publisher and a 


member of the 1905 class at Beloit. 


The structure will accommodate 2,000 


spectators. 


He said that he would not have his 
picture made with Senator Long. 

Trice set his camera beside Senator 
Joseph Bistes of New Orleans, an anti- 
administration member. Bistes pulled 
a lever on the camera and a light 
flashed. 

Senator Dore halted the proceedings 
of the committee and turned to Trice 
and ordered him to leave the room. 

“You can’t take any pictures in here,” 
he said to the photographer. “If you 
do I'll smash that camera and have you 
brought up before this committee and 
tried for contempt. Get out of the 
room.” 

Senator Bistes told the committee 
that he had snapped the picture and 
that Trice had not violated the order 
of the committee. 

“You can’t do anything to him,” said 
Senator Bistes. Senator Dore asked 
Trice if he was going to leave the 
room, and when the photographer did 
not move, the chairman called to Joe 
Messina, state highway policeman, ser- 
geant-at-arms of the senate and per- 
sonal bodyguard of Senator Long. 

“Take that photographer out of the 
room,” Dore ordered. 

Trice offered no resistance, but once 
outside the door, he turned, raised his 
camera above the heads of a group ot 
spectators and snapped another picture 
of the committee. 

“Get that man and bring him in here,” 
Senator Dore ordered Messina. 

Senator Oser again protested that he 
did not want his picture taken. 

Senator Long reminded Senator Dore 
that Trice was not in the committee 
room when the second protograph was 
taken. 

“Let him alone,’ Senator Long said. 

Meanwhile, however, Messina had 
disappeared. 

He followed Trice from the second 
floor to the pressroom in the basement 
of the building and there placed him 
under arrest. , 

Hebert, in the pressroom at the time, 
protested against the arrest. He told 
Messina that the photographer would 
not attempt to make additionai pictures. 

“You come, too, you are under arrest 
also,” was Messina’s reply to Hebert. 
He then took the two before the com- 
mittee. 

“Here you are prisoners,” Messina in- 
formed Senator Dore. 
“Don’t interrupt 

Dore replied. 

Richard Leche, secretary to Governor 
O.K. Allen, appeared on the scene and, 
laughingly, said: 

“T will act as counsel in this case. 
Are these men charged or discharged?” 

“Discharged,” Senator Dore snapped. 

Members of the committee and spec- 
tators burst into laughter, and the in- 
cident was closed. 

Representative Peyton, the Shreve- 
port newspaperman who held the house 
press box against all comers, at the be- 
ginning of last night’s session made an 
address calling upon the nation to wit- 
ness the citizens of Louisiana were be- 
ing deprived of their civil rights and 
rights of local self-government. 

The bill authorizing municipalities to 
tax newspapers follows: 

Hovse Bitt No. 18 
By Messrs. Burke, Burgess, Hoffpauir, Pic- 


the committee,” 


ciola, Cole, Jones M., Maaux, Wimberly, 
McGrath, Dicharry, Delesdernier, DeHass 
and Guillory. 

AN ACT 


To authorize the parishes and municipali- 
ties of the State to levy license taxes upon 
every person, firm or corporation engaged in 
the business of selling, or making any charge 
for, advertising or advertisemerts, whether 
printed or published, or to be printed or pub- 
lished, in any newspaper, magazine, periodical 
or publication whatever having a circulation 
of more than 20,000 copies per week, or dis- 
played and exhibited, or to be displayed and 
exhibited, by means of moving pictures, re- 


(Continued on page 20) 
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RADIO SURVEY PUBLIC 
BUSINESS, SAYS DILL 


Can’t Understand What 
Newspapers Are ‘Getting Ex- 
cited Over’’—Reveals He 

Protested Mallon Story 


Senator 


(By telegraph to Eviror & PuBLisHEr) 

SPOKANE, Aug. 22—Senator Clar- 

ence C. Dill, author of the Government 
Communications Bill, told Epiror & 
PUBLISHER in an exclusive interview 
that he “can’t understand why Epiror 
& PUBLISHER and the damn newspapers 
are getting,so excited over radio news 
broadcasting.” He defended his use 
of the Senatorial franking privilege in 
mailing a questionnaire to 600 radio 
stations regarding the setting up of a 
radio news bureau. Mr. Dill retires 
trom politics in January and may start 
a radio news bureau. 
_ Senator Dill also revealed for the 
first time that he had protested to 
Paul Mallon, author of a syndicated 
Washington political comment column 
against a recent column in which Mal- 
Jon said a certain far west Senator 
and his former secretary are in hot 
water. Mallon said they had invoked 
the ire of Secretary Ickes by purported 
profiteering in lands to be benefited by 
the building of a government dam. 

“I wrote Mallon,” Dill said, “that 
some of my friends thought he was 
talking about me and that if he meant 
me I want to know who were his 
informants so I can start a few libel 
suits. I sent Mallon a copy of an 
anonymous letter written to me from 
Washington on Press Club stationery 
saying that Mallon was privately say- 
ing he meant me and my former sec- 


retary, but Mallon denied the whole 
thing. 
“He said he had been handed a 


statement and didn’t know who was 
meant by the inference. I also wrote 
Ickes and he wrote that he knew noth- 
ing about it in connection with me. 
It’s not my honesty that I’m worried 
about because I know that’s all right. 
I am bothered that anyone would think 
I could be so politically dumb.” 

Speculation has been rife in the state 
of Washington as to who Mallon meant 
in his column which incidentally was 
published by the Portland Oregonian 
but omitted by Spokane, Seattle and 
many other state papers. Some news- 
papermen went so far as to comment 
privately that whomever was intended 
will soon be a dead issue in the politi- 
cal arena and that any other national 
venture by such an individual would 
be “tremendously handicapped.” 

“Mallon said ‘a far west Senator’,” 
so it might be some one in Montana 
or Colorado or Nevada who was buy- 
ing up Jand to be increased in value 
by the building of a government dam.” 
_ “Certainly I used my Senatorial frank 
in sending letters to the radio stations,” 
the Senator said. “I thought it was 
public business, which has never been 
defined, and I am still of that opinion. 
I may want to offer an amendment to 
the Communications Bill, on which 
there may be a special reason, or I 
may want to make a speech in the Sen- 
ate as well as before the National 
Association of Broadcasters. Who is 
competent to question that belief ex- 
cept the Postmaster General? He has 
made no protest. The charge that I 
used my frank to farther information 
for private use is trifling and insincere.” 

“The explanation for the criticism at 
this time,” he told Eprror & PuBLISHER, 
“lies in the fact that Roy Howard fears 
that I may start a radio newsgathering 
service which would compete with his 
organization. I may do that. 

“But why all the excitement? The 
newspaper contest with the radio isn’t 
over news, it’s over advertising. Early 
returns on my questionnaire show many 
stations aren’t satisfied with the five 
minute broadcast. They want fifteen 
minutes. That will only help the news- 
paper, I honestly believe, because peo- 
ple will want to get a newspaper for 
the details. Leased wire charges now 
make news too expensive for the or- 
dinary station. A radio newsgathering 
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organization will only be made possible 
through the use of short waves. _ 
think the only news stories the radio 
stations want are running accounts ol 
outstanding events and flashes on spot 
néws.” 





SUBSIDIZED RADIO HIT 


Canadian Weeklies Protest Use of 
Government Aided Stations 


Protest at the use of subsidized radio 
for advertising purposes was voiced in 
Montreal at the annual convention of 
the Canadian Weekly Newspapers As- 
sociation, on Aug. 17, when it was 
pointed out in a resolution that “radio 
has invaded the advertising field, and 
whether we appreciate it or not, is a 
new competitor with which we have 
to contend. It has as much right in 
this field as we have, so long as it re- 
mains in the form of private enterprise 
seeking to build business by its initia- 
tive and for its profit. 

“However, the Dominion of Canada 
has set up a radio commission and is 
collecting a toll from radio users and 
from this and other funds is assisting 
radio broadcasting. Therefore be it re- 
solved that we, the members of the Ca- 
nadian Weekly Newspapers Association, 
protest against the introduction of bo- 
nused competition, and we urge upon 
the Canadian Government and the di- 
rectors of this association be asked to 
wait upon the members of the Do- 
minion Cabinet, the Radio Commission 
and such other public bodies as they 
deem fit, asking recognition of the prin- 
ciple that radio stations in receipt of 
government grants, or beneficiaries of 
the Dominion Radio Commission's 
operations in the form of subsidies or 
services, be debarred from broadcasting 
commercial advertising.” 

Competitions for the best newspapers 
were won as follows: Savage Shield, 
Grand Forks Gazette; Clark Gup, Co- 
bourg Herald; Mason Trophy, Simcoe 
Reformer. 

The following slate officers were 
elected: Immediate past president, C. 
Clarke, High River, Alberta; president, 
Adam L. Sellars, Huntingdon, Que.; 
first vice-president, C. A. Barker, Chili- 
wack, B. C.; second vice-president, L. 
J. Bennett, Carmen, Man. 


BELLOWS JOINS BROADCASTERS 


Will Aid in Fight to Retain Present 
Control of Air 
(Special to Epvittor & PUBLISHER) 

Wasurncrton, D. C., Aug. 22—Henry 
A. Bellows, former vice-president of the 
Columbia Broadcasting System, has 
joined the executive staff cf the Na- 
tionai Association of Broadcasters, and 
will lead the ra:lio interests in their 
fight against loss of 25 per cent of 
their facilities to non-profit stations. 

He will begin at once the preparation 
of the broadcasters’ case to be presented 
to the Federal Communi-ations Com- 
missicn at hearings which begin Oct. 1, 
at which the Comnussion will carry out 
the mandate of Congress for an inquiry 
into the propriety of transferring one- 
fourth of the existing facilities to cul- 
tural, educational, religious, agricultural 
and labor groups. 

A member of the original Federal 
Radio Commission, Mr. Bellows has 
been active in the industry’s public rela- 
tions work, and has for some years been 
a director of the broadcasters associa- 


tion, and crairman of its legislative 
committee. 
The Communications Commission 


hearings will continue until all inter- 
ested parties are heard. 


WOOD GRANTED PATENT 


Press Designer Invents New Multiple 
Unit Printing Device 
(Special to Epitor & PuBLISHER) 

WASHINGTON, . C, Aug. 20— 
Henry A. Wise Wood, of New York, 
has been granted a patent on his in- 
vention of a new multiple unit printing 
press, the United States Patent Office 
announced today. 

The new press contains a perfecting 
press unit and a multiple-impression 
unit which enable printing upon a cum- 
mon web. The two units are disposed 
in a superimposed relation one to the 
other and are driven by a motor lo- 
cated between the two units. 

Mr. Wood has assigned his patefit 
rights to the Wood Newspaper Ma- 
chinery Corporation of New York. 
He was allowed claims on 11 new fea- 
tures included in his device. His pat- 
ent has been pending before the patent 
officials since 1931, it was reported. 











PLANS $500,000 BROADCASTING STUDIO 








HE Chicago Tribune announced 

Aug. 19 that it has ordered the steel 
for a half-million dollar broadcasting 
studio building for WGN, its radio 
station. 

The new structure, which will house 
all the Tribune’s radio activities, will 
be erected just north of the Tribune 
Tower and will be three stories high. 
To be constructed of Bedford stone, 
its architecture will be Gothic, in har- 
mony with the tower. 

Building operations are to begin as 
soon as materials are delivered. Pres- 
ent plans call for an eventual building 
of 24 stories, but only the first section 
of three stories is definitely assured. 
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WGN is expecting to occupy its new 
quarters by June, 1935. 

Raymond Hood, noted American 
architect, who died recently, and one 
of the original designers of Tribune 
Tower, and John Mead Howells, also 
architect of the tower, designed the 
new structure with their associates, J. 
Andre Fouilhoux and Leo J. Weissen- 
born. 

The radio building will contain a stu- 
dio theatre with a stating capacity of 
600 and capable of accommodating a 
100-piece symphony orchestra; three 
other studios, a music library, sound 
effect rooms, property, reception and 
various other rooms and offices. 





SECRECY PRESERVED 
IN LABATT CASE 


Attorney General Constituted Him. 
self Sole Source of Statements 
And All Lesser Officials 
Were Mum 


(Special to Epitor & PuBLisHER) 


Toronto, Aug. 20—Ontario official § 


in charge of the solution of the Labat 
kidnaping mystery maintained through. 
out a policy of complete silence tha 
aroused both indignation and dismay 
among Canadian and United Staty 
newspaper reporters and photographer; 
assigned to cover the case. 

Behind this policy of complete silenc 
was the absolute respect for law which 
is held by Canadian officials and citizen; 
generally. Attorney General Arthur E 
Roebuck, who has complete supervisioy 
over the administration of justice jp 
Ontario, sent out the word that n 


statements about the case were to k/ 


issued except through his office. From 
men in the lower ranks to officers in th 
higher ranks of the police, there wa 
absolute obedience to this order. Eve 
the lowly police constable assigned t 
guard the Labatt home at London r. 
fused to commit himself on anything 
but the time of night or the weather, 
The attorney-general, no doubt, in e. 
forcing this policy was actuated bya 
desire to prevent any information from 
leaking out that would give the crimin. 
als the least inkling as to what was in 
the minds of the authorities. The news. 
papermen did not complain of his m- 
tives. They were as anxious as he to 
see the kidnappers apprehended. That 
would have been as big a story as th 
actual abduction, if not bigger. 
However, in the minds of the report- 
ers from across the border, some oi 
whom had had previous experience in 





covering kidnappings, the virtual cer- 
sorship imposed by the Mr. Roebuck | 
was open to severe and justifiable crit- | 
icism, 

In the case of the Labatt “snatct’, 
there was the usual welter of rumor, 
report and counter-report. One report 
was that there had been no kidnapping 
Another was that there had been m 
ransom payment. Still another was 
that a young man, employed as a pat- 
time worker at the Labatt brewery hai 
been “put on the spot” either becaus 
he had a part in the case, or becaux 
he knew too much. 

In several futile attempts to pierc 
the barrier of secrecy, the reporters 
not only telephoned the Attorney-Ger- 
eral with a spokesman having authorit 
to speak for all press representatives, 
but also sent letters signed by al 
to the Labatt family. In each ca 
the reply came back, “There is no at- 
swer.” 

In addition to local reporters, out 
of-town newsmen present included; S. 
E. Bower, J. Hayden and H. E. Bauet, 
Detroit News; J. L. Killgallen, Inte- 
national News Service, New York; 1. 
R. Buck, Associated Press ; James Ma 
Donald, New York Times; J. D. 
lins and H. B. Burton, Detroit Times; 
Percy T. Cole, L. M. McKecknie atl 
C. Woods, Toronto Telegram; A. W. 
Hamilton, Border Cities Star; Riki | 
Murray and Al Mosse, Detroit Fre 
Press; Harvey J. Hickey, Jessie Mc 
Taggart and Nelson Quarrington, Tor- 
onto Mail and Empire; C. Pascoe, Ath. 
Gow and Frank Croft, Toronto Stor; 
E. S. Johnson and D. E. Burritt, Cam 
dian Press; and R. Owens, United 
Press. 





BUILDING SOLD 
The Knoxville (Tenn.) Journal built 
ing was sold August 17 at a trustee 
sale at the courthouse to the Prudem 
Insurance Co. for $150,000. Publisher 
of the Knoxville Journal had no interet 
in the sale as the Journal merely leas 





the building. 


CHANGES TO WEEKLY 
Gainsville (Fla.) News, after pub- 
lication as a daily until Aug. 10, is 
being published as a weekly, on Thu 
days. 
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FIRST SUNDAY PAPER IN BALTIMORE 


Published Dec. 18, 1796, the Sunday Monitor’s Only Issue Is Earliest Extant, Preceding N. Y. 
Observer by 13 Years—Start Due to a Fire, Demise to Labor Shortage 
By ALFRED McCLUNG LEE, Ph.D. 


UST as the Boston News-Letter of 

1704, the first American weekly, had 
a one-issue predecessor 14 years earlier 
in Publick Occurrences Both Forreign 
and Domestick, so_the first Sunday 
paper—The (New York) Observer— 
had a one-issue predecessor in the 
Baltimore Sunday Monitor of Decem- 
ber 18, 1796, 13 years earlier. 

With the motto, “How sweet the 
toil, when Philanthropy’s the Cause,” 
Philip Edwards brought out a “SPECI- 
MEN of what he humbly hopes will 
entitle him to future favour.” This 
“SPECIMEN” number of the Sunday 
Monitor, only one copy of which is 
known to exist, kept in the files of the 
Maryland Historical Society at Balti- 
more, is the first known Sunday paper 
in this country to have been issued with 
the intent of regular publication. 

Broadsides and newspaper extras, 
printed now and then during the Revo- 
lution, preceded the Monitor into the 
Sunday field by almost 20 years, but 
these earlier papers never made claim 
to continued publication. On January 
12, 1777, for example, Powers and Wil- 
lis of Boston issued a broadside which 
was made up of extracts from six let- 
ters, mostly from Trenton, dated De- 
cember, 1776, and January, 1777. The 
sheet, 10 by 1534 inches, introduced it- 
self with: 

“The Letters, whereof tlie following are 
Extracts, being wrote by several Field Offi- 
cers in the American Army, arrived in Town 
last Evening, and are made Public to defray 
the Expences of obtaining Intelligence from 
the Army.” 

The official account of the prelimi- 
nary peace articles between Great Brit- 
ain and the United States occasioned a 
Sunday extra of The South-Carolina 
Gazette and General Advertiser on 
April 20, 1783. John Miller, the pro- 
prietor of this Charleston paper, evi- 
dently found no reprimand for his un- 
usual action in the “pleasing counte- 
nances of its citizens on Monday... . 
truly expressive of the pleasure they 
derived from receiving the official ac- 
count of the conclusion of a war, be- 
gun on one side in injustice, carried on 
in wickedness and folly; and opposed 
on the other from the strictest principle 
of self-defence, the maintenance of their 
freedom and property.” A less cordial 
reception greeted later Sunday offerings. 

Perhaps even the Monitor was not 
the first American Sunday paper, for it 
contained “From a Correspondent—A 
FRAGMENT” which reveals this in- 
formation about a predecessor : 

“During the last Century, several great 
men undertook to furnish a SUNDAY 
OLIO, and in the most variegated garb 
dressed up their ‘TERMS;’ but rapidly de- 
scending from the sublime into the ridicu- 
lous, they with a single dash of the goose- 
quill, thus—laughable ANECDOTES, and 
entertaining STORIES’—hushed the BRAT 
forever,” 

The satirical nattre of this “FRAG- 
MENT” leaves room for its interpreta- 
tion figuratively or as a statement of 
fact. To date, nevertheless, no other 
trace of this sheet has come to light. 

The sole issue of the Sunday Moni- 
tor contains an array of news. essays, 
Poetry and communications. The fact 
that a few of the items in the four- 
column four-page sheet filled extensive 
Space irked the professional pride of 

dwards, former editor of The Mary- 
land Journal & Baltimore Daily Adver- 
tiser. Hence this apology: 

“The Editor solicits the indulgence of a 
generous public for any impropriety which 
may appear in this first number of the Moni- 
tor. He shall ever be open to admonition, 
and respectfully consider, the public good 
his end the public will his guide. The Col- 
ig of the Monitor shall not in future 

@ surcharged with any lengthy matter. Sweet 
variety shall be the object, on all the favorite 
topics which constitute the useful and the 


agreeable.” 
Eo Editor” did well to insert this 
of - fourth page. The proceedings 
the “Congress of the United States, 
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First Sunday paper of the United States appeared only once, but the editor 
ad the idea which won success later. 


HOUSE OF REPRESENTATIVES” 
took more than five columns. Four of 
those five columns, however, were de- 
voted to George Washington’s address 
to his “Fellow Citizens of the Senate, 
and of the House of Representatives,” 
dated December 7. 

While Edwards did not speak directly 
upon his invasion of the Sabbath, he 
took care to mix spiritual messages 
with his earthly news and light read- 
ing. The featured “story,” in fact, is a 
communication “For the Monitor. . . . 
On DEITY” signed “EUGENIUS” 
which has this prologue: 

“A friend lately suggested to me that you 
intended to open a Sunday Paper, peculiarly 
for the benefit and instruction of the gen- 
eral class of our fellow-citizens. This use- 
ful design, I hope will meet with deserved 
success. There are no less than six papers 
of this kind published in the city of London. 
As the nature of this paper will always fur- 
nish a moral or religious essay, allow me, 
without further comment, to recommend the 
following sketch, in your first number:” 

The tenor of these statements sug- 
gests that Edwards concocted them to- 
gether with the essay on four proofs 
for the existence of God to counterbal- 
a such poetry “ON VARIETY” as 
this: 

“T’ll live no more single, but get me a wife, 
For change, says poor Tom, is the comfort ot 

life. 


A wife then he got, and no mortal could be, 

A few weeks after marriage, more happy than 
he. 

But when children and squalling began to 
encrease. 

And a loud scolding doxy molested his peace, 

I wish in my heart I was quit of my wife, 

For change, says poor Tom, is the comfort of 
life.” 

The Monitor contained considerable 
news. A tabular return of “Votes 
for PRESIDENT and Vice-President” 
from seven states told of a close elec- 
tion. Adams led Jefferson by two elec- 
toral votes and Pinckney by four, with 
Burr far behind. Most other news was 
bulked under a heading. “BALTI- 
MORE, Dec. 18,” which contained in- 
formation from many places other than 
Baltimore. Choice bits were: 

“A tribe of southern Indians lately passed 
through this town, to Congress, and their 
journey was made light by the benevolence 
of our generous citizens. 

“Marriages of late, have been very fre- 
quent in this town. Joyous times, of course, 
for some folks, whilst others are filled with 
agreeable anticipations. - In New- 
England, an old lady was lately tried for 
a WITCH, but the humane Judge, after 
much investigation, pronounced the demoniac 
to be in the accusers, and not in the woman.” 

“NOTHING of importance very recently 
has arrived from abroad. It is said that 
England and Spain are in a hostile state, 
and that an Envoy, lord Malmsbury, has gone 


trom London to Paris, to negotiate a peace 

While the winter is uncommonly 
sevre at this early period, we find uncom- 
mon conflagrations in several parts of the 
United States; one recently in this town; a 
second, more dreadful, in New-York; and a 
third, the most awful and distressing that 
ever happened in America, in the unfortunate 
town of Savannah.” 

While the Monitor carried 10 adver- 
tisements, they probably meant little 
revenue, likely just pitkups to indicate 
what advertisements would look like in 
the sheet. They toJd of the “Magazine 
of Knowledge,” “BOURBON COF- 
FEE,” ship sailings for Philadelphia 
Rotterdam, and the like. 

The Sunday Monitor owed its birth 
to an accident, its early death to its 
prematurity. Edwards, who had’ edited 
the Baltimore Daily Advertiser, had 
purchased an interest in the Maryland 
Journal and consolidated it with his own 
on January 1, 1795, as the Maryland 
Journal & Baltimore Advertiser. This 
gave him a partner, Francis Brumfield, 
who was succeeded by two others dur- 
ing the next 21 months in efforts to 
keep the venture alive. From Septem- 
ber 8 to December 3, 1796, Edwards 
finally tried to make a go of the Jour- 
nal alone, but on December 4 his print- 
ing office was destroyed by fire, the im- 
mediate cause of the Monitor’s incep- 
tion. The notice of the fire in the 
Federal Gazette & Baltimore Daily 
Advertiser, signed by Edwards, de- 
scribes the calamity. 

“Citizens: The dreadful fire which hap- 
pened on Sunday last, contiguous to my 
printing office, obliged me to remove the 
apparatus, and everything belonging to my 
business, so that I have not a single press 
fit to work, and a considerable quantity of 
types thrown together in the utmost confu- 
sion. Being thus unfortunately situated, I 
have through necessity, suspended the pub- 
lication of the Maryland Journal, &c., but 
hope in a few days to be enabled to com- 
mence again its publication; and that my 
friends and customers, considering the great 
calamity which has taken place, and the 
trouble and difficulties I have experienced, 
will kindly wait a few days.” 

During this suspension, which lasted 
until December 27, Edwards must have 
hit upon the Sunday paper idea as a 
novelty which would hold his public 
and which might supplement his future 
business. As a matter of record, Ed- 
wards’ control of the Journal ceased 
July 1, 1797, after two other suspen- 
sions and an effort to turn its publica- 
tion over to D. Finchete Freebairn, a 
competitor. Labor scarcity, caused by 
the many chances for skilled printers 
to set up their own shops, furnishes 
the best answer to Edwards’ troubles. 
In the Monitor, notices were carried 
that “The Maryland Journal will be 
published as soon as workmen can be 
engaged” and that “the highest wages 
will be given.” But the Journal soon 
died. 


The first issue of the first regularly 
published Sunday paper in the United 
States, as the writer told in Eprror 
PuBLISHER on Dec. 2 and 16, 1933, ap- 
peared on Feb. 19, 1809, one week after 
Abraham Lincoln was born in a Ken- 
tucky cabin. Of octavo size—about five 
by eight—with eight pages to the issue, 
the New York Observer looked more 
like a throw-back to the first weekly 
sheets in the American colonies than a 
contemporary of the stodgy dailies in 
its own period. Published at T. Pow- 
er’s bookstore, 116 Broadway, from Feb. 
18 to March 5, and at Sinclair’s book- 
store after March 19, the Observer was 
printed by William Elliot at the corner 
of Wall and William streets from the 
latter date. With the issue of March 
26, William Elliot appeared as the ad- 
mitted printer and publisher of the 
sheet, and he was probably prominent in 
its original establishment. 

Philip Edwards and William Elliot, 
two long forgotten pioneers in Sunday 
journalism, deserve a place among 
American journalism’s many innovators. 
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N. Y. GUILD CONTINUES TO PICKET 
DAILY’S PLANT; CROSBY FILES SUIT 





Staten Island Advance Petition 


For Injunction Not Yet Acted 


On—Guild Memo to Scripps-Howard Editor Outlines 
Views On Collective Bargaining 





N EMBERS of the Newspaper Guild 
of New York this week continued 
to picket the Staten Island (N. Y.) 
Advance in protest against the discharge 
of Alexander L. Crosby, news editor 
and editorial writer, who was the only 





Left to right: 





vance readers, pledging them not to buy 
the paper during the controversy. Mr. 
Randau said that over 2,000 signatures 
had been obtained on these cards. Ad- 
vance officials denied that circulation 
had dropped, saying that recent news 





Heywood Broun, president of the American Newspaper Guild; 


Alexander L. Crosby, discharged Staten Island Advance news editor, and Carl 
Randau, New York Guild president, photographed picketing the Advance plant. 


member of the Guild on the Advance 
sta 

An application by the newspaper for 
an injunction to stop the picketing was 
heard Aug. 17 before Supreme Court 
Justice Edward J. Byrne in Brooklyn, 
after which Justice Byrne took the mat- 
ter under advisement. He had not an- 
nounced a decision in the case when 
this issue of Eprror & PusBLisHER went 
to press. 

A second court action was begun this 
week when papers were served on Ad- 
vance officials in a $50,000 libel suit by 
Mr. Crosby. The suit was based, ac- 
cording to Guild representatives, on pub- 
lication in the Advance of a charge 
that Mr. Crosby had proved himself in- 
competent for his job as editorial writer 
and news editor. This charge was made 
in a front-page box headed “The Facts”, 
which appeared with a news story about 
the picketing. In the box it was stated 
that “Mr. Crosby was not discharged 
because he joined the Guild,” but “be- 
cause he refused to accept a transfer to 
a job at the same salary on another 
paper associated with the Advance.” 

“This job,” it was stated, “would 
have given him no control over news or 
editorial policies.” The charge of i 
competence followed. 

Carl Randau, president of the News- 
paper Guild of New York, criticized this 
statement, saying that as a condition to 
the transfer Mr. Crosby was asked to 
sign a resignation from the Advance 
staff, which would have made further 
protest impossible. 

The picketing this week was done at 
both terminals of the ferry from Man- 
hattan to Staten Island, and to a lesser 
extent outside the office of the Advance 
itself. In addition a radio broadcast was 
made and a sound truck toured Staten 
Island broadcasting appeals to the pub- 
lic to cease reading the Advance until 
Mr. Crosby is reinstated. Wherever a 
crowd gathered around the truck, 
speeches were made by Guild members, 
and “Extra” copies of the Guild Re- 
porter were distributed. Cards were 
also distributed for signature by Ad- 


stories of unusual interest had brought 
new readers. 

Mr. Randau estimated that 150 Guild 
members had participated in the picket- 
ing, and said others had contributed to 
the defense fund. He said the prin- 
cipal picketing effort was being made at 
South Ferry during the hours when 
commuters were returning to Staten 
Island, with four or five persons each 
evening displaying signs and an equal 
number distributing the Guild Reporter. 

The Guild Reporter stated that 
World-Telegram Chapel, New York 
Typographical Union No. 6, had voted 
“the fullest measure of support to the 
Guild in its struggle against this anti- 
union employer.’ 

Norman Newhouse, editor of the 
Advance, told Eprror & PusiisHeEr that 
Communist circulars had been distri- 
buted at Guild meetings around the 
sound truck. He showed a mimeo- 
graphed sheet which attacked the Ad- 

vance as “a boss-controlled paper, just 
like any other capitalist paper,” and 
which urged the reading of the Daily 
Worker instead. This was signed “The 
Daily Worker reader group of S. I.” 

The picketing was interrupted Thurs- 
day night, Aug. 16, by a meeting of the 
Guild’s representative assembly at the 
Times Square Hotel. At this meeting 
it was expected to consider the Crosby 
controversy, and also to hear reports on 
progress of collective bargaining with 
other papers. 

In pursuit of its collective bargaining 
with the New York World-Telearam, 
the executive committee of the News- 
paper Guild of New York this week 
sent to George B. Parker. editor-in- 
chief of the Scripps-Howard News- 
papers, a “memorandum on the right 
of employes to require collective agree- 
ments between their guild or union and 
the employer.” This document said: 

This 
fort to 


memorandum is submitted in an ef- 
clarify the reason why it is impor- 
tant to employes to obtain agreements which 
may be safeguarded by organizations not sub- 
ject to the discipline of the employer. It is 
unnecessary to refer at length to the so-called 
company or shop union because Mr. Roy W. 


for August 25, 1934 


Howard has stated he is unalterably opposed 
to company unions or anything that smacks 
thereof. 

But what is a company union? it may be 
asked. Some authorities still hold to the 
belief that a company union must necessarily 
be inspired and controlled by the employer, 
but the present, and more logical, trend is to 
define as such a union any organization of 
employes who are all subject to the will and 
discipline of the same employer. The fact 
that such an employes’ organization may have 
been privileged to deal through an attorney 
or through a wider organization of employes 
does not alter the situation if the final agree- 
ment is directly between an employer and his 
own employes. To escape the company oan 
the 


stigma the agreement must be between 
employes’ organization and the employer, the 
former participating in the agreement as a 


an agent whose 
once the agree- 


principal, and not merely as 
interest ceases, or diminishes, 
ment has been reached. 

The attitude of employers toward their em- 
ployes, insofar as collective bargaining organ- 
izations are concerned, has been one of slow 
retreat from insistence on agreements between 
an employer and his own employes. The 
more refractory employers in many lines of 
industry are still refusing to deal with their 
employes collectively. The next class, hardly 
less obstinate, will as yet deal only with their 
own employes who must approach hat in 
hand, Then come the employers who will 
permit the employes to negotiate collectively 
through representatives of their own choosing, 
but who insist any final agreement must be 
signed between employer and employes. The 
next group of employers, and the only ones 
who follow both the spirit and the letter of 
the law on collective bargaining, are those 
who frankly recognize the right of employes 
not only to negotiate through their own _repre- 
sentatives, but also to conclude and sign 
through these same representatives. 

In order to escape encumbering 
review with too many legal citations, 


this brief 
only 4 


few will be given (to be supplemented with 
others, if desired, or found necessary). Sev- 
eral pertinent references can hardly be 
ignored. For imstance, the National Labor 
Board, in the. case of the Weirton Steel Co., 
ruled that: .the...employes must be able 


to speak throug th represent: atives with experi- 


ence in labor controversies and, most impor- 
tant of all, not subject to the disciplinary 
acion of the employer.’ 


In the case of the National Lock Co., the 
Board ruled: “There is no liimtation on the 
form of orgonizatic m which may be established 
by the workers.’ 

The Board followed these rulings with the 
following one in the case of the Hall Baking 
Co.: “As the statute confers complete free- 
dom upon the employes in their choice of 
representatives, we see no valid reason why 
the employer should object to a contract with 
the representatives of the employes in their 
capacity as representatives.” 

The Guild officials feel that 
quibbling for an employer to 
language may not with complete fairness be 
mee. ry as follows “here is every valid 
reason why the saatinann should sign the 
agreement with the representatives of the em- 
ployes.’ The trend of the new National 
Labor Relations Board is very definitely in 
the direction of calling for just such treat- 
ment of collective agreements. 

We come then to these general conclusions: 
(1) The representatives should be free from 
the employer’s discipline. (2) the employe- 
organization may be formed in any manner 
the employes see fit, and (3) The representa- 
tives should be principals to the final agree- 
ment. 

An agreement that does not empower repre- 
sentatives outside the range of the employer’s 
disciplinary power to effect its enforcement 
tends to set up a variant of a company union. 
It is not enough that the representatives—be 
they attorneys or others—be subject to call. 
The mere issuance of the call by a person or 
persons subject to discipline might lead to 
disciplinary action, and this, if anticipated, 
might prevent the issuance of the call. 

Many employers have mistakenly assumed 
they were keeping within the law by enter- 
ing into collective bargaining negotiations 
with employe-organizations and then dropping 
the matter before reaching an agreement, 

The Labor Board, however, ruled, in the 
case of the Connecticut Coke Co., that: 
“True collective bargaining involves more 
than the holding of conferences and the 
exchange of pleasantries.” 

In the case of the Hall Baking Co., the 

3oard ruled: “The objective sought by the 
law is the making of collective agreements.’ 

In other instances, the Board ruled that 
agreements should, when reached, be reduced 
to writing. Not until so reduced have all 
provisions of Section 7 (a) been fully met. 

More detailed citations, omitted here to save 
space, will be provided if desired. 


it is mere 
say that this 





LONG ISLAND WEEKLY SOLD 


The Township Press, Inc., of Roslyn, 
L. I., publisher of five weeklies on the 
north shore of Long Island, has bought 
the Farmingdale Post, which was owned 
by Frank Hobson, of Farmingdale. 
Barklie Henry, of Old Westbury, is 
president of the Township Press, Inc., 
and Bronson W. Griscom, of Syosset, 
is vice-president and publisher. Mr. 
Henry is one of the two Republican dis- 
trict committeemen in Old Westbury. 
Mr. Griscom is the son of Col. Lloyd 
C. Griscom, former Ambassador to 
Italy and Brazil and a veteran publisher 
of Long Island weekly newspapers. 


DELAYS ENCOUNTERED 
IN GUILD CASES 


Complaints of Louis Burgess and 
Dean Jennings Still Pending Before 
San Francisco Regional 


Labor Board 


(Special to Ep1tor & PUBLISHER) 

San Francisco, Aug. 20—The case 
of Louis Burgess, formerly chief edj. 
torial writer of the San Francis¢ 
Examiner, which has been awaiting 
decision since the hearing May 31, and 
the complaint of Dean S. Jennings 
formerly chief rewrite man of the Say 
Francisco Call-Bulletin, which is await- 
ing a hearing, are still pending before 
the San Francisco Regional 
Board. 

All papers in the case of Louis Bur. 
gess, whose complaint charges he was 
discharged from the Examiner for 
local guild organization activities, were 
sent without recommendation to the 
National Labor Board at Washington, 
D. C., following the hearing because 
the local board reported itself hope. 
lessly divided. Washington later re. 
turned the record with a request that 
the local board study the testimony 
further and make a recommendation, 
As the local board still found diffi. 
culty in arriving at a decision, the 
National Labor Board then requested 
that a panel be called, composed of 
equal numbers of board members rep- 
resenting the interests of labor and the 
employers, to hold a further rehearing 
of the case for establishment of certain 
points of testimony. 

The board then notified Guild Attor- 
ney Henry Robinson, representing Mr. 
Burgess. According to Mr. Robinson, 
he has now asked the board to advise 
him just what further points of testi- 
mony are desired, so that he may cor- 
sult with his client and _ consider 
whether it will seem necessary for Mr. 
Burgess—who is now with the AAA 
at Washington, D. C.—to supplement 
his original testimony and _ particularly 
whether it is essential that he make a 
special trip to San Francisco to attend 
the further rehearing. 

No definite date has yet been set by 
the local board to hear testimony in 
the complaint of Dean S. Jennings, 
which was presented on the date of the 
Burgess hearing and alleges he was 
forced to resign under duress from the 
staff of the Call-Bulletin in order to 
draw vacation pay needed to attend 
the June convention of the American 





Newspaper Guiid at St. Paul as a 
delegate. 
The local labor board had sent 


notices to John Francis Neylan, general 
counsel, Hearst Newspapers, and to 
Mr. Robinson, representing Mr. Jer- 
nings, endeavoring to set Aug. 3 a 
a date for hearing of the Jennings com- 
plaint. Objections to this date were 
raised by Mr. Neylan because of pres 
sure of duties arising out of the recent 
general strike, also on behalf of Pub- 
lisher Robert P. Holliday of the Call 
Bulletin, who was then engaged with 
National Guard activities, in which he 
is a colonel. 

During this period the local labor 
board had been undergoing a change if 
its chairman. Dean Henry F. Grady, 
who presided over the Burgess hearing, 
resigned as chairman to accept an ap 
pointment from President Roosevelt to 
head the Committee on Reciprocal 
Tariffs with Latin America under Set 
retary of State Cordell Hull, and was 
succeeded temporarily _as chairman by 
the vice-chairman, Dr. Robert D. 
Calkins of the department of economics, 
University of California. Dr. Calkins 
resigned recently to return to the Uni- 
versity for beginning of the fall terms. 

Albert A. Rosenshine, civic leadet, 
former member of the legislature and 
formerly attorney for the State Bai 
ing Department, was appointed 
chairman on Aug. 15. He has asked 
the board not to hold any more hear- 
ings nor to hand down any decisions 
until he has had an opportunity 
familiarize himself with pending ¢as® 


Labor 
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N. E. A. PLANS ITS 1935 CONVENTION, 
AUTHORIZES ASSOCIATION HISTORY 





New Board of Directors Holds First Meeting in Chicago—Central 
Engraving Plan Approved—Rutledge Reappointed— 
Committees Named 





HE National Editorial Association 

directorate last Saturday concluded 
its first meeting since the change of 
constitution effected at St. Louis with 
many plans for the staging of the. asso- 
ciation’s fiftieth anniversary meeting in 
1935. The directors met at the Con- 
gress Hotel in Chicago fora full week, 
since they had not only NEA business 
to settle, but also shared in the meeting 
of the joint code authority held simul- 

neously. ' 
ay looking ahead to_the 1935 meet- 
ing, the place tor which has not yet 
been decided, the board authorized the 
publication of an association history 
which would suitably present the story 
of 50 years of N.E.A, service and 
activity. The responsibility was placed 
in the hands of the publication commit- 


, = of the most important of vari- 
ous decisions of the directors was that 
of taking charge of the working out 
and distribution of cost finding and 
bookkeeping systems for the use of 
publishers and printers as soon as the 
principles of cost finding and cost > 
counting have been approved by the 
coordinating committee in relation to 
the graphic art industries code. 

The board approved the national 
newspaper contest and exhibit plans as 
carried out in the year recently closed 
and suggested the possibility of certain 
preliminary contests to be carried on 
either by state newspaper organizations 
or schools or departments of journal- 
"lie approved by the board was the 
plan presented by Harry B. Rutledge, 
managing director, for a central en- 
graving organization handling the re- 
lationships of the engraving depart- 
ments to the N.E.A. central office and 
establishing engraving connections geo- 
graphically through the country. This 
plan, which has been in effect with 
variations for more than a decade, is 
for the use of members on a group 
contract basis. , 

The work of developing of national 
1etail markets publications by state 
wits will be retained, and a speakers 
bureau likewise was approved. This 
bureau will be set up to supply speakers 
at state newspaper meetings and will 
serve as a contact between member 
papers and other divisions of American 
industry. Specific instruction was 
given the advertising committee when 
the board passed the following recom- 
mendation : 

“It is the recommendation of this 
committee that the managing director 
and the executive committee of the Na- 
tional Editorial Association be given 
power to set up within the organiza- 
tion those programs of advertising 
Which meet with the approval of the 
various state press associations through 
their field managers and general of- 
fcers. It will be the duty of the man- 
aging director and the executive com- 
mittee to provide funds to carry on this 
work through properly financing of 
same and making it self-supporting.” 

Mr. Rutledge was re-appointed man- 
aging director for the new year and 
W. Aikens, publisher, Franklin 
(Ind.) Daily Star, was re-appointed 
treasurer. The Washington office was 
continued under the same personnel, 
with W. L. Daley as manager 

Fifteen committees were appointed 
by the board for the coming year. 
With one or two exceptions they are 
made up of publishers of newspapers. 
The committees are: 


Executive: Kenneth F. Baldridge, 


Bloomfield (Ia.) Democrat; Robert H. 


Pritchard, Weston (W. Va.) Democrat 


Will W. Loomis, LaGrange (Ill.) Citi- 
(N, - C. Stitser, Winnemucca 
(Nev.) Humboldt Star; Walter D. Al- 


len, Brookline (Mass.) Chronicle; 
Cayton T. Rand, Gulfport (Miss. 


Guide; Allen E. McGowan, field man- 
ager, Minnesota Press Association: 
and Mr. Rutledge. 

Engraving : Walter H. Crim, 
Salem (Ind.) Republican, chairman; 
Joseph F. Biddle, Huntington (Pa.) 
Daily News; Mr. McGowan, Mr. Rand 
and Clyde A. Epperson, Kaysville 
(Utah)) Reflex. 

Publications: Howard W. Palmer, 
Greenwich (Conn.) News, chairman: 
Mr. Rand, Jesse L. Napier, Newton 
(Kan.) Daily Kansan; Mr. Stitser and 
Mr. Loomis. 


Rules: Mr. Biddle, chairman; Mr. 
Allen, Mr. Napier, B. Howard, 
Madison Press Company, Londouw. 


Wis., and Garvin F. Taylor, Mont- 
clair (N. J.) Times. 
Convention: H. C. Hotaling, Maple- 
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ton (Minn.) Enterprise, chairman: Mr. 
Rand, vice-chairman; Mr. Rutledge, 
Isaac Chapman, Frank P. Cashman 
and George Goodman. 

Finance: Mr. Loomis, chairman; 
Mr. Pritchard and Mr. Baldridge. 

Printing: Joe B. Redfield, K. B. 
Printing Co., Omaha, Neb., chairman; 
Mr. Howard, Mr. Apperson, Mr. Rand 
and Mr. Palmer. 

Planning and Progress: Mr. Rand, 
chairman; Roy A. Brown, Sanger 
(Cal.) Herald; Mr. Allen, Mr. Crim 
and Mr. McGowan. 


Washington Office: L. M. Nichols. 


Bristow (Okla.) Daily Record; Mr 
Allen and Mr. Pritchard. 
Membership: Mr. Pritchard, chair- 


man; W. H. Conrad, Medford (Wis.) 
Star-News, vice-chairman; Mr. Stitser. 
Keen Johnson, Richmond (Ky.) Reg- 
ister; Mr. Redfield and Mr. Taylor 

Advertising Departmental : Mr 
Brown chairman; Mr. McGowan, Mr 
Johnson, Mr. Palmer and Mr. Conrad. 

Legislative: Mr. Nichols, chair- 
man; Mr. Allen, Mr. Johnson, Mr. 
Stitser and Erwin Funk, 


Code Relationships: Mr. Johnson, 








100,000 WATCHED SOAP BOX DERBY 














Myron E. Scott, originator of the All-American Soap Box Derby presenting the 
Dayton Daily News trophy to Jack Collopy, winner of Dayton city championship 
who also won second in All-Ohio race. 


ITH an unofficial estimate that 

more than a million persons in 34 
cities of the United States watched 
boys compete for honors in the selection 
of representatives to participate in the 
first annual All-American Soap Box 
Derby championship races held in Day- 
ton, Aug. 18 and 19, newspapermen at- 
tending the finals proclaimed the event 
one of the biggest promotion “stunts” 
they had witnessed. 

Mayor Charles J. Brennan, prior to 
extending his greetings to visiting news- 
papermen, expressed his belief that the 
soap box race idea was one of the finest 
things to help develop the boy. “There 
kas been too much of the imitation of 
Dillinger and other gangsters,” said 
Mayor Brennan, “and an event of this 
type means much more than merely the 
winning of a race. It shows what boys 
can do when they have been interested 
in a project.” 

Myron E. (Scottie) Scott, a staff 
photographer on the Dayton Daily News, 
originated the idea when he saw a num- 
ber of boys coasting on a hill with their 
home-made machines. The first con- 
test was held last year and this year 
it became a nation-wide event, being 
sponsored jointly by the Dayton Daily 
News and the Chevrolet Motor Co. 

As a feature of the first day’s races, 
Col. Roscoe Turner, aviation record 
holder, and “Wild” Bill Cummings, 1934 
Indianapolis 500 miles race winner, held 
a match race, using special soap box 
racers. 

When the final championship races 
were held on the second day, a crowd 
estimated to range between 75,000 and 
100,000 persons lined both sides of the 
Burkhardt Hill for a distance of more 
than a mile. A big parade in the down- 
town business section was held Satur- 


day morning. A three-day exhibit of 
soap box cars was staged in the lobby 
of the Union Trust building. 

Although little was said about the 
incident, it developed that Nan West, 
representing the Pittsburgh Post-Ga- 
sette, drove a truck from Pittsburgh to 
Dayton on which was carried the racer 
of her son who had won the Pittsburgh 
championship. She said she feared to 
trust the machine to the express com- 
pany. 

The Chicago Herald Examiner 
brought its entry in one of its regular 
delivery trucks, with panel posters on 
each side advertising the fact it was on 
way to Dayton to win the champion- 
snip. 

3obby Turner of Muncie, Ind., rep- 
resenting the Muncie Star, was the win- 
ner of the All-American Soap Box 
Derby and with it came the award of a 
four year scholarship in any state col- 
lege of his own choice. “Dixie” Claude 
Alexander, representing the Chattan- 
coga (Tenn.) Times, finished second, 
and Jack Fusternberg, flying the colors 
of the Omaha (Neb.) Bee-News, came 
third. 

In the “Blue Flame” race, a contest 
for specially built cars, was Eugene 
Franke, sen of Paul Franke, employed 
in the engraving department of the Day- 
ton Daily News. Charles Baer, repre- 
senting the Akron (O.) Beacon-Journal, 
won the All-Ohio championship. 

Graham McNamee, NBC broadcaster, 
assisted by Tom Manning, of Cleveland, 
“took the air” for 30 minutes over the 
red and blue networks of the National 
Broadcasting Company on Saturday and 
Sunday afternoons for a half-hour de- 
scribing the races. The air time and 
McNamee’s services were contributed 
“to the cause of youth.” 


9 


Chairman; Mr. Conrad, Mr. Brown, 
Mr. Redfield and Mr. Palmer. 

Schools of Journalism: Mr, Crimm, 
chairman; Z. Mitchell, Bemidji 
(Minn.) Pioneer; H. M. Woods, El 
Reno (Nev) American; Prof. Charles 
Allen, department of journalism, Uni- 
versity of [llinois; Prof. Victor Port- 
man, University of Kentucky. 

Necrology: L. C. Hall, Wareham 
(Mass.) Courier; Mr. Aikens, Mr. 
Hotaling, Frank O Edgecombe, Geneva 
(Neb.) Signal, and Mr. Biddle. 


FRANKLIN CATALOG IS 
CODE COST BASIS 


Graphic Arts Group Rules It Shall 
Prevail Where No Other Cost 
Accounting Methods Are Used 

—Other Points Decided 


(By telegraph to Evitor & PuBLiIsHER) 

Cuicaco, Aug. 22—Declaration of the 
Franklin Printing Catalog as the cost 
determination schedule for Divisions 
A-2 and A-5, graphic arts industries, 
was among the important business trans- 
acted by the Joint National Code Au- 
thority for these divisions which met 
in Chicago Aug. 15-18. The Franklin 
Catalog basis for cost determination is 
a schedule for establishments engaged 
in commercial relief printing. The dec- 
laration allows them to use the catalog 
following Aug. 15 as one basis for de- 
termining costs when selling printing. 
Costs set forth in the catalog, less 10 
per cent, are declared to be “cost of 
production” below which no establish- 
ment in the industry may seil, unless 
an establishment is prepared to use its 
own cost system which conforms with 
the principles and methods of account- 
ing set forth in the code, or upon de- 
partmental economic hourly cost rates 
and production standards. 

The price determination schedule as 
approved by Gen. Hugh Johnson, ef- 
fective May 4, remains in effect for 
use of publishers in selling printing. 
Insofar as the price determination 
schedule and the Franklin catalog cover 
the same products their practical effec- 
tiveness is the same. 

Definite policies to be followed by 
regional code authorities in the matter 
of compliance with the code by indi- 
vidual establishments were also ap- 
proved at the meeting. It was generally 
recognized by members of the code 
authority and others present that fur- 
ther stabilization of prices under the 
code and the effectiveness of local com- 
pliance work are the two important fac- 
tors to be given consideration now. 

The code authority voted to decentral- 
ize the work of code administration as 
much as possible, giving regional code 
authorities a number of activities up 
to now developed by the national admin- 
istration office. It also approved a plan 
for distribution of funds whereby 60 
per cent coming in from establishments 
for code administration work will be 
returned immediately to the region from 
which the money comes in, 30 per cent 
to be used for national administration 
work and the remaining 10 set aside for 
use in certain regions where a number 
of small establishments may not be able 
to raise the necessary money on the 
basis of code assesments to carry out 
satisfactorily the work of the adminis- 
tration authority. 

All officers were re-elected. 








IRWIN DAILIES’ CODE CHIEF 


NRA Deputy in Direct Charge Suc- 
ceeding George Buckley 
(Special to Epitor & PusLisHER) 
Wasuincton, D. C., Aug. 22—Di- 
rect supervision of the daily newspaper 
code has been given to Deputy Admin- 
istrator Payson Irwin, who formerly 
had charge of the scores of industries 
coming under the graphic arts code, a 

few of which he still retains. 

George Buckley will continue his con- 
nection with the code for dailies as divi- 
sion administrator. 

Like Mr. Buckley, Mr. Irwin is a 
former newspaperman of long experi- 
ence. 
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“SCOOP” ON DEWEY’S VICTORY WRITTEN IN PITTSBURGH 








THREATEAING, WITH SHOWERS 


For Western Penneytvente end West 
Virginia — Threatening -weether and 
showers, 


Che Pittsburg Post. 
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Dewey’s Asiatic Squadron Annihilates Spain’s Fleet, 
and Is Now Moving, With All Forces, on Manila. 





VICTORY FOR 
DEWEY IN 
MANILA BAY. 


in Twe Terrible Naval Engagements He Uticrly 
Roats tic Spanish Ficct 





Specie! by Cate to The Pps. 

HONG KONG, May 1—Commander Dewey, of the 
United Seases Asiatic equadroa, to-day engaged the Spanish 
of Spain's shipa. ~The American fest arrived off Manila, capi 
tal of the Philippine Islands, lest night after dark, and 
forcing @ pasepge early this morning, took up positions 
and opened up a strong fire on Fort Cavite and the arsenal. 
‘The forts from shore answered with their batteries, while 
outside the bay the Spanish fleet stole up on the attacking 





\: 


Yesterday She Waved Proudly in Manila Bay. 


M'KINLEY LEADS 
CHEERS FOR DEWEY. 


Wared Bis Napkin- Walle His Diancr Guests Raised 
Ther Volces tg, Patriotic Outburst. 


in its depth, vigor andintensity. The younger generation has 
‘seen nothing like it 

From the President to the humblest citizen the wave of 
Joy and exuhtation spread as the news of the splendid vietory 
achieved by Commodore Dewey's fleet in the harbor of Manda 
was allowed grudgingly to filter through the Spanish sovrees, 
from which in the beginning it exclusively came. 

Wherever reliable information was obtainable—at the 
White House, in the departments, at the clubs, in the hotels 
and about the newspaper bylletin boards—there were crowds 
of anxiously interested offic ‘s and citizens who waited: with 
|ill-concealed impatience for the slowcoming dispa:ches which 
told how the fortunes of battle had gone in the far-off corner 
of the world where American arms were pitced agaist those 





of Spain. 
From the tenor of the earliest Zispatches, all from Spanish 
sources, in which it was admitted the Aww ricen fleet had in 





farce and opened fre evept 
There was a terrific interchange of shots. but it soon be- Finally « 
with a superior enemy. and the Americans’ well directed shots 
sone began to tell upon his ships and men 
fear thew projectiles fell wult of the mark, there was confusion |. 
on lnanl eelers were misunderstom! aml at every poiat there 
was half hearts! work 
eAgornst them was an enemy Sighting bor thew very fies. 
Sad dewee Commander 





and the Spanlards completely off their! 

feet. great shell was hurled against the tronciad | damaged they withdrew. 
ame evident that the Spanith aimiral, Monicja, was enping/ which landed squarely on the deck, scattering death on every 

hand, = The Spanivds’ fire grew weaker and weaker, and 

their 


vy | hands. 





* 200) men, and American & 


dane and Ullote recetved » broadsitie, and were 22 badly 


Aueted grave damage on the Spanish sn.7s it wos in«tingtively 
| ele that a substantial victory had been won ty Tominodore 


Flames burst out $f the Spanish cramer Castuian, and @e ) Licwey’s brtie ert, 
other ships with<irew from the Lattle, but aot until 294.0 
the smalier ones were sunk rather than to fall into the enemy's | American victory. was practeally cenplere, the enthusiavm 


er of | 


| As the later dispatches came 


wn, evking at cleag that the 


manitested in all quarters of the town was aloulits ly thrilling 


‘The exact extent of the damage canoe at ein writing bein ie incon. 

One thing, however, is certain that the loss of the 
Spamards both as to men an! ships is very large 

: One report coming Ly way of London ploces Spams bene rew 


Preqieat MeKinley was atl at chenes “at 
Mowe when the dispatch was hint * 


+} the ofversal rena +" 


Here is the scoop that made Pittsburgh and the nation gasp—the story of the battle of Manila Bay, that was written 
in Pittsburgh, by a “correspondent” who didn’t leave the newspaper's office. 


TS. Pittsburgh Post-Gazette on 
Wednesday of this week printed 
what will undoubtedly become a classic 
in the annals of news “hunches,” 
“Scoops,” or fakes—how the correct 
story of Dewey’s victory at Manila Bay 
was written in the Pittsburgh Post oi- 
fice at almost the same time the battle 
was taking place. 

The story as told by the Post-Gazette 
follows: 

“This is the inside story of a ‘fast 
one’—the strange but true account of a 
piece of newspaper enterprise which 
probably has never been surpassed— 
when a managing editor’s hunch put 
history in type at almost the same mo- 
ment that history was in the making. 

“The old Pittsburgh Post scooped 
the nation on Dewey’s victory at Ma- 
nila Bay—but the story, under a Hong 
Kong date line, was written in Pitts- 
burgh. 

“The ‘Hong Kong correspondent’ 
who wrote the story, G. Schlotter- 
beck, was never much closer to Hong 
Kong than the Point bridge. He had 
never seen Admiral Dewey’s flagship 
nor heard a shot fired. The managing 
editor, Joe Myers, who ordered the 
story written, simply took a long 
chance—and won. 

“Fiction has depicted the newspaper 
office as a glamorous, romantic, adven- 
turous place, but fiction never has 
equaled the true stories of newspaper- 
dom which seldom get into print, ana 
of which this is one. 

“It was a journalistic coup and it 
was a lucky break—but it was consid- 
erably more than that. It was really 
the fulfillment of a trained newspaper- 
man’s insight and judgment—and the 
stake was that most prized of all 
achievements—a clear scoop. 

“Naturally there was plenty of indi- 
cation that there had been a battle at 
Manila and that Dewey had won. But 
just exactly what had taken place, how 
and where had the battle been fought, 
what was the result? The answers to 
these questions no one knew. 

“There had been bulletins—brief, 
sketchy fragments of news from across 
the Pacific—but what were they worth? 

“Besides, it was a time of skepti- 
cism, umsureness, caution—and most 
newspapermen were unwilling to take a 
chance. Most, but not Joe Myers, as 


he sat in the office reading those bulle- 
tins on the night of Sunday, May 1, 
1898 


“Bulletins are often extremely disap- 
pointing, such as the dispatch, for in- 
stance, which had been printed in Sun- 
day morning’s paper. It said: 

“*Hone Kone, April 30—The latest 
reports from Manila state that the 
Spanish admiral, Montojo, expects to 
engage the American fleet about 15 
miles out of Manila. It is barely possi- 
ble that the battle has already taken 
place. Ii reports here are correct, the 
United States fleet has a difficult task 
to accomplish.’ ” 

“Now, of what use was that, as a 
word picture of a famous naval engage- 
ment? ‘It is barely possible-—‘If re- 
ports here are correct’—how could any- 
one trust a dispatch like that? 

“Then there was another bulletin, but 
instead of coming from the scene of bat- 
tle it came from Washington, the na- 
tion’s capital. True, it was concise and 
apparently authoritative, but it carried 
no picture of the fighting. All it said 
was: 

“*WaSHINGTON, May 1—Naval au- 
thorities here have just received advices 
from Manila that Commander Dewey 
has had an engagement with the Span- 
ish fleet off Manila and has won the 
battle, sinking the whole squadron hands 
down.’ 

“Well, such dispatches had been re- 
ceived late Saturday night and early 
Sunday morning, and had been printed 
in Sunday’s paper. So it appeared likely 
that during Sunday or late Sunday 
night a long story would be received 
over the cables giving a description of 
the fighting. 

“But no such story came. 

“Myers waited all day, and until 
nearly 1 o'clock on Monday morning. 
The telegraph wires brought in next to 
nothing—a few more sketchy, incom- 
plete bulletins. It was discouraging, 
horribly so. Myers became impatient. 

“For all he knew, the cables might 
arrive early the next day—and then 
the evening papers, his rivals, would 
have the story. For all he knew, an- 
other morning paper, a more bitter 
rival, had the story then—was only 
waiting until the last edition to flash it. 
It wasn’t a pleasant time. 

“But let Schlotterbeck, who really 


wrote the story, tell the rest of it— 
as he has done in a letter he wrote 
yesterday, describing this unique scoop. 

“‘It was on that historic Sunday 
night,’ he writes, ‘May 1, 1898. Four 
of us were seaated at the copy desk 
in the old Post building on Fifth ave- 
nue. We were waiting excitedly for 
cable news of the battle. About 12:30 
short detached bulletins began to trickle 
in, perhaps 10 in all. 

“*At 1:30 Monday morning Joe 
Myers, then managing editor, called me 
into his office and said, abruptly: ‘I 
appoint you our special correspondent 
at Hong Kong. 

“*You have a lively imagination,’ the 
managing editor continued, ‘now weave 
these few bulletins into a connected 
story. We will set it in 10-point and 
triple-lead it, so as to fill the entire 
front page.’ 

““T went to my task with high en- 
thusiasm, and within an hour had the 
story complete. 

““Demand for the Post was so tre- 
mendous on Monday morning that the 
presses were kept running until noon. 
The old Pittsburgh Dispatch, owned by 
the O’Neils, was flabbergasted, and for 
months showed its grief at being 
scooped out of its boots. 

“*On Tuesday forenoon a letter from 
Uniontown arrived, saying ‘Your cor- 
respondent was so accurate in his de- 
tails that he must have been on both 
flagships at the same time.’ ” 

Epitor & PusBLisHER learned that on 
May 3, 1898, the next day after the 
battle story appeared, the Post said 
editorially, referring to the Washington 
dispatch mentioned above: 

“This intelligence came to us from 
our representative at Washington, and 
it is presumed to have reached there 
by private dispatches from Madrid via 
London. The naval battle was over at 
10 o'clock Sunday morning, and there 
is 12 hours difference in time between 
Washington and Manila. The best test 
of the news is that it was true.” 

The authenticity of the Washington 
dispatch had undoubtedly been ques- 
tioned since it was known that Dewey 
had cut the Manila cable before the 
battle started. 

Mr. Schlotterbeck, 64, who now re- 
sides in Pittsburgh, has been unem- 
ployed for more than two years. He 


was last on the copy desk of the Detroit 
Free Press. Since leaving the Post he 
also worked on papers in Cincinnati ang 
Milwaukee. 


This is a new contribution to the 
newspaper lore of Spanish-American 
War days. It has been accepted as fact 
by historians that the first dispatch— 
press or official—giving America_news 
of Dewey’s victory came trom E. W, 
Harden, correspondent of the Chicago 
Tribune and New York World. Mr, 
Harden, later a figure in American f. 
nance, was then financial editor of the 
Tribune and carried credentials from 
both papers on a sea voyage round the 
world. He was present at the battle 
aboard the U. S. S. McCullough and 
proceeded on that ship to Hong-Kong. 
She bore Commodore Dewey's dis- 
patches, but Mr. Harden's bulletin pre- 
ceded all news of the battle by virtue 
of his payment of urgent cable rates, 
In any case, Mr. Schlotterbeck’s im. 
aginative story is remarkably close to 
the officially reported facts, and much 
more interesting than most professional 
accounts of the Manila Bay encounter, 


WESTERN WORKER SUES 








A damage suit against the San Fran. 4 
cisco wer department, asking $3,052 F 
as the result of the wrecking of the 
offices of the Western Worker, Sa | 
Francisco Communist newspaper, ina | 
raid July 14, was filed in the San Fran- 
cisco Superior Courts on Aug. 15 by 
Joan Murphy, secretary of the publ 
cation. According to the complaint, | 
the raiders smashed seven desks, a cash 
register, six typewriters, electrical 
equipment, office files and literature 
photographs and 222 chairs which were 
used for Communist meetings in the 
newspaper office. Since then all efforts 
of members of the staff to enter th 
place or to repair the damage, the com- 
plaint says, have been blocked by a po 
lice guard permanently stationed there, 
with orders to arrest anyone seeking 
admission. 


STREETER NEWS EDITOR 

Leo Streeter, formerly with the Bos 
ton American, and before that with the 
Detroit Free Press, has been na 
news editor of the Los Angeles Times. 
In another change effective last week 
Guy Daniel, formerly with the Los Aw 
geles Examiner, moved to the Times a | 
classified manager. W. R. Penney, for- | 
merly classified manager of the he 
will be assigned to other work. Daniel's 
withdrawal from the Examiner, where 
he was assistant to George S. Brum- 
back, classified manager, resulted bh 
three promotions. Harry Miller - 
up from manager of the downtown salts 
crew to assistant classified manages, 
Frank Du Puy moved from rental mat- 
ager to head of the downtown - 
and Joseph Bloomberg became renta 
manager. 


NEWSPAPER 100 YEARS OLD 

The Woodbury (N. J.) Comststutior, 
weekly, observed its 100th anniversary 
Aug. 16 with a dinner at the Wootet 
Country Club. Mayor J. lng 
Moore and Federal Judge — y 
Avis of Woodbury were speakers. 
newspaper, now published by = 
H. Albright, state treasurer, was fo -- 
ed in 1834 as an organ of the W i 
party. Its founder was Alfred 4 = 
ber, Sr., who was editor until 1891 " 
a son, Alfred S., Jr., took charge. “ 
Albright’s father, Louis W Albright 
operated the paper from 1902 to 1%, 
shortly before his death. 


LIBEL SUIT POSTPONED . 
A $400,000 libel case against . 
Asbury Park (N. J.) Press. brought a 
Miss Grace King. former city cler 
Asbury Park scheduled to be out 
in Freehold, N. J., before Judge R 
L. Warke Aug. 20 has been post = | 
indefinitely due to aw of Aye : 
’s counsel. so nam 
ee hl are J. Lyle Kinmouth, on 
and publisher of the Press and Wa 
McMurray, general manager. 
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SALES TAX APPLIES TO 
PAPERS, BOARD RULES 


Utah Commission Declares They Are 
Tangible Property and Not 
a Service—Levy Is Two 
Per Cent 


(By telegraph tc Environ & PuBLisuER) 

SaLt Lake City, Aug. 22—The Utah 
State Tax Commission this week re- 
iterated its claim that the state retail 
sales tax of 2 per cent applies to news- 
papers. The newspaper is tangible per- 
sonal property, the commission said, 
and denied that it could be construed to 
be a service, and therefore exempt under 
the Utah law. 

The Commission made its first ruling 
in favor of collecting this tax on news- 
papers soon after the law become effec- 
tive, more than a year ago, but pub- 
lishers hesitated to collect it not feeling 
entirely sure that it applied to newspa- 
pers, although they paid the tax on mail 
and counter sales. Authorities did not 
press their case for taxing papers dis- 
tributed through carriers until now, al- 
though they have never deviated from 
their stand. 

Newspaper authorities here said they 
believed they would comply with the 
ruling although it is known that all 
legal aspects of the situation are being 
investigated. 

The Utah tax setup requires that 
every retailer take out a $2 license, 
Whether this will be insisted upon as 
far as newspaper carriers are concerned 
has not been stated so far, nor is it 
certain whether the tax commission 
will insist upon payment of taxes on 
past sales. 


I, N. S. PROMOTES TWO 


Oestreicher Heads Foreign Service 


—Dolan to New York 

Two important promotions in the In- 
ternational News Service headquarters 
staff were announced this week by 
Barry Faris, editor. 

J. C. Oestreicher, for the past year, 
day news editor, was appointed director 
of foreign service, succeeding Newton 
C. Parke. Parke was transferred to 
service on the New York bureau staff. 

Leo V. Dolan, for the past year assis- 
tant to George R. Holmes, Washington 
bureau chief, was transferred to New 
York to replace Oestreicher as day news 
editor. 

Oestreicher has been with the Inter- 
national News Service since 1923. 
After working in the New York bureau 
for several years he was assigned to 
London where he became assistant to 
the Londen manager before returning 
te New York City te become assistant 
director of foreign service. 

Dolan, previous to his Washington 
post, was manager of the Pennsylvania 
state service with headquarters at Pitts- 
burgh. He had worked before that in 
the Columbus, Ohio and New York 
bureaus. . 

Paul H. Karnes has returned to 
LN.S. after an absence of seven years. 
In his new post, he will be associated 
with Walter E. Moss in the executive 
office in New York City. 

Until his recent resignation, Mr. 
arnés was assistant division manager 
of United Press with headquarters in 
Chicago, 








U. P. OPENS MIAMI BUREAU 
(Special to Eniton & Pustisuer) 
. MEMPHIS, Tenn. Aug. 20—Estab- 
lishment of a new bureau in the south 
and personnel changes at three bureau 
Points of the United Press were an- 
nounced here today. James S. Bealle, 
rate of the Memphis bureau, will 
“ this week-end to become manager 
fi the newly established bureau at 
Mey Fi. He will be succeeded in 
. emphis by Valco Lyle, of the Atlanta 
ureau. Sid Jones of the Raleigh, N. 
» bureau, will succeed Lyle in Atlanta, 
rr Dave Moore will be moved from 
Re anta to fill Jones’ vacancy at 
aleigh. Offiges of the Miami bureau 


will be on the first fl er. 
Herald building. st floor of the Miami 
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100,000 ATTENDED CHICAGO 


TRIBUNE MUSIC FESTIVAL 











Twelve thousand performers, the largest cast the Chicago Tribune’s Chicagoland Music Festival has ever presented, 


were heard Saturday evening, Aug. 18, at Soldiers’ Field in the fifth annual festival sponsored by the paper. 


Among 


the singers were such headliners as John Charles Thomas, opera and concert baritone; Al Jolson, stage and screen singer; 


the 4,000 singers of the Choral Directors’ Guild, and various smaller groups and _ soloists. 
of the attendance was more than 100,000, a 20 per cent increase over last year’s festival. 
many types of music, but also saw military display, dancing, and fireworks. 


Maxwell music festival editor of the Tribune, spoke from the field and 





The Tribune’s estimate 
The crowd not only heard 


The festival was broadcast over WGN. Phil 


Bob Elson from the radio station. 





WESTCHESTER CHANGES 


William L. Fanning, general manager 
of the Westchester County (N. Y.) 
Publishers, this week announced the 
following changes in personnel: Arthur 
C. Saunders, former vice-president and 
general manager of the Port Chester 
(N. Y.) Daily Item to a similar posi- 
tion with the Mount Vernon (N. Y.) 
Daily Argus; Edward Hughes from 
managing editor to vice-president and 
general manager, and Benjamin 
Sprague from advertising solicitor to 
advertising manager, Port Chester 
Item; H. Richard Campbell, formerly 
one of the editors of the Yonkers 
(N. Y.) Herald Statesman, to man- 
aging editor, Port Chester Item. 
Robert Roth from reportorial staff, 
Herald Statesman, to managing editor, 
Mount Vernon Argus. C. Glenn Win- 
ger, from vice-president and general 
manager, Mt. Vernon (N. Y.) Daily 
Argus, to executive duties at County 
Publishers main office in Yonkers. 





ALABAMANS VISIT CHICAGO 


Jesse B. Adams, publisher of the 

sark (Ala.) Southern Star, was re- 
elected president of the Alabama Press 
Association at the annual meeting in 
Chicago Saturday, Aug. 18. Other 
officers re-elected were: Vice-president, 
Bruce Shelton, Tuscaloosa; secretary, 
E. C. Hall, Alexander City; field man- 
ager, W. Roy Brown, Montgomery. W 
E. Brooks, of Brewton, was named 
state NEA representative, a new office. 
The “Alabama Press Special” arrived 
in Chicago Saturday with a passenger 
list of 225, including editors, publish- 
ers and their wives. In addition to the 
business sessions, visits to the Century 
of Progress were a part of the pro- 
gram. 


SEEK SALES TAX CLARIFICATION 


Newspapers Ask Interpretation of 
Interstate Commerce Features 

A friendly suit to clarify the inter- 
pretation of the Missouri sales tax law 
has been filed in the Jackson County 
circuit court at Kansas City. It was 
brought by the Kansas City Star against 
Forrest Smith, state auditor. 

Mr. Smith has interpreted the sales 
tax law as including interstate com- 
merce transactions. The Star and other 
newspapers in Joplin, Springfield, Kan- 
sas City and St. Joseph took issue with 
the interpretation and asked Mr. Smith 
to set aside additional assessments made 
against them under the law. The au- 
ditor declined. 

In the action filed the Star Company 
asks a writ of certiorari directing him 
to supply the circuit court with his of- 
fice records in the matter. 





REUTERS EXECUTIVE HERE 

Frederick William Emett, O.B.E., for 
several years director of intelligence of 
Reuters, is visiting in New York. Mr. 
Emett has a record of more than 50 
years continuous service in Reuters, 
having joined the agency immediately 
upon leaving school. Mr. Emett en- 
joys the distinction of being the most 
lavishly decorated of all British news- 
paper correspondents. His decorations 
which number 17 include the Legion of 
Honour, the Russian Decoration of 
Stanislas, one of the last conferred by 
the late Czar, and two Japanese orders, 
one of which was conferred by the 
Emperor in person. 


MISS HAWKINS EDITOR 
Miss Nina Hawkins, managing editor 
of the St. Augustine (Fla.) Record, 
has been named editor by the board of 
directors, it was announced recently. 





148-PAGE ROOSEVELT EDITION 

With the arrival of President Frank- 
lin D. Roosevelt in Honolulu, July 26, 
the Honolulu Advertiser, published a 
special Aloha edition of 148 pages com- 
memorating the first visit of the na- 
tion’s chief executive to the Hawaiian 
Islands. The Roosevelt Edition was 
published the morning of the President’s 
arrival in tabloid-magazine form_with 
a four-color cover page with the Presi- 
dent’s favoriate portrait, a view of 
Honolulu and symbolic designs depict- 
ing the history of the Islands. The 
deition contained 116,886 lines of ad- 
vertising and was one of the biggest 
editions ever published in Hawaii. Lor- 
rin P. Thurston, president and general 
manager of The Advertiser, presented 
a leather bound, gold embossed copy 
of the edition to President Roosevelt. 


NEWS MEN ENTERTAINED 

Publishers and staff members of 
newspapers in Canada and_ eastern 
states observed International Newspaper 
Day Tuesday at “A Century on Parade” 
upon invitation by Mayor Charles Stan- 
ton and the Rochester (N. Y.) Centen- 
nial Committee. M. V. Atwood, secre- 
tary of the American Society of News- 
paper Editors, was chairman, and Frank 
E. Gannett, publisher of the Gannett 
Newspapers, was honorary chairman. 








WILLIAM H. HERDER 

William H. Herder, president of the 
St. John’s (N. F.)) Evening Telegram, 
Ltd., died unexpectedly Aug. 22 at the 
age of 47. In 1922 Mr. Herder suc- 
ceeded his father as president of the 
newspaper. He formerly was noted as 
an athlete and was prominent in fra- 
ternal circles. He is survived by a 
widow, his mother, three brothers and 
three sisters. 
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PUBLISHERS ON 15,000 MILE FLIGHT TO SOUTH AMERICA 























America’s largest airplane, the Brazilian Clipper of Pan American Airways, left Miami, Aug. 16, with the above 
group of newspaper and business leaders on a 15,000 mile good will trip to South America. They are, left to right: 
kneeling—William F. Brooks, Associated Press; James H. Furay, United Press; Frank E. Gannett, Gannett Newspapers; 


Jerome D. Barnum, Syracuse Post-Standard; J. N. Wheeler, N. A. 
Commerce: James G. Stahlman, Nashville Banner, and John Steele, Panair. 


N. A.; Eugene Vidal, U. S. Department of Air 
Standing—Roy Howard, Scripps-Howard 


Newspapers; John Cowles, Des Moines Register; Paul Patterson, Baltimore Sun; Edward Tomlinson, N. B. C.; G. L. 
Rihl, Panair vice president; H. V. Jenkins, Savannah Mor ning News; Edgar Swasey, Hearst Newspapers; Juan Trippe, 
president Panair; Amon Carter, Fort Worth Star-Telegram ; E. E. Young, Panair; and M. C. Meigs, Chicago-American. 


The plane is in the background. 





JOS. PULITZER TRUSTS 
UPHELD BY COURT 


Surrogate Foley Rules Estate of Pub- 
lisher Must Be Administered 
as If Papers Had Not 
Been Sold 


The proceeds from the sale of the 
New York World newspapers must be 
administered under the codicil of the 
will of Joseph Pulitzer, who founded 
them, by which he scught to establish 
them in perpetuity for his male de- 
scendants, Surrogate James A. Foley 
ruled in New York Aug. 18. 

In effect Surrogate Foley’s decision said 
that though the World is dead, “the 
dead hand of Mr. Pulitzer, under his 
testamentary plan,” still controlled its 
management. That plan, called his 
“newspaper trust,” provides that for the 
life time of his two youngest sons, Her- 
bert and Joseph Pulitzer, the stcck of 
the papers is to be divided in equal 
shares among his three sons, including 
Ralph Pulitzer, who was publisher of 
the defunct journal, and after their 
death is to be divided among the male 
descendants of Mr. Pulitzer. 

In making this provision in his will 
Mr. Pulitzer had before him the con- 
ception of a newspaper which would 
go on perhaps fcrever, and his disposi- 
tion was of the stock of that paper. He 
left two-tenths to Joseph, now pub- 
lisher of the St. Louis Post-Dispatch ; 
six tenths to Herbert, his second oldest 
son, and one-tenth to Ralph. The in- 
come from the remaining one-tenth was 
to be distributed among the principal 
editors and managers of the paper. 

His provision was that the income 
should be so divided, and the stock held 
in trust—the trust term being defined 
as the “life of each of the two youngest 
of _my sons.” cory 

Five children survive the founder of 
the —— In addition to the three 
sons, there are two daughters, Mrs. 
Edith Pulitzer Moore “im Mrs. _ 
stance Pulitzer Elmslie. Only the male 
children of his daughters, however. were 
to benefit from the “newspaper trust.” 
for Mr. Pulitzer provided: 
__ “Upon expiration of the trust term 
if at that time no son survive me, the 
said stock shall be divided into as 
many portions as I leave then surviving 
male descendants of any son or 
daughter.” : 


The question ruled upon was whether 
the article in the will permitting the 
distribution of the trusts was binding, 
or whether the proceeds of the sale of 
the newspapers must be administered 
just as if the World had never been 
sold. Surrogate Foley decided that the 
latter course was the one dictated by 
the will and the codicil. 

“T hold,” wrote the Surrogate, “that 
the succession of the remainder of the 
newspaper trust is not affected in any 
manner by the wills of the sons or 
daughters or other descendants of the 
testator; that all the stock and the 
proceeds of the sale of the stock within 
the newspaper trust pass under the pro- 
visicns of the sixth article of the first 
codicil and that such remainder provi- 
sions are valid and effective.” 

The sixth article of the first codicil 
was the one which provided that the 
stock be held and passed on to the 
male descendants. 

“T hold further,” continued the surro- 
gate, “that no authority whatsoever to 
exercise any form of power of appoint- 
ment as to any of the assets of this 
trust is conferred upon any of the child- 
ren or any of the descendants of the 
testator.” 

The money which the World brought 
was thus preserved for the male descen- 
dants only of the man who fcunded it. 


RATE INCREASES ANNOUNCED 


Many Advances to Become Effective 
on Sept. 1 

Rate increases have been announced 

by a number of newepapers recently, 

some becoming effective immediately 

but mostly on Sept. 1. A few are due 

to take effect as far ahead as next 





Jan. 1. 
Youngstown (O.) Vindicator has 
issued a new ratecard announcing a 


flat rate for general advertising of 13 
cents a line, daily or Sunday, effective 
Nov. 1. The old rate is 11 cents. 

The Reading (Pa.) Times has an- 
nounced increase in its general adver- 
tising rate from 10 cents a line flat 
to 11 cents a line flat, effective Sept. 1. 
The Reading Eagle has announced that 
on Sept. 1, a flat rate of 13 cents a line 
will take the place of the present 10- 
12-cent rate. 

San Antonio (Tex.) Light has in- 
creased its general advertising rates by 
two cents a line, to 15 cents a line open 
and 14 cents on 1400-line orders, week- 


days, and to 20 cents a line open, and 
18 cents on 1400-line orders, Sundays. 

Los Angeles Post has issued a new 
ratecard announcing that on Jan. 1 its 
general advertising rate will be ad- 
vanced from 12 cents to 14 cents a line 
flat. 

Jacksonville (Fla.) Journal has an- 
nounced an increase in its general ad- 
vertising rate from 10 cents to 11 
cents a line flat, to be effective Sept. 1. 

Atlanta Sunday American has raised 
its general advertising rate from 21 
to 25 cents a line flat. The rate of 
the Atlanta Georgian, weekdays, re- 
mains unchanged. 


Baltimore News-Post and Sunday 
American has withdrawn a combination 
rate of 55 cents a line for weekday and 
Sunday issues. The rate for each is 
35 cents a line flat. 

Erie (Pa.) Dispatch-Herald has in- 
creased its daily or Sunday general ad- 
vertising rate from 7 cents to 8 cents 
a line flat. 

Ravenna (O.) Record on Sept. 1 will 
increase its general advertising rate 
from 2% cents to 3 cents a line flat. 

Connersville (Ind.) News-Examiner 
has announced general advertising rates 
of 4 cents a line open, and 3% cents 
a line for 1400 lines or more, effective 
Nov. 1. This is an increase of one- 
half cent a line except for 250 lines 
or less. 

Chillicothe (Mo.) Constitution-Trib- 
une on Sept. 1 will increase its general 
advertising rate from 3% to 4 cents 
a line flat. 

Gallipolis (O.) Tribune on Sept. 1 


will increase its general advertising 
rate from 2% cents to 3 cents a line 


fiat, with a $1 minimum order. 

Williamson (W. Va.) News has in- 
creased its general advertising rate 
from 3 cents to 3% cents on 1001-line 
contracts, and from 3% cents to 4.9 
cents open. 


BARTON HOST AT LUNCHEON 


Leslie M. Barton of Major Market 
Newspapers, Chicago, gave a luncheon 
last week at the Palace Hotel, San 
Francisco, to a group of 60, which in- 
cluded members of the San Francisco 
Newspaper Representatives Associa- 
tion, space buyers and other agency 
executives. Mr. Barton is making a 
tour of the Pacific Coast market, and 
left San Francisco to visit Portland and 
Seattle. 





ONE-DAY STRIKE IN COHOEs 


Fifteen Printers Left American Plan 
—Settlement Terms Withheld 
(Special to Epttror & PusLisHzx) 

Conoes, N. Y., Aug. 23—Fifteen 
printers employed by the Cohocs Ameri. 
can, evening paper, returned to work a 
8 o'clock this morning after a one-day 
strike which followed refusal of the 
publishers to meet their demands for a 
wage increase. 

Settlement of the dispute was effecteg 
late last night after a conference of an 
hour and a half, and the walkout of ap. 
proximately 12 hours’ duration was over, 
Terms of the settlement were not dis. 
closed. 

The printers quit when they were de. 
nied the restoration of a flat rate pay 
base of $1 an hour. Members of the 
Cohoes Local of I. T. U., they hag 
voted Tuesday to ask for the restora. 
tion. 
an hour, working 7% hours a day for 
five days and 2% hours on the sixth 
day. 

They contended that they had in éef. 
fect taken a 25 per cent pay cut, since 
they formerly worked 48 hours a week 
at the $1 an hour rate, and both their 
wage scale and working hours had been 
reduced. 


The newspaper was published without © 


much interruption yesterday, with a 
small force of printers said to have been 
recruited from out of town. 


DEMURRER SUSTAINED 


Judge Reaffirms Decision in $12, 
000,000 Doherty Libel Suit 
(Special to Epitor & PuBLISHER) 





They had been receiving 93 cents § 





Kansas City, Aug. 22—By reaffirm. | 


ing his previous decision in quashing 
four counts in the Henry L. Doherty 
libel suit against the Kansas City Star, 
Judge Brown Harris in the circuit cour 
today reduced the petition to two counts 
of an original six, thereby reducing th 
limit of damages sought to $4,000,00 
instead of the $12,000,000 originally 
asked by the New York utilities mag- 
nate. 

Today’s decision was the second one 
involving the same four counts. 
Judge Harris had sustained a demurrer 
to the four counts in question several 
weeks ago, attorneys for Doherty 
sought a reinstatement of them. R.R 
Brewster, counsel for Doherty, in his 
arguments confined his remarks to 
counts one and two, ignoring counts 
three and four because, he said, it was 
doubtful if the articles cited in thos 
counts were libelous. 

In his comment, Judge Harris stated 
he had read thoroughly all of the av- 
thorities of law furnished by counsel 
for both sides. 


WATERBURY AMERICAN IS 90 

The Waterbury (Conn.) Evening 
American issued a special 84-page paper 
Saturday, Aug. 18, in celebration of its 
90th anniversary. Five special sections, 
totaling 72 pages, were devoted entirely 
to the anniversary. The issue carried 
7,500 inches of advertising. Raymond 
J. Fanning, city editor, Lyall H. Hill 
state editor, and Robert I. Stevenson, 
reporter, spent five months in gather- 
ing and writing the material that went 
into the special sections. Every story 
was local and the three realized their 
ambition to publish the issue without 4 
single inch of “filler”. The issue was 
prepared by the editorial men in add- 
tion to their regular duties. William J. 
Pape is publisher of the American 
its twin, the Republican, morning | 
Sunday. E. Robert Stevenson, is editot- 
in-chief of both papers and James H. 
Darcey is business manager. Boardman 
G. Getsinger is managing editor of the 
American. 





SAN BRUNO RECORDER SOLD 

E. E. Bramble, publisher of the South 
San Francisco (Cal.) Enterprise, las 
sold the San Bruno (Cal.) Recorder t0 
Harry N. Elston, publisher of the Sam 
Bruno (Cal.) Herald. Publisher Elston 
plans to consolidate the two San B 
papers. 
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HOW TO SELL SPACE 
TEXAS LEAGUE TOPIC 


Agency Men and Representatives Tell 
What Help a Newspaper Can Give 
with National Advertis- 
ing Campaign 
(Special to Epttor & PusiisueEr) 

Datias, Tex., Aug. 20—Members of 
the Texas Daily Press League are plan- 
ning renewed efforts in the national ad- 
vertising field, following the League’s 
two-day National Advertising Institute 
conducted in Dallas Aug. 11 and 12, 
which S. W. Papert, president of the 
League calls “the first concerted effort 
of agencies, advertisers, and newspapers 
in a unified market as large as Texas 
to cooperate in a unified program.” 
Practically all the 58 newspapers in the 
League were represented, and some sent 
their entire advertising staffs. 

Advertising agency men described the 
handling of a general campaign from 
half a dozen angles, and members of 
the League’s New York and Chicago 
staffs told the need for individual news- 
papers to prepare commodity sales sur- 
veys and to obtain dealer and jobbers 
recommendations as to schedules. The 
school was planned by Ira W. Brown, 
manager of the League’s Dallas office. 

W. V. Ballew, sales manager of the 
Dr. Pepper Company, Dallas, talked on 
“Blue Printing an Advertising Pro- 
gram.” He pointed out how an adver- 
tising appropriation is determined on a 
percentage basis of previous volume; 
and how the allocation of the budget 
thus arrived at is worked out. : 

A. H. Caperton, director of research 
for Tracy-Locke-Dawson, Inc., Dallas, 
explained what agencies want in market 
surveys and why they want it; the sig- 
nificance they attach to certain indices 
that tell the story of the general buying 
background of the community, etc. He 
also explained the needs of the agency 
for specific distribution surveys, de- 
signed to show how a product is selling 
in a given territory as compared with its 
competitor’s; how extensive the stock 
is; details of the local background of a 
market that might affect sales of a 
specific product; and presentation of 
findings to the account executive, to be 
utilized in working out an advertising 
program and to media department for 
their use in the allocation of advertising 
funds, 

_0. S. Bruck of the Johnston Adver- 
tising Company discussed media. He 
told how the agency decides on its media 
treatment of a given advertising proh- 
lem; how it weighs the various types of 
media and the eligibility of the indi- 
vidual newspaper. His discussion cov- 
ered rates, A. B. C. vs. government 
teport papers, the necessity for break- 
downs of circulation in order that over- 
lap circulation may be taken into con- 
sideration; the various indices by which 
newspaper eligibility is determined. 
This latter included editorial treatment, 
general composition and press work, 
— features or departmental treat- 

“Suggested Formulae for Reconsid- 
eration Petitions” was discussed by 
— F. Leche, vice-president of 

anff-Metzger, Inc., of Houston, who 
outlined the program by which a pub- 
isher who has been omitted from a 
specified schedule, may best obtain re- 
Consideration from an advertising 
agency, This included Mr. Leche’s re- 
— to dealer recommendations; to 
patributor recommendations ; to indivi- 
dual briefs showing distribution and 
comparative sales; to promotional ma- 
— from the newspaper outlining that 
ts sn aed development in circulation 
and linage, etc.; to market promotional 
— sent in in the form of spot news 
to be items that the publisher believes 
: of vital interest to the agency in 
rie the market’s eligibility. 
.. € talk given by Raymond T. Locke, 
: €-president of Tracy-Locke-Dawson 
ne., Dallas and New York City cen- 
tered around various phases of news- 
Paper merchandising cooperation, its 
remiacation. in the advertising scheme 
and its relative weight in the advertiser’s 
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TWO. GANNETT PAPERS EXPERIMENT 








% Ogdensburg Journal 
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|. decyl publication in Epiror & 

PusiisHer’s Monthly Equipment 
Review (Aug. 11, page IV) of an art- 
icle about changes in front-page make- 
up of the Cleveland News brings to 
light the fact that two newspapers in 
the Gannett group have also been ex- 
perimenting. 

The Elmira (N. Y.) Star-Gazette 
went as far as to make up an experi- 
mental page 1, which is reproduced 
here, but no copies of this were circu- 
lated. The lower half of this page con- 
sisted of news pictures. 

Shortly afterward the Ogdensburg 
(N. Y.) Journal put into actual use a 
page 1 make-up of similar style. “This 
page made an immediate hit with read- 
ders of the Journal, and it begins to 
look as if it would be retained,” accord- 
ing to M. V. Atwood, of the Gannett 
news and editorial office. 

Principal feature of the new make-up 
on both papers lay in making four wide 
columns out of six of the conventional 
width. Stories are short, and appear 
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even shorter because of the wide col- 
umns—although frequent use of larger 
text type counteracts the savings in 
length. Black Gothic type is used in 
headlines—usually lower-case except at 
top of columns. As in the Cleveland 
News make-up, the headlines are flush 
at the left, and irregular at the right. 

The experimental Elmira paper, with 
only half a page of news space available, 
went much farther in condensation of 
the front-page news items, frequently 
referring to inside pages for more de- 
tails. High spots of sports, financial, 
and social news were carried under 
boxed headings, each of which con- 
tained the page number of the depart- 
ment, thus: “SPORTS—Page 12-13.” 
The leading story, under the banner 
headline about the British debt, consisted 
of only three paragraphs, concluding 
with: “See Page 2.” A story on a 
college commencement was only four 
lines long, ending with a laconic “Page 
2.” A box announced “Complete Tele- 
graph News on Page 2.” 








or agency’s mind in his selection of 
media and in his choice among news- 
papers. 

Dale Rogers, president of Rogers- 
Gano Advertising Agency, Houston, 
with a subject “The Part Ethics Plays 
in National Advertising,” stressed the 
fact that all advertisers of a given 
classification should enjoy a similar rate, 
criticizing the practice on the part of 
some newspapers of accepting national 
linage at the local rate. He also dis- 
cussed fifty-fifty deals, in which the ad- 
vertiser diverts his linage from the 
agency to the local dealer for placement, 
with the local dealer paying his half at 
his local rate. 

Mr. Rogers further covered the sub- 
ject of extending commissions to non- 
recognized agency factors; the prepara- 
tion of surveys and the carrying of 
publicity material for agencies, when 
such evidences on the part of a news- 
paper are to be used by that agency in 
attempting to chisel some other agency’s 
account. 

On Sunday, Mrs. Thelma Gaines of 
the Ratcliffe Advertising Agency, Dal- 
las, differentiated for the Institute atten- 
dants between the types of promotional 
material, booklets, surveys, etc., which 
find the wastebasket in the agency’s 
office and those items of promotional 
material that really are of value to the 
agency and reflect credit upon the news- 
paper preparing them. 

The rest of the program was a closed 
session at which members of the league 
and representatives of its New York 
and Chicago offices described their pro- 
motion methods. Speakers included: 
Herbert Taylor, business manager, San 
Angelo Standard-Times; Beatrice Bax- 
ter, national advertising manager, Sher- 
man Democrat; Norris Ewing, assis- 
tant general manager, Amarillo Globe- 
News; Elihu E. Berwald, general coun- 
sel for the Texas Daily Press League; 
R. D. MacNeil, national advertising 
manager, El Paso Times; John Mc- 


Carty, publisher, Dalhart Texan; Allen 
G. Pike, national advertising manager, 
Houston Post. 


400 MEMBERS SIGNED 


Chicago Federated Advertising Club 
Reports Progress 


The Chicago Federated Advertising 
Club, organized in May, is approaching 
the 400 mark in membership as a result 
of a steady increase announced this 
week by Chester L. Price, City Na- 
tional Bank, chairman of the member- 
ship committee. 

Mr. Price observed that the increase 
in membership is commensurate with an 
increase in advertising linage. Club- 
rooms will be established when the mem- 
bership has reached 800 persons, the 
summer campaign now under way to 
be extended into fall to make this ex- 
pansion possible. A club paper will be 
issued soon and the schedule of regular 
luncheon meetings will be resumed next 
month. 

M. H. Aylesworth, president, Na- 
tional Broadcasting Company; William 
Randolph Hearst, Jr., Hearst Publica- 
tions; and Ernest Elmo Calkins, presi- 
dent, Calkins-Holden, Inc., New York, 
are on the list of speakers for early fall. 

W. Frank McClure is president of 
the club, a federation of Chicago’s ad- 
vertising associations with headquarters 
in the Hotel La Salle. 


N. I. A. A. MEETS IN SEPT. 
The National Industrial Advertisers’ 
Association will hold its annual confer- 
ence in the Netherland-Plaze Hotel, 
Cincinnati, Sept. 20-22, Howard Bar- 
rows, president, announced this week. 


EXTENDS COVERAGE 
The Edenton (N. C.) Daily News 
has announced an expansion program 
that will provide several additional edi- 
torial features and a wider coverage 
for northeastern North Carolina. 
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MOVIE CLEANUP HITS 
“FAN” PAPER WRITERS 


They Agree to Avoid Salacious 
Material and Submit Stories to 
Film Publicity Heads, If 
Requested 


As a result of the public demand for 
a “cleanup” of the movies, writers for 
“fan” magazines have signed a pledge 
to “endeavor to cleave to a policy of 
clean, constructive and honest material” 
and to “divest our individual publica- 
tions of false and otherwise salacious 
material, either directly stated or im- 
plied.” 

The action followed passage Aug. 9 
of a resolution by the Studio Publicity 
Executives Committee of the Associa- 
tion of Motion Picture Producers, 
Inc., which declared that stories regard- 
ing contract players must be submitted 
to the movie firm’s publicity director, 
at his discretion. Violations would be 
penalized by barring offending writers 
from the lots. 

The resolution follows: 

“WHEREAS, the members of this com- 
mittee seek to curb the inaccuracies, 
misrepresentations and exaggeration of 
facts by certain fan magazine writers, 
which tend to create false impressions 
in the mind of the public in regard 
to motion picture personalities, and 
which result in much unfavorable pub- 
lic reaction, the Committee herewith 
adopts the following resolutions, effec- 
tive immediately: 

“Tuat, in the future, all fan maga- 
zine interviews, stories or symposiums, 
which involve studio contract players, 
whenever or wherever obtained by fan 
magazine representatives, or free-lance 
writers, shall be submitted to the studio 
publicity director, at his discretion, for 
approval before publication; 

“Tuat each writer shall first obtain 
approval of the studio publicity direc- 
tor, or his representative, on any idea 
upon which an interview is to be based 
before such interview is granted; — 

“Twat, insofar as practicable, a third 
party, representing the studio, shall be 
present during all interviews between 
players and writers ; 

“Tuat any writer violating these 
defifinite rulings of the studios shall be 
denied admission to the studios there- 
after, and all future cooperation.” 

The resolution was signed by the pub- 
licity directors of nine producing firms. 





FINCH TAKES U. S. POST 


Hearst Radio Engineer Joins Commu- 
nications Commission 

William G. H. Finch resigned this 
week as chief engineer of the Hearst 
radio organizations to become one of 
the three assistant engineers of the 
Federal Communications Commission, 

Mr. Finch, who will be in charge of 
the telephone division’s engineering sec- 
tion, has been well known in technical 
circles for his invention of the Finch 
radio relay more than 10 years ago 
and numerous other advances in con- 
nection with the Hearst radio opera- 
tions. His successor has not yet been 
appointed, 





AVERY WITH COMMERCE DEPT. 
(Special to Eptror & PusLisHER) 

Wasuincron, D. C., Aug. 22—Johns- 
ton Avery, former North Carolina 
newspaperman, has been appointed as- 
sistant to C. T. Murchison, director of 
the Bureau of Foreign and Domestic 
Commerce, Department of Commerce. 
Mr. Avery, a native and resident of 
Morgantown, N. C., is 33 years old. 
He was editor of the Hickory (N. C.) 
Daily Record for five years, and editor 
of the Lenoir (N. C.) News-Topic for 
three years. For a time he was with 
the Greensboro (N. C.) Daily News. 
In 1928 he won the Separk Prize, 
awarded by the North Carolina Press 
Association for the most conspicuous 
service of any editor in the state, and 
two years later was awarded the Asso- 
ciation’s prize for publishing the best 
non-daily in the state. 
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UNDERTAKER PROVES VALUE OF PAID 
SPACE IN DIFFICULT FIELD 





Lain & Son, Chicago, Have Placed Mortuary Copy on “Scientific” 
Basis—Advertisements Are Prepared by 
J. B. Miller Agency 





FFECTIVENESS of newspaper ad- 
vertising for undertakers has been 
clearly demonstrated in the case of Lain 
& Son, Chicago, who, through their 
advertising agent, James Blair Miller, 
6 North Michigan Avenue, have been 
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A typical Lain advertisement. 





able to place mortuary advertising on 
a “scinetific” basis, directly correlated 
with the city’s annual death rate. 

Many interesting factors have been 
discovered by Mr. Miller during the 
decade or more that he has handled 
Lain’s advertising. Today Lain & Son 
spend more than $35,000 annually for 
advertising in daily newspapers, com- 
munity weeklies, religious, foreign 
language and fraternal papers, and car 
cards. 

Flexibility of newspaper advertising, 
together with directed efforts in certain 
localities, through the metropolitan 
sections of Sunday papers and com- 
munity newspapers, make this medium 
the backbone of Lain’s activities, Mr. 
Miller told Eprror & PusiisHER this 
week in discussing what may well be 
termed “a success story” in funeral 
directors’ advertising. 

Lain’s advertising appropriation ° is 
based in advance each year on the esti- 
mated number of deaths in Chicago. 
To indicate how accurate Mr. Miller's 
estimates are, the actual deaths for the 
past six months of this year in Chicago 
were 18,251, as compared with the 
18,211 estimated deaths, and Lain’s 
quota for 1933 was exceeded by five. 


A weekly check is kept on the num- 
ber of deaths and number of funerals 
held by each of the leading undertakers 
in the city. To show how carefully 
these reports are watched, Mr. Miller 
explained that at the present time his 
client is using rather large display 
space in local papers on Wednesdays 
because a survey indicated that Thurs- 
day is the poorest day for calls. He 
pointed to the report, showing that for 
a total of 30 weeks there were as high 
as 123 calls on Monday, for instance, 
while only 8 calls on Thursday. The 
present series of advertisements is being 
ag in effort to increase Thursday 
calls. 


There are approximately 700 under- 
takers in Chicago and each averages 
about 50 funerals a year, according to 
Mr. Miller. Lain has more than 1,000 
funerals a year, or 20 times the average 


number. Consistent advertising is 
credited for this large increase over 
competitors. For the first six months 
this year, Lain has exceeded last year’s 
volume for the same period by 67 fun- 
erals. Compared with the same period 
in 1931, when Lain attained his greatest 
previous volume, including 514 funerals 
tor the first six months, this year’s six- 
month record of 583 funerals exceeds 
the peak figure, although total deaths 
have dropped from 19,359 to 18,251. _ 

Position plays a prominent part in 
the effectiveness of newspaper adver- 
tising for funeral directors, Mr. Miller 
declared. There is no definite way to 
cneck the relative pull of individual mor- 
tuary ads day by day, he said. : 

“No one wants to respond to a fun- 
eral ad,” he remarked. “Our advertis- 
ing meets the largest conusumer resist- 
ance of any type of advertising. We 
figure we have a 20 to o0 year adver- 
tising job todo. We must sell the tam- 
ily on Lain & son as an institution 
and keep in touch with them until 
they have a need for Lain service. 
Therefore, we use alternately, large and 
small display copy. The large space 
is designed primarily to sell the public 
on Lain’s as an institution.” 

Discussing the question of copy, Mr. 
Miller said that price has the greatest 
appeal, if handled properly. He said 
no specific price should be mentioned, 
but rather such a phrase as “more than 
one-third of Lain’s services cost less 
than $200.” : 

Lain avoids all sentimental refer- 
ences in his copy. Dignity is the key- 
note of the advertising message, yet sul- 
ficient selling argument is included. 
Typical of this type of appeal is a 
Lain advertisement which _ states: 
“More services at Lain’s than any other 
chapel— Making possible greater values 
for less money. One out of every three 
services held at Lain’s cost less than 
320U—and many more as low as $110. 
These prices include Imperial Quartet, 
Osganist and Chapel.” 

in keeping with the dignified copy 
appeal, Lain uses a distinctive type of 
black and white display art, featuring 
various interior views of the chapel. 
‘These drawings are made by William 
C. Faul, Chicago artist, who makes 
photostatic copies of photographs and 
then paints in all high-lights in white. 
Waterproof ink is then poured over the 
entire drawing and when dry the picture 
is placed under a water faucet, washing 
off the ink on the white highlights— 
the ink only holding to the untouched 
paper. Bleaching chemicals are then 
used to: bring out the white. highlights. 
This method is known as the “drop- 
out” process. The finished drawing 
gives the appearance of a wood cut, in 
reverse, from which zinc etchings are 
made. No detail is lost in this type 
of illustration. 

At the present time, Lain is using 
380 line black and white display ads 
in local dailies, calling attention to the 
air conditioning system installed in 
the chapel. An interesting side-light 
on this announcement is the fact that 
Lain has had air conditioning for two 
years, but has not featured it strongly 
in his advertising until now, when the 
public has become air-condition minded. 

Mr. Miller’s client uses daily news- 
papers, despite the fact that, in some 
cases, there is an estimated 75 per cent 
waste in circulation, because 85 per 
cent of Lain’s business comes from 
within five miles of his single south- 
side establishment. At present, 13 
publications are being used regularly. 

Surveys have shown that display copy 
pulls much better than classified, Mr. 
Miller stated, and that newspapers are a 
better medium than the telephone di- 
rectory, he added. Direct mail is not 
adaptable to this type of advertising. 
By using larger copy, Mr. Miller has 
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| MISS MARTIN A BRIDE 








Miss Edith Curtis 


Martin, 
of John C. Martin, publisher of the 


daughter 


Philadelphia Inquirer and Evening 
Ledger, and Mrs. Martin, was married 
Saturday afternoon, Aug. 18, to Gerard 
Hutchison Cox, Jr., of Glen Cove, 
L. I. The ceremony took place at the 
home of the bride’s parents, “Wedge- 
wood,” Wyncote, Pa. Mr. Cox is the 
son of Dr. and Mrs. Gerard Hutchison 
Cox. 





been able to increase his client’s busi- 
ness to exceed monthly quotas, indicat- 
ing the effectiveness of newspaper 
space, 


AIDING HOUSING DRIVE 


Milwaukee Journal Giving Practical 
Demonstrations 

Consistent editorial support will play 
a large part in a plan adopted by the 
Milwaukee Journal to stimulate local 
building activity, in line with the recent 
Federal Housing Act. The project will 
take the form of an educational cam- 
paign, aided by practical demonstrations, 
explaining how home-owners can get 
liberal financing under the new Act to 
renovate and modernize their homes. 

Several civic groups are cooperating 
with the Journal. The Milwaukee 
Building and Loan League provided three 
houses, one in each of Milwaukee's 
older sections, and will fi;ance a com- 
plete remodeling job on each one. The 
Milwaukee District of the State Asso- 
ciation of Wisconsin Architects is 
drawing plans for the remodeling, while 
the Wisconsin Building Congress will 
provide the actual work of construction. 
The Milwaukee Real Estate Board ap- 
praised the properties before the work 
started, and will put a market value 
on them after the work is completed, 
besides handling the sales. If the sale 
price exceeds the valuation carried by 
the Building and Loan League, plus the 
cost of the improvements, the resulting 
profit will be turned over to the Mil- 
_waukee Community Fund, a local charity 
project. 

The renovation work in progress will 
be open to the public at all times. 


GERBER VISITED COAST 

Thomas W. Gerber, head of the 
Special Service Department of United 
Press, New York, and John S. Martin, 
managing editor of Time magazine, ar- 
rived in San Francisco last week en 
route home after a vacation trip spent 
fishing in Oregon. Mr. Gerber was 
formerly Pacific Coast manager of 
United Press. 








FRATERNAL CONGRESS 
TO SPEND MILLION 


Four-Year Advertising Drive Ap. 
proved by Benefit Insurance 
Organizations — Copy to 


Start This Fall 


(Special to Epvitor & PuBLISHER) 

ATLANTIC City, Aug. 22—A four. 
year million-dollar advertising campaigy 
will be started this fall by the Nationa 
Fraternal Congress of America. 

It will make use of newspaper: 
magazines and radio. The cost will 
raised through assessments upon tl, 
88 fraternal benefit insurance organiza. 
tions belonging to the Congress, in pro. 
portion to their size. 

Decision to carry on such a campaig, 
was announced today by the advertising 
committee, headed by John C. Snyder 
of Crawfordsville, Ind., who is pres: 
dent of the Ben Hur Life Association 
It was reached after an exhaustive two. 
year investigation of possibilities ap; 
methods for promoting the fratern,| 
system of insurance. 

Snyder and his fellow committeeme 
reported at today’s session of th 
twenty-first convention of the Nation; 
Congress. “We are convinced,” he ' 
said, “that the public is not aware oi § 
the fact that we operate on an adequat: | 
rate, legal reserve basis. t 
“It is time the people were told hoy f 
they can obtain as safe and modem | 
protection as any on the market, at a | 
low a rate and yet with the added ber. 
fits of fraternalism.” 

Final details will be completed withiz 
the next month. The drive will be e. 
tirely of the educational type, it wa 
stated. 








R. R. COPY DROPS 60 PER CENT 


Slump in Passenger and Freight 
Traffic Is Cause 
(Special to Epitor & PusLisuer) 
WasuHincTon, D. C., Aug. 22—A 6 
per cent drop in the expenditures }y 
12 leading railroads for advertising ani 
publicity during the 1930-1933. peria 
has been disclosed by a survey cot | 
ducted by the Interstate Commere ; 
Commission. : 
Proceeding under a Congressiond | 
order, the Commission has compile 
data concerning the amounts spent |) 
various railroads in addition to tk 
regular operating costs. 
The decrease in the allocations st 
aside for advertising by the roads wa | 
caused by the slump in both passengtt | 
and freight traffic during the past yeas | 
of economic stress. While costs oi | 
operating trains remained practically 
constant, the roads were forced to trim 
their extra-operation costs. Despite the 
sharp decline in the sums spent i | 
advertising, the 12 roads surveyed spett | 
a total of $1,596,076 in 1933 for new | 
paper and magazine advertising, a 
the publication of company literaturt, | 
compared to $3,9A,719 in 1930. | 
Advertising is still deemed a Wa} 
part of railroad expenditures as 1s # | 
tested by the Chesapeake & Ohio Ralf 
road’s advertising budget figures. Dt 
spite the policy of retrenchment plat 7 
in effect bv other roads, the C. & 
increased its advertising costs 1) 
$5,100 in 1930 to more than $250! 
last year. The New York Central ket 
its appropriations for this purpose ® 
over the $200,000 mark. 








1934 CONTRACT CONTINUED 

The Publishers’ Association of \# 
York City this week signed a contr 
with New York Stereotypers’ Ust 
No. 1 renewing the existing agreem 
until July 8, 1935. Ali terms of ® 
former contract were continued. 
calls for a day scale of $55.50 amé 
night wage of $57.75. 








MURPHY TO DETROIT A 
Pob Murphy, assistant news edit 
Knoxville (Tenn.) Journal, this = 
joined the staff of the Detroit Times 
a feature sports writer. 
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~ HERISHED beliefs on the read- The facts uncovered by the Polk 
" ( ing and buying habits of New Census also check with the results of 
me York families are tossed over- advertisers in so far as The New York ‘ 
si board by the Consumer Census of New Times is concerned. More New York 
“ York City that R. L. Polk & Company City customer-prospects for almost every 
. independently conceived and conducted. _ product, Polk figures reveal, are reached 
4 The figures it reveals, however, are the in their homes per advertising dollar 
the tabulated answers of women heads of through The New York Times than 
te families, given face-to-face to impartial through any other newspaper. Every 
al investigators. month for a decade and a half advertisers 
_ The methods of the Polk Company in _ have placed more advertising in The New 
en making its consumer censuses of impor- York Times than in any other New York 
| tant markets are approved by theresearch newspaper. 
thi committee of the American Association Advertisers in almost every case can 
° of Advertising Agencies. A high degree of | make advertising dollars more effective 
accuracy in the census of New York has __ in the nation’s first market by putting 
ENT | been found in checking with the govern- |The New York Times at the head of their 
ish ment census bureau’s number of families, | newspaper lists . . . by making The New : 
with resident telephones, with gasoline | York Times the foundation-stone of their 
sgt sales, and other definitely known figures. advertising campaigns. 


z Che New York Cimes 


AVERAGE NET PAID 
SALES SIX MONTHS 
ENDED MARCH _ 31, 
473,692 WEEKDAYS, 
743,092 SUNDAYS 
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The Classified Pages| 





PROBLEMS INVOLVED IN CLASSIFIED 
CLEANUP TOLD BY B.B.B. OFFICIAL 





Users of Space Would Cease Misleading Practices if Competitors 
Could Be Brought in Line—Standardizaztion Called 
Only Effective Method 





By GORDON 


E. SMI 


TH 
1 7 i he Chi- 
Following are excerpts from a speech delivered by Mr. Smith of t 
ies Better Buslans Bureau before the annual B.B.B. conference in Milwaukee, 


Aug. 20-24.) 
SSUMING that censorship of 
classified is difficult and that the 
very size of the ads prohibits the use 
of explanatory phrases and qualifying 
statements, should it be agreed that 
whatever standards exist in display 
should not be enforced in classified ? 

While many bureaus responding to 
the recent questionnaire of the Mil- 
waukee Better Business Bureau do 
little work in classified, those which 
have given attention to its problems 
agree that the classified advertiser de- 
serves no special leniency or license. 

The Chicago bureau has worked spas- 
modically in classified for eight years, 
principally checking outright fraud and 
prosecuting swindlers. Systematic at- 
tention to merchandise classified began 
a year ago. At that time comparative 
prices of twelve-to-one, and even 
higher, were appearing in classified fur- 
niture advertising. “$150 rugs for $10” 
was not unusual. We began a cold 
canvass of the newspapers to try to do 
something about it. After listening to 
our story, the advertising manager of 
the first paper visited said, “All right, 
I agree with you. Something should 
be done. What's the limit in display?” 

You know, as well as we do, that 
there is no “comparative price limit” 
in any advertising. A comparative price 
is either accurate or wrong. That 
afternoon the classified manager picked 
up a copy of his own paper, just off the 
press, and the first thing to attract his 
eye was a full page display of a cloth- 
ing store—with comparative prices of 
four-to-one. Immediately, that ratio 
became the maximum permitted in the 
classified columns of the newspaper in 
question, a rule quickly adopted by the 
remaining three papers. An inspection of 
the furniture columns today is amus- 
ing—with practically every comparative 
price up to the full ratio of four-to-one, 
almost to the penny. 

Our “accomplishment” of that day has 
been widely ridiculed, and yet it was 
the forerunner of a series of discus- 
sions out of which have grown cleaner 
classified columns in Chicago news- 
papers. The four-to-one ratio stands 
as a demonstration, regardless of its 
value as a substitute for the “sky’s the 
limit” policy. 

In the summer of 1933, we ap- 
proached the classified managers with 
a previous record of service in fraud 
prevention. For the Tribune, we had 
just cooperated in apprehending and ob- 
taining a long sentence for a negro con- 
fidence man who had been victimizing 
Tribune situation-wanted advertisers by 
promising them fictitious jobs as chauf- 
feurs, and extracting from them sums 
of money for uniforms which were 
never delivered. For the Daily News, 
we had caught and convicted the so- 
called “hammer swindler,” who sold 
sign-tacking hammers to 40 men for 
$3.75 each by claiming to be a roadside 
advertising agent offering jobs as sign 
tackers in behalf of a Kentucky tobacco 
growers’ association. The case particu- 
larly pleased the newspaper because the 
Federal judge, in passing sentence, or- 
dered the swindler te make restitution 
to the 40 men who had lost $3.75 each 
through classified advertising used by 
the swindler. . 

Similar services had ingratiated the 
American and the Herald-Examiner 
towards the bureau, so the situation was 
ripe for constructivé effort. 

Our initial attention was directed 
toward the furniture columns, contami- 
nated with misleading and fraudulent 
offers of storage furniture, bankrupt 
stocks, manufacturer’s samples, etc., 


which were not what their advertisers 
represented them to be. Bureau repre- 
sentatives, in discussing individual 
cases with offenders, had been told: “If 
my competitors clean up, so will I. But 
we'll all have to do it together.” Early 
in February, 1934, the bureau called a 
meeting of all classified advertisers then 
using a “storage” furniture appeal. 
Preliminary responses indicated that 
about 12 firms would be represented, 
and we decided to meet in the bureau 
manager’s office. Over 30 attended. 
Our supply of chairs was exhausted— 
there was “standing room only”’—and 
I am afraid the bureau played a very 
poor host. 

At that afternoon meeting, attended 
by some of the worst abusers of adver- 
tising in the city of Chicago, frankness 
prevailed. The bureau presented the 
suggestion that retail furniture dealers, 
selling new or used merchandise, or 
operating from stores, storage houses 
or apartments, are governed by the 
trade practice provisions of the Retail 
Code. The Bureau suggested they co- 
operate to eliminate violation rather 
than to await drastic action by NRA. 
The outgrowth of this meeting was a 
set of storage furniture standards— 
simple, concise, and yet satisfactorily 
effective. They restrict the use of the 
word “storage” to firms licensed as 
storage warehouses by the state of IIli- 
nois. They also require such firms to 
indicate in advertising that they are 
retailers of furniture, as well as storage 
warehouses, when such is the case. New 
furniture must be advertised as “new” 
—used as “used.” The degree of com- 
pliance has been very satisfactory. 

The next step was to suggest to the 
newspapers standards governing help 
wanted advertising so as to eliminate 
deception and exploitation of the un- 
employed, which had been th: cause of 
frequent complaints at the Bureau office 
during the four depression years and 
previously. The proposed recommenda- 
tions called for the inclusion of the fol- 
lowing facts in every sales help wanted 
advertisement : 

1. General nature of the merchan- 
dise, service or property to be sold. 

Form of compensation (salary, 
commission, etc.) 

3. Mention of cash bond or invest- 
ment required, when such is the case. 

four Chicago newspapers put 
these standards into effect March 1. 
The protest of many large, and gen- 
erally reputable, companies was immedi- 
ate and vociferous. Petitions were 


eftike 


Largest gain 


. --in total advertising, 








among all nine New 
York newspapers — for 
July and first seven 
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submitted; meetings were called; there 
were threats of boycott against all 
newspapers. Some of the most strenu- 
cus complaints came from companies 
which had been using a form of help 
wanted advertising which the bureau 
had considered misleading—advertising 
which did not definitely promise sal- 
aried positions, but inferred that suc- 
cessful applicants would be paid a sal- 
ary, while actually the payment of a 
salary to any applicant was entirely 
dependent on his sales volume during 
a trial period of several weeks. 

Three newspapers “stood by the guns” 
and are still standing. Further results 
will be discussed later. 

The latest Bureau proposal to re- 
ceive favorable action relates to “stuffed 
flats” or apartment furniture dealers. 
After considerable argument, and ap- 
preciable opposition, all Chicago news- 
papers recently took independent steps 
to require such advertisers to use the 
word “dealer” in their advertisements. 

Another rule, adopted independently 
by Chicago papers as a result of Bureau 
activities, limits the acceptance of loan 
advertising to concerns licensed by the 
state of Illinois. “High raters” and 
“salary buyers,” whom the bureau has 
been fighting, are barred automatically. 

Of course, Chicago papers have other 
rules and regulations which I might 
describe— affecting automobile ads, mas- 
sage parlors, home work, etc., and in 
most of these the Bureau assists by 
investigation and the handling of com- 
plaints. 

It is interesting to study the effect 
of certain of these standards. The 
storage furniture recommendations, for 





instance, have brought high praise from 
reputable furniture dealers. It is prob. 
able that certain features of them will 
become an official interpretation of the 
Retail Code (Article IX, Section 1a), 
During the month after their adoption, 
every Chicago newspaper showed the 
customary seasonable increase in classi. 
fied household linage. Even during the 
month of June, linage in this classifi. 
cation was far ahead of June of 1933 
in three papers, in spite of the sea. J 
sonal decline. The advertisers them. 7 
selves are satisfied, to a large degree, 


(Continued on page 54) 





COSTA RICA | 


Imports into Central America during the 
first five months of 1934 were greater by 
two million dollars than those of the same 
period in 1933. 


A large part of these imports went to Costa 
Rica, by far the largest consumer of the 
world’s goods in Central America. 


By any measure “La Tribuna’”’ is Costa 
Rica’s most important newspaper. Its 
circulation is greater by 40% than that of 
the next largest newspaper in the Republic, 
It has a larger advertising volume and a 
larger advertising revenue than any other 
Costa Rica newspaper. 


LA TRIBUNA 


morning daily of San José, C. R. 
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Represented abroad exclusively by: 


JOSHUA B. POWERS, INC. 

220 East 42nd Street, New York 
Chicago London Paris Berlin 
Buenos Aires Riode Janeiro Sao Paul 




















| index Shows 
Thousands of Cars 


| | 

































MAR. APR. 





| AUTOMOBILE SALES IM R. I. 
































MAY JUN JUL 

















| 
fe 








Providenee Journal Chart 








| 
JAN FEB. 
| 
| 


Better. 





irst Seven Months: 
Show 30% Gain 


New car sales in Rhode Island numbered 1,547 in July, an | 1 
increase of about 6 per cent from the same month of 1933... | 7 
showed a seven months’ total of 8,369 as compared with 6,428 
of a year ago . . . and 5,611 for 1932. New car advertisers | 
decided, rightly enough that here is A Good Market Getting 
As compared with '33 they increased their advertising 
by 45,244 lines for these same seven months. The Joumal 
and Bulletin did the usual good job of reaching the buying 
public . . . and can do as much for you and your product. 
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ASHINGTON (D. C.) is an outstanding busy 


market. 


—rapidly growing in population that even 
now exceeds wartime peak. 


—making significant gains in retail sales— 
which are now approximately 22% greater 
than a year ago. | 


There is the stability of Government behind 
this prosperity—rendering it fundamentally 
substantial and permanent. 


How to reach this prosperous market effec- 
tively is clearly solved in the use of THE 
STAR—Evening and Sunday—recognized as 
it is throughout the market as the 
home paper. The decided preference 
for THE STAR as an advertising 
medium, and its influence in the 
Washington Market, are convinc- 
ingly expressed in the lineage figures 
for the first six months of 1934. The 
Star carried 9,849,211 lines as com- 
pared with 3,796,740 lines printed 
by the 2nd paper. 





Washington 1s deserving of cultiva- 
tion and is economically reached by 


The Star ALONE! 


An Associated Press Newspaper 
Member Metropolitan Sunday Newspapers 
Member Major Market Newspapers, Inc. 
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OSMUND PHILLIPS, OF 
N. Y. TIMES, DIES 


Assistant Managing E Editor Stricken 
at Summer in New 
Hampshire—Had Served 
Paper 36 Years 


Home 


Osmund Phillips, assistant managing 
editor of the New York Times, died 
suddenly Aug. 22 at his summer home 
in Whitefield, N. 
H. He was in his 
fifty-ninth year. 
Mr. Phillips’s 
health had been 
failing for sev- 
eral years. He 
had returned to 
W hite field on 
Friday after sev- 
eral days in New 
York City. 

Mr. Phillips 
was having coffee 
with Mrs. Phil- 
lips in the living 
room of their 
home between 5 and 6 o'clock a. m., 
when he suddenly complained of lack of 
air, fell against the fireplace, and died 
almost instantly. 

The body was taken to Mr. Phillips's 
home, 2316 Avenue J, Brooklyn, where 
funeral services were held on Friday. 
Burial was in the Albany Rural Ceme- 
tery, Albany, N. Y. 

Usmund Phillips spent 36 years, 
tually all his working life, 
vice of the 





OsmunNpD PHILLIPS 


vir- 
in the ser- 
New York Times. During 


these years, in which he was succes- 
sively reporter, financial editor, city 
editor and assistant Managing editor, 


he won not merely the respect of the 
entire staff but also the affection of 
his co-workers. 

The son of Charles F. Phillips, a 
banker of Philadelphia and New York, 
Mr. Phillips was born in Germantown, 
Pa., March 25, 1876. When he was 
12 years old his father took the family 
to Paris, where they lived for two years. 
There the boy had an opportunity to 
study French and to broaden his general 
culture. On his return to this country 
he studied at St. Charles Borromeo 
parochial school in Brooklyn. After 
that he attended St. Francis College 
for two years and completed his col- 
legiate education at St. Francis Xavier, 
from which he was graduated with 
honors in 1894. Two years later, at 
20, he received his master degree. 

After teaching school for two years, 
Mr. Phillips joined the staff of the 
Times in 1898 and remained with it con- 
tinuously until his death. 

Starting newspaper work as a re- 
porter in the Wall street office of the 
Times, he soon won a reputation as the 
most capable reporter in the financial 
district. His first duties were the prep- 
aration of the news and _ statistical 
record of the trading on the old Curb 
Market. 

At that time no official report of 
Curb trading was issued, and news- 
papermen collected information on the 


269,506 


was the average net paid daily 
circulation of The Baltimore Sun 
(Morning and Evening issues) 
for the month of 


JULY, 1934 


The average net paid circulation 
of THE SUNDAY SUN per 
Sunday for the month of JULY, 
1934, was 183,110. 


Everything in Baltimore 
Revelves Around 


_— 
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Editor 


transactions as best they could. Mr. 
Phillips’s conscientious attitude and pas- 
sion tor accuracy made his reports ex- 
ceptionally authoritative. Assigned some- 
what later to the railroad “run,” he 
made the close acquaintance of many 
of the financial leaders of that period, 
including J. Pierpont Morgan, James 
J. Hill, E. H. Harriman, Jacob H. 
Schiff, A. Barton Hepburn and James 
A. Stillman. He won their confidence 
and respect. 

On Jan. 4, 1913, Mr. Phillips became 
financial editor of the Times. On July 
6, 1914, he became editor of The An- 
nalist, published by the Times. 

In 1917, Mr. Phillips was appointed 
city editor. After serving ten years in 
this position, he was appointed assistant 
managing editor in 1927. He was presi- 
dent of the New York City News 
Association ger 1923 until 1927. 

On Nov. 1899, Mr. Phillips mar- 
ried Miss Frias Olcott, of Albany, 
whose father was prominent in the 
diplomatic service. They had four 
daughters, the Misses Mary, Osmunde, 
Virginia (now Mrs. Oscar J. Ander- 
son) and Elise Phillips, and two sons, 
Robert and Theodore. 

Mr. Phillips was one of eleven chil- 
dren, of whom four are living. 


GEORGE R. SCOTT 
George R. Scott, 60, secretary-busi- 
ness manager of the Gary (Ind.) Post- 





Tribune, died Aug. 12 at Lonestone 
Lake, Wis., of heart disease. The fun- 


eral, with Episcopalian rites, was held 
in Gary, Aug. 14. Survivors, besides 
the widow, Elizabeth, are a son, Ralph; 
a sister, Mrs. William Wallace of Ben- 
ton Harbor, Mich., and a niece, Mrs. 
Olivia Rathburn of Union City, Mich. 
Mr. Scott started his newspaper career 
in 1891 as a gatherer of marine news 
on Chicago’s waterfront, going there 
from Sherwood, Mich., where he re- 
ceived his elementary education. Dur- 
ing the World’s Columbian Exposition 
in Chicago in 1893 he handled fair copy 
for the Associated Press. He went to 
the pioneer steel town of Gary in the 


HIGHEST 
WAGES ix 
AMERICA 


Reports for April, 1934, 
show Akron rubber 
workers earning the 
highest wages of any 
major industry in the 
United States. 

299% higher than Iron and Steel industry 
459 higher than the Machinery industry 
129% higher than Railroad Repair Shops 
1139 higher than the Lumber industry 
859% higher than the Textile industry 
519% higher than the Leather industry 
152% higher than the Tobacco industry 
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spring of 1907 to launch the Gary Trib- 
une in partnership with Homer J. Carr, 
who became editor. Mr. Carr now lives 
in retirement in Hollywood, Cal. Mr. 
Scott located permanently in Gary in 
the fall of 1908 when the Tribune, which 
had been printed in Chicago, was con- 
verted from a weekly to a daily. He 
was business manager of the paper until 
1921, when the Tribune merged with 
the Evening Post. Then he became 
secretary-business manager of the Gary 
Printing and Publishing Company, 
product of the merger. He held this 
post until his death. 


RAYMOND HOOD 

Raymond Hood, noted architect, who 
died Aug. 14 at his home near Stam- 
ford, Conn., won the $50,000 prize 
offered some years ago by the Chicago 
Tribune for a design for its building. 
Later he designed the New York Daily 
News building, the McGraw-Hill 
building in New York, as well as many 
of the buildings at the Century of 
Progress Exposition in Chicago. 


LOUIS J. LIVINGSTON 

Louis J. Livingston, 78, newspaper- 
man, composer, entertainer and writer, 
died at the B’nai B’rith Home in Mem- 
phis, Aug. 20, following a heart attack. 
A native of Thibodaux, La., Mr. Liv- 
ingston moved with his family at an 
early age to New Orleans where, as a 
sub reporter, he associated with the 
great of his day—Charlie Whitney, Laf- 
cadio Hearn and others. In 1885 he 
turned to California where he worked 
on the Los Angeles Evening Express, 
the San Francisco Call and other pub- 
lications. 











RALPH GEE 


Advertising Manager of Appleton 
Post-Crescent Dies at 47 


Funeral services were held Monday 
morning Aug. 20 at St. Mary church, 
Appleton, Wis., for Ralph Gee, 47, 
advertising manager of the Appleton 
Post-Crescent who died Thursday after. 
noon, Aug. 16, at St. Elizabeth hospita] 
where he had undergone an emergency 
operation for appendicitis a week be- 
fore. 

Mr. Gee had been with the Post- 
Crescent for 14 years. He also was 
vice-president of the Wisconsin Daily 
Newspaper Advertising League. He 
went to Appleton in 1920 from Green 
Bay, Wis., where he was an advertising 
salesman for the Daily Press-Gazette. 
He served in the World War with the 
32nd Division. Surviving are his wife 
and four children. 


GEORGE F. HOWARD 

George Frederick Howard, 8, 
founder of the Prairie Paris, (Ill) 
Beacon, died last week. He was one 
of the best known residents in Edgar 
county and for years a prominent busi- 
ness, political and fraternal leader. He 
was born in Camberwell, London, Eng. 





land, coming to Canada when 21 and 
two years later moved to Paris to 


make his home. Howard was a pro- 
moter of the Paris, Terre Haute and 
Midland railroad, now the Peoria divi- 
sion of the Pennsylvania. He estab- 
lished the Beacon, which was later soli 
to the Beacon Publishing Company, its 
present owners. 

(Other Obituary Notes on page 54) 





from your papers.” 


Worcester, Mass. 





Qn O:1L FURNACE coc DAY 
Every Day in May. 


“We have sold more General Electric Oil Furnaces in 

Worcester and Worcester County the first half of this 
year than were sold in this territory during the entire 
year of 1933,” writes G. E. Mattison, merchandise 
manager of Sawyer’s, Worcester. 
of our sales of General Electric Air Conditioning 
equipment for both Winter and Summer. 


““As you know, we are carrying the major portion of 
our advertising in the Sunday Telegram with the 
frequent support of the Monday Evening Gazette. 
Sales have followed advertising to an unusual 
degree, culminating in May with a sale of an Oil 
Furnace every business day of that month. 


“The response of county residents has been partic- 
ularly pleasing, nearly every community from Athol 
to Webster being included in our list of users. 
of these sales were the direct result of coupon inquiries 


paces 


The rich and responsive Worcester Market—concen- 
trating’'a population of !433,287 within an average 18- 
mile radius—is adequately cultivated through these 
newspapers ALONE. 





THE TELEGRAM-GAZETTE 


GEORGE F. BOOTH, Publisher 
Paul Block and Associates, National Representatives 
New York Boston Chicago Detroit Philadelphia San Francisco Los Angeles 


‘This is also true 
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Water will not flow up hill... 


iron will not float. 


horses can run but not fly... 


Just as we must adjust ourselves to these and other natural 
laws, so must we adjust ourselves to certain economic laws no 
less variable. One of these economic laws is that any product 
of a uniform nature tends to be sold at a uniform price. 

Every work day, numerous shipments of wheat are sold on 
each central grain market at the same delivered price. It sells at 
this uniform price, because it is a uniform product. Grain 
buyers will pay no more for one bushel than another, because 
each bushel is the same. 

Daily uniform prices for any market grade of corn, barley, 
hogs and countless other products are established by the same 
economic law. 

What is true of all these products is also true of portland 


cement. Since cement is a standard product, conforming to 


The Same Economic Law 





government specifications, buyers will buy it only from a cement 
plant quoting the lowest delivered price. Other cement plants, 
no matter where located, must meet this lowest price, or fail 
to get any of the business. 

Uniform cement prices at any point are as inevitable as uni- 
form wheat prices on any central grain market. 

Though prices for any given grade of wheat are uniform, 
wheat farmers living varying distances from any market, and 
having varying costs, net different amounts on their wheat. Since 
nearly all cement plants are located varying distances from any 
market, they likewise net different amounts on their cement. 
This, in both instances, is competition. 

Cement buyers not only get their cement at the lowest price 
any plant will offer, but they can buy from any plant they wish. 
In the cement industry, every village, town and city is a point 


of competition between plants. 


THE CEMENT INSTITUTE 


CHICAGO =: 


NEW YORK - 


This is one of a series. Copies of previous advertisements will be sent on request. 


-SOING FORWARD WITH CEMENT - 


KANSAS CITY 
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CARTOON REPRODUCED 

A cartoon by Carey Orr, Chicago 
Tribune staff cartoonist, which memo- 
rialized the work of the Chicago Fire 
Department in the recent stockyards 
fire, has been reproduced as a painting 
by Edward Grigware, and is now being 
exhibited at a Chicago gallery prior 
to possible hanging in the city hall coun- 
cil room. The copy in oils is ten feet 
high and six wide and is entitled “What 
We See As the Smoke Clears.” The 
painting was made at the suggestion of 
Mayor Edward J. Kelly in honor of 
Fire Marshall Corrigan, who posed with 
two firemen. The cartoon appeared 
originally on May 21. 
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Each “marked his rise to powerence and in the days to come it may 


through a ruthless usurpation of popu- 
lar will,” the paper said. 

Hitler used his Brown Shirts as step- 
ping stones, while Long used the “black 
and yellow hearts of his legislative ma- 
jority,” asserted the editorial, which 
continued : 

“Each, as soon as a temporary as- 
cendency was evident, attempted to en- 
throne himself through terrorism. We 
do not believe that the terror of Huey’s 
increased police, his militia, and the 
strong arm men who beat up and intimi- 
date newspaper men has swept the state 
like Hitler’s private army swept Ger- 
many. Here is almost the only differ- 


prove the vital step. 

“Each also sought to curb the one 
means through which the public can 
discover the extent of the mischief being 
worked upon it—the press. 

“But Huey Long had better remem- 
ber that Louisiana isn’t Germany and 
that here a man can own an ‘equalizer’ 
that doesn’t have to ask the law to back 
it up, particularly in the country 
parishes, 

“We do not believe that the great 
majority of people understand what has 
happened to them as a result of the ac- 
tions of that bought-and-paid-for bunch 
of moronic yes-men who voted the 28 


















bills designed to rape the city of New 
Orleans, and ultimately Louisiana. 

“But they’ll soon find out that the 
state is in as despotic a grip as that 
which holds Germany, a grip achieved 
by much the same means. With the 
freedom of the press threatened, with 
the chance of an honest election com 
pletely lost in the welter of hell-con- 
ceived bills just passed, and with the 
personal rights and liberties of man & 
menaced by a secret army of so-called 
state police, there remain only the an 
cient methods of righting wrong. 

“We hope to God that Louisiana meq 
awake to these wrongs and to the sole 
remaining method of righting them.” 








NEW TAX CLUB FASHIONED 
BY HUEY LONG 


(Continued from page 5) 











quire reports of such business, in aid of 
the collection of such license taxes, and to 
provide for such collection and for the adop- 
tion of regulations relative thereto, to fix 
penalties for violation of their ordinances 
adopted pursuant to this Act; and to provide 
for the disposition of the proceeds of such 
license taxes. 

Section 1. Be it enacted by the Legisla- 
ture of Louisiana, That any parish or munici- 
pality of this state may levy license taxes 
upon every person, firm or corporation en- 
gaged in the business of selling, or making 
any charge for, advertising or advertisements, 
whether printed or published, or to be printed 
or published, in any newspaper, magazine, 
periodical or publication whatever having a 
circulation of more than 20,000 copies per 
week, or displayed and exhibited, or to be 
displayed and exhibited, by means of moving 
none and may require reports of such 
jusiness, in aid of the collection of such 
license taxes, and provided for such collec 
tion, and may adopt regulations relative there- 
to and fix penalties for violations of their 
ordinance adopted pursuant to this Act. 

Section 2. That the parishes and munici- 
palities of the State shall provide that when 
collected the proceeds of such license taxes 
shall be deposited in the Treasury of the 
State of Louisiana to be withdrawn by the 
Emergency Relief Administration of the State 
of Louisiana for the relief of the unemployed 
or unemployables in the parish or municipal- 
ity where collected. 

Section 3. That this Act shall not be held 
to repeal any other provision of law relative 
to the power of the parishes and municipali- 
ties in respect to license taxes, but shall be in 
addition thereto. 

Section 4. That such license taxes as may 
be levied under the terms and provisions of 
this Act shall conform to the provisions of 
Section 8 of Article X of the Constitution 
of Louisiana, 

; With the Daily Courier of Hammond, 
in “bloody Tangipahoa Parish,” sound- 
ing a call to arms in a page 1 editorial, 
Governor Oscar K. Allen signed all but 
two of the 27 bills by which the legis- 
lature in special session changed the 
form of Louisiana’s government to give 
it a large tendency toward a dictator- 
ship. The two bills the Governor 
vetoed were unimportant local measures. 

The Hammond Courier is an anti- 
Long paper, edited by Hodding Carter, 
a former member of the English depart- 
ment of Tulane University. Once when 
Senator Long announced a speaking date 
in Hammond this newspaper published 
an appeal for antique eggs, and the 
Senator remembered a prior engage- 
ment. 

The editorial declared a similarity in 
the tactics of Adolph Hitler and Sena- 
tor Long. 
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Total Linage - - lowa Newspapers - - Ist Six Months 1934 


As Reported to Editor and Publisher 


Corn represents a basic prosperity factor in the trade area surrounding Cedar 
A normal yield is assured by the fact that this area has been ; 
favered by ample timely rains. 
synonymous, your sales message in the Cedar Rapids Gazette stands more 
than a gambler’s chance of attaining its purpose. Coverage and influence | 
within an average 40-mile radius . . . the garden spot of Iowa! | 


“BLANKETS IOWA’S RICHEST MARKET” 


Cedar Rapids Gazette 


Represented Nationally by ALLEN-KLAPP-FRAZIER COMPANY 
Detroit 


And, since corn 


Chicago 


°F, a a a 


alll 


The Cedar Rapids Gazette placed SECOND in total advertising linage of 
all Iowa daily newspapers for the first six months of 1934. We think (we 
would, of course,) that the following record should be of vast importance 
in determining where fall advertising schedules shall be run in middle-western 


di 





City Population Paper Linage | 
Des Moines 142,000 Tribune 3,500,035 
Cedar Rapids 56,097 Gazette 3,427,560 
Des Moines 142,559 Register 3,213,474 
Davenport 60,071 Times 3,197,838 
Davenport 60,071 Democrat Did not report | 
Sioux City 79,183 Journal 2,372,125 
Sioux City 79,183 Tribune 2,144,000 
Mason City 23,304 Globe Gazette 2,137,482 
Waterloo 46,191 Courier 2,132,912 
Dubuque 41,679 Telegraph Herald 2,023,224 
Clinton 25,726 Herald 1,743,432 


and buying power are 
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airchild Aerial Surveys,| nc. 


MORE THAN 1,000,000 LINES GAIN 


F iw newspapers gain a million lines Also during this period the Times carried— 
a year, even in highly prosperous years. The 221,103 more department store advertising 
Buffalo Times recorded a gain of 1,102,241 lines 91,901 lines more automotive advertising 


during the first six months of 1934. 25,520 a financial ond 
91,676 lines more classified— 


than in the corresponding period of 1933. 


Tr rapid expansion of Times linage 


is reflected in all the important divisions of adver- 


The growing circulation of the TIMES repre- 
ge Siig ? ‘ sents sound Scripps-Howard value and pro- 
tising. Men’s clothing is up 48,794 lines; women’s vides powerful coverage in New York State’s 


clothing, 74,046 lines; retail display 856,576 lines. Second Largest Market. 


WE ARE HAPPY TO SAY THE OTHER BUFFALO NEWSPAPERS GAINED, TOO—PROVING BUFFALO IS A PROFITABLE MARKET RIGHT NOW 


The Buffalo Times 


A Scripps * Howard Newspaper 


NATIONAL ADVERTISING MEMBER OF THE UNITED PRESS 
DEPARTMENT oF THE ASSOCIATED PRESS 
SCRIPPS*HOWARD AUDIT BUREAU OF CIRCULATIONS 
NEWSPAPERS METROPOLITAN SUNDAY 
230 PARK AVENUE NEWSPAPERS and of 
NEW YORK CITY ae MEDIA RECORDS, INC. 


CHICAGO + SAN FRANCISCO * LOS ANGELES DALLAS * DETROIT * PHILADELPHIA * ATLANTA 
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MONOPOLY CHARGES 
DENIED IN MEMPHIS 


Statement By Appeal Publisher on 
Former Rate Fight Is Used by 
Oklahoma City News in 


Current Controversy 
(Special to Epttor & PusBLisHer) 

OKLAHOMA City, Aug. 20—Continu- 
ing its attack on the advertising rate 
policies of its competitors, the Okla- 
homa City News on Aug. 17 published 
a full-page statement headed “We print 
the Proof to Refute the Statement of 
Mr. E. K. Gaylord.” Mr. Gaylord is 
publisher of the Ok/ahoma City Okla- 
homan and Times, which have arranged 
their advertising rates to encourage ad- 
vertisers to use them exclusively. The 
controversy attracted the attention of 
Governor Murray, but an opinion from 
the state attorney-general jast week 
held that there was no violation of state 
anti-trust laws. 


The News statement quoted a letter 
which it said Mr. Gaylord had sent to 
business men, saying: “Dear Mr.—: 
Just now the News is attacking us 
again. It is holding up its hands in 
horror and crying ‘conspiracy,’ and inti- 
metes it may be illegal for us to give a 
discount to the advertiser who spends his 
entire newspaper appropriation with us. 
The absurdity of the charge was made 
more amusing by the fact that we 
proved Scripps-Howard was using ex- 
actly the same discount to its advertisers 
in Memphis. They could hardly claim 
it is legal in Memphis and illegal in 
Oklahoma City.” 

The News statement commented: 
“Mr. Gaylord is not only wrong but he 
is without precedent in the Scripps- 
Howard organization or any other repu- 
table institution for his unethical 
scheme for obtaining a newspaper mon- 
opoly here. The following letter from 
Mr. James Hammond (publisher of the 
Memphis Commercial-Appeal) shows 
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definitely that the Scripps-Howard 
newspaper in Memphis never sought to 
monopolize the advertising there, and 
that it never offered or paid any bonuses 
to advertisers for using only their one 
newspaper.” 

Mr. Hammond's letter, dated Aug. 
13, and addrsesed to John H. Payne, 
business manager of the News, said in 
art 
7 “I am pleased to advise you that there 
is not the slightest irregularity in the 
present local or national rate structure 
of the Memphis Press-Scimitar. That 
newspaper operates on a strict rate card 
basis, as does the Commercial Appeal. 

“There was a time when the Com- 
mercial Appeal was under prior owner- 
ship, when the rate situation on all 
Memphis newspapers was in pretty bad 
condition. The Press-Scimitar at that 
time offered a 25 per cent discount to 
advertisers using that paper exclusively 
in the evening field. This discount had 
no bearing upon advertising in the 
morning Commercial Appeal or the 
Sunday Commercial Appeal. The 
Press-Scimitar’s exclusive discount was 
designed to compete with the Evening 
Commercial Appeal, which paper was 
launched immediately after the purchase 
of the Memphis News-Scimitar by the 
Press and the consolidation of those 
two properties. 

“Frankly, the launching of the Eve- 
ning Commercial Appeal had for its 
purpose an attempt at the complete elim- 
imination of the Press-Scimitar, end 


1934 


any action taken by the Press-Scimitar 
at that time and subsequent to that date 
while the Evening Appeal was in the 
field was, in my opinion, justifiable ac- 
tion, as the Press-Scimitar had every 
right to employ seemingly drastic meas- 
ures in its fight to exist in this field. 

“Upon purchasing the Appeal proper- 
ties, I immediately discontinued publi- 
cation of the Evening Appeal. This 
action on my part was shortly followed 
by an increase in the circulation price 
of the Press-Scimitar and an immediate 
discontinuance of their exclusive eve- 
ning rebate offer. 

“This was a contributing reason why 
! was enabled to successfully increase 
my local and national rates. The net 
result of the changes made in the opera- 
tions of the Press-Scimitar and the 
Appeal papers is that both papers are 
making money, which, incidentally, is 
the first time that either paper has been 
in black ink for many years. 

“Tf I seem to extol the virtues of the 
Press-Scimitar, it is because by joint 
cooperation we have succeeded in sta- 
bilizing the newspaper business—not 
only for the newspapers collectively, but 
for the merchants as well. 

“I include the merchants because 
many of them have stated that they are 
glad the old newspaper war is over and 
that both publications can devote full 
time to making better newspapers of 
more interest to the public and more 
productive of results to the advertisers 
spending money in them.” 


CORRECTION 


Portland Journal Ad Should Haye 
Referred to City Circulation 
Omission of a four-letter word 
meaning urban locality from the adver. 
tisement of the Portiand (Ore. ) J owrngl 
in Eprror & PuBLISHER of July 21 mis. 


represented the advertising  situatiog 
with which the copy dealt. 
Unintentionally and _regrettably, 


Charles L. Baum, the Journal’s Promo. 
tion manager states, the word “city’ 
was left off the sentence which should 
have read “The Daily Journal has 3} 


per cent more city circulation than any § 


other daily.” 





PRINTED FORD SUPPLEMENT 


A twelve-page “Ford Feature Sup. 
plement” was published by the Ney 
York Evening Journal for distribution 
with its issue of Aug. 18. In addition, 
extra copies were printed for distriby. 
tion to Ford dealers. Five of the pages 
were printed in four colors, including 
full-page advertisements for Ford pas. 
senger cars, Ford trucks, Fireston 
tires and Socony-Vacuum gas and oil, 


BECOMES TRI-WEEKLY 
The Henry Bulletin, of Martinsville 
Va., established in 1889 as a weekly, 
in 1921 as a semi weekly, will become i 
tri-weekly on Monday, Aug. 27, ap 
pearing every Monday, Wednesday an( 
Friday afternoon. 
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New Haven stands high in the list of per capita savings—more than 
double that of the United States as a whole. 


The New Haven Register 


With an Average Net Paid Circulation Every Night of Over 


60,000 Copies 


—affords a quick approach to this great market, covering 46 cities and towns 
within a radius of 45 miles of New Haven—offering 46 important test points 


The Julius Mathews Special Agency 


New York — Boston — Chicago — Detroit 














MA 








SERIA Se GTX TEM 





Editor & Publisher for August 25, 1934 23 


Me. A is doing better now. His pay envelope is 
fatter and more regular. He eats three meals a day 
—good meals, too—and he has reached the point 
where the mortgage worries him less than it did. Natur- 
ally he is grateful to the many government agencies 
who have indirectly stimulated his business. 


Mr. B is doing better, too. His pay envelope is 
fatter and more regular. He still eats three meals a 
day—good meals, too. His savings account had 


Whi h e YOUR dwindled a bit, but he is adding to it, now. He has 
1¢ 1s never been down to the bottom dollar, and this new spend- 


ing money he is getting is ‘‘so much gravy.” 





Mr. A lives somewhere in the United States. Mr. 


be st prospect B lives in New England. 


Millions of Mr. B’s. In June, 1933 his savings 


9 amounted to $517, while Mr. A’s account stood at 
Mr. A or Mr. B? so. 


Mr. B is buying, too. He must be, for the dollar 
volume of department store sales in New England is _ 
increasing. For the first six months of 1934 com- 
pared with 1933, sales were as follows: Connecticut, 
plus 12%; Maine, plus 14%; Massachusetts, plus 12%; 
New Hampshire, plus 30%; Rhode Island, plus 14%; 
Vermont, plus 22%. 








Are you getting your share of the profits from 
New England? You can develop and expand this 
steady, reliable market through the 52 key news- 
papers listed at the bottom of this page. They will 


give you coverage in 39 important New England 
cities. 


SAVE BY SPENDING MORE 7a these NEW ENGLAND NEWSPAPERS 


MAINE—Population 797,423 d Rates CONNECTICUT—Population 1,606,903 
Circu- 2, 0 10,000 
Ad Rates lation lines lines Ad Rates 
Circu- 2,500 10,000 ++Holyoke Transcript & Tele- Circu- 2,500 10,000 
lation lines lines 








GM gonna gacnccawsecosas (E) 16,542 .08  .065 lation lines lines 
*Portiand Press-Herald Express, Pn sacianycei Eagle-Tribune....(ME) 28,242 10 09 *Bridgeport Post Telegram (M&E) 43,226 125 125 
Sunday Telegram........ (ME) 59,083 .20 .16 Pe ang ae eieaamereene nent -) 17,182 .065 .05 *Briigepoct Post.............. (S) 21,729 .08 .08 
Low Courier- = 
NEW HAMPSHIRE—Population 465,293 Evening Leader......... (M&E) 18,897 07 .07 ip aga cele —- Pen = = 
*Concord Monitor-Patriot.....(E) 6,780 .05 .03 “Ean Sowell Ban ......-.-..--- ©) 14,705 09 = .07 *Hartford Courant............ (S) 59655 15 415 
tKeene Sentinel............... (2) 3,998 .036 .025 er Standard eo ‘eine ‘on - *Sactfoed Timnes.............. (E) 57,964 15 .15 
*Manchester Union-Leader..(ME) 33,374 15 12 *New ne a Gian ne 7 ‘ *Middletowa Press............ () 8,890 055 .035 
VERMONT—Population 359,611 Nicos kovesceutsacssn (S) 25,486 -10 -10 *New Britain Herald........... (B) 14,583 09 -08 
Barre Times.................. ©) 6,716 04 03 *North Adams Transcript.....(E) 10,623 05 04 ttNew Haven Register....... (E&S) 60,361 16 15 
ttBeattichese Reformer... (2) 3.374 .035 .02 *Pittsfield Eagle............... (E) 18,457 .06 06 *New London Day............. ©) 13,566 06 6.05 
tBurlington Free Press........ (M) 16.134 065 065 *Salem News.............-see (E) 20,280 09 07 *Norwalk Hour................ (Z) 7,271 045 .045 
*Rutland Herald...... (M) 13.489 ps “06 *Taunton Gazette............. (E) 8,814 05 035 *Norwich Bulletin & Record(M&E) 19,244 .09 07 
seeecess d ew. Tel sen *Stamford Advocate...........(E) 11,078  .065 .0%5 
MASSACHUSETTS—Population 4,249,614 Evening Gazette........ (M&E) 107,133 .28 = .25 *Waterbury Republican & 
*Attleboro Sun................ (Z) 5,750 04 04 *Worcester Sunday Telegram..(S) 52,778 21 -18 AREER ciccescncveces (M&E) 27,868 09 09 
*Boston Eve. American........ (E) 243,405 50 50 *Waterbury Republican & 
*Boston Sunday Advertiser. ...(S) 468,871 .75 .75 RHODE ISLAND—Pepulation 687,497 RES See (E&S) 33,100 .09 .09 
‘Boston Globe............. (M&E) 268,176 .50 .50 *Pawtucket Times............. (2) 29,917 .09 09 
Sen Tose POE Sate (E) 35,524 25 -25 *Providence Bulletin.......... (2) 91,643 -20 -27 (B) 
Sues Bese POE wae eeeeeeeeees cm) = = = *Providence Journal.......... (M) 40,851 .12 .27 (B) 
tBrockton Enterprise-Times.__ ‘* 30,000 10 10 *Providence Journal........... (S) 92,573 .20 .20 (B) Combination rate Daily Journal and Evening Bulletin. 
{Fitchburg Sentinel........._. (E) 11,222 .06 045 tProvidence News-Tribune.....(E) 29,558  .10 .10 +Publishers’ Affidavit Oct. 1, 1933. 
‘ Recorder-Gazette..(E) 6,361 045 .045 ttWesterly Sun.............. (E&S) 5,135 04 04 ttPublishers’ Affidavit Apr. 1, 1934. 
ane casas svat wae (E) 15,903 07 -06 *Woonsocket Call............. (Z) 16,177 06 .06 *A. B. C. Publishers’ Statement, Apr. 1, 1934. 
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y 
MEDIA RECORDS SUMMARY, FIRST SIX MONTHS, 1934 CHICAGO, ILL. 4 
: ‘ , i . Retail General Automotive Financial Total ai) 
In eighty-seven cities, three hundred and forty-six newspapers, published in 40,000 editions, Cities and Newspapers Display Display Display Display Classified v 5 
5,000,000 display advertisements run by over 100,000 advertisers. The following pages report TR cna hveetdeewnel (M) 2,873,644 1,211,265 265,739 130,344 1,218,622 5,705, 
in summary and in detail the record of 851,257,789 agate lines of newspaper advertising as WHEE. co ccccenetsoncen (S) 1,571,315 409,341 213,759 14,769 624,975 2,834.) 
measured by Media Records, Inc., first six months, 1934: Herald Examiner ...... (M) 1,140,223 727,086 99,608 66,758 1,709,025 3,863x5 
PE <ccck Lee e eS haa dinbehetes bb OD hnOND eS thane oehn tees 472,503,290 *Herald Examiner ...... (S) 585,329 479,331 163,622 9,102 570,333 1, 808,07 
(ER SES a ROP EASES Cae ee Spee AR eer et 161,234,904 IONE oc acdcacesse (E) 3,726,343 1,230,663 344,547 88,143 931,018 6,3269, 
SEES DA TT OF SE Ree ery 61,212,674 DE cicnvsscesene (E) 2,431,679 1,081,049 329,800 51,582 393,881 4,330 9 
PME: citenbiehecdoneddaesed¥onesstsen0se eee nese vost 16,744,467 BENS 2000s conscavanene (E) 996,342 366,569 38,190 Se ee 14176 
~~ res (S) 138,467 39,061 ee a 198 34) 
EE naa 000005556500 600.0005 0h000eesepeenenes 711,695,335 
STS Ae LES oi cust bunk hve es cpameneeeescouubebkuCeke= 123,884,112 CINCINNATI, OHIO J 
BRE 605 60666000 ce 00600 5b0s cs enreessccvsswecesseseveseus 15,678,342 Ee eS ee (M) 1,310,493 476,784 128,307 96.516 458,451 2,490.5 
. Enquirer ......cccceeees (S) 1,241,580 285,500 163,016 37,148 539,095 2,266.31 
Total advertising ...cccccccccccvesscccesscocececesscece 851,257,789 eit . Se a ee - (E) 1,451,386 681,252 208,384 88,456 597,089 3,067 
AKRON, OHIO pe ee --(E) 2,921,946 1,150,307 381,303 96,001 549,842 5,127 7% 
, 
Cities and Newspapers oe ol yaar sd “~~ — Classified a. CLEVELAND, OHIO 
Times-Press .......+---(E) 2,603,260 373,291 163,762 26,700 408,217 3,605,573 Plain-Dealer .....:000. (M) 1,754,560 711,777 221,561 89,621 634,042 3,433.9 
Times-Press ...... oseneaeD 791,085 66,657 83,304 8,831 205,862 1,156,166 errr te (S) 901,150 474,673 279,428 16,101 303,377 11,9749 
Beacon-Journal .........(E) 4,025,841 764,165 321,234 38,434 810,421 6,009,224 PND UNkus baecewensne’ (E) 2,358,397 573,242 234,380 76,027 328,623 3,597.7; 
ee (E) 3,497,316 955,577 361,019 58,764 632,741 5,510 2% 
ALBANY, N. Y. 
Knickerbocker-Press ....(M) 930,237 379,518 70,880 59,756 465,646 1,987,349 COLUMBUS, OHIO 
Knickerbocker-Press ....(S) 282,822 109,012 90,214 28,214 100,571 611,696 i oo oe (E) 3,093,354 1,025,954 288,640 96,270 641,843 5.15795 
DED cndnchweees eeesec (E) 2,070,108 846,952 323,650 69,924 461,913 3,982,253 I a nas epee (S) 605,474 193,308 108,222 33,020 299,967  1,240,35 
Times-Union ..........-€E) 1,938,576 674,154 263,069 55,538 393,033 3,684,426 I a es een (E) 2,235,922 546,990 219,591 56,636 397,997 3,465.75 
*Times-Union ...... es Ct | 330,769 418,834 137,288 33,546 82,755 1,003,540 Ohio State Journal ..... (M) 436,329 301,586 69,012 125,845 188,324 1,210 8% 
sakesabe icpehcceden 156,05 75,964 14,6 6,971 
ALBUQUERQUE, N. M. Star (S) 6,059 86 128 2538 
a w+eee(M) 953,036 = 338,705 248,023 27,979 233,865 1,819,390 DALLAS, TEX. 
Journal ....+-+.es00s --(S) 176,398 28,983 25,670 Fae ERTS BS awe onsen sccenssesss (M) 1,739,875 651,902 239,228 + = 69,538 485,527 3,19%44 
Tribune eocerseccccccces (E) 987,281 336,110 249,274 29,991 227,071 1,843,237 News Ee RE (S) 654,745 164,491 117,356 28,066 223,314 1,193,584 
Times-Herald ......... (E) 3,339,381 777,337 176,720 43,519 421,155 4,765,168 
ae ATLANTA, GA. cf BREEN ecccsveses (S) 880,124 70,603 98,956 19,528 146,686  1,2170% 
Constitution ........+++ (M) 1,445,615 $47,931 212,790 81,867 450,164 2,744,199 Journal oo 0... sce ccuee (E) 1,469,539 484,001 126,864 «45,197 486,187 2.65694 
nels aatsaaaate So ome op AN gp one eaten ml (E) 777,615 334,825 53,154 20,032 153,407 1.38051 
TRIAN wccccsesccccses pO SO ,Ge , 31,6 Ue ’ , é, . tke Pd 4 
*American ---.-+-..ss-s(S) 262,556 415,072 117.730 20,700 -—«:117,399 935,886 DisPatch --+.-----.+++. a a ee — 7 | 
et Sea (E) 2,054,085 685,244 232,601 53,036 467,260 3,561,729 DAYTON, OHIO 
Journal Terre e ee te ee * .(S) 415,878 120,689 97,372 23,146 228,457 886,229 Journal ONE TIET T (M) 394,844 324,897 66,632 24,312 251,651 1,107,993 | 
DEE -csvctsdsasvenhes (S) 447 334 72,384 72,139 26,457 176,157 794847 
- ATLANTIC CITY, N. J. * er rere (E) 3,005,056 525,399 230,860 41,436 626,413 4,444,507 
pavers Union .0++.20000 yo ly st ot eines pee a NE (E) 2,931,433 770,605 292,420 43,517 «535,017 4,66988 
PEP TAR «see ey ST RS ST I TS STE Maas occ encrnveesevs (S) 385,690 89,510 «79,696 = 28,152 145,914 7289 
*American (S) Bicone ney po 4,073 258,924 1,827,512 : SaNVER, CHA. 5 : 
ewe ' yet ye ‘ e8 1867912 — Rocky Mountain News..(M) 1,199,958 389,153 182,510 48,769 +. 385,137 2,295, 
re (E) 2,413,210 683,487 256,557 90,061 604,291 4,105,324 R : ? ; 
ocky Mountain News...(S) 311,863 45,717 34,010 6,032 133,773 532,06 
DUR: eennensnsveccsvecs (E) 4,013,614 1,044,677 365,464 85,871 738,280 6.268.779 poe, (E) 2,649,111 948.754 333,074 «78,803 512,074 452860 
ee (M) 633,381 1,034,855 287,660 155,066 775,544 2,938,794 Post SAE E PERSE aE oo 400,138 149,289 97,622 18,317 399,381 1,065,002 
i ib eubgibhswaneseues (S) 1,418,826 216,404 135,744 3,346 321,191 2,095,697 
EIRMINGHAM, ALA. Regi M ba en go 23,611 452,590 2,132 
Age Herald ........... (M) 718,200 650,094 201,624 51,939 «173,835 1,924,270 weeeer steettt ett * — oo on ; yin 
N > hit ay : ‘ ° TRUBS occcccccccccess (E) 1,964,275 708,562 341,540 24,819 451,661 3,500,035 
} ‘ews-Age-Herald oeccves (S) 642,063 159,436 115,014 23,627 144,135 1,084,534 Re. ou wckcacuse (S) 514,684 209,630 139,218 10,713 205,368 1,080,577 
DE dsbtpkssbounnetee (E) 1,631,817 654,777 216,637 51,859 176,227 2,735,936 
Ee eee (E) 1,172,771 431,144 126,861 28,350 +=: 176,431 1,942,094 DETROIT, MICH. 
Pree Press ..cceccceess (M) 1,371,025 716,529 300,867 111,289 446,095 2,951,982 
BOSTON, MASS. — " ee SU cnccecencecd (S) 354,390 153,827, 93,971 46,722 270,192 919.2 
UR vevseverrsnneee SS eS ee SAL IT BR awe osc cscccssssceses (E) 4,078,046 1,231,318 452,550 66,530 928,754 6,761,5H 
Advertiser ...+.....++. (S) 470,137 423,803 122,202 STF ESLDES APE TOR Maas 0... .scecccssveess (S) 572,081 233,933 211,742 32,351 842,845 1,895) 
— renter ee 4 npaeeg angie ecm opti a speed aN (E) 2,447,974 718,405 354,584 65,355 474,994 4,064,5H 
BED ccccoccaveovcces 2, J 315 ) 2, . 581, eT; 2 25 5 22 7 
MD Cs ecccsGhwkowrnase (S) 982,843 183,812 147,489 4,604 433,579 1,752,347 ne sebesnrnsmne sees a oe a oe 
0 eee (M) 2,872,973 994,183 265,156 154,211 526,513 4,827,766 
are: (S) 876,656 259,221 111,903 9,822 349,495 1,607,152 EASTON, ar " 56.469 3.2099 
AE bc haenk Sobecu show (M) 1,490,444 912,140 245,555 41,330 210,739 2,907,785 ss til ca ade tae bah CE) 2055872 511,096 222,679 eS = 
a a ee (S) 293,395 213,705 60,171 3,897 93,629 664,825 
Transcript ....-.....+++ (E) 707,209 542,486 61,185 135,110 467,649 1,977,429 EL PASO, TEX. 
EE, aos susksupenescke 3,559,639 1,016,020 328,433 148,430 550,324 5,632,202 Times ......++.+seeees (M) 1,162,244 287,914 = 150,465 17,613 300,156 1,923,# 
THES cocoececessseves -(S) 467,577 52,411 107,434 2,077 77,381 707,23 
BUFFALO, N. Y. ere (E) 1,435,216 492,088 224,659 16,730 377,069 2,56492 
Courier-Express ....... (M) 1,604,816 586,769 242,373 102,038 280,435 2,836,841 | 
Courier-Express ........ (S) 531,745 210,777 163,046 16,615 89,921 1,012,165 ERIE, PA. = 
a Ee (E) 3,268,354 1,000,363 475,852 109,543 803,359 5,670,326  Dispatch-Herald ....... (E) 1,214,193 561,766 = 190,517 22,683 593,407 2,641- 
SUES Kochencackwoane¥e (E) 1,695,741 448,517 140,872 66,530 388,320 2,802,156 Dispatch-Herald ........ (S) 211,224 53,745 52,180 9,982 158,896 4860# 
I oe ec a ee (S) 216,382 113,694 63,635 6,907 111,265 511,883 Times .....+se+eeeeeeee (E) 1,247,617 683,316 239,804 30,404 383,061 2,6603# 
CAMDEN, N. J. EVANSVILLE, IND. : 
**Courier .....++.eeeeee (E) 1,977,159 745,029 294,039 47,387 402,625 3,705,539 Courier ......seceseese (M) 1,769,898 450,394 181,018 48,538 273,082 2,775/0 
Courier ........ seen .(S) 395,712, 59,112, 63,330» 30,394 = 67,859 616 
CHATTANOOGA, TENN. Ree oi tx utuddadrwed (E) 416,232 310,568 97,586 42,495 274,788 1,736 
Times .ccccccccccccces (M) 999,968 361,184 156,740 64,623 270,153 1,860,439 Press ..........00- ...-(E) 1,899,732 354,335 204,916 41,454 171,897 2,683,18 
Times ..cccccccvescceee (S) = 354,775 91,360 56,801 8,505 Paar REED DMO vcccccacsnwcvacsas (S) 247,480 19,341 57,501 17,642 39,619 38178: 
DN scaskseevennsoe --(E) 1,475,596 515,020 234,086 51,962 291,138 2,585,234 
—— en : ; - , FALL RIVER, MASS. # 
Renations ‘Woilty Tange tetated to shove Suntey Suess. Herald News .......... (E) 1,469,676 559,575 293,830 34,369 «189,229 2,606 
tAtlantic City Press‘Union, morning and evening, sold in combination only. Linage of 
one edition (morning) only is given. FORT WAYNE, IND. . 
tBoston Globe, morning and evening, sold in combination only. Linage of one edition Journal-Gazette ........(E) 1,025,363 374,869 171,292 17,809 292,585 2,005, 
Gretna) eoly & given. setae ; Journal-Gazette ........ (S) 571,067 136,275 $6,949 32,715 «89,793 Say 
§ Boston Traveler is sold only in combination with Morning Herald or Sunday Herald. News Sentinel ........- (E) 2,469,419 748,034 249,390 56,521 382,711 3,987 
**Camden Courier, evening, and Post, morning, sold in combination, Linage of one edition 


(evening) only is given. 


Baltimore Post merged with News, March 24, 1934. (Continued on page 26) 
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During the first seven months of this year, 995,121 
automobiles were sold and delivered, compared with 682,- 
481 during the same period last year, according to R. L. 
Polk. Commercial cars recorded a gain of 110% during 
the same period. 


Since better than 92% of all cars are made in Detroit 
and southeastern Michigan, advertisers need not wonder 
at the optimism of Detroit and Detroiters. Employment 
is better during these hot summer months than it has been 
since 1930. Detroiters are praying for just two things 
these days—that automobile sales keep up this healthy 
stride during the balance of the year and that the Detroit 
Tigers win the American League pennant. It now looks 
as if both their prayers would be answered. 


Advertisers will do well to remember that 10 million 
car owners are still driving automobiles five years old or 
over—that these must be replaced, and that Detroit does 
the replacing. This is a market well worth extra effort 
and extra appropriation, because it is a seller’s market— 
ready to do a lot of postponed buying. America’s fourth 
city will do well by an advertising campaign this fall in 
The Detroit News—read in practically all the financially 
able homes of Detroit. Incidentally—The Detroit News is 
fourth in the United States in total advertising in America. 





MORE CARS SOLD 


FIRST SEVEN MONTHS OF 1934 
THAN SAME PERIOD OF 1933 


The Detroit News 


New York 
I. A. KLEIN, INC. 
50 E. 42nd St. 


THE HOME NEWSPAPER 


Chicago 
J. E. LUTZ 
180 No. Michigan Ave. 
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(Continued from page 24) 








Cities and Newspapers 


General Automotive Financial 
Display Display 


FORT WORTH, TEX. 


Retail 
Display 


Star-Telegram ......... (M) 216,118 633,388 187,463 23,078 250,494 
Star-Telegram ......... (E) 1,579,663 650,340 242,969 24,837 250,798 
Star-Telegram ......... (S) 403,156 124,848 103,912 17,871 113,542 
PE Mente eawieeneccck (E) 1,113,518 436,266 93,278 25,743 330,965 
FREEPORT-HEMPSTEAD, N. Y. 
PM sicbiest + can eunn (E) 1,227,609 187,726 153,632 60,571 306,502 
DP ctebebecsasukusbeur (E) 594,413 168,172 95,627 23,163 189,608 
GLENS FALLS, N. Y. 
Co (M) 1,395,733 324,160 159,152 99,073 197,171 
HARRISBURG, PA. 
PRION Gicxuiccsevecde (M) 1,506,698 606,420 370,081 42,164 245,625 
PN oso cvckbownawed (E) 1,055,163 515,809 142,731 17,084 180,663 
HARTFORD, CONN. 
Courant caccccecoeQe> L330 216 454,620 154,821 109,471 248,683 
RNID ites i lr og 5 lls (S) 1,060,233 217,892 207,075 37,768 88,632 
RE ees hs (E) 4,210,498 1,050,580 451,537 157,986 544,074 
HOUSTON, TEX. 
ED pe eee (E) 1,635,826 749,787 267,874 44,290 681,062 
SEA eee (S) 493,929 141,158 122,808 23,403 208,652 
ES ee re (M) 1,206,823 491,569 206,903 57,282 459,265 
Dace tabbassincksess (S) 694,225 88,238 71,529 21,172 139,266 
a eee (E) 1,590,378 465,026 196,964 29,301 360,007 
INDIANAPOLIS, IND. 
NERS See ee (E) 2.423,640 968,575 419,687 62,849 757,127 
EEA Ea ee pee (M) 1,622,634 465,553 132,135 121,556 667,072 
(NESSES ary ee OO (S) 737,133 204,623 159,036 1,528 335,770 
DENUCLL CCbes kas cceee (E) 2,643,868 465,246 163,107 82,515 433,986 
JACKSONVILLE, FLA. 
SOMESAIBION .0005 000008 (M) 1,153,211 697,829 245,885 96,757 497 ,636 
Times-Union ........... (>) 633,041 107,534 102,773 5,777 193,747 
NS Ee ees (E) 1,422,732 388,928 202,636 50,875 503,224 
JAMESTOWN, N. Y. 
ee (E) 1,338,454 289,949 120,706 41,008 263,864 
DP biticistsackaebene (M) 1,220,654 309,632 136,153 40,635 176,551 
KANSAS CITY, MO. 
Journal-Post ........... (E) 1,200,378 669,201 77,457 7,997 200,969 
Sunday edition ........ (S) 456,573 129,156 48,924 242 67,050 
wk nckis ss preeeeeees (M) 2,187,999 1,135,667 245,971 64,186 864,243 
BE rahe weabues sews ed (E) 2,351,944 1,159,282 211,379 61,061 875,133 
Sunday edition ........ (S) 1,026,039 462,421 207,655 36,702 472,927 
Kansas City figures supplied by Publishers. 
KNOXVILLE, TENN. 
ESE, oa (M) 850,610 314,085 118,015 69,438 214,490 
Ee ee (S) 300,430 55,974 30,015 22,106 75,889 
News-Sentinel .......... (E) 1,521,825 510,137 156,040 66,091 210,079 
News-Sentinel .......... (S) 440,212 54,525 84,462 25,693 78,291 
LOS ANGELES, CALIF. 
ee eS ee (M) 1,229,850 745,811 217,646 82,488 1,221,334 
PRE? << cnessneenes (S) 1,100,199 478,402 242,299 7,478 473,030 
Illustrated News........ (M) 589,110 234,082 141,819 49,791 250,720 
BNE: ss coskgheeeb bees s (M) 2,028,113 698,708 236,229 126,969 1,270,601 
RRS ee (S) 1,073,323 223,229 153,682 7,479 483,976 
Herald-Express ........ (E) 2,601,711 1,010,693 378,656 81,568 645,236 
Post Record............ (E) 657,428 276,296 85,161 44,551 92,287 
MANCHESTER, N. H. 
$Union-Leader ......... (M) 1,441,837 435,961 271,187 24,501 167,953 
MEMPHIS, TENN. 
Commercial-Appeal ..... (M) 2,023,688 764,741 249,620 44,386 485,860 
Commercial-Appeal ..... (S) 895,487 129,735 107,272 8,944 249,326 
Press-Scimitar ......... (E) 1,518,307 445,298 267,473 38,676 205,650 
MILWAUKEE, WIS. 
ee ee (M) 1,079,082 416,976 110,309 41,518 431,941 
a a (S) 283,935 429,461 143,973 12,292 174,205 
ewes (E) 3,166,776 923,528 289,210 42,055 830,659 
0 ee ace (S) 670,182 183,850 143,998 9,212 386,445 
PE  ‘ccpknnskenohnwen (E) 433,406 235,946 27,868 16,443 86,532 
Wisconsin News ....... (E) 1,542,522 534,787 186,342 38,024 299,043 





“American Weekly linage included in above Sunday figures. 

7Glens Falls Post-Star (morning) and Times (evening) sold in combination only. Linage 
of one edition, Post-Star (morning), only is given. 

§Manchester Union, morning, and Leader, evening, sold in combination only. 
one edition (Union, morning) shown. 

**Milwaukee News and Sentinel sold only in combination or either may be used with 
Sunday Sentinel in General and Automotive; Retail sold either in combination or separately. 

tHarrisburg Evening News carries the same amount of advertising as the Morning 


Patriot. 


Linage of both editions is given. 
Nashville Tennessean, morning and evening, sold in combination only, 


edition (morning) only is given. 


**Omaha Bee-News, morning and evening, sold in combination only. 


(evening) only is given. 


**Omaha World-Herald, morning and evening, sold in combination only. 


edition (evening) only is given. 


Total Ad- 


Display Classified vertising 


1,326,073 
2,766,305 

771,565 
2,018,095 


2,462,828 
1,110,895 


2,194,843 


2,801,690 
1,988,133 


3,408,545 

993,721 
2,439,783 
1,020,664 
2,651,618 


4,660,717 
3,105,574 
1,439,009 
3,824,144 


2,721,891 
1,042,956 
2,860,092 


2,094,805 
1,931,499 


2,080,194 

653,480 
4,187,909 
4,386,359 
1,961,387 


1,617,561 
484,723 
2,474,962 
683,319 


3,503,348 
2,301,978 
1,270,379 
4,367,104 
1,942,286 
4,749,674 
1,162,857 


2,369,699 


3,605,931 
1,395,800 
2,485,338 


2,113,790 
1,043,994 
5,257,022 
1,393,788 

906,532 
2,622,692 


Linage of 


Linage of one 
Linage of one edition 


Linage of ame 


for August 25, 


Cities and Newspapers 


DO cvcccacsonsuwonwee (E) 
CREED oo concvccnsesas (M) 
ra (E) 
Oe rer (E) 
rer (E) 
DE coh poancnconseee (S) 
$Tennessean ........-. (M) 
i ee (S) 
EAE siksccssveveneanione (S) 
NS Ce (M) 
NS RE Ee (S) 
OT a rn ee (E) 
DUPRE csacincosene (E) 
Times Picayune ....... (M) 
Times Picayune & States. (S) 
ee (M) 
OE. Scomsbaedevasanhoae (E) 
Item-Tribune .......... (S) 
PE. na cukennesckwbae (E) 
ee ers (M) 
WEEE bod bxeissakvesend (S) 
Herald-Tribune ........ (M) 
Herald-Tribune ........ (S) 
DIO 0.60560 0s000% (M) 
CRORE. «cnaneeesesse (S) 
ee ee (M) 
Ss a een ne al (S) 
ey (M) 
DE c2nateseesccesss (S) 
I te es a ig he (E) 
PE auaweteenndcaseove (E) 
eee ope Sone pap en ee (E) 
World-Telegram ........ (E) 
DD nh abdscns bennenss (E) 
PS; icc nites ian taeaee (S) 
Times Union .......... (E) 
Times Union .......0+- (S) 
GED. ccc ansnendvesed (E) 
Post-Enquirer .......... (E) 
i en (E) 
THD gécknvevssonede (S) 
GEE, ccvcccacncet (M) 
ee (S) 
NEN nt cance teueeneat (E) 
Oklahoma News ....... (E) 
Oklahoma News ........ (S) 
ee (E) 
er (S) 
**World-Herald (E) 
World-Herald .......... (S) 
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General 


Retail i 
Display Display Display Display Classified vertisi, 


MONTREAL, CANADA 


4,208,772 1,268,358 285,307 
1,236,321 729,310 250,138 
3,224,374 1,221,174 330,757 
991,234 284,982 78,766 
NASHVILLE, TENN. 
1,144,098 651,867 211,227 
434,203 122,668 58,963 
1,159,541 361,108 133,888 
374,560 80,010 56,609 
NEWARK, N. J. 
816,585 168,682 101,282 
1,036,996 175,889 87,755 
344,055 20,023 17,288 
3,445,151 1,115,756 575,159 
2,099,083 580,713 133,834 
NEW ORLEANS, LA. 
2,477,425 889,265 232,981 
1,108,999 162,136 124,095 
752,765 430,031 48,750 
1,853,061 534,444 ~"198,309 
1,047,157 74,233 42,697 
1,070,229 396,666 89,214 
NEW YORK, N. Y. 
2,396,838 1,296,995 287,329 
1,791,778 869,646 142,340 
1,606,951 1,191,372 247,863 
1,133,025 779,867 122,849 
1,159,777 673,649 81,907 
942,298 603,063 188,254 
4,075,977 918,269 140,318 
1,883,403 247,791 53,074 
646,975 369,128 8,370 
219,151 145,049 8,559 
2,806,947 1,129,960 186,956 
696,422 367,470 32,031 
4,239,584 1,465,430 238,890 
3,733,761 1,295,779 227,805 
BROOKLYN, N. Y. 
2,998,117 858,338 287,526 
677,120 202,265 125,133 
400,096 433,123 94,388 
61,925 39,670 54,976 
NIAGARA FALLS, N. Y. 
1,980,774 404,838 185,331 
OAKLAND, CALIF. 
1,491,007 455,856 212,419 
1,814,389 867,908 249,166 
187,987 99,697 122,202 
OKLAHOMA CITY, OKLA. 
1,156,711 627,938 221,265 
649,595 130,650 172,018 
1,928,307 662,828 253,032 
614,662 291,477 106,661 
217,770 50,997 27,975 


OMAHA, NEB. 


1,774,234 403,472 159,722 
437,865 424,609 139,031 
2,377,391 679,649 303,441 
578,222 117,548 120,482 


(Continued on page 34) 


152,676 
186,091 
98,854 
47,930 


44,460 
20,839 
33,723 
26,065 


79,063 
36,520 
1,714 
114,355 
65,037 


82,948 
12,727 
53,155 
57,189 
10,608 
53,939 


435,531 
51,441 
285,166 
27,670 
86,326 
18,099 
127,600 
18,166 
38,162 
2,198 
109,026 
80,259 
197,980 
166.117 


155,319 
15,620 
63,471 

8,528 


61,835 


40,130 
49,404 
5,450 


23,132 
18,107 
31,235 
13,984 
10,127 


18,091 
3,459 
33,598 
4,124 


711,281 

72,805 
637,478 
171,750 


209,725 
75,046 
274,461 
79,281 


100,841 
156,351 
32,535 
1,179,708 
216,224 


647,335 
261,334 
547,955 
569,942 
146,038 
299,989 


860,354 
804,717 
395,981 
357,842 
1,487,328 
566,242 
9,285 
2,209 
112,425 
34,752 
16,626 
20,448 


1,516,088 
354,100 
327,518 
107,330 


145,415 


443,207 
1,041,279 
336,757 


384,343 
186,064 
381,894 
257,574 
122,596 


260,799 
115,742 
478,753 
279,981 


Total Ag 


6,655.8: 
2,503,9% 
5,555,39: 
1,599, 69 


2,290.51 
713,0y 
1,969,31 


616,9 


¢ 
1,372,639 


1,599.66 
420, 5% 
6,725,4% 





3,266,0r & 


4,422,0% § 
1,725,5 
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1,247,973 
6,268,98 
6,187,5% 


6,273,089 
1,374,32 
2,042,191 


272,297 





2,888,432 


3,082,728 
4,100,755 
756,67 


2,417,400 
1,156,892 
3,261,673 
1,293,201 

431,133 


2,631,821 
1,120,7% 
3,888,647 
1,100,337 
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rtisiny 
655,85 
503,9; 
35,38 
599 68 
i No Drought 
969,31 < " 
16m in These Figures 
372,63 Daily record of Kansas City’s bank clearings 
eal July 16th to August 15th, together with the 
725.4 | amount of increase and the percentage of in- 
/_— crease each day, as compared with a year ago. 
8 July Clearings Increase Pets. of 
wiseh 1934 
sf 16 $17,500,000 $4,200,000 3.15 
17. 14,400,000 —_—-1,600,000 12.5 
ont 18 17,000,000 4,800,000 39.3 
pe 19 15,800,000 —_1,700,000 12.7 
es 20 ~=—-15,100,000 *900,000 *—5.6 
vim 21 11,900,000 ‘1,500,000 =: 14.0 
tS! Week 92,000,000 13,000,000 16.0 
409,705 *Decrease July 20 
a 22 Sunday 
87 5 23. =: 14,300,000 3,500,000 32.4 
a 24 ~—‘:12,200,000 1,900,000 18.4 
742 25 ‘12,400,000 200,000 1.6 
“™! 26 13,000,000 300,000 Ss 2.3 
27 13,300,000 —*1,100,000 «49.8 
esi 28 11,300,000 800,000 7.5 
am | Week 76,900,000 7,900,000 11.5 
00,755 
a 29 Sunday 
1740 30 ~=13,700,000 2,500,000 2.23 
mr 31 ~—-11,500,000 300,000 2.6 
293,20! 
131,133 
| AUGUST 
ais | 15,600,000 3,200,000 25.8 
sl 214,200,000 3,400,000 311.4 
3 12,900,000 2,900,000 29.0 
7 4 — 12,200,000 1,100,000 10.0 
Week 80,300,000 13,300,000 20.0 
5 Sunday 
6 14,000,000 4,600,000 48.8 
7 Holiday (Election) 
8 20,000,000 2,300,000 13.2 
(2-day period) 
9 11,600,000 2,500,000 27.4 
10 13,300,000 5,000,000 62.4 
11 13,100,000 3,600,000 38.0 
Week 72,300,000 — 17,900,000 33.0 
12 Sunday 
13 13,800,000 3,500,000 33.9 
14 12,200,000 2,600,000 27.1 
15 15,200,000 5,600,000 55.7 
EVENING 298,764 
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Is the Drought 
INSIDE Your Business? 


RE your salesmen talking about the heat which 
A obtained for a few weeks? Are they using that as an 
excuse for not working—not getting more business than 
you had a year ago? Have they convinced you that there isn’t 
any business? Then, the drought is inside your business— 
eating at its vitals—destroying your volume—giving your 
competitor his opportunity! If you have reached that stage— 
that attitude of mind—you are just alibi-i -ing to yourself—you 
are pitying yourself—laying it onto “‘conditions’—and you 
are not entitled to any business. Such an attitude of mind 
is what has put so many people on the government relief and 
private charity rolls. 


Witness the daily record of Kansas City bank clearings for 
the last month, July 16th to August 15th, which appears at 
the left. 


Note that for this entire period there was only one day 
when Kansas City clearings did not exceed those of the 
corresponding day a year ago. 


The value of bank clearings as a business index is that they 
reflect the flow of money, as distinguished from wealth that 
is static. They denote activity, the buying, selling and shipping 
of goods—that sought-for condition known as “velocity of 
trade.”” They are the most reliable measure of the volume of 
business of all kinds being transacted. 


At the right is the record of the bank clearings of the major 
cities of the United States for the weeks of July 18th, 25th, 
August Ist, 8th and 15th. Note that the total Kansas City 
bank clearings the first four weeks rank 7th in the United 
States and that on the last week they rank 6th. 


Note that for the week ending July 18th the percentage of 
gain for Kansas City exceeded that of any other city doing 
an equal or greater volume. 


Note that for the week ending July 25th Kansas City’s 
clearings gained more than any other of the first seven cities 
except Philadelphia. 


Note that for the week ending August |st Philadelphia 
again was the only city doing more business which made a 
greater percentage gain in clearings. 


Note that for the week ending August 8th Kansas City 
gained a greater percentage than any of the six cities 
preceding it. 


Note that for the week ending August 15th Kansas City 
showed a greater percentage gain than any other city in the 
entire list and that in volume of clearings it moved up from 
seventh place to sixth place. 





Last week a cigar manufacturer canceled his advertising on 
account of the “drought.” This manufacturer’s salesmen 
know the advertising has been stopped—they know they are 
not expected to turn in as many sales—as great a volume. 
So why not “‘loaf a little’—why work hard—‘the house 
expects less business.”” It will get less—dealers will lose a 
little of their interest in this brand of cigars. Another brand— 
more aggressive—can easily take the place of this one in the 
showcase. There will be fewer dealers—fewer displays and 
fewer customers calling for this brand. Slowly distribution— 
which cost a great deal to secure—will be lost—all on account 
of the “‘drought inside this business.” 





Is the drought inside your business? 


MORNING 295,843 
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Kansas City Moves 
From 7th te 6th 


Following are the bank clear- 
ings at leading cities for the 
last 5 weeks, with the percent- 
ages of increase or decrease 


from a year ago: 


Week Ending July 18 


New York 


eaeees $3,433,650,000 
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THE KANSAS CITY STAR 
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THE PRESIDENT WANTED 

















So THE engineers revised the specifications, advanced 
five new features for the product. The production men cut corners and offered 
a new low price. The sales manager worked up a lot of optimism. Then they 
called the advertising agency into a huddle. 

The agency came back in two weeks with a breath-taking idea, some 
superlative copy, ravishing layouts, and a cunningly worked out, compre- 
hensive schedule that called for a million and a half dollars. President, 
sales manager and treasurer looked hard, took deep breaths, and decided 
to go ahead! 

They called the two hundred odd representatives and branch managers 
in from 112 towns where the firm had branches or agencies. The President 
told them all about the new deal, and the boys agreed he never did it better. 
The engineers and production men exposed all the technical details and 
new advantages. Cheers. The sales manager told about the new selling plan. 
More cheers. The advertising manager and agency men staged a three ring 
circus over the new advertising. Loud and prolonged cheers. Thus ended 
the first day of the convention. 

The President, however, wanted the salesmen really sold. So each man 


upon leaving the hall was presented with a portfolio and a questionnaire. 





... and Q-c-t-1-0-n is available through these 


e Dertrroir News e Fai River HEratp News e Gannetr NewspaPeRS @ HartFrorp CourRANT 


LouisvitLE Times @¢ New York Dairy News e New York HERALD TRIBUNE @© New York SUN ® 
e ProvipeNce BuLtetin ¢ Sr. Paut Datty News e Sr. Paut DispatcH e¢ Sr. Pau. PIonEER PRESS 


SPOKANE DaILy CHRONICLE ® 
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The portfolio was full of color proofs and’ schedules of media—magazine, 
outdoor, radio. The questionnaire solicited detailed opinions about the 
advertising—and specifically asked for media preference. 

The salesmen had all kinds of opinions about the advertising. But the 
media preference of the salesmen was, or were—the 121 newspapers published 
in their 112 towns! | 

Surprise wasn’t the word for it! There had been no intention of using 
newspapers at all! But the President said, “No advertising is worth a damn 
if the salesmen aren’t for it. If the boys want newspapers, newspapers they 


get!” So the agency sadly scrapped the beautiful color pages, reduced 


— 






Fram 


#3 







71S 


\ 
: 


the outdoor posters, relinquished the finest radio program you never heard 


—and worked out a new schedule of 92 newspapers in 85 towns. 


The president got ACTION—and is satisfied. So are the salesmen! 


Have you asked your salesmen about their choice of 


media lately P Try it. They may not be very bright salesmen in many © 


respects, but they are in touch with their markets, and they do know their 
customers. And they'll tell you that—to reach most of your prospects, to 


influence most of your dealers, to make sales today USE NEWSPAPERS! 


a 
newspapers: ALToona Mirror e¢ Boston Grose ¢ Cuicaco TRIBUNE ¢ CLEVELAND Press 
° Honotutu Star ButteTIN e¢ JoHNsTowN TRIBUNE & Democrat ¢ LovuisviLLE CourIER-JOURNAL e 


New York Times ¢ New York Worip-TELeGRAM ¢ PrrrspurcH Press ¢ PROVIDENCE JouRNAL 


© Sarr Laxe City Trisune e Sait Lake City TELEGRAM © SPOKANE SPOKESMAN-REVIEW © 
7 Ty 
Westcuester NEWSPAPERS 
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EDI 


SELF-REGULATION 


HE leading proprietary medicine manufac- 

turers who have undertaken to remove all 

objectionable elements from the advertising 
copy, as told in Eprror & PUBLISHER last week, are 
100 per cent sincere in their wish to forestall blind 
bureaucratic regulation of their giant industry. They 
will probably succeed to the same degree, mainly be- 
cause the products represented in this group have 
generally been guided by advertising copy standards 
as high as those prevailing in any branch of Amer- 
ican business. It has erred on the side of not telling 
the whole truth—a fault not peculiar to American 
advertising or American business and not benished 
by the often-mentioned belief that the legal doctrine 
of “let the buyer beware” no longer has force. 

Experience under the Food and Drugs Act has 
shown the tendency of Government bureaus to inter- 
pret the law with the idea of doing the least possible 
harm to “legitimate” business, and that definitions 
of that adjective have been elastic. 

Industrial control is likely to be much more 
effective, and it is to be hoped that it will center 
government’s police attention upon the evils at which 
the Tugwell legislation was actually and rightly 
directed. There is advertising published in American 
magazines which cannot be defended. Within the 
past month we have seen two magazines, unquestion- 
ably appealing to adolescents of both sexes, vapidly 
unoffensive in editorial content, but venomous in their 
advertising columns. Ninety per cent of their ad- 
vertising was agate-type mail-order stuff, offering 
presumably smutty pictures of characters made 
household words by newspaper comic strips, prurient 
books on sex behavior, palpably fraudulent aborti- 
facients, and thinly veiled contraceptive tricks. The 
remaining 10 per cent was of dubious premium offers 
and strong man development courses. 

It seems pitiful to regulate such trash under laws 
dealing with advertising, and the new proprietary 
committee will serve all advertisers well if they can 
guide the inevitable prosecution of these publishing 
parasites into other channels. We might suggest the 
laws covering the impairment of minors’ morals as 
a more suitable vehicle than censorship. 





Senater Dill’s argument that his questionnaire 
franked to all radio stations was “public busi- 
ness” recalls Mr. Croker’s blunt statement that 
“I’m working for my pocket all the time.” 


SHE SOLD A CATBOAT 


REATLY do we admire able advertising 
copy-writing. It is rare. The business 


office could forget most of its troubles if 
advertisers were skillful in their presentations. 
Once in a while we see a piece of copy that mani- 
festly has been written by some layman possessed 
of the high science of brief description, appealing 
in the terms of the psychologist. Such an adver- 
itsement ran the other day in the classified, New 
Bedford (Mass.) Standard Times, as follows: 





12-FT. CATBOAT—FAMOUS “BEETLE” 
class, only two years old, sailed very 
little by lady owner. Boat tight, sail 


fine, in fact her like-new condition and 
her bargain price make this splendid 
little ship a once-in-a-blue-moon op- 
i ortunity Write The Standard-Times, 
Box $8, or call Buzzards Bay 506. 


It was a sure bet that the copy was the work of 
an intelligent woman. We knew, too, that it would 
sell the catboat. Inquiry reveals that such was the 
case. And the woman got so many responses that 
she was impelled to write to the newspaper, express- 
ing her amazement. Of course, the boat changed 
hands at once. 

Copy writers would do well to study this ten-line 
item. It is a direct sales appeal, painting a neat 
picture, sincere, human, alluring. All the elements 
cf good trade are present. 

Women should go in more often for professional 
advertising writing, particularly copy appealing to 
their own sex. Few men can describe household 
material and dress and cloak offerings in terms 
which are comprehensive to the average woman 
reader, but a gifted woman copy-writer, who has the 
knack of writing as women talk, can make news- 
paper space vibrate with interest. As often stated 
in these columns, our feeling is that insufficient time, 
money and thought are put into copy. Too many 
incompetent but highly egocentric folks are playing 
fast and loose with expensive space. 


Editor 
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God hath not given us the spirit of fear, 
but of power, and of love, and of a sound 
mind.—II Timothy; 1, 7. 











“FIND A BETTER WAY” 


EVELOPMENTS in the recent Johnstown 
D (Pa.) newspaper consolidation, culminating 
after Eprror & PuBLISHER went to press last 
week shed new light upon the employment situation 
discussed in these columns in the issue of August 
18. The Johnstown Tribune, which acquired and 
merged the Democrat, did not treat employes of the 
latter newspaper in the summary fashion indicated 
by earlier advices. These stated that the Democrat 
force was paid off to the date of the consolidation, 
with no advance pay in lieu of notice of discharge. 
“Paid off to date,” it now appears, involved the 
payment by the new owners of some $11,000 back 
salary and wages due the Democrat staff, in addi- 
tion to full payment of the current week’s salary, said 
by the Tribune ownership to be the first full week’s 
pay received by the Democrat employes in a year. 
At a conference late last week between the Tribune 
owners and a committee of the Democrat staff, the 
latter agreed, it is stated, that the Tribune had treated 
them fairly and that any claims which might exist 
were against the retiring owners of the Democrat. 
With both newspapers under one ownership, the 
Tribune owners declare that more newspaper people 
are now employed in Johnstown than in 1929 and 
that a majority of those on the morning paper are 
former employes of the Democrat. 

While last week’s editorial was not written in 
specific criticism of the Johnstown Tribune pub- 
lisher, and the later information indicates that he 
acted with more than ordinary humanity, the fact 
remains that this and all newspaper mergers impose 
undue and undeserved hardship upon people ill- 
equipped to bear it. The financial blow in Johns- 
town was eased by the generosity of Walter W. 
Krebs, president and editor of the Tribune, in meet- 
ing past-due salary obligations of the purchased 
newspaper, but the cumulative problem of unem- 
ployment, with all its intangible disadvantages to 
the victims, is one that calls for the collective action 
of the newspaper industry. 





What's the prospect for Fall business? We 
shall be shocked if there is not a sizable linage 
bulge in October. There are some tough situa- 
tions in drought and strike afflicted states, but 
in general publishers seem optimistic. 





COLLEGE PUBLICITY 


OST newspapers find it difficult to sell 
M advertising to private schools, colleges and 
universities, though these institutions have 
ample funds for press agentry. In some universities 
schools of journalism are tolerated somewhat be- 
cause they provide a publicity vehicle. The manager 
of an Eastern newspaper recently solicited the man- 
agement of a college in his state that is richly 
endowed and spends money freely for direct-by-mail 
advertising and also for publicity, but the reply was 
“It is not our policy to pay money to newspapers.” 
We believe that newspapers ought to be liberal in 
their treatment of religious, educational, charitable, 
social and (usually) political organizations. None 
can doubt that most of them are free with such 
space. However, when newspapers set up depart- 
ments of interest, such as an educational feature, 
prep schools, colleges and universities that benefit, 
and which are well-financed and are really at base 
commercial institutions, should show some disposi- 
tion to cooperate with a friendly and helpful medium. 
Advertising agencies serving educational institutions 
should not be so sure that newspaper space must be 
dedicated, whereas magazine, direct-by-mail and 
other advertising forms are paid in the regular way. 


There is a line of fairness that can be conserved. 
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RIAL 


GROTESQUE GOVERNMENT 
LUGGING photographers, barring reporter; 
. from sessions of the legislature except as spe. 
tators, enacting laws without reading, venting 
his personal spite against all newspapers, Senato, 
Huey Long continues to provide the most grotesqy 
political news that this generation has seen. 

Supplementing his recent state tax upon the r 
ceipts of newspapers, his own excluded, the King. 
fish last week forced the enactment of another lay. 
permitting municipalities to tax to an unspecifie 
degree newspapers—again excepting his own 
theoretically for the benefic of the unemployei 
Newspapers are selected for this worthy public ser. 
vice, because in Senator Long’s words, “the neys. 
papers have been asking that the unemployed be rm 
lieved; now let them back it up by contributing; 
little.” 

Long is playing a more desperate game thy 
American politics has seen since the days of Bi 
Tweed. He has gone well beyond the Tweed’s sq. 
donic “What are you going to do about it?” Long; 
opponents are not faced merely by controlled courts 
they subject themselves to immediate personal yic- 
lence, financial persecution under the forms of lay 
and political oblivion for the slightest disobedience 
of the Kingfish word. 

The forms of law jammed through a legislature 
by Long to punish his newspaper opponents wil 
wither under the first flame of an unprejudiced jud. 
cial mind, or every canon of justice in America i 
obsolete. His bulldozing tactics are good only unti 
they result in an excess that will revolt public 
opinion, or until a bully with a harder fist dethrons 
him. His effort to win supremacy over the rivd 
state political ring by establishment of a praetoria 
guard can and will be upset when cool sense returns 
to the battered electorate. 

The Kingfish, like all the other curious specimen 
brought to the surface by our recurring economi 
storms, will be hooked and on the beach log 
before he attains his evident ambition to rival Mu 
solini and Hitler. 





Advertising rates are rising again! 





DEPRECIATION 
T= the plumbless mass of regulations governi 


corporate income taxes, the Internal Revem 

Bureau has lately added a new set of compl- 
cations, relating to depreciation. To the newspaper 
publisher this question is of peculiar interest. His 
machine investment is always proportionately larg 
in relation to production and sales cost, and its 
worked at a pace that necessitates constant cart 
frequent repair, and replacement even when the 2: 
vancing art has not rendered the equipment obsolete 

The new regulations require that from the origin 
cost of a machine there shall be deducted the amout 
of depreciation so far allowed, plus the present st 
vage, junk, or scrap value, in order to determine tk 
present depreciable value. The amount of deprect 
tion to be taken for the current year is to be deter 
mined by dividing the present depreciable value ly 
the number of years of service left in the equipmet 

Computation of the salvage, junk or scrap val 
as well as the estimated life remaining in the equ? 
ment may, it is presumed, be made by the taxpayt 
engineers and accountants, but a recent reports 
that the decision of the code authority of the indus? 
manufacturing the machine shall be accepted as # 
thoritative on both of these phases. 

It seems to us that this is making the process & 
necessarily complex. Depreciation involves m 
factors which cannot be considered by an impersot 
distant code authority and which prevent the tt 
tion of any rigid ratios. Approximations can * 
establishde as a guide to the taxpayer and the go 
ernment auditors, based upon a wide range o! & 
pcrience, and without bias. These now exist and We 
see no reason to replace them by a set of rulité 
which come from groups of manufacturers whos 
primary interests are neither those of their cus” 
mers nor of the Internal Revenue Bureau. If te 
business of paying income taxes were rendered les 
subject to detailed and frequently changed burei 
cratic rules, government might collect more easil} 
and one temptation to commercial dishonesty 

be diminished. 
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AUL BELLAMY, editor of the 

Cleveland Plain Dealer, was a vis- 
itor in Kansas City Monday after a 
flying trip from Cleveland. 

Col. Frank Knox, editor and pub- 
lisher, Chicago Daily News, spoke over 
a nation-wide network of the National 
Broadcasting Company Monday eve- 
ning under the auspices of the Cru- 
saders. The title of his address was 
“Business Free or in Chains.” 

Herbert Porter, manager of the 
Atlanta Georgian and Sunday Ameri- 
can, has returned from a European tour 
of six weeks. He visited England, 
France and Germany. 

Richard A. Van Namee, editor, 
Lowville (N Y.) Journal and Repub- 
lican, has completed 62 years of ser- 
vice with his paper. 

Robert Lathan, editor, Asheville (N. 
C.) Citizen, has returned after a vaca- 
tion spent in South Carolina, his native 
state. 

Pierre Fike, editor, Spartanburg (S. 
C.) Herald, has resumed his duties, fol- 
lowing a short vacation. 

F, A. Miller, president and editor of 
the South Bend Tribune, and Mrs. Mil- 
ler are enjoying an automobile trip in 
Canada and New England. 

Charles M. Young, Jr., cadet in the 
U. S. Military Academy, has returned 
to West Point following a visit to his 
father, C. M. Young, publisher, Helena 
(Ark.) World, and president of the 
Arkansas Press Association. 

Lieut. Richard F. Bierne, son of Col. 
Richard F. Bierne, publisher of the 
Covington (Va.) Virginian, is spend- 
ing two weeks with the 307th Cavalry 
Reserve, Foft Myer, Va. 





IN THE BUSINESS OFFICE 
pee DAVIS, advertising manager 

of the Harrisburg (Pa.) Morning 
Telegraph, recently returned from a 
trip to the World’s Fair. He was ac- 
companied by his wife and son. 

H, A. Millard, advertising manager, 
Attleboro (Mass.) Daily Sun, has re- 
turned from a vacation spent touring 
Canada. 

Harold H. Jenson, member of the 
advertising department, Salt Lake City 
Deseret News, has been chosen histor- 
ian of the Sons of Utah Pioneers. 

Arthur Thompson of the Miami 
(Fla.) Daily News display advertising 
department, is on a tour of Europe. 

George Burgdorf, general manager 
of the Murfreesboro (Tenn.) News- 
Journal and secretary of the Chamber 
of Commerce there, has accepted a po- 
sition as purchasing agent with the 
Farm Credit Administration and will 
leave soon for Louisville, Ky., to assume 
his new duties. 

Robert B. de Janes, son of Guido 
D. Janes, cartoonist, has joined the 
Washington Post, in the circulation de- 
partment. 

Charles Smith, advertising solicitor 
of the Regina (Sask.) Leader-Post 
newspapers, has been appointed man- 
- - the newspaper’s radio station, 


Mr. and Mrs. Don Grace, the former 
a member of the advertising staff and 
the latter of the society department of 
the Youngstown (O.) Telegram, have 


returned to their desks after a honey- 
moon. 


John Goetz, display solicitor, Bridge- 
port (Conn.) Times-Star, has been 
spending a two week vacation in Syra- 
cuse, N. Y, 

Dave Mills, advertising _ solicitor, 
Regina (Sask.) Daily Star, spent his 


vacation in Chicago at the Warld’s 
air. 





IN THE EDITORIAL ROOMS 

WILLIAM F. HAWKS, managing 

editor, Philadelphia Record, mo- 
tored through the New England States 
on his vacation. 
LeRoy D. Downs, managing editor, 
South N orwalk (Conn.) Evening Sen- 
tmel, and city clerk of Norwalk, has 
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announced his candidacy for the nomi- 
nation to the U. S. House of Represen- 
tatives. He is a Democrat. 

John J. McLaughlin, managing edi- 
tor. Philadelphia Evening Ledger, 
joined his family in Ocean City, N. J., 
this week for his vacation. 

Vernon E. Moore, reporter for the 
Kansas City Journal-Post, has pur- 
chased the Cass County News, pub- 
lished weekly at Pleasant Hill, Mo. 
Moore will continue his duties at the 
Journal-Post. 

Tom F. Smith, reporter, Miami 
(Fla.) Herald, is spending two weeks 
in Canada. 

M. H. Jacobs, editorial writer of the 
Houston Post, has been named a mem- 
ber of the advisory committee of the 
National Rivers and Harbors Congress. 

Clarence D. Williams, reporter, Salt 
Lake Telegram, and Mrs. Williams are 
parents of a son. 

F. A. Grasler has severed a two- 
year affiliation with the Gettysburg 
(S. D.) Potter County News to become 
editor-manager of the Hennepin County 
Enterprise at Robbinsdale, Minn. 

Herman Branton, former sports re- 
porter, Little Rock Arkanasas Gazette, 
has been named publicity director of 
Harding College, Searcy, Ark. 

Clement D. Camp, former associate 
editor of the Port Chester (N. Y.) 
Daily Item and founder of the old Port 
Chester Journal, has returned for a 
visit in Port Chester. His present home 
is in San Diego, Cal. 

Frank Malone, city editor, Miami 
(Fla.) Daily News, and Mrs. Malone 
are the parents of an 8-pound daughter. 


J. Calvin Frank and Noble Lee 
Frank, brothers who write sports 
columns for the Harrisburg (Pa.) 
Telegraph and Harrisburg Morning 
Telegraph respectively, will put their 
theories into active practice on the grid- 
irons this fall. J. Calvin Frank will be 
assistant coach of the Dickinson Col- 
lege (Carlisle) football team, while 
Noble Lee Frank will be line coach at 
Amherst. 

Charles McGill, formerly of the 
financial news department, New York 
Herald Tribune, has been named city 
editor, Bridgeport (Conn.) Telegram. 

Lindsley H. Crocker, telegraph edi- 
tor, Utica (N. Y.) Daily Press, Mrs. 
Crocker and family are vacationing at 
Kingsville, Ont. 

Cecil R. Warren, staff writer, Miami 
(Fla.) Daily News, has just returned 
from a three-week tour of the Seminole 
Indian camps in the Florida Ever- 
glades to write a series of articles on 
the Indians. 


Ferman Wilson, news editor, Miami 
(Fla.) Daily News, is on a three-week 
vacation trip to Chicago and New 
York. 
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FOLKS WORTH KNOWING 











OHN W. BAKER, the recently ap- 

pointed director of the Empire State 
School of Printing, Ithaca, N. Y., is 
credited by the 
New York State 
Publishers’ Asso- 
ciation, of which 
he is a member, 
with being an au- 
thority possessing 
extensive knowl- 
edge of printing 


and typography. 
For several years 
Mr. Baker was 


chairman of the 
association’s com- 
mittee in charge 
of the school. 

Mr. Baker was 
former vice-president and general man- 
ager of the Ithaca Journal. He went 
to Ithaca from Niagara Falls in 1912. 
He was appointed manager of the Cay- 
uga Press, and the following year was 
named vice president of the Ithaca 
Journal. When the Ithaca News was 
merged with the Journal, Mr. Baker 
became vice president and general man- 
ager. He remained in that capacity 
until October, 1927. 

In the fall of that year he became 
publisher and general manager of the 
Olean Herald. In 1929, he left his post 
in Olean to become manager of the 
Rochester Printing Company, an affili- 
ate of the Gannett Newspapers. 





Joun W. Baker 








Noble Warrum, Sr., associate editor, 
Salt Lake Tribune, and Samuel O. 
Bennion, general manager, Salt Lake 
Deseret News, have been chosen mem- 
bers of the executive committee of the 
Utah Pioneer Trails and Landmarks 
Association. 

William Thomas, city editor, Balti- 
more Sun, is spending a summer vaca- 
tion in Miami, Fla. 

Fred Russell, formerly of the Dan- 
bury (Conn.) Evening News, has 
joined the copy desk staff, Bridgeport 
(Conn.) Telegram. 

George Gray Kenney, formerly of 
the New York World and several years 
ago legislative reporter for the Miami 
(Fla.) Herald, has rejoined the Her- 
ald’s editorial staff. 

Henry J. Collins, president of the 
Lynn (Mass.) Press Club, Inc., and 
Lynn correspondent of the Boston 
Globe, and Mrs. Collins are the parents 
of a daughter born Monday, Aug. 13. 

Winder Harris, managing editor, Nor- 
folk (Va.) Virginian Pilot, spoke at the 
banquet given recently at the annual 


convention of the Virginia Court 
Clerks’ Association. 
Bertrand K. Hart, literary editor, 


Providence (R. I.) Journal and Even- 





a famous siege. 


would have been too late. 


this fall. 
new upswing. 


impetus. 


Vv. V. McNITT 
Chairman 





TIMELY 


The push that put the first man over the wall won 
That push was timed properly. 


The push that will put many a newspaper into a 
commanding position in its territory will be delivered 
While business is in the first phase of the 


IMPORTANT FEATURES will give the needed 


The McNaught Syndicate, Inc. 


TIMES BUILDING 
NEW YORK, N. Y. President 


A moment later 


CHARLES V. McADAM 
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“THE 
BIGGEST 
HIT 


IN 


YEARS” 





Eimer the new comic strip 
that has gone over with a bang 
that can be heard from coast to 
coast. There is no waiting for it 
to build up. L’il Abner gets readers 
right from the start. 


Reap what Max V. Bosler, 
feature editor of The Peoria 
Journal-Transcript, has written us 
about Li’l Abner: 


“You will note that Abner has 
been honored with top position 
on a comic page that we believe 
is hard to beat. It seems to 
have taken on quickly with 
readers. I believe it is going 
to be THE BIGGEST HIT IN 
YEARS.” 


Lert ABNER” has been ordered by 
The Akron Times-Press, The Boston 
Globe, The Bridgeport Post, The Buffalo 
Times, The Chicago Daily News, The 
Elkhart (Ind.) Truth, The Michigan City 
(Ind.) News, The Milwaukee Journal, 
The Newark (N. J.) News, The Norwalk 
(Conn.) Hour, The Peoria Journal Tran- 
script, The Portland Oregonian and The 
Santa Fe New Mexican. 


For Samples and Terms Address 


United Features 


MONTE BOURJAILY 
General Manager 











220 East 42nd Street, New York 
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ing Bulletin, is recovering at Westport, 
Mass., from a long and serious illness. 

Moses Smith, music critic, Boston 
Sunday Advertiser, has succeeded the 
late H. T. Parker as music critic of 
the Boston Transcript. 

Edward William Spargo, managing 
editor, Quincy (Mass.) Evening News, 
and Miss Katherine Elizabeth Sheri- 
dan of Wollaston, Mass., have an- 
nounced their engagement. Spargo 1s 
the son of the late William G. Spargo, 
founder of the Quincy Telegram in 
1909 and publisher until his death in 
1925 


Herman Bonchek, of the city staff, 
Youngstown (O.) Telegram, was as- 
signed to cover the national soap box 
derby Aug. 19 at Dayton, O., escorting 
the Youngstown champion, John Fra- 
ser, and the youth’s parents on the trip. 

Thomas Hagan, federal reporter. 
Miami (Fla.) Daily News, is on a 
month vacation, which he is spending 
in former home in Texas. 

J. Revelle, for three years city 
ale of the Spartanburg (S. C.) Jour- 
nal, has resigned to accept a desk po- 
sition with the Charlotte (N.C.) News, 
with which he was connected for sev- 
eral years prior to 1929. 

A. V. Ripps, managing editor of 
the Bayonne (N. J.) Times, is on va- 
cation in Wingdale, N. Y. City Edi- 
tor Henry F. Auger is in charge in his 
absence. Samuel Kaufman, the paper’s 
feature writer, returned from a vaca- 
tion motor trip Aug. 20. 

Mr. and Mrs. Phil LaMar Anderson 
are parents of a son, Phil LaMar, Jr., 
born Aug. 18 at St. Mary’s Hospital in 
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Rochester, Minn. Mr. Anderson is a 
Rochester Post-Bulletin reporter and 
author of “Court House Square,” news- 
paper novel published recently. 

Benton Prout, formerly theatre 
critic, Miami (Fla.) Daily News, is 
now night city editor of the Mount 
Vernon (N. Y.) Argus. 

John Loope, formerly with the Buf- 
falo Evening News, is now handling 
police and the downtown beat on the 
Herkimer Evening Telegram. 

Frank Ward, veteran sports editor, 
Youngstown (O.) Vindicator, has _re- 
turned after a two-week vacation. Part 
of the time was devoted to visiting 
noted dog fanciers and kennels of na- 
tional repute in the interest of Mr. 
Ward's page, “Notes of Interest to 
Dog Fanciers,” which appears in the 
Sunday edition. 

Truman Felt, editorial writer, Miami 
(Fla.) Daily News, is spending his va- 
cation in Indianapolis and Chicago. 

Betty Orr, social editor, Harrisburg 
(Pa.) Morning Telegraph, and writer 
of the Sally Harris column, is taking 
flying lessons. Her instructor is 
Cammy Vinet, aviation editor of the 
Telegraph Newspapers. 

Mrs. A. H. Wing, society editor of 
the Atlanta Constitution, is summering 
at the Highlands, N. C., Country Club. 

Nig Miller, Houston (Tex.) Press 
photographer, is recovering from a 
broken leg suffered about three weeks 
ago while attempting to take flood pic- 
tures near Port Aransas during the 
storm which swept the Texas coastline. 


Cecile Gilmore, conductor of the 
shopping column of the New York 
Pest, received distinguished assistance 
while on her vacation lately. Her col- 
umn was conducted by the following: 
T. S. Stribling, Jessica Dragonette, 
Gracie Allen, Phyllis McGinley, Sylvia 
Sidney and Ben Pinchot. 


Henry A. Montgomery, former man- 
aging editor of the Detroit Times, has 
resigned as director of the Michigan 
Tourist and Resort Commission. 


John K. Minnoch, reporter, Herki- 
mer (N. Y.) Evening Telegram, placed 
third in a recent road race from Rut- 
land to Proctor, Vt. 


Norval Stone, 35, sports editor of the 
Cincinnati Post, was seriously injured 
in an automobile accident in Cincinnati 
Aug. 19. He fell asleep at the wheel 
and his car crashed into a post. He 
has a possible fracture of the skull and 
other injuries. 


Paul E. Denton, newspaper reporter 
at Chardon, O., was nominated for 
clerk of the county courts on the Dem- 
ocratic ticket last week. Denton was 
not a candidate for the place and made 
no race for the nomination and was 
much surprised when a sufficient num- 
ber of persons wrote in his name to 
nominate him. 


Lindsey Hoben, Milwaukee news- 
paperman, writer and world correspon- 
dent for the Milwaukee Journal, has 
joined the ranks of radio news com- 
mentators and started a 52-week series 
of programs for a gasoline sponsor over 
WTMJ, the Milwaukee Journal radio 
station. He will be heard three times 
weekly for i5-minute periods. 


Francis P. Malone, city editor, 
Miami (Fla.) Daily News, and Mrs. 
Malone are parents of a daughter, 
Nora, born Aug. 1. 


Bomar Lowrance, until recently a 
student at the Lee School of Journal- 
ism, Washington and Lee University, 
has been made news editor of the 
Charlotte (N. C.) Mecklenburg Times, 
of which his father, B. Arp Lowrance, 
is editor. 


Miss Gertrude O'Neill, assistant so- 
ciety editor of the South Bend Trib- 
une, who has been motoring in Canada, 
has returned to her desk. 

Jack Orr, reporter, Youngstown 
(O.) Telegram, and Mrs. Orr have re- 
turned from a two-week vacation at 
Sea Isle, N. J : 

Geoffrey Parsons, Jr., reporter, Bos- 
ton Evening Globe, and Mrs. Parsons 
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~ parents of a son, Geoffrey Parsons, 
rd. 

Clingan Jackson, of the city staff, 
Youngstown (O.) Vindicator, received 
the Democratic nomination for state 
representative in the August primaries. 

Charles Coll, NEA magazine art di- 
rector, who went to Cleveland to take 
that position after leaving the Phila- 
delphia Evening Ledger art department 
last spring, visited his friends on Phila- 
delphia newspapers last week on his 
way to Ocean City, N. J., where he is 
on vacation with his family. 

Alexander Neuberg, reporter em- 
ployed on the Polish Daily News, De- 
troit, received a leg fracture in an 
automobile accident Aug. 13 which cost 
the lives of three persons. 

LaVergne Barber, formerly of the 
staff of the New York Daily News, has 
opened a news service bureau in Miami. 

William Hays has resigned as radio 
editor of the Pittsburgh Sun-Telegraph 
to do publicity work. 

Carl L. Houston, former editor of 
the Marion (Ind.) Leader-Tribune, has 
announced a new weekly paper, the 
Marion Times, the first number of 
which will appear Aug. 31. 

George Wheeler, telegraph editor, 
Kokomo (Iind.) Tribune, is spending a 
vacation in New York and New Eng- 
land. 

Waide M. Condon, Sunday editor, 
Salt Lake Tribune, and Mrs. Condon 
are parents of a son. 

Huston McCullough, political writer, 
Philadelphia Evening Ledger, has re- 
turned from his vacation in Saratoga 
Park, N. Y., where he visited the races. 

James A. Rowan, news editor, 
Youngstown (O.) Telegram, and Mrs. 
Rowan are parents of a 9!4-pound son, 
born Aug. 14. 

Lewis Hammond, Boston Transcript 
reporter, is on vacation in Europe. 

Elizabeth Borton, special writer for 
the Boston Herald, is back from her 
annual trip to Hollywood for material 
for a series on picture personalities. 





WEDDING BELLS 


ISS GRACE M. WARD, of the 

editorial staff, North Attleboro 
(Mass.) Daily Chronicle, to Edward 
F. Blood of Mendon, Mass., recently at 
North Attleboro. 


T. P. Lancaster, publisher of the 
Havelock (Ont.) Standard, and mem- 
ber of the Ontario legislature, to Mrs. 
es M. Kindred of Tweed, Ont., Aug. 

Miss Katherine S. Dettling, secre- 
tary and treasurer of the Wilmington 
Del.) Sunday Star, to Emil G. Tess- 
man, also of Wilmington, Aug. 18 

Miss Mary E. Dromey, of the classi- 
fied department, Boston Herald Trav- 
eler, to Henry P. McManus of Boston, 
last week. 


John W. Lynch, of the advertising 
department, White Plains (N. Y.) 
Daily Reporter, to Miss Genevieve 


Marie Wolfe, formerly of the busi- 
ness department, Aug. 20 

Clinton L. Chalfant, of the editorial 
department, Warsaw (Ind.) Daily 
Times, to Mrs. Irene Nelson of War- 
saw, Aug. 15. 

Miss Ruth Georgia Van _ Buren, 
school editor, Bangor (Me.) Daily 
News, to Herbert LeRoy Prescott of 
Bangor, at Bangor recently. 

Miss Ethel Anne Myers, former tele- 
graph editor, Herkimer (N. Y.) Tele- 
gram and a graduate of the Svracuse 
University School of Journalism, to 
Harold Theodore Golden in New York 
Aug. 19. 

Theodore K. Abrams, of the news 
staff of the Ashland (O.) Times-Ga- 
sette, and Miss Ruth D. Wilbur of 
Gallipolis, O., were married at the lat- 


ter place on Aug. 4. The bride’s 
father, Rev. H. H. Wilbur, read the 
service. 


Pat Jones, city editor of the Hunts- 


ville (Ala.) Times, to Miss Geneva 
Peyton, of Charlottesville, Va., in 
Washington, D. C., recently. 


James Todd, publisher of the Mo- 
berly (Mo.) Monitor-Index, to Miss 
Marguerite Weldon Lawson of Brack- 
inridge, Mo., Aug. 18. Mr. Todd also 
is vice-president of the Missouri Press 
Assvuciation and president of the North- 
east Missouri Press Association. 

Clarence E. Boykin, city editor, Rich- 
mond (Va.) Times-Dispatch, to Miss 
Virginia McGilvra, of Richmond, in 
Washington, D. C., Aug. 21. 

Harold Breard, city editor, Monroe 
(La.) News-Star, to Miss Dorothy 
Mae Favers, of the News-Star book- 
keeping department, Aug. 19 


SPECIAL EDITIONS 
AYTON (0O.) Daily News, Aug 

“ 14, a 16-page special section, tab- 
loid form, in connection with the All- 
American Soap Box Derby races spon- 
sired by that newspaper and the Chev- 
rclet Motor Co. 

Winnipeg (Man.) Tribune, Diamond 
jubilee of Winnipeg number, 44 pages, 
Aug. 

Memphis (Tenn.) Commercial Ap- 
peal, Aug. 15, 40-page section for the 
William R. Moore Dry Goods Co., an- 
nouncing Diamond Jubilee Market 
Week. 

Biloxi (Miss.) Daily Biloxian, Aug 
18, 18-page special seafood edition rela- 
tive to the shrimp and oyster industry. 

Manitowoc (Wis.) Herald-Times, 
18-page advertising-news section, Aug. 
15, for Wisconsin State Elks Associ- 
ation convention, Aug. 16-18; Home- 
coming Week, and the 49th Annual 
Manitowoc County Fair, Aug. 23-20. 

Cheyenne (Wyo.) State Tribune, 8- 
page Retail Merchants Extra distributed 
by carrier preceding Dollar Days, also 
16-page Dollar Day edition, recently. 

Erie (Pa.) Dispatch-Herald, special 
edition welcoming Pennsylvania Legion- 
naires to Erie, Aug. 16. 

Peru (Ill.) News-Herald, 50th an- 
niversary edition, Aug. 16. 


CHANGES OF OWNERSHIP 
HAS. F. CASE has assumed control 
of the White Sulphur Springs (W. 
Va.) Sentinel, weekly, succeeding Mr. 
x oa Huddleston, who has been pub- 
lishing this paper for several years. 
George L. Kreeck, newspaperman, 
and Embassador to Paraguay during 
the Coolidge administration, has pur- 
chased the Norwalk (Cal.) Call, week- 
ly, from G. A. Mayfield. Mr. Mayfield 
eg trom the paper because of ill 
ealth. 











PRESS ASSOCIATION NOTES 
TTORNEY FRANCIS A. HART, 
an editor in the Boston office of 
the Associated Press, has announced his 
candidacy for the Democratic nomina- 
tion for Registrar of Deeds in North- 
ern Essex County. 

Philadelphia bureau of United Press 
has moved from the Daily News build- 
ing, Twenty-second and Arch Streets, 
to the second floor of the Public Ledger 
building, Sixth and Chestnut Streets. 
Operations in the new location started 
Monday, Aug. 20. The bureau is in 
charge of Joseph Wasney 

Robert L. Gilbert, formerly of the 
Associated Press editorial staff in Con- 
necticut, and more recently publisher 
of the Fairfield (Conn.) Tribune, 
weekly, has joined the executive staff 
of the Republican party’s organization 
in Fairfield County, handling publicity. 

Allen Morris, night representative of 
the Associated Press in Miami, and 
Mrs. Morris have announced the birth 
of a daughter, Martha. 


Martin Kane, staff reporter, Boston 
bureau of the United Press, goes to 
Chicago as night manager of the bureau 
there. His place in Boston will be 
taken by Ernest Barcella, formerly with 
the Philadelphia bureau. 

Elmer P. Martel, of Detroit, has been 
placed on the retired list after 31 years 
of continuous service as an Associated 
Press telegraph operator. 

Paul D. Shoemaker has been trans- 
ferred from the Milwaukee office of 
the Associated Press to the Cleveland 
office. 
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El Seowe 


NOW a large part of your newspaper 
can be set AUTOMATICALLY 


A LARGE PART of all newspaper composition consists of 
white space. The white space around centered lines. The 



















7 Bien Jolie —— 5 white space in lists of names, programs, and other com- 
wait jorssizes 11 to 17 Poti beet ‘3° position where the type is set flush to the left, or flush to 
aren on } Sh op Junior Miss the right, with the rest of the line spaced out. 

—T Petite ‘4 |New Dresst All of this white space is now set AUTOMATICALLY 
bal , es Coats and Suits jor, 8 —_— ane with the new Intertype Universal Autospacer. 

. i Smartly individual = The Autospacer is not a detail improvement. It actually 

for jittle —— anaes rr = 1% reduces composition costs -because it saves much time— 


ma 23e 


especially on heads and ads, classified pages, programs, 
listings, and most all other kinds of composition. 


Centering a line in the usual way requires at least five 

ween hand operations. Centering with the Autospacer is en- 
ea | tirely automatic. Centered lines are ordinarily extra-cost 
lines. With the Autospacer they cost less than full lines. 


This new Intertype feature is thoroughly well built and 
dependable in every respect. The control knob is within 
easy reach and is easy to set. Once it is set (one simple 
motion), line after line, full or short, big type or small, 
with or without spacebands, can be “sent in” without any 
further attention on the part of the operator. 


Ask the nearest Intertype office for more facts 
about this new Intertype Universal Autospacer. 


INTERTYPE 


Brooklyn, N. Y., 360 Furman Street; Chicago, 130 North Franklin Street; 
New Orleans, 1007 Camp Street; San Francisco, 152 Fremont Street; Los 
Angeles, 1220 South Maple Avenue; Boston, 80 Federal Street; Canada, 
Toronto Type Foundry Co. Limited. Distributors Throughout the World 


Set in Ideal News 
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Retail General Automotive Financial Total Ad. 
SEMI-ANNUAL TABULATION OF NEWSPAPER LINAGE Cities and Newspapers Display Display Display Display Classified vertising 
Contioned 6 SOUTH BEND, IND. 
(Continued from page 26) News-Times ..... seeeee(E) 1,683,199 405,004 185,066 50,829 353,211 2,718,447 
News-Times ..........+ (S) 217,748 40,271 37,276 22,491 79,327 397,113 
: Retail General Automotive Financial TotalAd- Tribune ............... (E) 1,998,814 585,799 284,632 54,911 337,679 3,294,532 
Cities and Howapapers Display Display Display Display Classified vertising = Tritune ........,...... (S) 270,439 64,655 48,980 21,957 74,243 480,274 
PEORIA, ILL. 
ee (E) 2,459,570 607,301 211,529 23,454 375,924 3,727,444 SPOKANE, WASH. 
Transcript. .......000+% (M) 1,961,975 596,168 210,944 = 24,211 + 366,636 3,199,980 Spokesman Review ..... (M) 594,003 424,441 120,876 = 15,941 343,460 1,502,978 
Journal-Transcript ...... (S) 432,297 86,951 61,816 11,416 94,571 687,812 Spokesman Review .....(S) 330,688 134,327 137,497 52,347 118,136 773,542 
DRE cicevecs cet ouwaet (E) 1,986,662 663,887 201,386 16,267. 340,908 3,237,883 Chronicle ....... a (E) 1,544,465 498,993 226,327 41,849 309,506 2,632,577 
DE: hskesntetdbevaberd (S) 373,972 84,348 66,839 12,119 87,188 625,110 Press ......++..s.+.00- (E) 512,862 239,569 85,466 18,760 93,208 967,683 
PHILADELPHIA, PA. ST. LON, 0. Se enon 
eS OTe Cz) 26760 150002 «wes 868g «688s? sone §=SeDemews .......18) LISS INI WS 6 Se ee 
I i ail (M) 1,482,249 822,220 192,713 100,668 744,364 3,532,683 Globe-Democrat ........ (S) 357,124 208,265 = 99,939 :10,001_ 350,219 1,027,164 
RG Ss wickenecute (S) 1,326,163 377,308 191,634 2,293 468,187 2,365,962  Pest-Dispatch .......... (E) 3,417,260 990,422 241,524 39,871 796,094 5,496,901 
“si ae. (E) ses0nes 517.800 67.344 19.881 21.691 2857,.254 Post-Dispatch .......... (S) 721,573 198,951 146,384 9,904 850,560 1,928,015 
cae oaaieeas 73 a : " ye ; ays S| <i ree (E) 2,021,032 713,417 210,336 34,540 484,377 3,483,075 
ee ee pee (S) 62,297 11,023 2,500 553 20,262 96,635 , 
Public Ledger ........-- (E) 4,380,289 1,015,086 259,181 112,781 404,091 6,177,450 
SE I” (M) 1,829.618 827,989 179,714 63,405 674,095 3,740,402 " : Begeg oop) a < 36.566 409.210 3.775.562 
Se ee ene epee (S) 1,323,066 307,262 70,495 4,967 306,581 2,013,041 CTAID oo eee eee eeeeeee (E) 2,073,74 586, 4 ,28 : : ,775,562 
AGEN: cickcssnscet=ense (S) 203,343 55,321 106,409 24,848 107,704 504,902 
PHOENIX, ARIZ. DPE ccnceurevasveed (E) 2,226,773 569,733 246,270 52,739 404,368 3,594,666 
DR is ecoukl (M) 1,342,906 516,424 257,307 16,823 331,345 2,472,554 “American ............. (S) 260,737 405,346 = 119,195 13,320 88,998 887,596 
OS SE (S) 193,540 60,911 121,058 +  =—«:12,453. ~=—«132,283 += $20,792 +~=«-~Post-Standard ......... (M) 1,341,557 360,897 179,974 57,575 390,978 2,445,898 
RR ec ee (E) 1,499,744 570,714 378,140 30,054 ~—«- 331,485 2,820,789 ~—«~Post-Standard .......... (S) 132,991 84,927, 54,888 = 23,130 76,223 376,734 
PITTSBURGH, PA. TACOMA, WASH. > es - 
Post-Gazette ........... (M) 1,740,560 759,714 189,350 77,364 «=. 283,375 3,273,743 oo sett t tee e eee _ — —— snag — aeiyd penn 
DN rc oc tees (E) 5,294,695 1,€84,195 309,852 38,843 714,679 7,579,871 UBEL we sere eeeeceeee : 243,96 332 299 990 hos ida wiles 
Ea mpigRaE a: (S) 705.767 202,783 «124.448 5.559 421,691 1,460,572 News-Tribune .......... (E) 1,300,651 528,110 185,681 22,989 375,846 2,419,279 
Sun-Telegraph ......... (E) 4,399,056 792,886 207,800 41,044 327,276 5,968,385 ‘Times .....-...+-++++-- (E) 900,971 342,996 195,310 14,169 298,810 1,761,155 
*Sun-Telegraph ......... (S) 653,005 461,099 198,854 11,932 239,540 1,564,595 
; TOLEDO, OHIO 
PORTLAND, ORE. Times eeeteOeateeseie (M) 317,310 186,632 23,428 29,667 76,988 642,058 
Oregonian ............ (M) 857,785 635,508 152,827 54,414 479,801 2,188,572 ‘Times ...........++-4+. (S) 759,375 102,415 82,884 - 43,068 += =—-_88,499 = 1,076,621 
Oregonian ............. (S) 430,165 149,104 148,985 8,694 318,848 1,056,890 Blade ................. (E) 2,548,992 830,841 409,567 45,398 = 504,328 4,349,890 
NE keh cg chusssen ke (E) 1,788,467 806,937 219,402 39,273 371,341 3,231,520 News-Bee ...........++ (E) 1,305,558 358,005 162,642 34,250 280,089 2,157,460 
SEED sux okGhiwsekexe (S) 144,443 44,289 56,411 2,146 172,024 422,744 
News-Telegram ........ (E) 1,159,463 395,683 110,178 27,764 300,959 1,996,346 TORONTO, CANADA 
RE «. cccvocenebeswred (M) 779,757 533,169 ~=—s:172,383 =. 216,112.» 434,143 2,166,117 
PROVIDENCE, R. I. Mail & Empire ........ (M) 875,682 619,652 243,840 241,867 257,098 2,273,053 
ES ee (E) 3,869,551 916,012 433,073 135,798 661,566 6,060,391 «Star ------eeeeeee evens (E) 4,613,750 1,183,052 306,378 += 160,626 1,493,995 7,782,935 
Journal + Ee Pe Le (M) 500,562 338,036 201,455 96,748 671,504 1,951,746 Star eee ee ee (Wkly) 67,355 340,000 142,145 5,410 47,082 601,992 
Journal eh hs es ee (S) 597,703 181,517 183,293 12,900 164,067 1,140,320 Telegram eee ee ee ee (E) 4,261,351 1,056,134 276,961 147,057 1,857,128 7,631,768 
News-Tribune .......... (E) 841,637 412,387 131,935 63,213 48,594 1,709,989 
TRENTON, N. J. 
READING, PA. RI 0 i each runs (E) 2,053,147 665,363 290,490 66,047 235,210 3,385,231 
eee ee (E) 2,378,634 750,187 310,122 51,478 298,680 3,918,963 Times-Advertiser ....... (S) 246,424 12,250 52,387 36,271 53,901 402,386 
keg ee cas te (S) 115,187 27,459 34,799 2,342 52,836 232,724 
oS eee pea (M) 2,127,473 407,930 182,488 41,176 306,821 3,176,145 TULSA, OKLA. 
Sn a ee (E) 1,763,559 398,811 200,361 21,368 524,884 2,919,549 
RICHMOND, VA. DUMB. ccccuracesoncd (S) 298,867 72,009 74,399 12,919 137,816 597,896 
News-Leader ........... (E) 2,497,135 764,215 373,546 96,431 558,832 4,326,153 World ................ (M) 1,443,083 562,427. —- 213,793 30,778 401,342 2,669,727 
Times-Dispatch ........ (M) 1,507,228 443,370 162,424 78,930 493,339 2,734,758 World ...............-- (S) 580,591 148,244 126,098 30,626 149,022 1,038,143 
Times-Dispatch ......... (S) 759,538 147,992 117,831 20,176 155,987 1,204,149 
WASHINGTON, D. C. 
: ROCHESTER, N. Y. PY Ee ea een (M) 975,411 502,663 ; 123,198 54,734 308,914 2,308,018 
Democrat & Chronicle... (M) 1,901,678 610,020 199,906 87,617 898,867 3,712,715 AR od oe (S) 722,529 454,313 151.970 14,957 144,436 1,488,722 
Democrat & Chronicle...(S) 628,493 149,757 141,931 52,652 413,285 1,386,574 EEE ER AAR ee (E) 1,686,688 348,346 111,432 19,793 295,970 2,467,745 
Times-Union ........+++ (E) 3,119,993 710,809 pci ante BSS 259 «= UAT DES SOEMOP Fines... 520s 2000s (E) 2,011,482 709,419 268,847 31,417 519,172 3,550,925 
Journal settee eee ee ees (E) areret yr 245,854 kenees Pe OT ON ais ectncmvads (M) 1,119,940 521,175 163,985 63,095 462,219 2,410,277 
American ........++44- (S) 462,142 427,382 141,470 22,516 = 101,153 1,154,941 post. ooo... eee eee eee (S) 738,778 79,609 64,458 12,975 147,132 1,043,656 
SORE a (E) 5,044,546 1,073,230 400,535 93,408 983,717 7,800,098 
SALT LAKE CITY, UTAH : Se 
Re ee ve een ee S) 1,231,15 199,752 167,783 20,393 428,149 2,049,113 
Telbune ..............- (M) 1,709,626 693,050 265,063 104,909 408,567 3,209,439 6) : ‘ is 
Tribune .....-...+++++ (S) 586,104 104,261 97,385 12,348 137,262 940,107 WESTCHESTER COUNTY GROUP (N. Y.) 
Deseret News .......... CE) 1,075,769 265,098 166,930 61,928 244,384 2,023,743 = Mamaroneck Times ....(E) 466,630 258,188 91,771 17,311 47,911 1,062,514 
Telegram ...........+++ (E) 1,053,140 694,203 = 266,515 = 62,662 406,590 2,488,790 = ft. Vernon Argus...... (E) 1,986,513 284,511 209,583 46,089 236,000 2,898,989 
New Rochelle Standard 
SAN ANTONIO, TEX é i as a m= - 
: sel ise : Dilits ceed ius discal (E) 1,514,425 300,479 184,253 64,300 221,742 2,435,449 
Reswens EDA esl ntl - — err pened mae mae anne Ossining Citizen Regis- 
Ee Pre ree re s 265 52, »232 6,37 741,06, > c22 17 c . 79 222 
: : hi gtiated see nai / a re ee (E) 588,176 =. 251,737 121,618 12,843 78,168 1,128,883 
a fenesearesundeeee = _— = <n 25,741 515,282 2,735,028 = Peekskill Star .......... (E) 736,175 207,667 163,019 21,124 114,606 1,267,192 
i aan a aa act Ss SS EL EF ES ten Chute Ien.....- (E) 1,108,660 281,173 142,402 56,377 «155,322 1,819,001 
Deus sabiceeh ines (S) 616,016 440,010 161,747 7,255 199,310 1,430,014 Tarrytown News ....... (E) 695,995 268,779 161,328 57,345 36,620 1,660,656 
Yonkers Herald States- 
SAN DIEGO, CALIF 
ae 2 1 opt = EER ream (E) 1,339,711 341,544 173,601 108,151 352,708 2,547,363 
— ive eaacedehiae a piace pend penal me yrite nate eee White Plains Reporter..(E) 2,009,028 304,660 263,473 «72,600 += 409,169 3,236.434 
WOT wn cence scene ssves . SF,I1/ > £4 i oe) O34 a, pA Se, UD 
See (E) 1,325,384 345,821 200,778 60,344 299,113 3,044,051 
SED pas ceadwnesee® (E) 1,951,130 749,506 352,974 79,981 625,852 3,802,555 x WICHITA, KAN. en 
ee ee (E) 1,647,916 567,002 198,928 14,375 321,045 2,750,876 
SAN FRANCISCO, CALIF. NN ncxahnavoueeea (S) 521,668 159,546 127,421 20,693 119,678 949,174 
0 errr (M) 1,188,043 687,716 176,728 131,110 852,489 3,140,606 Eagle ..--...sseeeeees (M) 672,719 326,540 =: 134,882 14,924 460,245 1,622,045 
Ce eer (S) 405,076 135,196 141,049 2,634 336,848 1,029,146 Eagle ........-.++eeee- (E) 1,241,646 449,806 269,885 34,626 466,122 2,480,122 
REE: osu anics sone (M) 1,116,118 770,282 209,162 101,139 1,177,921 3,381,713 Eagle ......++...seeee (S) 452,480 = 144,457 138,435 18,519 121,816 875,923 
oO (S) 829,047 490,283 257,801 6,147 452,176 2,036,156 
Call-Bulletin ........... (E) 1,621,841 973,413 294,298 91,430 440,646 3,423,133 WILKES-BARRE, PA. 
OE Sepesderen ses cone (E) 1,953,725 595,749 212,384 79,234 524,082 3,581,144 eee er ee (M) 3,095,820 787,245 280,088 37,873 449,892 4,687,601 
TOROS MRE 6 osccusses (E) 3,082,772 606,544 314,224 42,410 275,269 4,360,548 
SEATTLE, WASH ; . : , ’ ee 
: “i DE lint owthewsaeese ee (E) 1,885,512 278,682 118,390 42,960 42,661 2,420,511 
>, x — cor - ~ "ov 2%1C c 
Post-Intelligencer ...... (M) 646,253 557,633 147,803 62,516 733,797 2,153,409 Independent ........... (S) 685.397 142,165 68.657 18,304 4.540 932.948 
*Post-Intelligencer ..... (S) 447,578 442,480 204,246 16,500 216,367 1,327,251 
eS ect ea emnk (E) 1,065,269 407,318 115,849 47,045 326,766 1,983,099 WORCESTER MASS 
T; . ; € 7 ? SR 3 57.682 781.56 ). 37 I P - 
eee eaenee texte seed ee eS ee ......+.-- ...(S) 510,737 82,383 66,396 +~=—:19,437 133,449 812,466 
IMES 06. + se eee eee e ees (S) 434,251 109,112, 96,591 9,737 = 300,294 += 949,991 = Telegram ........-+... (M) 1,419,663 576,516 299,132 37,421 319,138 2,724,414 
SIOUX CITY, IOWA ED déusuvvatnadnn ke (E) 1,664,650 600,690 318,435 50,184 323,112 3.000,931 
ee eee (Daily) 1,074,230 468,365 155,492 6.201 189,414 1,903,103 DEER: cin wens xvnnsesncen (E) 1,215,998 371,191 159,400 49,006 144,970 1,996,803 
eer e (S) 277,131 60,583 53,191 2,923 77,036 471,020 
ee rene (E) 1,157,508 437,881 143,438 8,368 373,027 2,144,800 YOUNGSTOWN, OHIO 
: Vindicator ...........06 (E) 2,014,444 641,657 219.150 31,640 321,978 3,249,691 
t%News Sunday new publication started April 22, 1934. Vindicator .....ccccccce (S) 439,428 38,549 65,249 26.303 98,251 667.805 
*American Weekly linage included in above Sunday figures. ee (E) 1,444,721 442,143 212,055 43,816 299,386 2,453,580 
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EDITOR & PUBLISHER SEMI-ANNUALTABULATION OF NEWSPAPER LINAGE 


Reports of Jan. 1-June 30, 1934, Advertising Returned by More That 1,100 Newspapers in More Than 750 Cities of U. S. and 
Canada, Showing Total, National and Local, and Classified and Legal Volume 





A 
Total Displa 
City Paper Published Linage National 
Aberdeen (S. D.)....American-News.(me) 1,038,366 275,086 598,878 
Sunday edition ..(s) 146,608 26,040 97,986 
Aberdeen (Wash.) ..World ......... (e) 1,418,067 263,669 1,018,500 
(Legal included in local) 
Abilene (Kan.) .....Chronicle ..... (me) 521,486 105,812 370,986 
Reflector .....++ (e) 833,403 79,677 719,659 
Abiions Cian.) <cscsMews cnsccsccce (m) 1,052,898 308,070 581,728 
Sunday edition ..(s) 385,658 37,716 296,926 
ee (ms) 1,438,556 345,786 878,654 
Reporter ....... (e) 1,085,588 308,294 609,644 
Ada (Oldla.) .ccccce Nemes covccccces (e) 623,938 168,042 412,286 
Sunday edition ..(s) 201,052 26,418 167,622 
Tete cocccens (es) 825,440 194,460 579,908 
Adrian (Mich.) .....Telegram ....... (e) 1,322,356 211,610 1,026,984 
Alameda (Calif.) ...Times-Star .....(@) 1,228,318 113,792 768,068 
Alamosa (Colo.) ....Courier .....+.. (e) 504,432 112,196 358,650 
a CS eee ards wecsasves (e) 830,830 196,882 564,088 
Albany (Ore.) .....Democrat-Herald.(e) 754,614 160,706 510,174 
Albert Lea (Minn.).. Tribune ........(e) 1,051,050 190,036 679,714 
Albion (Mich.) .....Recorder .......(e) 604,702 136,150 414,680 
Alhambra (Calif.) ...Post Advocate ..(e) 1,374,772 186,312 1,045,576 
Allentown (Pa.) ....Call .....+++++-(m) 4,004,350 785,666 2,841,804 
Sunday edition ..(s) 378,490 24,934 307,482 
a (ms) 4,382,840 810,600 3,149,286 
Chronicle & 
News sccccses (e) 3,208,214 289,870 2,604,702 
Alpena (Mich.) .....News ........0. (e) 854,406 148,358 553,126 
Alton (IIL) ........Telegraph ......(e) 1,962,856 288,862 1,382,584 
Altoona (Pa.)...... SMOVEP sovcces --(e) 3,924,025 $97,814 3,013,332 
Tribune .......(m) 2,092,426 240,590 1,509,858 
(Legal included with classified) 
Adve COlda.) .cccccc MOORE cocceses (m) 593,690 97,500 446,640 
Sunday edition ..(s) 120,430 19,450 93,700 
oo ee (ms) 714,120 116,950 540,340 
Amarillo (Tex.) .... News ....ccsee (m) 1,516,088 438,186 852,222 
Sunday edition ..(s) 498,680 55,538 385,476 
BE avennue (ms) 2,014,768 493,724 1,237,698 
Glebe .cvccnsrvens (e) 1,557,024 436,772 930,720 
ROWE nkeeee0008 (m) 1,516,088 438,186 852,222 
Sunday edition ..(s) 498,680 55,538 385,476 
Total ...ccve (ms) 2,014,768 493,724 1,237,698 
Ambridge (Pa.) ....Citizen .....0++-e) 956,170 143,621 771,326 
(Legal included with local) 
Ames (Iowa) ....... Tribune-Times ..(e) 784,895 137,368 624,470 
Amsterdam (N. Y.).Recorder ......- (e) 1,845,645 350,616 1,382,696 
Anacortes (Wash,)..Mercury ....... (e) 367,486 137,312 199,752 
Anadarko (Okla.) ..News ...... coe e(C) 441,756 46,312 392,900 
Anaheim (Calif.) ... Bulletin ........(e) 850,850 190,932 550,802 
Anderson (Ind.) .... Herald ....... -(m) 1,552,054 181,058 1,194,442 
Anderson (S. C.)..., Independent & 
Mall ...cc00s (me) 1,632,730 334,333 1,212,108 
Ann Arbor (Mich.)..News .......00- (e) 2,253,020 333,326 1,729,000 
Antigo (Wis.) ......Journal ........ (e) 1,033,956 141,022 789,250 
Appleton (Wis.)..... Post-Crescent ..(e) 2,541,336 367,080 1,914,528 
Ardmore (Okla.) ...Ardmoreite ..... (e) 1,163,428 230,272 825,482 
Arkansas City (Kan.) Traveler ....... (e) 1,455,524 214,314 1,190,882 
Asbury Park (N, J.) Press scccccces (es) 2,613,778 344,477 2,055,909 
Asheville (N. C.)....Citizen ........ (m) 1,727,278 415,912 1,069,614 
Sunday edition ..(s) 704,438 67,438 548,128 
ae (ms) 2,431,716 483,350 1,617,742 
FOE cccuessees (e) 1,782,508 415,996 1,095,668 
Ashland Gee) sescke Independent ...(es) 1,774,849 274,249 1,201,721 
Ashland (O.) .......Times-Gazette ...(e) 1,547,407 227,291 1,171,226 
Ashland OS ee -..(m) 377,189 95,280 267,847 
Ashland (Pa.) ......News .....s00s- (e) ck oe, a pee 
Ashland (Wis.) .....Press ....ceeees (e) 733,242 126,566 574,182 
Ashtabula (O.) ..... Star-Beacon ..... (e) 1,887,802 302,890 1,447,264 
Astoria (Ore.) ...... Astorian-Budget..(e) 884,545 197,842 601,021 
Atchison TD: a cee. sikaseneee (e) 963,942 214,284 644,560 
mipens FO) ....0.5. Messenger .....(es) 1,309,442 231.869 926,269 
Athens (Tenn.).....,Post-Athenian ...(e) 338,408 116,018 214,648 
Atlantic (Iowa) .....News-Telegraph.. .(e) 717,724 137,732 513,478 
Maton Cink)... Ledger Tribune .(e) 358,605 84,444 258,752 
Auburn (N. Y.)..... Citizen- 
Advertiser ....(e) 1,463,126 315,406 1,017,100 
Augusta (Ga.) ...... Chronicle ...... (m) 1,229,044 316,813 714,528 
Sunday edition ..(s) 457,663 51,007 350,058 
TE sasecoe (ms) 1,686,707 367,820 1,064,586 
TEE svsseses (e) 1,353,756 374,473 850,063 
Sunday edition ..(s) 332,997 28,982 267,181 
Bee casewus (es) 1,686,753 403,455 1,117,244 
Augusta (Me.) ..... Kennebec 
ee ee (m) 1,240,918 350,042 729,974 
Aurora (Ill.) ....... Beacon-News ....(s) 2,890,958 421,848 2,146,620 
Austin (Tex.) ...... American ...... (m) 1,571,626 421,792 914,886 
Sunday edition ..(s) 535,332 40,138 383,404 
Bt ccvsses (ms) 2,106,958 461,930 1,298,290 
Statesman ...... (e) 1,420,118 421,512 765,170 
Austin (Minn.) .....Herald ......00. (e) 1,456,560 256,228 1,200,332 
B 
Baker (Ore.) ......Democrat-Herald (e) 833,378 143,766 612,640 
Ballston Spa (N. Y.). Journal ........ (e) 229,909 $2,774 144,263 


7 
Local Classified 


89,684 
22,540 
135,898 


25,494 
13,359 
163,100 
51,016 
214,116 
167,650 
32,368 
7,462 
39,830 
83,762 
232,372 
16,968 
69,860 
53,116 
75,782 
15,470 
83,958 
271,516 
45,612 
317,128 


239,680 

95,396 
255,482 
312,879 
341,978 


33,400 
7,280 
40,680 
225,680 
57,666 
283,346 
189,532 
225,680 
57,666 
283,346 
41,22 


11,154 
90,048 
24,192 
864 
108,500 
142,744 


59,066 
139,678 
38,010 
154,028 
85,386 
46,760 
156,285 
233,842 
88,550 
322,392 
228,438 
212,408 
116,074 
5,140 
16,016 
97,762 
72,958 
66,766 
151,284 
3,122 
31,724 


15,409 


84,308 
142,207 
55,658 
197,865 
94,806 
36,297 
131,103 


94,570 
289,786 
234,948 
111,790 
346,738 
233,436 
113,148 


42,462 
8,050 


108,024 


73,962 
$7,526 
36,008 


1,680 
25,214 
33,810 


27,223 
51,016 
53,466 
105,700 
22,288 
4,988 
57,107 
7,910 
322 
8,232 
42,406 
86,471 
32,816 
8,922 
16,478 
39,886 
12,724 
38,332 
4,020 
34,790 


34,510 
24,822 


Total Display 
City Paper Published Linage National Local Classified 
Bangor (Me.) ...... News .......--(m) 1,991,958 492,678 1,387,561 111,719 
Bae CVE): accsnces DO ssesceenes (e) 1,135,167 256,568 799,055 79,544 
(Legal included in classified) 
Bartlesville (Okla.)..Examiner ...... (m) 1,217,434 201,992 968,380 30,220 
Enterprise ..... (e) 1,102,066 151,648 805,938 138,824 
Bartow (Fla.) ......Polk County 
ME. cncssnk (e) 392,510 79,660 260,644 21,840 
I: A. Wn cee — cheeses cau (e) 1,478,596 286,365 1,051,494 103,446 
Batesville (Ark.) ...Guard ......... (e) 216,759 86,702 Ee reer ye 
Baton Rouge (La.).. Advocate ...... (m) 2,089,164 371,322 1,592,304 125,538 
State-Times ....(es) 2,186,772 372,498 1,594,950 120,420 
Battle Creek (Mich.).Enquirer & 
News ....++..(e) 2,412,560 383,302 1,806,637 205,208 
Sunday edition ..(s) 274,001 24,535 202,296 47,169 
Moon-Journal ..(e) 1,644,516 239,305 1,219,399 165,875 
(These figures are from Jan. 1 to May 31, 1934) 
Bay City (Mich.).... Times .......-.. (e) 2,187,192 415,366 1,613,892 157,934 
Sunday edition ..(s) 361,298 27,342 304,556 29,400 
Total ........(es) 2,548,490 442,708 1,918,448 187,334 
(Legal included in local display) 
Bayonne (N. J.)..... Times .....0... (e) 1,543,514 357,952 967,624 138,628 
Beardstown (Ill) ... Illinoian-Star ..(e) 536,858 196,182 298,166 32,872 
Beatrice (Neb.)..... BD wvesvcencseckid 840,770 176,778 572,838 46,032 
Sunday edition ..(s) 185,892 22,596 151,466 10,934 
Total .......(es) 1,026,662 199,374 724,304 56,966 
Beaumont (Tex.) ...Enterprise ..... (m) 1,887,270 486,245 1,084,250 314,345 
Sunday edition ..(s) 516,047 47,592 362,215 78,872 
TOE co ccces (ms) 2,403,317 $06,837 1,446,445 393,217 
Journal ..... «+-(e) 2,206,907 503,643 1,375,703 314,345 
Beaver Falls (Pa.)..News-Tribune ...(e) 1,921,542 228,228 1,564,164 100,534 
Beckley (W. Va.)... Post-Herald ....(m) 813,846 170,098 507,038 136,710 
Raleigh Register (e) 712,192 170,098 427,434 114,660 
; Sunday edition ..(s) 168,250 26,360 119,840 22,050 
Bellefontaine (Ohio).Examiner ....... (e) 979,010 180,586 271,738 102,630 
Belleville (Ill.) .....Advocate ....... (e) 1,180,662 228,662 880,754 71,246 
' News-Democrat .(e) 937,881 154,143 725,764 34,816 
Bellingham (Wash.).Herald ......... (d) 1,551,816 377,762 988,960 184,338 
f Sunday edition ..(s) 232,400 28,854 157,038 31,696 
Beloit (Wis.) ..... OGM cecceesccce (e) 1,663,613 344,043 1,200,297 119,273 
(Legal included in classified) 
Bemidji (Minn.) ....Pioneer ......... (e) 707,868 132,720 465,332 58,352 
Bend (Ore.) .......Bulletin ........ (e) 874,832 186,228 633,808 32,654 
Bennington (Vt.) ...Banner ........-(e) 1,093,148 178,878 871,472 42,798 
(Legal included in local) 
DENN: AID: .ncccnnBtliecoccedacess (e) 623,976 138,820 461,692 17,528 
Benton Harbor(Mich.) News Palladium .(e) 1,599,626 262,458 1,113,924 168,448 
Berkeley Calif.) ....Gazette ......... (e) 2,006,746 287,299 1,085,636 576,750 
Bethlehem (Pa.) ....Globe-Times ....(e) 3,001,194 524,342 2,208,766 187,110 
Beverly (Mass.) ....Times ..... eee+-(e) 1,155,210 117,012 966,994 35,014 
Biddeford (Me.) ...Journal ......... (e) 908,922 249,592 575,470 47,250 
Big Rapids (Mich.)..Pioneer ........ (e) 648,211 133,648 424,617 16,607 
Big Spring (Tex.)...Herald ........ (es) 798,196 179,326 569,870 49,000 
(Legal included with classified) 
Billings (Mont.) ....Gazette ....... (me) 1,183,337 349,483 674,842 159,012 
Sunday edition ..(s) 230,910 45,404 139,894 45,612 
Biloxi & Gulfport 
ik eee | (e) 818,364 185,066 541,506 59,942 
Binghamton (N. Y.).Press ....+..+0-. (e) 4,555,131 840,578 3,148,431 505,212 
Sam cecceosesceecs(m) 1,900,080 251,006 1,438,122 158,144 
Bismarck (N, D.)...Tribune ........ (e) 1,154,578 276,904 793,842 80,136 
Blackwell (Okla.) ...Journal ........ (e) 484,288 38,234 386,456 45,920 
Sunday edition ..(s) 146,272 1,232 135,310 9,086 
2. nonce ++. (es) 630,560 39,466 521,766 55,006 
Tribame ccccecs (m) 689,725 178,653 457,401 34,484 
Sunday edition ..(s) 167,071 19,282 139,902 7,635 
BE  wsisvese (ms) 856,796 197,935 597,303 42,119 
Bloomington (Ill.) .. Pantagraph ...... (e) 2,098,222 412,286 1,496,810 170,576 
Sunday edition ..(s) 220,962 28,952 160,622 30,506 
BOE acecvccs (es) 2,319,184 441,238 1,657,432 201,082 
Bloomington (Ind.)..World .......... (e) 976,805 139,655 712,892 105,200 
Bluefield (W. Va.).. Telegraph & Sun- 
set News ....(me) 1,073,695 291,928 672,071 87,736 
Sunday edition .(s) 398,403 36,446 319,002 38,298 
Blytheville (Ark.) ...Courier-News ...(e) 665,518 136,800 463,554 29,628 
Boise (Ida.) ......+Idaho Statesman (m) 1,683,040 333,224 1,134,589 199,289 
Sunday edition ..(s) 405,852 65,714 275,796 41,048 
Bete scccese (ms) 2,088,892 398,938 1,410,385 240,337 
Capital News ...(e) 984,576 227,809 626,430 94,084 
Bonners Ferry (Ida.).Kootenai Valley 
Sentinel ...... (e) 126,369 19,138 91,297 4,117 
(Classified includes reader advertising) 
Boonville (Mo.) .....! Sf  eerT ee (e) 636,027 158,115 431,322 19,292 
Advertiser ....0- (e) 244,013 57,400 154,717 2,554 
Boulder (Colo.) .....Camera ......++.. (e) 1,080,772 167,076 821,870 49,196 
Bowling Green (Ky.).Park City News .(e) 907,886 155,582 719,852 19,544 
Times-Journal ...(e) 828,084 71,972 203,980 552,132 
Bowling Green (O.).Sentinel-Tribune .(e) 793,996 149,226 487,466 108,668 
Bozeman (Mont.) ...Chronicle ...... (m) 698,320 143,864 473,998 80,458 
Sunday edition ..(s) 147,308 17,976 111,692 17,640 
TUOE. .wncnerd (ms) 845,628 161,840 585,690 98,098 


(Legal included with classified) 


(Continned on page 38) 
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MORE THAN 





Tae increase recorded by Media Records in 
Buffalo Times linage for the half-year makes inter- 
esting reading for national advertisers who like to 
“keep posted.” The gain of 74,046 lines in women’s 
clothing is paralleled by the increase of 225,391 
lines in advertising for Buffalo department stores 
(exclusive of basement copy), and by increases in 
other advertising directed to women. 


1,000,000 LINES GAIN 


Tae total gain exceeded one million lines 
—a record few newspapers approach or equal in 
the six months period ending June 30. 


Ti growing circulation of the TIMES 
represents sound Scripps-Howard value and pro- 
vides powerful coverage in New York State’s 
Second Largest Market. 


WE ARE HAPPY TO SAY THAT THE OTHER BUFFALO NEWSPAPERS GAINED TOO—PROVING BUFFALO IS A PROFITABLE MARKET RIGHT NOW 


The Buffalo Times 


A Scripps « Howard Newspaper 





NATIONAL ADVERTISING 
DEPARTMENT oF 
SCRIPPS-HOWARD 
NEWSPAPERS 
230 PARK AVENUE 
NEW YORK CITY 


CHICAGO « SAN FRANCISCO = LOS ANGELES * 








MEMBER OF THE UNITED PRESS 
THE ASSOCIATED PRESS 
AUDIT BUREAU OF CIRCULATIONS 
METROPOLITAN SUNDAY 
NEWSPAPERS and of 
MEDIA RECORDS, INC. 


DALLAS + DETROIT « PHILADELPHIA © ATLANTA 
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EDITOR & PUBLISHER SEMI-ANNUAL NEWSPAPER LINAGE TABULATION 
(Continued from page 36) 
B Cc 
Total Display 
City Paper Published Linage Metheant Local Classified Legal City Paper Published se National” "Kecal Classified Legal 
Bradenton (Fla.) ...Herald ......... (e) 727,524 551,404 99,974 76,146 ..++.. Coffeyville Co ee (e) 1,084,049 230,566 742,379 97,454 13,650 
Sunday edition..(s) 193,382 143,808 23,646 25,928 ..++0 Cohoes (N. Y.).....American ...... (e) 1,031,145 137,939 722,144 76,083 94,979 
ee (es) 920,906 695,212 123,620 102,074 ...-.. Coldwater (Mich.)...Reporter ....... (e) 647,337 167,076 442,610 36,747 904 
oe eS eee (m) 1,778,198 317,322 1,372,423 57,324 31,129 Colorado Springs 
Brattleboro (Vt.) ...Reformer .....+- (e) 1,394,876 226,016 1,168,860 ...... seeese CS ee --(m) 1,392,918 349,594 910,880 123,444 9,000 
Breckenridge (Tex.)..4merican ....... (e) 585,214 170,114 400,078 RESES . caves Sunday edition ..(s) 521,846 25,354 422,986 72,420 1,104 
(Legal included with classified) ae (ms) 1,914,764 374,948 1,333,866 195,864 10,104 
Brenham (Tex.) ...Banner-Press ....(e) 605,066 185,234 412,034 6,398 1,400 Telegraph ...... (e) 1,699,142 348,026 1,224,096 122,172 4,848 
Bridgeport (Conn.)..Sunday Herald..(s) 465,171 31,430 430,808 2,933. ...... Columbia (S. C.)...Record ........- (e) 1,504,062 280,126 1,081,948 105,714 36,274 
Post-Teleagram .(me) 2,370,176 569,787 1,504,773 295,616 ...... SRS ccecnascct (m) 1,195,838 368,970 677,768 149,100 ...... 
Sunday edition ..(s) 355,906 32,279 262,933 60,694 ...... Sunday edition ..(s) 596,218 92,386 402,682 101,150 ...... 
Times-Star ....++ (e) 2,861,448 619,093 1,892,866 285,572 63,917 re (ms) 1,792,056 461,356 1,080,450 250,250 ...... 
Bridgeton (N. J.)...eNews ......0++. (e) 1,478,316 290,612 1,054,578 54,446 78,680 Columbia (Tenn.) ...Herald .......-. va ee eee ee eee 
Bristow (Okla.) .....Record ........ (e) 397,040 99,232 291,004 6,048 756 Columbus (Ga.) .... Enquirer ...... (m) 1,622,217 521,851 918,339 182,027 ...... 
Brownsville (Pa.)...Teleqraph .....++ (e) 810,852 162,708 548,520 65,996 33,628 Sunday edition ..(s) 424,274 109,160 266,014 49,099 ...... 
Brownsville (Tex.)..Herald ........- (e) 1,004,122 271,138 585,260 143,724 ...... OS ee (ms) 2,046,491 631,011 1,184,353 231,126 ...... 
Brownwood (Tex.)..Bulletin ........ (e) 645,453 174,264 326,144 144,203 842 (Legal included with classified) 
Bucyrus (Ohio) ....Telegraph-Forum (e) 900,246 191,149 609,571 64,589 34,937 ROM sccossne (e) 1,314,244 368,656 746,855 198,732 ...... 
Burbank (Calif.) ...Review .......-- (e) 723,982 98,896 497,532 70,560 54,726 (Legal included with classified) 
Burlingame (Calif.)..Advance-Star ...(e) 1,161,608 133,294 745,164 170,772 112,378 Columbus (Kan.)....Advocate ....... (e) 282,810 95,640 184,390 434 2,346 
Burlington (Kan.) ..Republican ..... (e) 505,181 82,498 359,350 15,490 30,822 Columbus (Neb.) ...7elegram ....... (e) 548,618 132,132 372,666 27,020 16,800 
(Reader lines included in total amount to 17,021) Concord (N. H.)....Monitor-Patriot...(e) 1,905,134 422,730 1,343,860 82,726 55,818 
Burlington (Vt.) ....Free Press ..... (m) 2,500,482 501,115 1,843,448 144,678 11,241 Concord (N. C.).... Tribune ........ (e) 823,872 242,606 491,540 61,376 28,350 
WA aesssexneds (e) 893,900 143,416 699,790 49,350 ...... Concordia (Kan.) ...Blade-Empire ...(e) Pe: aiciws ches Geese. aaenne 
Butler (Pa.) ....... NS eee (e) 2,161,054 338.548 1,548,834 165,872 107,800 Conneaut (0.) .....: News-Herald ...(e) 879,409 136,240 711,592 19,635 11,942 
Connellsville (Pa.)...Courier ........ (e) 1,126,783 176,561 848,134 71,988 30,100 
Corning (N. Y.)....Leader ......... (e) 1,408,897 287,056 1,047,235 59,787 14,819 
Cc Corpus Christi Ci SCRE occ cccccss (m) 1,310,386 303,338 797,412 193,956 15,680 
Cadillac (Mich.)..... A (e) 755,690 168,008 524,356 23,186 40,140 Sunday edition ..(s) 362,474 54,656 262,780 44,744 294 
SO REEL) chuciaxe Ceitie ess exces (e) 725,704 193,186 477,666 35,602 19,250 Total ..-.... (ms) 1,672,860 357,994 1,060,192 238,700 15,974 
Caldwell (Kan.) ....Messenger ...... (e) 316,078 70,954 218,000 16,230 10,894 ° 7 THBP Ansconses (e) 1,182,216 301,140 721,084 150,500 9,492 
Calexico (Calif.) ....Chronicle ...... (e) 397,866 110,362 204,582 58,156 24,766 Cortland {ie eee Standard ....... (e) 1,206,423 303,277 824,074 52,682 26,390 
Cambridge (O.) .... Jeffersonian -(e) 1,309,532 218,876 950,530 99,792 40,334 Corvallis (Ore.) ....Gazette-Times ...(e) 736,022 154,882 504,420 56,350 20,370 
Camden (Ark.) ..... DOE dccsavoune (e) 530,712 111,426 396,319 9,758 13,209 Coshocton (0.) ..... Tribune & 
Canandaigua (N. Y.). Messenger ..... (e) 777,056 147,322 534,198 75,950 19,586 ' Times-Age ....(e) 1,156,386 202,160 778,190 143,304 32,732 
Canonsburg (Pa.) ..Notes .......... (e) 788,040 94,402 655,864 18,115 19,659 Covington (Ky.) .... Kentucky Post ..(e) 1,110,200 33,334 958,356 118,510 ...... 
i? |) are EP, cicvccuds (e) 494,737 174,361 284,970 17,738 17,668 = (Legal included in local) 
Us Repository ...... (e) 3,919,370 660,108 2,628,638 466,968 163,656 Creston (Iowa) .....! News Advertiser..(e) 863,352 148,666 646,142 44,086 24,458 
Sunday edition ..(s) 826,677 60,323 636,122 129,746 486 Crookston (Minn.)...Times .......... (e) 705,754 167,370 414,624 20,076 103,684 
Total pa kei (es) 4,746,047 720.431 3,264,760 596,714 164,142 Cumberland es SOUL: apdatenew (m) 1,563,137 92,470 1,313,637 86,232 70,798 
Cape Girardeau (Mo.) Southeast ARE icckvercsed (e) 2,964,259 352,307 2,400,496 211,456 ...... 
Missourian ...(e) 1,278,788 231,504 $31,684 205,394 10,206 Sunday edition ..(s) 359,518 25,842 286,622 47,054 ...... 
Carroll (Iowa) ..... a See (e) 395,057 122,366 253,423 7,571 11,697 ; OST REE (es) 3,323,777 378,149 2,687,118 258,510 ...... 
Carthage (Mo.) ....Press .......... (e) 768,642 148,078 537,348 66,556 16,632 Cushing (Okla.) .... Citizen ........ (e) 762,538 185,752 467,026 80,640 29,120 
Casper (Wyo.) ..... Tribune- Sunday edition ..(s) 210,280 24,486 169,414 | errr 
Sieveld ...0« (mes) 1,432,346 401,198 888,286 111,978 30,884 ere (es) 972,818 210,238 636,440 97,020 29,120 
Cedar Rapids( Iowa).Gazette ......... (e) 2,803,156 537,239 1,974,385 273,532 ...... 
Sunday edition ..(s) 624,404 37,772 $30,894 73,738 ..++.. D 
OS eee (es) 3,427,560 575,011 2,505,279 347,270 ...... 
(Legal included in local) nt te Se ee (e) 653,394 139,734 505,722 2,576 5,362 
Centerville (Iowa)... Jowegian Danbury (Conn.) ...News-Times (e) 2,564,744 366,520 2,028,651 169,573 ...... 
& Citizen..... (e) 669,802 172,074 415,436 34,482 47,810 Danville (Ill) ..... Commercial- 
Centralia (Ill.) .....Sentinel ....... (e) 1,034,152 239,302 705,334 84,938 4,578 News esses (es) 2,124,575 463,447. 1,417,738 214,440 28,920 
Centralia (Wash.)... Chronicle ...... (e) 767,466 129,206 550,508 65,254 22,498 Danville (Va.) ..... Register ....... (m) 847,896 247,954 471,912 113,260 14,770 
Champaign-Urbana News-Gazette ...(e) 1,890,789 444,407 1,341,382 78,372 26,628 Sunday edition ..(s) 434,224 35,028 365,554 30,982 2,660 
(| ae Sunday edition ..(s) 478,858 33,980 423,458 21,140 280 oo eee (ms) 1,282,120 282,982 837,466 144,242 17,430 
aS peer (es) 2,369,647 478,387 1,764,840 99,512 26,908 PP sctcedsonnet (e) 1,301,692 285,110 848,442 144,928 23,212 
Chanute (Kan.) ....Tribune ........ (e) 1,104,558 209,230 804,454 71,218 19,656 Davenport (Iowa) ...Times .......-- (e) 3,197,838 554,316 2,388,526 254,996 ...... 
Charleston (Ill) ...Courier .......- (e) 824,140 75,157 694,336 30,642 9,436 Daytona Beach (Fla.)News-Journal ..(es) 1,341,792 275,621 1,066,171 ...... sees 
Charleston (S. C.)..News & Courier.(m) 1,241,296 453,334 705,516 82,446 ...... Decatur (Ala.)...... PRY sanccassns (e) 723,028 158,396 502,302 26,866 35,464 
Sunday edition ..(s) 446,824 47,796 346,822 52,206 ...... Defiance (O.) .....+Crescent-News ..(e) 720,076 175,728 479,066 39,760 25,522 
ON ee (ms) 1,688,120 501,130 1,052,338 134,652 ae DeKalb (Ill.) steer + Chronicle eeeees (e) 1,073,394 155,092 794,122 116,550 7,616 
(Legal included in classified) Deland (Fla.) ......Sun News ...... (e) 514,964 99,262 329,954 11,596 74,152 
(News & Courier published in combination with the Evening Post) Delaware (O.) ....+eGazette ......00 (e) 809,592 139,580 659,100 67,340 33,572 
i: van ciccneicn (e) 1,831,228 501,704 1,191,610 137,914 ...... Delphos (O.) .....+sHerald ......... (e) 383,172 89,608 236,964 43,680 12,920 
(Legal included in classified) Ce ee 2 ae re (e) 491,470 104,118 774,704 73,651 16,786 
(Post published in combination with News & Courier) Denton (Tex.) .....Record-Chronicle.(e) 1,147,958 156,058 887,922 103,978 ...... 
Charleston (W. Va.).Gazette ....... (m) 2,620,240 503,685 1,761,872 268,009 86,674 Dodge City (Kan.)..Globe .......... (e) 937,986 169,890 573,755 169,078 25,263 
Sunday edition ..(s) 848,799 63,455 710,731 68,880 5,733 Donora (Pa.) .....«Herald-American (e) 531,155 143,214 360,627. 3,459 ~=—21,855 
Os eee: (ms) 3,469,039 567,140 2,472,603 336,889 92,497 Dothan (Ala.) .....Eagle .......... fo) DSIRE IRETEE —FREBID cccces  svvcss 
Charlotte (N.C.) ...News ......-... (e) 2,400,831 326,172 1,664,883 284,079 125,697 Dover (Ohio)....... Reporter ....... (e) 1,139,747 184,009 651,641 83,461 20,636 
Sunday edition a 402,480 23,340 310,924 68,216 BEA Ee Dowagiac (Mich.)... News ee (e) 563,234 137,256 347,802 53,116 25,060 
“Ss ee (es) 2,803,311 349,512 1,975,807 352,295 125,697 Du Bois (Pa.)...... Courier ...00: (m) 888,278 17,109 795,760 59,710 15,699 
Observer ...... (m) 2,364,555 696,036 1,325,190 332,865 10,464 Bepress «2.0006 (e) 749,971 16,983 670,264 61,474 1,250 
Sunday edition .(s) 718,975 136,039 455,698 126,133 1,105 Dubuque (Iowa)..... Telegraph-Herald & 
: oS (ms) 3,083,530 832,075 1,780,888 458,998 11,569 Times-Journal.(es) 2,023,224 441,966 1,372,014 119,770 89,474 
Cherokee (Ia.) ..... "| ee (e) 703,374 121,254 515,032 21,378 45,719 Duncan (Okla.) ....Banner ........ (e) 452,592 84,882 337,190 14,182 16,338 
Cheyboyan (Mich.)..7ribune ........ (e) 586,020 138,322 373,100 70,965 3,633 Sunday edition ..(s) 141,862 18,046 119,462 4,354 = ccccce 
Chester re asses SUNN, ae nin uae (e) 2,326,228 492,864 1,598,198 145,778 89,388 ME seseuew (es) 594,454 102,928 456,652 18,536 16,338 
Cheyenne (Wyo.)... Wyoming State Dunkirk (N. Y.)....Observer ....... (e) 2,117,040 219,090 1,811,586 48,102 38,262 
Tribune-Leader.(e) 1,239,656 332,599 754,130 128,796 24,131 Du Quoin (Ill.).....News .......... (e) 153,698 43,652 96,012 11,277. 2,757 
Chico (Calif.) ...... Se a (m) 532,746 107,730 205,366 121,980 97,670 Durham (N. C.)....Herald ........ (m) 1,416,576 395,458 948,346 72,772 sees 
Chillicothe (Mo.).... Constitution- Sunday edition ..(s) 462,493 29,050 403,032 30,411  ..eees 
Tribune ...... (e) 782,656 195,342 519,414 44,380 23,520 RAM sceensinees (e) 1,779,593 397,138 1,292,424 90,031 ...--- 
Chippewa Falls (Wis.) Herald Telegram.(e) 815,374 170,464 567,896 77,014... (Legal included in local) 
(Legal included in classified) Dyersburg (Tenn.).. State Gazette ....(e) 438,368 105,252 292,292 27,482 13,342 
Circleville (O.) .....-Herald ........ (e) 679,504 134,386 466,858 78,260 ...... 
Claremont (N. Y.)..Eagle .........- (e) 758,383 182,042 532,483 28,658 15,200 
Clarksdale (Miss.)...News .......... (m) 371,826 72,912 RPREe. scmnne “esbeds E 
Clarksville (Tenn.)...Leaf-Chronicle ..(e) 689,346 143,416 512,554 27,342 6,034 East Liverpool (0.).Review ......... (e) 2,235,978 368,088 1,739,934 106,128 21,828 
Clearfield (Pa.) » Progress .....000 (e) 969,626 152,936 742,098 62,622 11,970 East St. Louis (Ill.).Journal ........ (es) 2,371,317 337,663 1,655,351 347,805 30,498 
Clearwater (Fla.) ...Sun ...cccccees (e) 882,350 107,940 677,978 64,330 32,102 Eau Claire (Wis.)...Leader-Telegram (e) 1,510,446 374,808 994,714 140,924  ..++ 
Clifton Forga (Va.). Review ........ (e) 370,622 97,538 260,106 12,978 ...... El Centro (Calif.)...Jmperial Valley 
(Legal included in local) Press .....++--(e) 1,078,000 182,640 719,880 99,880 75,600 
Clinton (Iowa) ee eae (e) 1,743,432 346,535 1,191,362 148,494 57,057 El Dorado (Ark.)<...News ........:- (m) 839,265 192,710 618,121 22,260 6,174 
Clinton (Mass.) ....Jtem ........... (e) 598,655 110,642 447,115 17,267 : 23,631 Times ..++.eee0s (e) 452,351 218,918 211,925 21,368 140 
Clovis (N. M.)...... News-Journal (e) 835,520 209,524 563,444 43,134 19,418 Sunday edition ..(s) 255,493 31,976 216,433 5,999 1,085 
Coatesville (Pa.) eee (e) OO ere 


(Continued on page 40) 
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Final Cleara nce’ Sale- 


e * ; ap event thot should te be okay Miserow: morning at: 
900s. includes Summer saan for men, women and children 
-. and-some house furnishings... . means big savings ... in time for!) 
Aap eEraartone, er : eed 





= 


D FLOOR FASHIONS BO SBE 5 1 SITE FLOOR SHOPS - 


Ag Sports Suits "2 $15.00 - #7, 00 $7 Linen Suits — $7. ws *5.00 
300 Blouses. es py 83. Bouclé Suits % $12.95 E56, OC 

White Skirts 3 $4.95 ef ‘2.25 
_ Cnit Dresses 5  *3.0 0 


LINOTYPE 

























































Still a good self 
. Shoes * tion in your s 
you're here early. Sports o ane 
ountry shoes... in white; dark 
rlors, and combinations . aw all \ 
'| IDEAL FOR THE AD-ALLEY "memes Bames: 3. 9 5 
| white buck or linen oe 
4 Have you ever seen finished automobiles rolling off the produc- 
x | tion line? That will help you to picture how smoothly ad-copy ‘ 
> | flows through the Two-in-One Linotype. os i 
0 It's straight-line production . . . not an assembly job. You don't NG ¢ DS—Second Floor 
. need to cut up copy and scatter it all over the shop. One machine 
“ handles it all . . . text and display. Here is one suggested equip- olf Sets—Spalding 
22 ment. Just see the range of sizes! And if you need still more faces, ae & 
4 it's only a matter of half a minute to change a magazine. annis Racquets 
he There is no idle time for a Linotype that can set both text and ' 
20 
86 display. It's always busy—speeding production—cutting costs. OZ. Golf Balls 7 doz. 
63 | 
a First main magazine (72-channel split) First auxiliary magazine SHOES — 
36 18 point Memphis Bold 24 point Memphis Bold 18 point 
160 lower case in lower case side lower case in cap side Memphis Bold caps 
99 = 
0 | how is one |ne to as|| HOWISO irs Sy 
174 
338 # Second main magazine (90-channel) Second auxiliary 
aa 14 point Memphis Light with Bold pec 
. HOW is one to assess and e Memphis Bold caps 
. HOW is one to assess and e HOW 
Third auxiliary magazir 
342 Third main magazine (90-channel eo it Me emphis Bold 
point Memphis Light with Bold om robo in n éabi a 
 f HOW is one to assess and evaluate a ty 2A 
+ ho 
we HOW is one to assess and evaluate a ty 
600 
- MERGENTHALER LINOTYPE COMPANY 





Linotype Memphis (Girder) 
Family and Metrothin 


29 RYERSON STREET, BROOKLYN, N. Y. 
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EDITOR & PUBLISHER SEMI-ANNUALNEWSPAPER LINAGE TABULATION 








E 
Total 
City Paper Published Linage 
El Dorado (Kan.)...7Times ....e.e00- (e) 1,042,242 
Elgin (Ill.) ....ce0% Courier-News ...(e) 2,646,749 
Elizabeth (N. J.)....Journal ........- (e) 3,704,372 
Elizabeth City (N. C.) Advance ........ (e) 563,223 
Elkhart (Ind.) ..... SUS ssasceeeces (e) 1,598,667 
Elko (Nev.) wcccoee Free Press ..... (e) 340,046 
Elyria (O.) ...++++eChronicle- 
Telegram ..... (e) 1,946,847 
Emporia (Kan.) .... Gazette ........ (e) 1,332,558 
Enid (Okla.) ......./ News & Eagle.(me) 3,718,992 
Sunday edition ..(s) 463,467 
Escanaba (Mich.) ... Press ......... (m) 1,212,218 
Eureka (Calif.) ....Humboldt 
Standard ...... (e) 1,218,700 
Eugene (Ore.) ..... Register-Guard ...(e) 1,240,120 
Sunday edition ..(s) 232,148 
Co ee (es) 1,472,268 
Eugene (Ore.) «2.0. News ......000: (m) 1,018,741 
Sunday edition ..(s) 196,597 
ne (ms) 1,215,338 
wie. CEE) conic MUMCS coccnosee (ms) 1,236,620 
Evanston (Ill.) ..... News-Index .....(e) 1,453,550 
Everett (Wash.) ....Hevald .....0... (e) 1,624,644 
PL: KScdubenvau (m) 747,838 
Sunday edition ..(s) 123,160 
Co ee (ms) 870,998 
Excelsior Springs 
(Mo.) .ceeeeseees Standard ....... (e) 782,572 
F 
Fairmont (W. Va.)..Times ......... (m) 916,618 
West Virginian .(e) 928,326 
Sunday edition ..(s) 149,898 
Falls City (Neb.)...Journal ......... (e) 455,309 
Pergo (NH. D.).ccoceFOTam: .v0.0000% (m) 1,618,600 
Sunday edition ..(s) 370,738 
ee: (ms) 1,989,338 
ee (e) 1,784,987 
Faribault (Minn.)...News .........2. (e) 1,122,940 
Fayetteville (N. C.)..-Observer ....... (e) 854,854 
Fergus Falls (Minn.).Journal ......... (e) 1,002,876 
Findlay (O.)......++ Republican 
Courier ..... (m) 1,759,297 
Peet Cait) sccv, Jornal ..oscvccs (e) 4,751,908 
Sunday edition ..(s) 756,869 
eee (es) 5,508,776 
Dee TED desxex «News-Record ...(e) 349,414 
Flushing (N. Y.)...North Shore 
Pe (e) 1,194,622 
Fond Du Lac (Wis.). Commonwealth 
Reporter ..... (e) 1,935,452 
Fort Collins (Colo.).. Express Courier (es) 1,353,800 
Fort Lauderdale 
FD tiegekawnn pO wancees vax (e) 672,889 
Fort Pierce (Fla.)...News-Tribune ...(e) 570,866 
Sunday edition ..(s) 57,471 
BO . cksscons (es) 628,337 
Fort Smith (Ark.).. Southwest 
American ....(m) 1,525,216 
Sunday edition... (s) 367,458 
- er (ms) 1,892,674 
Times Record....(e) 1,527,008 
Fostoria (O.) ..... OD cuccenes (e) 718,289 
PS “ocencsouds (e) 595,790 
Framingham (Mass.).News ........+. (e) 1,180,676 
Franklin (Ind.) ....: SURF occu gvesees (e) 734,735 
Frederick (Md.)..... DOE scenes. ones (m) 1,074,458 
BD ccscscssed (e) 1,379,014 
Freeport (Ill.) ....eJournal-Standard (e) 1,563,975 
Fremont (O.) ......Messenger ...... (e) 1,097,871 
DG si cakesnet (e) 948,807, 
POS: TIED vcsncOt nssencessces (e) 2,634,366 
Sunday edition ..(s) 446,642 
 ssvesaas (es) 3,081,008 
Fulton (Mo.) eoveSun-Gazetie ..... (e) 377,272 
G 
Gainesville (Fia.)...Sun ........00. (m) 588,810 
Sunday edition ..(s) 108,770 
| aa (ms) 697,580 
Galesburg (Ill.) «+ Register-Mail ...(e) 2,163,406 
Selien (€0.) .cocses ee (e) 514,108 
Gallipolis (O.) ..... Tribune ....00.. (e) 503,160 
Galveston (Tex.) ...News ......... (m) 1,804,245 
Sunday edition ..(s) 424,504 
BE. weensda (ms) 2,228,749 
Tribune ......0+ (e) 1,787,952 
Gardner (Mass.) ....News .....cccees (e) 1,183,154 
ey Cink.) .ccxe «+»Post-Tribune ....(e) 3,284,153 
Gastonia (N. C.).... Gazette ....se00. (e) 943,978 
Geneva (N. Y.).ee. Times ...-0002--(e) 1,165,990 
Geneva (O.) ..... ee Free Press ...... (e) 575,582 
Gettysburg (Pa.) ... Times ......+... (e) 788,256 
Gillette (Wyo.) ...-Journal .....e00% (e) 188,887 
Glendale (Calif.) ...News-Press ..... (e) 2,463,160 
Gloversville (N, Y.).Herald ........ (m) 1,411,171 
Leader- 
Republican ...(e) 1,827,392 
Geese Conc (Pea Same occ cccsccess (e) 645,669 


Displa; 

National 
165,002 819,140 
381,803 2,055,585 
563,822 2,582,776 
151,368 353,790 
391,503 1,081,192 
96,068 205,968 
229,614 1,534,946 
238,672 1,067,094 
568,376 2,603,202 
29,551 389,354 
228,368 929,026 
222,006 771,988 
323,456 657,202 
23,338 146,230 
346,794 803,432 
97,251 727,788 
14,154 142,014 
111,405 869,802 
225,862 792,708 
151,018 1,117,634 
365,274 1,086,988 
68,964 620,536 
576 114,366 
69,540 734,902 
139,496 607,754 
298,536 501,449 
293,006 $53,518 
20,804 115,822 
105,980 315,798 
376,293 1,106,813 
61,114 268,797 
437,407 1,375,610 
379,294 1,130,962 
197,316 781,984 
187,824 616,882 
196,700 726,054 
264,236 1,296,596 
697,088 3,490,844 
29,862 630,602 
726,950 4,121,446 
82,348 259,183 
190,582 708,360 
378,951 1,362,298 
218,708 1,058,386 
117,887 494,515 
179,862 330,700 
19,984 36,743 
199,846 367,443 
395,808 978,908 
20,370 308,770 
416,178 1,287,678 
396,018 979,062 
158,927 528,234 
129,675 424,411 
201,460 857,444 
119,892 386,149 
269,382 664,068 
269,382 960,490 
284,466 1,077,622 
188,744 827,129 
157,718 718,699 
705,124 1,436,274 
61,824 284,158 
766,948 1,720,432 
89,908 266,630 
163,216 320,574 
16,913 77,487 
180,129 398,061 
408,562 1,575,504 
113,834 375,536 
86,366 374,472 
418,215 986,559 
33,123 298,641 
451,338 1,285,200 
447,372 1,031,581 
166,068 918,792 
431,870 2,614,274 
238,182 566,076 
283,290 769,608 
114,468 443,786 
161,280 579,754 
61,908 126,979 
390,292 1,719,956 
382,046 851,844 
381,444 1,262,702 
115,332 $15,959 


33,040 
190,050 
341,250 

58,065 
125,972 

12,642 


143,472 
26,796 
454,972 
43,246 
36,750 


165,392 
230,356 
62,580 
292,936 
153,166 
39,044 
192,210 
171,430 
171,668 
142,142 
20,454 
4,536 
24,990 


28,266 


42,322 
44,478 
12,124 
19,496 
126,956 
40,805 
167,761 
168,133 
104,426 
31,010 
60,298 


154,337 
527,968 
96,404 
624,372 
4,048 


40,922 


105,074 
62,006 


18,067 
6,714 
744 
7,458 


132,538 
38,136 
170,674 
134,302 
16,884 
16,804 
84,140 
63,153 
141,008 
149,142 
170,520 
57,257 
52,271 
337,638 
96,838 
434,476 
11,522 


56,288 
10,700 
66,988 
132,104 
14,938 
42,322 
399,471 
92,740 
492,211 
308,999 
98,294 
238,009 
28,840 
89,222 
17,328 
38,836 
1,052 
265,566 
127,834 


127,050 
14,378 


y 
Local Classified Legal 


25,060 
19,306 
216,524 


eettee 


33,106 


eeeeee 


3,682 
41,566 


7,056 


40,292 
37,324 
994 
14,035 
8,538 
22 
8,560 
105,598 
39,214 
19,138 
19,684 


44,128 
36,008 


eeeeee 


254,758 


89,129 
14,700 


42,420 
53,590 


eeeeee 


seeeee 


eettee 


eeeeee 
eeeeee 


110,880 
23,870 


6,000 
87,346 
49,448 


22,985 
33,908 
15,372 


eee eee 


30,899 
5,410 
65,716 
8,414 


eeeeee 


127,900 
21,241 
37,118 
36,750 
14,826 


G 
Total Display 
City Paper Published Linage National Local Classified Legal 
Goshen (Ind.) ...... News-Times & 
Democrat ..... (e) 958,688 155,786 743,736 36,181 
Grand Forks (N. D.)..Herald ....... (me) 1,033,004 233,842 682,052 83,202 
Sunday edition ..(s) 219,072 30,772 160,650 12,278 
Goodland (Kan.) ...News .........- (e) 429,750 89,462 313,936 26,352 
Grand Haven (Mich.) Tribune ........ (e) 763,021 155,565 532,743 23,645 
Grand Island (Neb.).Jndependent ....(e) 1,816,528 348,824 1,238,622 186,144 
Grants Pass (Ore.)..Courier ........- (e) 800,478 115,024 486,178 174,888 
Grand Junction(Colo.) Sentinel ........ (e) 972,832 255,346 624,148 96,838 
Sunday edition ..(s) 221,984 23,800 174,606 1,988 
Total ....-..(es) 1,194,816 279,146 798,154 98,826 
Grand Rapids (Mich.) Press .........- (e) 3,886,008 945,420 2,529,352 411,236 
Great Bend (Kan.)..Tribune ........ (e) 937,856 131,380 760,740 20,081 
Great Falls (Mont.).Tribune ........ (m) 1,588,881 384,895 1,068,858 124,670 
Sunday edition ..(s) 296,156 31,409 223,713 39,536 
| are (ms) 1,885,037 416,304 1,292,571 164,206 
EO ccnsenace (e) 737,324 388,710 303,422 24,556 
Greeley (Colo.) .....Tribune ...... (me) 1,220,086 236,054 805,637 144,340 
Green Bay (Wis.)...Press-Gazette ...(e) 2,864,596 472,178 2,102,604 184,464 
Greencastle, (Ind.)...Banner ......... (e) 433,727 86,773 290,827 25,228 
Greenfield (O.) ....07imes ....+++5- (e) 291,200 63,130 216,810 5,850 
Greenfield (Mass.)...Recorder-Gazette (e) 1,405,950 232,302 1,019,550 88,382 
Greensboro (N. C.).. News ......000: (m) 1,426,320 460,670 801,724 155,512 
Sunday edition ..(s) 614,096 90,762 464,058 59,276 
erry (ms) 2,040,416 551,432 1,265,782 214,788 
ee ee ree (e) 1,496,740 483,378 832,328 160,454 
Greensburg (Pa.) ...Review ........ (m) 1,789,116 268,716 1,242,444 192,416 
ers (e) 1,761,354 268,114 1,223,222 192,416 
Greenville (Pa.) ....Record-Argus ...(e) 1,037,115 135,255 867,169 17,577 
Greenville (S. C.)...News ......... (m) 1,538,516 418,586 1,002,652 117,278 
Sunday edition ..(s) 543,396 40,558 451,794 51,044 
a eer (ms) 1,081,912 459,144 1,454,446 168,322 
Piedmont ....... (e) 1,898,880 436,100 1,323,364 139,416 
Greenwood (S. C.)...Jndex-Journal ..(es) 829,654 210,280 544,418 56,910 
H 
Hammond (Ind.) .... Times ......+.- (e) 2,353,177 343,350 1,719,239 162,688 
Hanford (Calif.) ....Sentinel ........ (e) 501,062 125,082 320,449 34,290 
Healdsburg (Calif.).. Tribune ......... (e) 680,457 193,246 523,755 26,338 
Hickory (N. C.)..... POE. -sitanvan (e) 1,117,226 161,812 $59,604 59,060 
Holdenville (Okla.)..News .......... (e) 675,872 180,390 466,872 12,993 
(791 lines readers included in classified) 
I TEED: 6555” ccneceneneha (e) 1,417,318 198,674 1,140,552 64,610 
Hagerstown (Md.)...Herald ........ (m)_ 1,513,816 357,574 969,318 186,924 
MG désesscivses (e) 1,552,564 354,564 1,022,308 175,692 
Hamilton (O.) ......Journal-News -(e) 1,908,340 451,864 1,273,790 109,648 
Hannibal (Mo.) .....Courier-Post ....(e) 1,308,860 315,098 916,482 77,280 
Harrisburg (Ill.)..... ORIN cesccccs (e) 653,876 154,734 471,982 12,548 
Harrisonburg (Va.)..News-Register ..(m) 1,041,980 211,190 721,682 48,058 
Hartford City (Ind.).News ......... (e) 668,066 83,636 546,714 12.502 
Hastings (Neb.) .... Tribune ........ (e) 1,108,506 307,230 691,182 110,124 
(Classified included legal linage) 
Haverhill (Mass.) ... Sunday Record ..(s) 290,808 11,396 273,112 2,380 
Henderson (N. C.)... Dispatch --(e) 704,760 235,200 436,800 32,760 
(Legal included in local) 
Herkimer (N. Y.)....Telegram ....... (e) 997,915 176,431 711,123 = $7,213 
Hibbing (Minn.) ...Tribune ......... (e) 1,341,130 217,028 728,812 75,026 
High Point (N, C.)..Enterprise ...... (e) 1,111,268 278,919 735,668 71,288 
Sunday edition ..(s) 261,271 36,661 207,281 17,329 
eee (es) 1,372,539 315,580 942,949 88,617 
Hillsdale (Mich.) ....News ........... (e) 761,023 150,836 518,004 68,659 
Hoboken (N. J.).... Observer ...... (e) 2,700,836 584,215 1,448,324 364,589 
Holland (Mich.) ....: Semen cccccuss (e) 1,334,445 341,040 873,768 78,414 
Homestead (Pa.) ....Messenger ...... (e) 690,376 76,146 530,890 83,340 
Hoopeston (Ill.) ....Chronicle-Herald (e) 394,590 59,172 275,590 9,926 
Bene (Ask) ..cccvel PS -indesesesnae (e) 381,780 111,762 249,928 11,872 
Hoquiam (Wash.) ...Washingtonian (m) 514,120 11,466 363,272 31,220 
Hornell (N. Y.)..... Tribune-Times ..(e) 1,082,558 252,757 769,307 47,082 
Hudson (Mass.) ..... DOD. dns cenvccnes (e) 820,988 139,084 681,940 ...... 
Hudson (N. Y.)..... Oe -neccankusen (m) 840,644 142,968 576,226 53,802 


(Continued on page 42) 





To PUBLISHERS: 


PUBLISHER. 





UNUSUAL 


Have held the 


I am interested in associating myself with a newspaper 
property, one that is second or third in a metropolitan city. 


For past twenty-four years and at the present connected 
with a newspaper that made one of the outstanding records 
in America in advertising and circulation. 
position of general manager on the above newspaper for past 
twelve years. Will be glad to submit my record in i 
This is an unusual opportunity to secure the services of a 
newspaper executive, 45 years old, who has proven his ability. 
Will consider a proposition that will give me a_ financial 
interest in the newspaper.—Box. A-742, care of Eprror & 


detail. 
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SIXTY-SEVEN CLINE H. S. TENSIONS AND 
SLUR ELIMINATORS SOLD IN JULY 


(These include orders from the Chicago Tribune and Toronto Star for use with High Speed Presses) 


WHY? 


The Cline tension is the simplest on the market. This tension 
is automatic in every way, yet it is adjustable from the pressroom 
level and permits the pressman to compensate for any changes in 


the number of webs, blanket condition, impression setting, folder 
condition, etc. 


Several hundred Cline strap tensions are in use, including those 
in some of the largest and smallest newspaper offices in the country. 


Repeat orders for additional equipment are the best arguments for 
its efficiency. 


For high speed presses the tension is controlled for running speed, 
slowdown and emergency stop. There is no over-run of the roll 


The slur eliminator has proven itself out in some of the plants 
doing the best newspaper printing in the country. 


There are no complications. Each tension torque motor re- 
quires about the power of two incandescent lamps, maintains an 
even, soft tension, yet is adjustable and automatic in applying more 
tension when required. 


There is no hand adjustment necessary because the Cline strap 
tension is applied to the web as it leaves the roll and it is not neces- 
sary to watch and adjust the tension blocks when the roll decreases 
in size, as is required when the tension is applied to the core; there 
is no heating and smoking of tension blocks, and there is no damage 
to the core end. There is no complicated system of cams, latches 
and triggers. There are no power driven belts. 


The Cline High Speed Paster is readily applied to the tension 
equipment and it has been proven in the five plants where it has 
been installed te meet every requirement of high speed pasters 
maintaining proper ink distribution and proper fold that are usually 
interfered with when pasters are made at slow speed. This device 
saves enough printed waste to pay for itself in a short time. 


CLINE ELECTRIC MFG.Co. 


211 West Wacker Drive, Chicago, Illinois 





WESTERN OFFICE 
Crocker 1st National Bank Bldg. 


San Francisco, Calif. 


EASTERN OFFICE 
220 East 42nd Street 
New York City, N. Y. 
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Total _ Display ; : Total Display 
City Paper Published Linage National Local Classified Legal City Paper Published Linage National Local Classified 
Huntington Park Lakeland (Fla.) .... Ledger & Star- 
(ORME) cnc ee SS errr (e) 1,697,412 110,614 1,501,598 85,200 ...... Telegram ....(e) 959,896 212.954 642.698 70.448 
(Legal included in local) Sunday edition ..(s) 372,092 23,856 313,446 33,586 
Huntington (Ind.) ..Herald-Press (e) 1,404,578 224,728 1,055,068 61,586 63,196 , ee ey (es) 1,331,988 236.810 956,144 104,034 
News ......-... (e) 192,626 150,108 17,990 21,196 3,332 _ a (m) 873,631 152,680 668,010 26,031 
Sunday edition ..(s) 30,374 24,500 4,326 = 1,352 196 Sunday edition .(s) 162,228 9,380 134,568 17,320 
eee (es) 223,000 174,608 22,316 22,548 3,528 eee a (ms) 1,035,859 162.060 802,578 43,351 
Huntington (W. Va.).Herald-Dispatch (m) 2,122,123 415,532 1,538,411 124,320 43,860 Lamar (Colo.) ...... ee ee (m) 841,400 518,434 221,690 34,614 
Sunday edition ..(s) 484,539 34,877 412,378 35,382 1,902 Lancaster (Pa.) ..... Intelligencer Journal 
| eae (ms) 2,606,662 450,409 1,950,789 159,702 45,762 & New Ena..(me) 2,479,592 661,404 1,464,632 280,369 
Advertiser ...... (e) 2,236,110 415,827 1,638,705 125,563 56,015 Sunday News ..(s) 184,935 34.729 105.208 44,948 
Huntsville (Ala.) .... Times ......... (es) 1,062,728 335,958 683,760 43,010 ...... Lansdale (Pa.) +*ees North Penn 
(Legal included with classified) : Reporter ...... (e) 835,036 163,514 595,402 54,214 
Huron (S. D.)...... Haronite .2..+++ (e) 972,335 197,008 659,834 63,217 52,276 Lansford (Pa.) ..00+Record .....+0. (e) 1,123,665 159,094 962,216 2,355 
Hutchinson (Kan.)...Herald ........ (m) 1,157,604 352,660 667,436 127,456 10,052 bansing (Mch.) .... State Journal ...(e) 3,988,509 640,479 2,940,714 373,499 
Sunday edition .(s) 299,852 44,534 216,818 38,304 196 La Porte (Ind.) ..... preyald-Argus ...(e) 1,162,672 241,262 842.338 49,322 
Total ....... (me) 1,457,456 397,194 884,254 165,760 10,248 La Salle (IIL) ..... Post Tribune ...(e) 1,227,100 228,074 965,972 19,166 
News sccccesses (e) 1,960,980 397,306 1,326,234 170,310 67,130 Las Vegas (Nev.)... Review-Journal -(e) 1,084,402 187,750 708,610 163,156 
Lawrence (Kan.) ... Journal-World ..(e) 1,504,272 228,620 1,275,652 ...... 
I es (Classified and legal included in local) 
a Mass.)...Eagle ......... (m) 1,947,364 495,214 1,171,419 256,731 
Idaho Falls (Ida.)....Post-Register ..(es) 1,189,958 202,328 930,398 26,166 30,786 y 7 Tribune ........ (e) 2,414,044 495,214 1,653,293 256,731 
Independence (Kan.). Reporter .......- (e) 1,006,299 180,558 760,774 51,338 13,629 ‘/-avenworth (Kan.). Times ......... (e) 988,937 221,660 678,066 57,414 
Independence (Mo.)..Examiner .(e) 1,019,984 183,148 551,068 179,858 105,910 Sunday edition ..(s) 251,868 26,829 208,348 16,302 
Ionia (Mich.) ......: Sentinel-Standard (e) 553,210 141,876 351,596 36,162 23,576 Leb: : Total ....... (es) 1,240,805 248,489 886,414 73,716 
Iowa City (Ia.) .....Jowan ......... (m) 776,663 138,334 560,538 ft, rere -ebanon (Pa.) seeeee News-Times ....(e) 1,799,784 425,306 1,203,972 109,816 
(Legal included with classified) is ? Sere ere (e) 515,940 197,320 94,185 123,235 
Press-Citizen ....(e) 1,451,940 290,542 1,012,760 96,544 52,094 €wiston (lda.) ., COOTHINEME cccesss (m) 1,422,682 200,650 1,222,032  .ccccoe 
Iron Mountain (Mich.) News .......... (e) 1,226,162 215,194 936,908 54,502 9,558 Sunday edition .(s) 349,982 30,866 BIDAIG  cccuse 
(Readers included in legal) Lewist Me a a (ms) 1,772,664 231,516 1,641,148 ...... 
Ironton (Ohio)...... eo!) ee (e) 943,446 194,362 669,326 41,874 37,884 ewiston (Me.) PET RTINT prensa alae (m) 1,741,712 433,048 1,209,796 98,868 
Sunday edition .(s) 189,462 18,172 159,446 10,164 1,680 a (e) 1,711,234 432,432 1,180,788 98,014 
oo Peer (es) 1,132,908 212,534 828,772 52,038 39,564 L (Legal included in local) 
Ironwood (Mich.)....Globe ....+..+.. (e) 1,137,269 184,660 926,551 26,057. ...... <wistown (Mont.)...Democrat-News (m) 1,138,648 380,996 607,222. 141,274 
(Legal included in classified) Lewistown (P po eer (e) 215,726 130,018 DG «sage ele 
rp eg ****Sentinel ........ (e) 1,848,434 254,982 1,466,752 126,700 
lon (AY.) .00+Herald ........ (m) 1,639,512 184,464 1,314,558 136,514 
J Sunday edition ..(s) 435,652 23,184 368,214 42,826 
Jackson (Mich.) .... Citizen Patriot ..(e) 2,540,888 514,486 1,815,758 183,050 27,594 er (ms) 2,075,164 207,648 1,682,772 179,340 
Sunday edition .(s) 470,260 30,814 377,930 53,088 8,428 NN ECR ET (e) 2,088,450 432,376 1,413,482 153,916 
eee (es) 3,011,148 545,300 2,193,688 236,138 36,022 Sunday edition ..(s) 540,372 33,964 441,826 57,470 
Jackson (Miss.).....Clarion Ledger .(m) 1,766,577 296.366 1,072,093 303,768 94,350 RR (es) 2,628,822 466,340 1,855,308 211,386 
Sunday edition .(s) 415,717 43,775 210,171 61,284 4g7_ Lima (0.) .......4. a! (e) 2,181,858 406,462 1,442,854 267,176 
err (ms) 2,182,294 340,141 1,282,264 365,052 94,837 Sunday edition ..(s) 585,158 40,614 412,874 115,416 
Janesville (Wis.) ....Gazette ......... (e) 2,062,445 421,449 1,376,823 219,170 45,003 ee (es) 2,767,016 447,076 1,855,728 382,592 
Jeannette (Pa.) .....News-Dispatch ..(e) 801,930 143,435 634,307 45,108 ~=-19,829 = Lincoln (IIL) ....... Gears asicxaue (e) 778,092 138,222 565,642 51,128 
Jefferson City (Mo.).Capital News ...(m) 1,053,486 272,552 612,304 121,646 46,984 Lincoln (Neb.) ..... Journal Star (e) 1,818,096 498,806 1,116,948 178,346 
Sunday edition .(s) 245,784 18,438 184,968 39,620 2,758 Sunday edition ..(s) 533,694 70,588 383,516 78,736 
oo a (ms) 1,299,270 298,999 797,272 161,266 49,742 | er (es) 2,351,790 569,394 1,500,464 257,082 
Post-Tribune ....(e) 1,034,348 279,104 620,578 112,518 22,148 datchtield (1ll.) seees News-Herald  ..(e) 480,171 112,788 257,164 101,346 
Jersey City (N. J.)..Jersey Journal ..(e) 2,687,554 755,060 1,204,609 406,716 321,169 Little Falls Cilinn.). Transcript ...... (e) 548,549 141,709 325,430 27,804 
Johnson City (Tenn.).Chronicle & Staff Little Falls (N, Y.). a (e) 895,318 121,039 544,709 46,660 
News osss+s« (me) 891,478 253,484 584,752 41,748 «11,494 ~—sLeittle Rock (Ark.)... 4,pansas 
Sunday edition .(s) 404,950 34,846 355,320 14,504 280 Demecrat ..... (e) 2,375,366 420,280 1,640,296 282,002 
Johnstown (Pa.) ....Tribune ........ (e) 1,455,076 486,052 791,532 178,892 ..0s.. Sunday edition .(s) 472,332 73,094 335,594 60,760 
Titles .is.0505 (e) 3,343,942 520,268 2,637,712 185,962 ...... aS ee (es) 2,847,698 493,374 1,975,890 342,762 
Jonesboro (Ark.) ....Tribune ........ (e) 713,737 169,401 529,795 6,594 7,947 Arkansas 
PERT EIIOD « ccoeksc Me: sxnsasuee (m) 1,415,288 392,196 888,986 116,004 18,102 Gazette ...... (m) 2,676,657 535,836 1,833,763 275,152 
Sunday edition .(s) 467,250 31,066 381,766 51,688 2,730 Sunday edition ..(s) 640,109 120,736 433,959 79,618 
ee ae (ms) 1,882,538 423,262 1,270,752 167,692 20,832 a td (ms) 3,316,766 656,572 2,267,722 354,770 
News Herald ...(e) 1,542,842 424,144 942,914 159,544 16,240 tivingston (Mont.).. piterprise ....(ms) 534,800 142,212 348,138 23,450 
Lock Haven (Pa.).»- Feppess 6.0.0... (e) 983,650 175,586 735,293 49,396 
Lockport (N,. Y2d-0+* Union Sua & 
K ss aint Journal ...... (e) 1,575,126 288,106 1,025,836 66,766 
Kalamazoo (Mich.)...Gazette ......... (e) 3,602,256 589,960 2,675,008 337,288 ...... oe ve tet tees (m) seneey 59,360 = 377,300 135,520 
Sunday edition .(s) 452,914 20,244 381,038 51,632 ...... Herald-Journal ..(e) a cng Sgr aga “ga wane 
DR: -sccnuks (es) 4,055,170 610,204 3,056,046 388,920 ...... : ai — ee so See 4 
Kankakee (Ill.) .....Republican-News (e) 1,459,108 246,628 999,376 146,818 48,286 lagu: GSe.) ao paiek ve apt ed on i 
4 ‘a > > <4 1 2 s see TESS 22.2006 ms ld, 99,04 993,66 49,49 
Kansas Oy Chan) Kanan it) inna MT See naan “gg Lone Beach (Cait) Preaeicrom.nCe) 3402387 16934 2008187 50285 
Mitel o<<kses (es) 1,523,081 397,418 899,129 175,847 41,083 ao I wae a ; J+ Record ......+4: (e) 1,398,600 251,762 969,808 126,980 
Kaufman (Tex.) ....Herald ......... (e) 301,364 97 ,230 178,094 12,082 13,958 “AN Y) is . / - ” ‘ F — 
Keene (N. H.)......Sentinel .....++. (e) 1,366,722 325,598 980,560, 60,564 ...... \ cabin aa. , ern r es a ee grigend 
Kelso (Wash.) .....eTribune ........ (e) 684,208 100,716 463,372 105,504 14,616 View (Tex.) Times-Calt ..... Ce) — 739,802 = 149,954 §=— 528,626 += 61,222 
hi. okt Mee Sen... (e) $75,386 98.490 429,310 47.586 ...... ngview (Tex.) ..--News ......... (es) 1,380,814 256,326 1,041,880 71,764 
Kenosha (Wis.) .....News ........-- le) 2,295,468 419,076 1,564,290 191,562 108,836 ' ae Journal ....... (m) 912,272 += 233,384 += 624,400 46,606 
(Total includes 11,704 lines readers) Longview (Wash.) --News .......... (e) 1,294,669 188,654 917,008 159,789 
Kewanee (Ill.) ......Star-Courier ....(e) 1,025,451 245,532 711,795 68,124... PRED corneres Journal & Times- oa 
(ingel: ecteited in teas) : Herald ....... (e) 1,629,032 306,354 1,116,073 163,219 
, a 3 a 3 Louisville (Ky.) .--- Herald Po e) 2,031,225 352,404 1,365,448 313,363 
Key West (Fla.).....Citicen .....+... (e) 260,438 60,970 158,774 20,772 19,922, Oussvle ANY COR +2 See ty - 
Kingston (N. Y.)....Freeman ....... (e) 2,097,584 393,988 1,512,600 120,925 70,071 aes ah eS in ceeteed) : 
Kinston (N. C.)..... Free Press ..... (e) 796,320 206,318 566,426 23,576 ...... Courier-Journal...(m) 3,802,167 = 840,771 2,347,387 454,196 
(Legal included in local) Sunday edition ..(s) 1,732,767 250,911 1,340,360 140,432 
Kirksville (Mo.) ....Express .....++- (e) 812,966 149,562 618,436 33,824 11,144 _ Total ....... ee ee ee ee 
ittentes GPa.) .....Simpsons’ Leoder- a Times «-+++4+0 (e) 3,753,774 847,079 2,430,620 453,072 
Times ...000s (e) 1,250,802 208,124 942,186 52,038 48,454 “Wel! (Alass.) ----- Courier-Citizen & 
Klamath Falls (Ore.).News-Herald .(mes) 2,352,252 549,374 1,584,492 195,104 22,274 SANT ov 0099 Gon) ROAPE =—E AM LSE SID 18S AES 
Kokomo (Ind.) .....Tribune ........ (e) 1,407,616 345,464 951,580 110,572 ...... CWP. sr eveseonss > TA §=—NTNS NEMS (0S 
Lubbeck (Tex.) ...--Avalanche ..... (m) 1,504,776 300,496 866,908 325,444 
Journal ........ (e) 1,487,584 301,966 849,842 327,404 
ie Sunday edition ..(s) 655,844 «41,258 449,652 160,608 
La Crosse (Wis.).... Tribune ........ (e) 1,742,524 409,458 1,237,026 57,946 38,094 [Ludington (Mich.)...News .......... (e) 752,430 152,278 531,608 34,272 
Sunday edition ..(s) 246,540 27,846 204,624 13,776 294 Lufkin (Tex.) ...... re (es) 499,702 124,180 359,408 4,354 
eer (es) 1,989,064 437,304 1,441,650 71,722 38,388 Lynchburg (Va.) ....News ......... (ms) 2,078,440 406,420 1,574,748 97,272 
Lafayette (Ind.) ..... Journal & Advance ........ (e) 2,055,816 405,496 1,570,296 80,024 
Courier ..... (me) 2,087,064 369,712 1,510.348 163,184 43,820 (Legal included in local) 
La Jumta (Colo.)..... Democrat ...... (e) 537,600 84,000 406,000 37,800 9,800 
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Total Dis 
City Paper Published Linage National 
Lynn (Mass.) ...... NE nee (e) 2,218,090 356,062 
Telegram-News ..(e) 2,454,718 279,930 
Sunday edition ..(s) 526,344 28,672 
ee (es) 2,981,062 308,602 
M 
Macon (Ga.) cooeeNews & 
Telegraph ...(me) 1,397,801 417,542 
Sunday edition...(s) 486,861 32,655 
Madison (Wis.) ....Wéisconsin State 
Journal ....... (e) 2,227,183 474,712 
Sunday edition...(s) 449,176 47,839 
TD. wiesacane (es) 2,676,359 522,551 
Capital Times {e) 1,920,009 353,417 
Sunday edition...(s) 372,645 25,326 
 sigeasas (es) 2,292,654 378,743 
Madison (S. D.) ....Sentinel ........ (e) 493,136 113,549 
Malone (N. Y.).....7clegram (e) 883,106 177,380 
Manchester (Conn.)..Herald ......... (e) 1,632,806 206,976 
Mandan (N. D.)....Pionecer ......... (e) 740,586 97,618 
Mangum (Okla.).....Star  ..--..005- (es) 732,764 119,112 
Manhattan (Kan.) ... Chronicle ..... (ms) 968,870 151,074 
Mevremry ..ccess (e) 961,226 150,458 
Manila (P. I.)...... Bulletin eeeee-(m) 2,208,946 


(Nationa 


Manitowoc (Wis.) ..Herald-Times ...(e) 
Mankato (Minn.) ...Free Press ..... (e) 
Mansfield (O.) ......News-Journal ...(e) 
DN TD canccna: SURE cenccecae (e) 
Marinette (Wis.) ...Eagle-Star ..... (e) 
Marion (Ill.) .....e0e Republican ..... (e) 


Marion (Ind.) ...+e. Leader-Tribune .(m) 


Sunday edition... (s) 

WR. socnces (ms) 

CReemtele occcces (e) 

Meee: TED cece cscs Sl oscsccckicec.s (e) 
Marlboro (Mass.) ...Enterprise ..... (e) 
Marquette (Mich.) ..Mining Journal. (m) 
Marshall (Mich.) ....Chronicle ....... (e) 
Marshall (Minn.) .... Messenger ..... (e) 


Marshall (Mo.) ...... Democrat-News. .(e) 
Marshalltown (Iowa) Times- 
Republican 
-+»News-Herald 
-Coos Bay 


we 


ore 


Marshfield (Wis.) 
Marshfield (Ore.) 
Martinez (Calif.) 


Times .(e) 
-++Contra Costa 


Gazette ...... (e) 
Martinsburg (W. Va.) Journal .......- (e) 
Martins Ferry (O.)..Times .......... (e) 


Marysville (Calif.)... Appeal-Democrat. (e) 


Marysville (O.) ..... Tribune ........ (e) 
Maryville (Mo.) ....Forum ......... (e) 
Mason City (Iowa)..Globe Gaczette...(e) 
Massillon (O.) .....J/ndependent ....(e) 
Mattoon (Ill.) ......, Journal-Gazette .(e) 
Maunch Chunk (Pa.) Times-News ....(e) 
Maud (Okla.) ......Enterprise ..... (e) 
Mayfield (Ky.) .....] Messenger ..... (e) 
Meadville (Pa.) ..... Tribune- 

Republican .. (me) 


Medford (Ore.)...... Mail Tribune... (es) 
Menominee (Mich.).. Herald-Leader ..(e) 


Merced (Calif.) .....Sun-Star ....... (e) 
. (Tot 
Meridian (Miss.) ....Star .........+- (e) 
Mexico (Mo.) ......Jntelligencer (e) 
pO eee (e) 

Mimi (¥is.) ...0..+ Herel ....++.. (m) 
Sunday edition... (e) 

OD. cacceus (ms) 

DD wenvees nes (e) 

Sunday edition... (s) 

MR ixenwss (es) 

Miami (Okla.) .....News-Record ...(e) 


Sunday edition... (s) 


err (es) 
Middlesboro (Ky.)...News .......... (e) 
Middletown (N. Y.). Times-Herald ...(e) 
Middletown (Conn.).. Press .....-+0. (e) 


Midland (Tex.) ..... Reporter- 


; Telegram 
Miles City (Mont.).. Star 
Sunday edition... (s) 


..-(es) 


WE siwidus (es) 
Milford (Mass.) ....! SE dvass anon (e) 
Millville (N. J.).....Repuwblican ..... (e) 
Minneapolis (Minn.).Journal ........ (e) 


Sunday edition...(s) 


_ ee (es) 

i) (e) 

Sunday edition... (s) 

WE. Sstcdon (es) 

Mieot (0. TD sieves c NOM siscc cece (e) 


L 


(Legal included in 
1,673,772 319,046 
1,694,800 291,368 


2,362,220 429,156 
1,362,984 272,420 
e 


010,926 184,646 


573,406 171,304 
1,352,729 355,889 
270,088 17,584 


1,622,817 


1,316,623 


373,461 


291,550 


1,445,843 204,57 


347,795 
1,793,638 
1,346,632 

302,673 


5 
51,443 


256,018 


166,698 
44,289 


1,649,305 210,987 


364,056 
619,850 
1,362,018 
557,589 
594,566 
754,250 
738,640 


2,122,118 
1 and local linage not separated) 
classified) 


1,355,124 
1,206,568 


1,571,752 3 


137,578 


898,534 


4,172 
56,924 
56,448 
23,722 

5,530 
52,150 
48,790 
86,828 


134,288 


106,864 


305,130 


711,550 80,934 
358,142 32,928 
847,427 126,280 
216,839 35,665 
1,064,266 161,945 


872,816 


127,533 


2,432,136 421,558 1,708,532 225,330 
820,988 139,048 i eer 
1,468,838 217,014 1,127,364 93,030 
577,892 354,382 142,520 37,604 
587,538 113,568 381,304 56,854 
815,694 125,622 621,376 3,750 
1,377,165 291,620 1,061,200 24,345 
893,471 169,274 660,046 33,795 
801,094 148,708 514,780 63,000 
940,719 129,309 623,126 42,938 
1,207,906 194,425 948,759 15,337 
2,010,408 202,578 1,658,342 101,762 
1,219,022 243,810 777,434 125,090 
416,934 118,832 258,006 21,679 
750,050 145,082 512,330 47,376 
2,137,482 1,452,070 427.476 170,688 
1,986,250 270,970 1,603,756 71,736 
935,480 199,780 620,606 85,988 
724,841 106,144 560,117 9,772 
1,206,600 168,000 1,041,600 2,400 
1,067,738 157,136 861,462 49,140 
1,741,303 221,828 1,440,418 38,361 
1,618,246 299,236 1,150,380 132,370 
964,138 189,935 663,443 100,800 
Reet aaa | Coprenn 
al includes national and local only) 
1,988,966 520,814 1,323,182 113,498 
184,072 130,494 39,984 13,048 
557,180 127,120 374,878 18,634 
3,834,936 901,418 2,149,959 768,838 
1,445,780 178,521 983,108 283,724 
5,280,716 1,079,939 3,133,067 1,052,562 
3,767,862 568,680 2,374,330 563,570 
740,782 84,812 465,654 189,686 
4,508,644 653,492 2,839,984 753,256 
985,670 201,764 744,488 28,576 
199,778 28,420 160,334 10,464 
1,185,448 230,184 904,822 39,040 
669,252 121,660 537,544 8,774 
1,632,734 351,963 1,176,471 79,072 
1,795,780 257,796 1,426,509 111,475 
(Legal included in classified) 
569,828 140,455 412,718 11,200 
638,918 203,910 419,790 9,604 
198,170 24,388 134,582 32,718 
837,088 228,298 554,372 42,322 
925,244 152,215 TFEG2P  ccteve 
(Legal mcluded in local) 
779,238 214,802 536,704 14,971 
666,511 198,944 412,719 54,848 
108,329 16,620 58,365 33,344 
774,840 215,564 471,084 88,192 
3,323,738 944,754 1,862,510 516,474 
1,363,256 347,776 660,149 355,331 
4,686,994 1,292,530 2,522,659 871,805 
1,192,408 282,450 791,700 108,500 


70,210 


play 

Local Classified Legal 
1,692,054 99,764 
1,768,466 406,322 

363,216 134,456 
2,131,682 540,778 

815,298 164,961 

405,514 48,692 


102,060 
1,099 
103,159 
52,395 
217 
52,612 
11,368 
28,952 
7,364 
61,657 
13,556 
11,396 
23,338 


31,430 
43,386 
35,812 
64,946 


30,356 
31,108 


45,346 
49,385 
47,726 
72,688 
18,417 
45,262 
87,248 
39,788 
29,106 
48,808 

4,200 


40,756 
36,260 
9,960 


261,912 
10,842 
560 
11,402 
1,274 
25,228 


5,455 
5,614 
6,482 
12,096 


M 


Total Display 
City Paper Published Linage National Local Classified Legal 
Missouri Valley (lowa) Times ......... (e) 347,866 78,100 176,316 63,980 29,470 
Mitchell (S.D.) ....Republic ....... (e) 1,067,868 218,401 594,618 220,136 34,713 
Moberly (Mo.) - ee» Monitor-Index ..(e) 911,316 200,074 631,302 57,358 22,582 
Mobile (Ala.) ...... re (e) 1,554,434 411,222 910,084 208,740 24,388 
Register ....... (m) 1,551,046 409,304 821,912 288,260 31,570 
Sunday edition... (s) 536,466 63,658 378,196 92,694 1,918 
Moline CEB) cccccss Dispatch ..... --(e) 2,488,962 459,522 1,870,078 129,962 29,400 
Monessen (Pa.) ..... Independent ....(e) 1,138,394 137,300 970,792 17,522 12,780 
Monmouth (Ill.) .... Review Atlas....(e) 817,180 155,031 524,874 108,627 28,648 
Monroe (La.) ....... Wael, <cccsccss (m) 1,010,991 336,479 583,799 ees 
Sunday edition...(s) 332,466 34,205 264,475 ce: er 
y ee (ms) 1,343,457 370,684 848,274 124,499 ...... 
News-Star ...... (e) 1,093,769 303,052 629,869 101,296 59,552 
Monroe (Wis.) ..... (go eres (e) 604,870 113,043 412,335 43,155 36,337 
Monrovia (Calif.) ...News-Post ..... (e) 829,542 102,494 667,184 15,540 44,324 
Monterey (Calif.) ...Peninsula-Herald.(e) 1,005,141 159,639 730,926 80,584 33,992 
Montgemery (Ala.)..Journal ........ (e) 1,430,366 238,938 1,111,096 69,034 11,298 
Advertiser (m) 1,344,574 451,346 810,586 $2,642 cccces 
Sunday edition... (s) 530,090 72,828 458,052 SZ saidcce 
po ae (ms) 1,874,664 524,174 1,268,638 134,652 ...... 
Monticello (Ind.) ...Journal .....-.. (e) 345,966 71,302 219,254 54,850 560 
Morgantown (W. Va.) Dominion-News..(m) 1,548,148 236,320 1,199,352 112,476 ..ccce 
ee (e) 1,521,100 238,126 1,171,352 113,622 .«cce. 
Morristown (N. J.).. Record ........ (e) 1,574,664 352,353 1,079,246 85,526 57,540 
Moultrie (Ga.) ..... Observer .....+- (e) 684,348 121,332 537,964 20,370 4,692 
Mt. Clemens (Mich.).Lcader ........ (e) 704,814 301,966 409,318 31,733 61,797 
Mount Vernon(Wash.) Herald ........ (e) 668,766 102,200 451,584 56,238 34,356 
Mount Vernon (Ill.). Register-News (e) 1,091,006 239,610 785,552 9S:064  <icuse 
Mount Vernon (O.)..Republican News.(e) 793,618 172,004 546,882 yk KS > So 
(Legal included in local) 
Se ee ee (e) 1,632,641 214,156 1,149,340 236,480 32,665 
EM cccmeawstee (m) 1,827,461 436,417 1,120,584 235,757 34,703 
Sunday edition.. .(s) 491,911 71,587 375,441 44,883 ee 
cE (ms) 2,319,372 508,004 1,496,025 280,640 34,703 
Muscatine (Iowa) eS” rer (e) 1,116,486 277,522 787,150 SRM i satieees 
Muskegon (Mich.)...Chronicle ........ (e),2,702,070 498.960 2,030,532 142,394 30,184 
Muskogee (Okla.).... Phoenix ....... (m) 3,008,698 883,764 1,826,188 275,674 23,072 
Sunday edition... (s) 602,252 38,024 470,554 66,878 26,796 
| (ms) 3,610,950 921,788 2,296,742 342,552 49,868 
Times-Democrat .(e) 3,363,948 910,616 2,158,744 294,588 ...... 


(Continued on page 44) 





and is spending his 





During July, 1934 
THESE MIAMI GROCERS 
Placed Their Advertising As 

Shown Below: 


Other 
HERALD Paper 


Grocer 
AJGF...:..... £74 2s 
Piggly Wiggly... 5,166 6,678 

iley’s......... 4,578 4,200 
Table Supply.... 9,121 1,861 
Tanner’s....... 5,376 3,472 
Walker Skagseth 3,332 **** 
Weinkle’s, Inc... 1,894 **** 
Better Foods. — 230 
Tip Top.... 4,468 6,020 


(Above figures in agate lines) 














FOOD for thought! 


The Miami Herald Leads In 


LOCAL FooD ADVERTISING 


During the first 7 months of 1934 Local Food Linage 
was as follows: 


HERALD 410,270 LINES 
Other Paper 366,002 LINES 


During the first seven months the Food Merchants of Miami 
again expressed a decided. preference for the Miami Herald, as 
is shown by the above figures. 

In placing your schedule in the rich Miami market—follow the 
lead of the local Food Merchant. 


He’s here—on the ground— 


advertising dollar where he knows by 
actual time tested results just where he gets his business. 


Which AGAIN Proves 
there is no substitute for 


READER ACCEPTANCE 
The Miami Herald offers: 


A3.6% 


More HOME DELIVERED 
CIRCULATION 
than the other Miami News- 
paper 
(See ABC Publishers Statements, 6 
mos. ending March 31, 1934) 


THE MIAMI HERALD 


**Florida’s Most Important Newspaper” 
Frank B. Shutts, Publisher 











Editor & Publisher 





SEMI-ANNUAL TABULATION OF NEWSPAPER LINAGE 





(Continued from page 43) 








Mc 
Total Display 
City aper Published Linage National 
McAlester (Okla.) _ Capital . Ce) 920,150 217,574 650,286 
(Classified includes legal) 
McCook (Neb.) ..... Gazette «+....+. (e) 569,738 112,276 443,272 
McKeesport (Pa.) ...News ...eee-+e0s (e) 3,398,206 403,920 2,787,694 
McPherson (Kan.)... Republican .....(d) 815,169 109,046 638,246 
N 
Nampa (Ida.) ...... Free Press ..... (e) 1,636,600 428,064 990,976 
Nevada (Iowa) ..... ee (e) 719,331 119,668 521,449 
New Albany (Ind.).. Tribune ........ (e) 675,136 175,448 424,340 
Newark (O.) ......- Advocate & Ameri- 
can Tribune...(e) 1,761,718 298,550 1,285,998 
New Bedford, Mass. Mercury ....... (m) 2,327,766 597,898 1,521,786 
Standard-Times. (e) 2,359,420 595,476 1,478,820 
Sunday edition ..(s) 281,148 46,480 106,686 
oo ert (es) 2,640,568 641,956 1,675,406 
New Bern (N, C.)...Sun-Journal (me) 602,896 172,228 402,150 
Sunday edition... (s) 86,618 25,536 53,144 
Tribune ....... (m) 385,938 43,897 330,533 
New Britain (Conn.).Herald ........ (e) 2,011,846 365,624 1,565,760 
Newburgh (N. Y.)...News ....... +»-(e) 1,939,672 420,812 1,302,854 
Newburyport (Mass.) News .....+..+. (e) 769,370 188,846 516,264 
Newcastle (Ind.) ....Courier-Times (e) 1,418,338 245,686 986,382 
New Haven (Conn.).Journal-Courier. (m) 1,777,146 276,979 1,243,801 
Register ..sccees (e) 3,099,277 1,021,864 2,595,297 
Sunday edition ..(s) 943,644 65,255 730,590 
co er (es) 4,042,921 1,087,119 3,325,887 
New Kensington (Pa.) Dispatch .....+- (e) 1,724,792 156,339 1,455,323 
New London (Conn.).Day .......++0- (e) 2,021,502 494,452 1,368,598 
(Legal included with local) 
New Philadelphia (O.) Times ......+-. (e) 1,108,282 182,518 855,722 
(Legal included with local) 
Newport (R. I.).....] News osccsves --(e) 2,588,642 258,618 2,235,706 
(Legal included in focal) 
Newport News (Va.). Press ....--... (m) 1,068,256 372,316 582,218 
Sunday edition...(s) 596,218 40,642 520,310 
oo (ms) 1,664,474 412,958 1,102,528 
Times-Herald (e) 1,961,428 411,264 1,449,756 
Newton (Iowa) eS ere (e) 1,038,436 152,614 748,678 
Newton (Kan.) ..... Kansan- 
Republican (e) 864,781 129,494 690,906 
New York, N. Y... Bronx Home 
fp eee eT (e) 1,338,889 268,420 701,800 
Sunday edition ..(s) 545,143 48,452 366,617 
eet (es) 1,884,032 316,872 1,068,417 
Niles (Mich.) ......: DP esseeenevon (e) 864,990 156,296 647,066 
Oe a (e) 1,074,608 162,484 705,374 
Norfolk (Neb.) ...../ MONE aseeeseees (e) 1,014,538 200,228 706,272 
Norfolk (Va.) -- Virginian-Pilot...(m) 2,824,920 681,492 1,776,964 
Sunday edition...(s) 1,244,964 136,780 1,033,522 
Ledger-Dispatch..(e) 3,387,902 779,534 2,218,258 
Norman (Okla.) ....Transcript ..... (e) 638,358 145,992 442,932 
Sunday edition... (s) 189,350 18,382 163,786 
2. eee (es) 827,708 164,374 606,718 
Norristown (Pa.) MER sunchens (e) 2,454,640 441,056 1,721,492 
North Platte (Neb.).. Telegram ...... (e) 665,969 162,722 497,756 
North Tonawanda 
Ce & NOS: 600 e0<neun (e) 1,223,080 174,360 833,224 
Norton (Kan.) ...... Telegram ...... (e) 267,428 83,062 142,940 
Norwalk (Conn.) ...Norwalk Hour...(e) 1,296,657 33,857 1,155,994 
Norwalk (O.) ...... -Reflector-Herald..(e) 911,928 109,760 772,268 
oe 6 a a re (e) 823,043 154,519 611,884 
Nyack (N. Y.)......Journal-News ...(e) 957,591 156,824 636,178 
Oo 
Ocala (Fla.) ...c.0- PONE cc censdi (m) 734,306 135,884 575,559 
Sunday edition... (s) 99,056 7,014 88,928 
oo (ms) 833,362 142,898 664,487 
I. wcamesenwat (e) 749,224 118,566 585,984 
Oceanside (Calif.) ..Blade-Tribune ..(e) 354,102 97,790 212,674 
Ogden (Utah) ......Standard- 
Examiner -.(e) 1,763,188 397,663 1,060,521 
Sunday edition... (s) 412,594 48,328 309,141 
Total .......(es) 2,175,782 445,991 1,369,662 
Oil City (Pa.) SE “sseanek (e) 864,206 102,620 761,586 
Ogdensburg (N. Y.).Journal ........(e) 882,378 199,976 615,706 
C08 Clty CP a.) ...cccn DONTE sccccccs (m) 1,797,711 285,350 1,462,944 
Olean (N. Y.)...... Times-Herald ...(e) 2,007,376 312,214 1,468,516 
Olney (Ill.) ...... 2 casceneencd (e) 317,000 130,000 161,000 
Olympia (Wash.) ..Olympian .....(ms) 961,744 218,540 642,950 
Olympian ....... (e) 866,978 197,408 579,292 
Oneida (N. Y.) ....Dispatch ....... (e) 675,727 153,608 492,184 
Oneonta (NH. ¥.) .2cStar wccccccces (m) 1,346,632 255,367 983,286 
Ontario (Calif.) ....Report ......... (e) 1,428,822 182,427 1,094,114 
Drnmge CH. J.) ..cccCOmier wocesses (e) 1,289,950 258,667 944,811 
Oregon City (Ore.).. Enterprise .. (ms) 547,722 134,400 307,692 
Oronville (Calif.) ...Mercury Register.(e) 756,266 154,308 502,110 
Orlando (Fla.) ..... Reporter-Star & 
Sentinel .-(me) 1,480,122 317,338 974,680 
Sunday edition... (s) 384,706 47,208 263,578 
Oswego (N. Y.) ....Palladium-Times..(e) 2,145,490 283,864 1,255,792 
Owensboro (Ky.) ... Messenger & 
Inquirer ....(me) 977,897 262,367 646,149 
Sunday edition... (s) 228,529 27,692 171,766 
TO sensex (mes) 1,206,426 290,059 817,915 
Ottawa (Ill.) ......Republican-Times.(e) 1,050,634 201,988 754,964 
Ottawa (Kan.) —— 0 ee eee (e) 1,273,118 192,430 1,080,688 
(Classified and legal included in local) 
Ottumwa (Towa) .... Courier ........ (e) 1,781,612 408,044 1,231,272 
Owosso (Mich.) .... Argus-Press --(e) 1,656,162 250,679 1,368,990 


Local Classified Legal 
2,290 


“, 


4,624 
83,256 
56,938 


192,668 
46,246 
32,214 


140,280 
181,846 
182,798 
37,982 
220,780 
10,458 
2,604 
3,500 
80,462 
169,624 
64,260 
114,968 
112,792 
339,264 
103,200 
442,464 
104,846 
158,452 


70,042 
94,318 


83,482 
30,436 
113,918 
79,632 
55,832 


26,958 


208,268 
130,074 
338,342 
33,782 
180,640 
96,222 
278,278 
57,736 
278,488 
28,000 
7,182 
35,182 
179,164 
3,437 


26,205 
20,062 
89,012 
29,900 
23,744 
132,272 


11,830 

2,946 
14,776 
23,478 
18,256 


206,549 
53,606 
260,155 
15,932 
40,544 
31,793 
183,106 
22,000 
85,680 
83,846 
16,075 
82,106 
129,573 
54,552 
45,444 
43,176 


136,640 
73,360 
103,848 


34,587 
10,822 
45,409 
49,482 


142,296 
36,493 


9,566 
123,336 
10,939 


24,892 
33,968 
43,134 


36,890 
26,236 
102,326 


160,401 
27,846 
26,110 
11,816 
88,186 
16,926 

111,622 
21,434 


189,190 
21,634 
17,794 
32,896 
32,317 


10,032 

168 
10,200 
21,196 
25,382 


31,920 
59,906 
56,672 


51,464 
560 
51,996 


34,794 
18,249 
53,043 
44,200 


for August 25, 1934 
P 
Tetal Display 
City Paper Published Linage westeenl Loses Classified Lesal 
Paducah (Ky.) ....-Sun-Democrat ..(e) 1,350,384 335,216 872,396 142,772 .... 
Sunday edition... (s) 294,756 32,032 235,774 26,950 pie 
Total cescoss (es) 1,645,140 367,248 1,108,170 169,722 ..... ° 
Painesville (O.) .... Telegraph «..... (e) 1,181,655 182,042 911,162 37,537 50,904 
Palatka (Fla.)....... News cccccccces (e) 673,694 129,864 443,058 66,178 31,766 
Palo Alto (Calif.)... Times «.....+.. (e) 1,449,448 147,336 1,107,666 156,646 37,800 
Pampa (Tex.) ..... SMe cccccccves (e) 1,022,994 209,874 789,642 18,200 5,278 
Sunday edition... (s) 161,140 17,696 139,104 3,500 840 
Tate ccocccs (es) 1,184,134 227,570 928,746 21,700 6,118 
Paris (Ill.) ......--Beacon-News - (e) 790,541 167,752 567,676 25,774 29,339 
Parkersburg (W. Va.) News .......+- (m) 1,004,377 194,040 768,152 42,185 ....., 
Sunday edition... (s) 491,790 27,160 454,300 10,330 ....., 
Total .......(ms) 1,496,167 221,200 1,222,452 52,518 ...... 
Sentinel ......+- (e) 2,317,698 394,140 1,923,558 55,135 ...... 
Parsons (Kan.) ...+Sunm .cscoeseess (e) 1,469,300 217,826 1,119,986 107,926 23,562 
Peete 45. 5.) «000% Herald-News (e) 2,103,009 469,679 1,271,916 233,131 128,283 
Paterson (N. J.) ...-Call ....cceee-(m) 2,922,494 395,203 2,136,354 267,063 123,874 
Pawtucket (R. I.) ..Times ......++- (e) 3,181,528 $98,293 2,372,829 210,406 ...... 
Pekin CTl1.) .ccccccc TMCS ccccccece (e) 783,776 140,224 OUREEE weecss. “sewsee 
Pendleton (Ore.) ..East Oregonian. .(e) 881,337 164,832 662,564 32,047 21,894 
Pensacola (Fla.) ...Journal ..... «+-(m) 1,375,332 313,292 688,450 252,742 120,848 
Sunday edition... (s) 355,488 32,900 280,126 41,706 756 
Total ....--.(ms) 1,730,820 346,192 968,576 294,448 121,604 
News .ccccecees (e) 1,177,078 280,756 678,272 210,630 7,420 
Perry (Iowa) ....++Chief ..seseeeee (e) 578,896 92,876 404,344 38,640 43,036 
Perry (Okla.) .....Journal ........ (e) 713,585 117,591 523,982 40,400 31,612 
Peru (Tll.) .cccs .--News-Herald ....(e) 572,420 65,515 459,320 47,585 a 
(Legal included in classified) 
Perth Amboy (N. J.) News .....+++.. {e) 2,048,697 455,437 1,363,606 77,927 151,727 
Petaluma (Calif.) ..Argus-Courier ..(e) 1,090,222 155,974 771,414 126,098 36,736 
Petersburg (Va.) ...Progress-Index ..(e) 1,246,266 287,028 873,656 SS.S62 cc 00e. 
Sunday edition... (s) 337,708 29,386 286,776 21,546 ...... 
Total .......(es) 1,583,974 316,414 1,160,432 107,128 ..... 
Petoskey (Mich.) ...News ......005. (e) 622,186 153,270 384,840 48,960 36,116 
Phoenixville (Pa.) .-Republican ..... (e) 1,078,062 252,764 674,047 63,187 87,964 
Pitttbure Cian.) 00eSem .occsivccs (ms) 1,349,306 306,614 894,068 148,624 27,552 
Headlight ...... (e) 1,372,784 306,614 917,546 148,624 5,054 
Pittsfield (Mass.) ..Berkshire Eagle..(e) 2,975,834 510,283 2,161,349 235,025 69,177 
Plainfield (N. J.) ...Courier-News ...(e) 3,195,780 485,688 2,274,160 361,326 74,606 
Piptiebens (Hs FT.) cE evccsevecs (m) 1,071,002 237,036 712,671 83,405 37,890 
Plymouth (Ind.) .... Pilot .......000. (e) 872,262 112,648 663,520 61,794 34,300 
Pocatello (Ida.) ....Idaho State 
ae (m) 673,582 119,728 415,912 115,346 22,596 
go (e) 1,042,314 197,652 665,168 143,108 36,386 
Sunday edition... (s) 352,884 16,674 284,564 47,068 4,578 
BME .<insoncs (es) 1,395,198 214,326 949,732 190,176 40,964 
Ponca City (Okla.) . News .......... (e) 997,010 192,752 689,654 79,198 35,406 
Sunday edition... (s) 246,218 17,402 205,142 21,294 2,380 
eee (es) 1,243,228 210,154 894,796 100,492 37,786 
et ee 2 (e) ne Jetises “said «hase . 


(Continued on page 45) 





Prices: Postage Extra= 





Price 

Circulation Per week 
0 5,000 $1.00 
5,000 10,000 1.50 
10,000 15,000 2.00 
15,000 20,000 2.50 
20,000 25,000 3.00 
25,000 30,000 3.50 
30,000 35,000 4.00 
35,000 40,000 4.50 
40,000 45,000 5.00 
45,000 50,000 5.50 
50,000 60,000 6.00 
60,000 70,000 6.50 


Scale of Prices for 


“DANGER TRAILS & ADVENTURE NOTES” 


PRICES QUOTED FOR FEATURES INDIVIDUALLY 

















Circulation 
70,000 80,000 
80,000 90,000 
90,000 100,000 

100,000 125,000 
125,000 150,000 
150,000 175,000 
175,000 200,000 
200,000 250,000 
250,000 300,000 
300,000 350,000 
350,000 400,000 
400,000 450,000 


450;000 up $125.00 


15% Discount In Purchasing Two Features For One Newspaper 
PROPORTIONAL DISCOUNTS ON CHAIN NEWSPAPERS 


PRICES QUOTED FOR PUBLICATION RIGHTS 
IN CITY LIMITS 


Territory Which Includes Other Cities Not Included In Following 


Price 
Per week 
$ 7.00 

7.50 
8.00 

10.00 

12.50 

15.00 

20.00 

25.00 

50.00 

75.00 

90.00 

100.00 


Exclusive Sales cAgent 
FOURTEEN ECHO LANE 


LARCHMONT, N. Y. 


Beat Your Competitor to the Line! 
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Qui 


Ral 


Ray 
Rat 
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Red 
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P S 





Total Display ° Total Display 
City Paper Published Linage National Local Classified Legal City Paper Published Linage National Local Classified Legal 
Pontiac (Mich.) .... Press wccccecess (e) 3,177,226 483,714 2,287,694 329,696 76,121 Salamanca (N. Y.).. Republican-Press.(e) 1,188,390 107,114 1,019,270 52,388 9,618 
Poplar Bluff (Mo.).. American Le (e) 2,256,968 475,244 1,781,724 cece cvceee 
Republic ..... (e) 800,037 119,500 583,744 44,000 52,793 Salem (Mass.) .....! Oe Or (e) 1,253,252 177,100 974,120 78,470 23,562 
Portage (Wis.) .... Register-Democrat(e) 848,526 28,392 802,830 5,768 11,536 —  ) ee Capital Journal..(e) 1,231,851 266,313 823,230 72,740 15,967 
Port Angeles (Wash.) News .....+.--+- (e) 1,023,521 154,977 705,290 100,720 68,040 Salem (Ore.) ...... Oregon 
Port Huron (Mich.). Times-Herald ...(e) 2,206,834 394,590 1,678,040 134,204 ...-.. Statesman ..(ms) 1,206,007 204,816 842,383 117,546 40,664 
(Legal included in classified) en (e) 1,741,516 366,450 1,291,682 83,384 ...... 
Port Jervis (N. Y.)..Union-Gazette ..(e) 952,695 157,635 795,060 ....06 9 eeeeee Salina (Kan.) ...... Index-Journal ..(e) 1,304,296 210,882 871,640 128,618 93,156 
(Local includes classified and legal) ey | ee re (e) 1,088,598 285,890 654,360 116,158 22,190 
Portland (Me.) ..... le aa ed 2 (e) 1,740,093 245,209 1,176,165 292,944 25,775 Salisbury (N. C.) ..Sunday edition...(s) 258,692 19,194 216,636 22,764 98 
Portsmouth (Va.) ..Star .....++-+-- (e) 1,368,037 283,213 989,709 95,115 ...... i Ler (es) 1,347,290 315,084 870,996 138,922 22,288 
Sunday edition...(s) 510,800 95.111 462,307 23,382 ...... San Angelo (Tex.)..Times ......... (m) 1,433,474 315,882 907,970 199,514 10,108 
ides (es) 1,878,837 308,324 1,452,016 118,497 ...... Sunday edition...(s) 499,086 45,528 398,776 51,464 3,318 
(Legal included in local) , ee (ms) 1,932,560 361,410 1,306,746 250,978 13,426 
Portsmouth (O.) ....Times .......-- (e) 2,509,850 410,116 1,799,098 227,416 73,220 Standard ....... (e) 1,532,636 319,802 987,602 200,984 24,248 
Sunday edition... (s) 494,144 45,486 393,302 54,670 686 San Bernardino 
aa (es) 3,003,994 455,602 2,192,400 282,086 73,906 ie Fee BIE at aintansicsnmats (ms) 2,582,062 450,520 1,789,186 213,976 128,380 
Pottstown (Pa.) ....Herald ........ (m) 745,872 84,414 OO ee ore eee Telegram ...... (e) 2,109,660 448,182 1,458,688 176,582 26,208 
Pottsville (Pa.)..... Pe On eetee (e) 2,061,024 229,157 1,745,179 35,908 50,780 Mercury Herald.(m) 2,951,000 522,198 1,948,644 365,506 114,652 
Poughkeepsie (N. Y.) Sunday Courier. .(s) 616,070 12,950 536,144 54,726 12,250 San Jose (Calif.) ..Sunday edition... (s) 656,645 49,808 518,549 83,490 4,798 
Pratt (Kan.) ....... Tribune ........ (e) 525,422 128,308 302,670 57,876 36,568 ot ae (ms) 3,607,645 572,006 2,467,193 448,996 119,450 
Princeton (Ind.).... Clarion-News ...(e) 544,931 96,614 368,221 52,892 29,204 eer (e) 2,916,788 340,172 2,018,492 332,794 225,330 
Democrat .......(e) 549,320 120,545 366,165 47,378 15,232 San Luis Obispo 
Provo (Utah) ...... ee ere (es) 1,040,644 187,460 791,014 49,336 22,834 CEE ssseweseks Telegram- 
Pueblo (Colo.) ..... Chieftain ..... (ms) 1,834,980 503,440 986,104 254,744 77,966 Tribune ....(mes) 1,311,394 192,220 822,976 150,206 145,992 
Star-Journal ....(e) 1,928,668 458,878 1,271,802 168,000 19,950 San Mateo (Calif.).. Times & News- 
(Star-Journal total includes 10,038 lines briefs and readers; Chieftain’s | ee (e) 1,547,476 161,966 925,330 185,766 271,628 
total includes 12,726 lines briefs and readers) San Pedro (Calif.) ..News-Pilot ..... (e) 1,115,681 240,716 770,949 96,612 7,404 
Pulaski (Va.) ...... Southwest Times.(es) 511,728 150,360 341,656 19,712 ...... Independent ....(e) 995,470 119,126 643,776 77,406 155,162 
Punxsutawney (Pa.). Spirit .......-. (m) 984,959 151,318 791,426 24,304 17,911 San Rafael (Calif.) . Bulletin ........ (e) 237,139 68,425 146,391 8,722 13,601 
Sandpoint (Ida.) ...Register ...... (ms) 1,580,278 300,251 1,194,279 70,437 15,309 
Q Sandusky Oe cis Star Journal....(e) 1,595,328 295,701 1,209,889 71,291 18,438 
Quincy (Ill.) ....... Herald-Whia ...(e) 1,358,036 395,234 824,978 132,398 5,446 ‘anta Ana (Calif.).. Register ........ (e) 2,846,102 352,688 1,896,412 323,456 273,546 
Quincy (Mass.) ....Patriot Ledger...(e) 1,377,572 172,480 1,032,500 128,646 43,946 | Santa Barbara (Calif.)Press ......... (m) 1,892,729 442,466 1,138,465 224,987 86,811 
News 2.002.000. (e) 2,138,707 447,851 1,392,400 230,308 68,148 
R Sunday edition...(s) 381,382 32,609 237,371 41,400 70,002 
Raleigh (N. C.) .... News & ” sa Sentinel teetees (m) 1,026,472 164,547 611,384 221,136 29,405 
le. (m) 1,397,480 485,940 792.652 101,780 17,108 ——— Cruz « alif.)..N ew Mexican... .(e) 749,260 191,164 480,527 37,702 39,867 
Secdin itien..,603 544.306 71.162 421.834 44.982 6.328 — = (N. M.).. a yt oe ee (e) 610,451 127,852 426,811 30,916 24,872 
° 1 again (ms) 1,941,786 557.102 1,214,486 146,762 23,436 on aes (Calif.) . Outlook asinabienacl (e) 1,983,682 378,456 1,416,128 156,060 33,038 
Ye (e) 1,515,248 214,060 1,181,782 84.924 34.482 et Monica (Calif) Press Democrat.(ms) 1,788,122 341,642 1,022,924 337,666 85,890 
Rapid City (S. D.) «Journal .....-.. (e) 805,742 232,610 471,296 54,656 43,848 “ee Rosa (Calif.). Republican ..... (e) 1,796,900 347,354 1,035,902 339,794 73,850 
Raton (N. M.) ....- “ee een (m) 455,350 132,468 307,230 «1,190 14,462) Garner (Okla.)..... Herald ........ (e) 688,058 = 153,006 490,630 33,782 10,514 
Redlands (Calif.) ..Facts .......+: (e) 1.295.070 140,098 1,035,706 67,718 51,548 ec senni -_ ease Herald ........ (es) 2,203,650 393,410 1,428,580 276,610 105,050 
Redondo Beach South Bay ; hee — : : ms ‘iis , 
eee Breeze .....+: (e) 615,930 93,842 476,966 27,734 «17,388 cat Ste. Marie NE” ese ) 1: TIN SR MO ee 
Redwood City (Calif.) Tribune- 4 pte _ , e - 
Standard ..... (e) 1,041,880 97,062 732,900 83,118 128,800 Mich.) we sseeee e+ News . 0-2... ee, (e) Poninrt haan : — S4028 ©. cceees 
Rhineland a a 710,56 ¢ 3 31,27 , ae Sen series Saeen) 
Daas os “a Sos sw sie Pa son on poe pc Pens pyre ee OR: ES mene saiggl aig oo pips ot — paren 1k 
Palladium .....- (e) 1,563,310 420,588 985,446 125,146 19,306 Scottsbluff (Neb.) areas oo oo —— get Sena eee 
Richmond (Calif.) ..Independent ....(e) 1,523,025 197,953 947,751 125,160 252,161 Scranton (Pa.) .....Times es. ms) 801,647 156,429 $85,074 37,058 23,086 
Richmond (Ky.) ...Register ....... (e) 1,009,754 206,701 701,230 53,046 48,777 Sebring (Fla) esa talhaatanta 2 (ee ee hee ae ee 
Riverside (Calif.) .. Enterprise ..... (m) 1,266,118 309,428 674,142 266,378 16,170 Sedalia (Mod. <i epg oe” a ae ee 
a ee (e) 2,343,502 335,496 1,314,418 226,674 466,914 . | eee -apital Fetes (m) 1,032,871 303,457 703,122 18,872 7,420 
(Legal includes tax list) Sunday edition... (s) 264,936 30,072 206,598 22,218 6,048 
Roanoke (Va.) ..... Tienes s..0s00:, (m) 1,392,418 $26,987 795,414 57,495 12,522 Seminole (Okla.) .... peer oe a ae ee 
Sunday edition...(s) 746,524 71,579 «589,302 84,067. —:1,576 lieth *ons-singlll daa fe) 739,564 = 165,201 541,043 27,188 = 6,132 
A so nc (ms) 2,138,942 598,566 1,384,716 141,562 14,098 Sunday edition...(s) 170,450 26,168 = 136,316 7,966... +. 
World-News ....(€) 2,461,984 551,973 1,652,686 209,442 47,847 Seymour (Ind.) ae —- et Mee Ce eae 68 
Robinson (Ill.) ..... oe eee (e) 529,046 105,770 378,238 36,400 8,638  Shamoki a vss FOOUNE svcoeses (e) 923,676 += 270,142 = 600,838 + — 42,826 9,870 
Rochester (Minn.) .. Post-Bulletin ...(e) 1,490,746 334,954 915,256 77,770 162,764 : okin (Pa.) - News-Dispatch ..(e) 1,376,541 381,550 875,619 219,372 <.2<.. 
Rockford (Ill.) .... Register- (Legal included in local) 
Republic ..... (e) 2,554,272 527,506 1,699,978 259,448 67,340 Sharon (Pa.) ...... Herald. .cccuss (e) 1,798,230 269,808 1,364,580 140,308 23,534 
Sunday edition... (s) 534,814 47,096 426,636 60,004 1,078 ’ News-Telegraph..(e) 1,788,920 240,660 1,359,176 164,430 24,794 
re (m) 1,922,942 484,092 1,206,450 198,730 33,670 ‘Shawnee (Okla.) ...News ......... (ms) 1,285,060 256,984 892,850 124,194 11,032 
Rock Island (Ill.) ..Argus .......+- (e) 2,300,746 459,060 1,636,740 196,714 8,232 . DAM. carn eccneek nas (e) 984,046 239,820 620,004 104,510 19,712 
Rome (Ga.) ....... Vews-Tribune ..(e) 919,570 214,480 643,822 28,452 32,816 Sheboygan 3) a a a (e) 2,666,430 427,518 1,971,312 143,080 124,520 
Sunday edition...(s) 266,380 37,047 214,294 15,039 ...... Shelbyville (Ind.) ..Democrat ...... (e) 1,355,868 143,729 1,165,087 14,989 32,063 
_ i ee (es) 1,185,950 251,527 858,116 43,491 32,816 ; Republican ..... (e) 1,145,395 155,405 934,107. 14,792 41,091 
sue |. Sa & ee Pe eee (e) 1,342,595 300,452 922,050 67,822 52,2713 Shenandoah (Ia.) ..Sentinel ........ (e) 710,434 138,152 539,784 32,498 ...... 
Roseburg (Ore.) ... Vews-Review ...(e) 862,946 160,874 593,278 60,858 25,354 (Legal included in local) 
Royal Oak (Mich.) .7ribune .....+.. (e) 1,072,260 160,020 816,340 78,344 17,514 Shenandoah (Pa.) Has é cal) 
Rushville (Ind.) ....Telegram ...... (m) 699,006 109,690 537,348 30,898 21,070 Sheridan (Wyo <a ee. — a en ee eee ~— 
Republican ..... (e) 718,340 109,690 537,348 30,898 40,404 Brn ome + igle ee ee ee ee 
en ad c.ccxs RE a cd (e) 294,000 126,000 112,000 14,000 42,000 geese eae ae Be 182,420 5,503 1,050 
and (V vile a Ba mes ea Cal cccsenss es) 955,183 93,186 678,552 27,518 55,9 
utland (Vt.) ...... eee (m) 1,872,851 367,060 1,359,023 146,768 ...... Sherman (Tex.) Democrat ...... (e) 1,387,904 283,668 1,028,384 meni te sid 
Ss (Legal included in local) 
Sacramento (Calif.)..Union .....+.. (ms) 1,941,506 259,672 1,257,620 319,424 104,790 HTeVePort (La.) ... Journal ........ Sed 5.2790 + SERRE SAGE ISE OAL TG4: TERN 
St. Cloud (Minn.)... Times-Journal ...(e) 1,430,792 291,814 925,580 78,648 134,750 Times ....--... (m) ,760 457,592 1,336,972 258,104 29,057 
St. Johnsbury (Vt.). Caledonian- Sunday edition... (s) 789 105,598 368,039 = 109,543 644 
py See (e) 984,180 193,152 774.940 i dc SOc kiacewes (ms) 2,665,549 563,190 1,705,011 367,647 29,701 
St. Joseph (Mo.) ...Gazette .....-. (ms) 1,374,632 654,108 467,852 222,950 29,722 10Ux Falls (S. D.).Argus-Leader ...(c) 1,671,690 449,560 977,060 185,640 59,430 
News-Press .... (e) 2,259,516 594,650 1,456,420 206,528 1,918 Sunday edition... (s) 317,807 21,329 247,912 RGSGG ksasan 
Macys (B6.) .... PRES s0s.000005 (e) 525,038 82,470 423,528 8,400 10,640 . Total .....-- (es) 1,989,497 470,889 1,224,972 234,206 59,430 
St, Paul (Minn.) ...Pioneer Press...(m) 3,203,510 931,256 1,815,174 442,764 14,316 Somerset (Pa.) ..... 6p ei (m) 606,743 121,235 448,294 21,497 15,717 
Sunday edition...(s) 695,220 226,043 303,152 165,997 og South Haven (Mich.) Tribune ........ (e) 605,402 150,822 397,460 23,380 33,740 
ee (ms) 3,898,730 1,157,299 2,118,326 608,761 14,344 ~” Norwalk (Conn.) Sentinel ........ (e) 631,144 174,482 682,706 100,478 ...... 
Dispatch ....++. (e) 3,667,976 1,073,223 2,115,966 442,897 35,890 (Legal included in classified) 
PME 020909006 (e) 2,170,280 495,754 1,408,736 246,148 19,642 So. St. Paul (Minn.). Reporter ..-..-- (e) 397,124 78,386 267,974 14,490 36,274 
Sunday edition... (s) 393,526 52,850 269,164 68,390 3,122 Spartanburg (S. C.).Herald .......- (m) 1,216,306 316.190 812.084 88.032... 
> : SS eee (es) 2,563,806 548,604 1,677,900 314,538 22,764 eae ey 349,244 33,166 255.556 PE eee 
~™ Petersburg. (Fle.)Jadependent ....(¢) 1,949,526 244,004 1,382,064 286,146 36,512 PUR cncnes (ms) 1,565,550 349,356 1,067,640 148,554 ...... 
Times seeeeee es (m) 2,413,755 381,501 1,484,539 508,928 38,757 en ..(e) 1,236,606 350.728 801,668 re ae 
Sunday edition...(s) 610,675 53,689 506,597 103,810 168 


oo s 3 « € 732 38.925 by i 
Dated. sicccees (ms) 3,024,430 434,190 1,991,136 612,738 38,925 (Continued on page 46) 
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Total Disp 
City Paper Published Linage National 
Springfield (Ill.) ...Jilinois State 
Register ...... (e) 2,616,751 531,641 1,636,763 
Sunday edition... (s) 639,886 61,644 487,489 
J ery (es) 3,256,637 593,285 2,124,252 
Illinois State 
Journal ....++ (m) 2,460,654 429,184 1,499,904 
Sunday edition... (s) 686,280 63,168 522,452 
SN beessns (ms) 3,146,934 492,352 2,022,356 


(Total includes 1,260 lines readers) 


Springfield (Mass.) .Union-Republican- 


eae (me) 

Sunday edition... (s) 

1 eee (mes) 

Springfield (Mo.) ..News ......... (m) 


Leader Press....(e) 


Springfield (O.) ....Sunday edition... (s) 


DN <. dhs wane (m) 
WO. ooea2sseen (e) 
Sunday edition... (s) 
Stamford (Conn.) ..Advocate ....... (e) 
Statesville (N. C.) .. Daily .......... (e) 
Staunton (Va.) ..... Leader & News 
Leader ....(mes) 
Sterling (Colo.) ....Advocate ......- (e) 
Sterling (Ill.) ......Gazette ......+. (e) 
Steubenville (O.) ..Herald-Star ....(e) 
Stevens Point (Wis.) Journal .......- (e) 
Steubenville (O.) ..Herald-Star ..(e) 
Stockton (Calif.) ...Independent ..(ms) 
er (e) 
Stroudsburg (Pa.) .Record ......... (e) 
Stuart (Fla.) Se. asesccvcee (e) 
Sturgis (Mich.) ....Journmal ........ (e) 
Suffolk (Va.) ..- News-Herald - (e) 
Sullivan (Ind.) see: eecuseseee (e) 
Sunbury (Pa.) ..... Daily .....-..08 (e) 
Superior (Wis.) ....Telegram .....--+. (e) 
Sweetwater (Tex.) .. Reporter ....... (e) 


Taft (Calif.) .»« Midway Driller. (e) 


Tamaqua (Pa.) ....Courier ........ (e) 
a es | re (e) 
eer (m) 

Sunday edition... (s) 

Sete ccsssce (ms) 

Tarentum (Pa.) ....Valley News....(e) 
Taunton (Mass.) ...Gasette ........ (e) 
Reyler. (Tex.) .cccceP W088 cocveseses (e) 
Sunday edition... (s) 

oo (es) 

Terre Haute (Ind.)..Star .......... (m) 
Sunday edition...(s) 

re (ms) 

er (e) 

Texarkana (Ark.) .. Gazette ........ (m) 
Sunday edition... (s) 

a (ms) 

OO ee (e) 

The Dalles (Ore.) ..Chronicle ...... (e) 
Tipton (Ind.) ee eee (e) 
Tonopah (Nev.) .... Times Bonanza..(e) 
Topeka (Kan.) .....Capital ........ (m) 
Sunday edition... (s) 

TOME. vssexke (ms) 

State Journal....(e) 

Toronto (O.) ....eeTribune ........ (e) 
Torrington (Conn.).. Register ........ (e) 
Towanda (Pa.) ....-Review ........ (m) 
Trenton (Mo.) .....Republican-Times.(e) 


Trinidad (Colo.) 
Troy (O.) 


«++ Chronicle-News.. .(e) 
converses NGS sccccccess (e) 


et Ae Se (me) 

TONS ns anecuees (e) 

Deemon CAsin.) .cccGtOr  6.ccescccs (m) 

Sunday edition...(s) 

a (ms) 

Tulare (Calif.) ..00 TEMES 2. .ccc0ce (m) 

Advance-Register.(e) 

Turlock (Calif.) ....Journal ........ (e) 

Twin Falls (Ida.)...News ......... (m) 

Sunday edition... (s) 

ee (ms) 

Two Rivers (Wis.) . Reporter ....... (e) 

apeeme CPA). ovcnks OEE xiwasesed (e) 

Uhrichsville (O.) ...Chronicle ....... (e) 

Union City (Ind.) .. Times .......... (e) 
Uniontown (Pa.) ... Herald & 

Genius ..... (me) 


5,185,292 1,699,530 2,790,522 
639,058 203,126 313,236 
5,824,350 1,902,656 3,103,758 
(Legal included in local) 
1,824,479 486,981 1,136,785 
1,852,609 486,816 1,174,278 
494,697 45,063 386,577 
2,312,194 491,008 1,575,168 
2,413,842 530,530 1,601,236 
430,336 60,340 319,886 
2,501,156 398,804 1,847,216 
oo) ee er eee ee 
1,026,199 196,439 766,437 
1,045,758 195,692 684,546 
1,266,986 191,128 968,380 
3,009,986 445,270 2,278,528 
1,119,517 201,467 736,204 
3,009,986 445,270 2,278,528 
1,763,062 164,626 1,173,018 
3,031,140 580,692 1,999,466 
1,016,102 208,908 729,284 
298,916 67,718 188,134 
907,844 128,072 743,540 
715,820 142,688 490,322 
638,505 129,332 419,223 
1,420,856 240,811 1,010,295 
1,780,052 379,358 1,155,610 
900,550 159,222 713,678 


(Legal included in local) 


T 


1,487,297 479,010 896,425 
1,007,570 184,174 781,172 
(Legal included in local) 
2,014,068 350,252 1,212,470 
2,198,602 660,590 1,027,642 
814,030 136,374 545,510 
3,012,632 796,964 1,573,152 
1,564,596 47,785 1,287,465 
1,792,422 455,330 1,289,727 
591,021 148,358 413,196 
133,756 19,607 109,872 
724,777 167,965 523,068 
1,902,404 342,902 1,299,592 
778,484 91,140 577,710 
2,680,888 434,042 1,877,302 
2,904,146 542,934 2,085,678 
1,140,272 238,644 756,434 
343,322 32,480 275,016 
1,483,594 271,124 1,031,450 
1,209,852 273,700 813,008 
647,803 136,612 394,128 
633,542 131,096 377,958 
1,382,304 865,844 266,560 
1,946,395 596,880 1,029,874 
617,397 60,229 460,284 
2,563,792 657,109 1,490,158 
1,724,338 258,118 1,313,165 
528,383 164,307 338,068 
1,442,028 261,842 1,103,550 


(Legal included in classified) 
742,476 156,604 505,680 
(Legal included in classified) 


728,784 114,212 538,636 
1,088,668 178,024 736,740 
781,314 145,812 558,922 
2,859,334 643,108 1,925,681 
1,486,937 290,545 974,201 
1,836,865 413,175 1,088,628 
425,045 54,279 295,291 
2,261,910 467,454 1,383,919 
870,086 116,886 606,102 
850,430 85,666 617,008 
613,942 124,194 392,616 
918,694 151,536 670,698 
211,176 17,864 173,012 
1,129,870 169,400 843,710 
676,004 137,718 448,336 
654,710 135,310 494,984 
U 
526,750 123,676 364,056 
270,815 84,426 180,235 
4,310,083 791,234 3,218,024 


(Legal included in classified) 


417,971 
89,866 
507,837 


507,304 
99,526 
606,830 


695,240 
122,696 
817,936 


172,486 
173,968 

59,041 
214,056 
218,712 

49,284 
227,514 


39,816 
42,182 
78,148 
216,608 
92,736 
216,608 
280,994 
354,774 
77,910 
12,488 
19,439 
40,348 
44,030 
43,364 
128,422 
27,650 


86,472 
42,224 


423,486 
484,470 
130,872 
615,342 
60,584 
47,365 
19,884 
2,436 
22,320 
259,910 
109,634 
369,544 
275,534 
131,068 
35,042 
166,110 
115,724 
89,726 
37,128 
183,680 
263,442 
93,433 
356,875 
134,302 
15,740 
76,636 


80,192 


27,958 
1,728 


300,825 


lay 
Local Classified Legal 


30,376 
887 
31,263 


23,226 
910 
24,136 


31,962 
63,364 

826 
27,622 


23,507 
25,088 
29,330 
69,580 
89,110 
69,580 
144,424 
96,208 


27,860 
25,900 
1,274 
27,174 
168,762 


01,850 
24,318 
27,238 
18,508 
88,131 
89,015 
22,655 
111,670 
54,572 
57,330 
21,014 
14,560 
2,800 
17,360 
69,566 


Total Display 
City Paper Published Linage National Local Classified 
ie Cth CHEE .cscccees (e) 639,346 172,634 411,824 41,958 
i 6 fe Observer- 
Dispatch ..... (e) 4,194,540 799,064 2,993,956 361,158 
Sunday edition... (s) 464,338 69,188 333,186 61,950 
Be -csthawas (es) 4,658,878 868,252 3,327,142 423,108 
i CET eS (m) 2,015,272 320,548 1,450,404 244,320 
(Legal included in classified) 
Vv 
Vallejo (Calf.) . Times Herald .(ms) 1,583,039 223,583 1,098,062 261,394 
Chronicle ...... (e) 1,321,844 211,546 1,098,062 12,236 
(Legal included in classified) 
Valparaiso (Ind.) .. Vidette- 
Messenger ....(e) 836,872 132,062 649,950 55,860 
Vancouver (Wash.) .Columbian ..... (e) 1,096,179 169,246 805,462 99,932 
Vandergrift (Pa.) ..News .....+... (e) 748,118 136,388 578,536 27,258 
Ventura (Calif.) - County Star (e) 1,126,213 231,467 752,197 112,519 
Free Press ...... (e) 917,112 161,308 667,758 64,190 
Vernon (Tex.) ..... ee eT (e) 1,514,820 141,022 1,278,570 95,228 
(Legal included in classified) 
Vincennes (Ind.) ME asennanat (ms) 578,284 180,124 322,700 56,980 
Sun-Commercial (es) 1,158,922 310,758 658,768 153,615 
Weenie: CN. 5.) aise Times, dcievsvces (e) 913,900 146,604 709,552 41,004 
Vinita (Okla.) Meee (e) 274,344 122,126 “ks ee 
Vinton (Ia.) ....... POE s0sc0unes (e) 352,000 65,000 220,000 16,000 
Virginia (Minn.) ..Enterprise ..... (e) 1,932,448 1,082,494 683,158 123,382 
Visalia (Calif.) .... Times-Delta (e) 1,017,499 193,207 584,381 49,294 
Ww 
Wallace (Ida.) ....Press-Times ....(e) 446,236 82,264 ik Berrere 
Walla Walla (Wash.) Bulletin ........ (e) 1,699,229 423,437 1,080,464 162,834 
mien. ccccees (m) 932,806 156,827 680,393 83,209 
Sunday edition .(s) 242,242 13,132 213,689 14,623 
7 er (ms) 1,175,048 168,959 894,082 97,832 
Waltham (Mass.) .. News-Tribune ..(e) 1,723,008 117,348 1,493,366 84,000 
Warren (O.) ....... Tribune- é 
Chronicle ....(e) 2,308,208 358,176 1,716,596 170,128 
Warren (Pa.) 22025 Times-Mirror ...(e) 1,724,008 328,892 1,279,582 66,167 
Warrensburg (Mo.) .Star-Journal ....(e) 501,762 101,101 390,278 7,596 
Warsaw (Ind.) ....Union ......00+ (e) 446,686 86,800 212,716 42,600 
TR cacnnnees (e) 920,523 298,699 320,758 270,422 
Washington (Ind.) . Democrat ...... (e) 676,242 137,634 528,192 63,280 
Herald sccccces (e) 792,750 151,270 532,980 62,048 
Washington (Ia.) ...Journal ........ (e) 825,090 633,150 129,976 61,964 
(Legal included in local) 
Wash’ton C, H. (O.). Herald ....... (me) 878,794 152,530 684,838 41,426 
(Legal included in local) 
Waterbury (Conn.) . Democrat ...... (e) 1,780,901 222,308 1,379,691 152,144 
Republican ..... (m) 2,409,698 550,278 1,610,943 240,374 
Sunday edition .(s) 520,081 80,890 394,886 43,281 
ee (ms) 2,929,779 631,168 2,005,829 283,655 
American ...... (e) 2,701,319 613,199 1,836,632 239,301 
Waterloo (Ia.) ..... Cater. asscvee (es) 2,312,912 537,908 1,522,150 252,854 
(Legal included in classified) 
Watertown (S. D.).. Public Opiniin .(e) 2,247,818 179,406 1,978,480 43,302 
Waterville (Me.) ...Sentinel .....-. (m) 1,062,894 262,668 691,376 108,850 
(Legal included in classified) 
Watsonville (Calif.). Register ...... (ms) 975,240 224,532 579,404 164,990 
Pajaronian ..... (e) 1,008,196 223,608 591,990 164,374 
Waukegan (Ill.) ... News-Sun ...... (e) 2,143,736 265,468 1,609,076 137,284 
Waukesha (Wis.) .-Freeman ....... (e) 1,053,052 166,572 740,460 68,680 
Wausau (Wis.) ..... Record-Herald (e) 1,696,590 295,638 1,212,582 73,724 
Waynesboro (Pa.) .. Record Herald .(e) 995,269 184,877 643,937 92,120 
Waynesboro (Va.) ..News- 
Virginian (e) 498,638 94,668 367,654 17,304 
Webster (Mass.) ... Times .......++ (e) 681,036 117,656 547,890 21,490 
Webster City (Ta.) . Freeman- 
ae (e) 1,066,688 918,988 of 
! (Legal and classified included in local) 
Wellsburg (W. Va.). Herald ........ (e) 370,226, 124,706 198,200 47,320 
West Chester (Pa.)..Locat News ....(€) 1,725,863 347,761 1,015,166 362,936 
: (Legal included in classified) 
Westerly (R. 1.)....Sum ......cc00e (e) 1,320,697 196,231 1,074,934 49,532 
Sunday edition .(s) 184,702 24,738 149,037 10,927 
WO ‘sanened (es) 1,505,399 220,969 1,223,971 60,459 
West Frankfort (IIl.) 4merican ...... (ce) 896,047 165,282 558,285 86,240 
West Palm Beach Palm Beach 
(Fla.)  ...-..eeeee ne (m) 1,599,500 248,794 778,162 273,336 
Sunday edition .(s) 333,410 43,904 226,170 63,154 
eee (ms) 1,932,910 292,698 1,004,332 336,490 
Palm Beach 
POE os cawes (e) 1,125,502 208,712 614,446 256,200 
West Point (Miss.) . Times Leader ..(e) 641,217 188,200 401,609 51,408 
(Legal included in classified) 
West Warwick (R. I.) Pawtuxet Valley 
POS wisnses (e) 629,569 167,045 572,730 11,841 
Wheaton (Ill.) ....... Cee (e) 429,286 38,318 327,954 21,112 
Wheeling (W. Va.) . Intelligencer (m) 1,968,673 502,486 1,309,107 157,080 
(Legal included in classified) 
NGS Aswsncacee (e) 2,553,736 611,614 1,805,121 137,001 
Sunday edition .(s) 688,840 53,609 600,189 35,042 
TE ainenend (es) 3,242,576 665,223 2,405,310 172,043 
(Legal included in classified) 
Register ....... (m) 1,313,886 153,720 1,158,766 84,504 
Sunday edition .(s) 670,110 19,600 650,510 18,914 
eer (ms) 1,983,996 173,320 1,809,276 103,418 
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EDITOR & PUBLISHER SEMI-ANNUAL NEWSPAPER LINAGE TABULATION 


(Continued from page 46) 








WwW 
Total Display 
City Paper Published Linage National Local Classified Legal 
Wichita Falls (Tex.). Times ......... (e) 1,461,208 367,710 987,168 106,330 ...... 
Sunday edition .(s) 571,284 44,198 474,040 $3,046 ...... 
jor (es) 2,032,492 411,908 1,461,208 159,376 ...-.. 


Record News ..(m) 1,512,966 369,894 1,043,420 99,652 
(Legal included in classified) 


Williamson (W. Va.) News .......-. (e) 737,394 192,066 514,234 9,800 21,294 
Williamsport (Pa.) . Gazette & 
Bulletin ..... (m) 1,704,962 386,078 1,318,884 ...... seeece 
Ros 56 ae core (e) 2,481,906 394,562 2,087,344 ...... seeeee 
(Legal included in local) 
Willmar (Minn.) ... Tribune ....... (e) 641,258 126,128 398,496 35,686 90,948 
Willows (Calif.) ....Jowrnal ........ (e) 440,475 86,821 287,595 27,021 38,885 
Wilmington (Del.) .. News .......-. (m) 2,035,865 859,360 842,530 299,809 34,166 
Journal-Every 
Evening ..... (e) 3,787,534 858,682 2,488,058 317,101 123,693 
~ ES eee (s) 368,192 25543 323,620 21,009 «2000 
Wilmington (N. C.).Star .......006 (m) 931,826 465,878 374,878 91,070 ...... 
Sunday edition .(s) 369,040 269,276 49,714 50,050 ...... 
, ee (ms) 1,300,866 735,154 424,592 141,120 ...... 
: Wiis sch ccnsaen (e) 947,786 502,502 323,008 122,276 ...... 
Wilmington (O.) ...News-Journal ..(e) 863,660 135,800 578,466 124,866 24,528 
Wilson (N. C.) ..... Times ....0e00s (e) 731,393 210,587 457,309 7,623 55,874 
Winchester (Va.) ... Star ........005 (e) 1,285,436 210,014 1,068,564 4,712 2,146 
Winfield (Kan.) .... Courier ........ (e) 893,743 168,130 690,136 12,649 11,508 


(Total includes 11,320 lines locals) 


Winnemucca (Nev.).. Humboldt Star .(e) 514,445 86,909 372,504 24,114 30,918 
Winona (Minn.) ... Republican- 


. ree (e) 1,567,538 304,626 1,086,764 95,522 80,626 
Winsted (Conn.) ... Citizen ........ (e) 835,514 127,706 667,789 36,092 3,927 
Winston-Salem 

Gi Mad -naawscnes ee (m) 1,597,876 496,888 1,014,608 75,222 11,158 

Twin City 
Sentinel ....-. (e) 2,003,498 513,296 1,366,764 97,902 25,536 
Sunday edition .(s) 492,394 70,420 398,202 23,268 504 
Wisconsin Rapids 

cS Coe eee (e) 928,934 117,578 695,072 96,558 19,726 

Woodbury (N. J.)... News ......e00- (e) 758,170 123,492 552,722 52,836 29,120 
TRE cecccsces (e) 887,398 159,756 606,240 93,742 27,660 

Woodland (Calif.) .. Democrat ...... (e) 749,896 133,714 473,256 40,474 102,452 
BN. 6bacbeenaw (m) 139,468 27,706 95,536 5,264 10,962 

Sunday edition .(s) 19,936 1,708 15,372 1,218 1,683 

yo eee (ms) 159,404 29,414 110,908 6,482 12,600 

; SO. xinnese eo(e) 383,026 61,194 286,412 6,636 28,784 
Woonsocket (R. ee eee -(e) 1,763,906 410,720 1,318,748 Ro errr 

: (42,268 lines legal included in local) 

Wooster (O.) ...... ee (e) 1,515,054 190304 2136794 1979396  .ccvic 
(Legal included in classified) 
X 
eee oGasette ..ccceee (e) 861,544 179,438 574,868 89,612 17,626 
Y 
Yankton (S. D.) ... Press & 
Dakotan ..... (e) 634,928 129,962 423,836 34,622 46,508 
Pe WO es Gazette & Daily (m) 1,705,018 194,376 1,249,794 260,848 ...... 
(Legal included in classified) 
Déspatch:. .oc0v08 (e) 3,726,408 540,974 2,815,862 369,572 ...... 
Tome. CAcie.) ...c0sSeatiael secacce (e) 574,618 148,049 394,436 25,340 6,793 
OO pakentnaae (ms) 631,860 163,410 402,153 14,511 51,786 
Z 


Zenesville (O.) ..... Times Recorder (m) 1,989,326 400,050 1,368,388 185,724 35,164 
Sunday edition .(s) 312,900 20,566 281,764 10,570 


Total .....-(ms) 2,302,226 420,616 1,650,152 196,294 35,164 
TIO cccccccas (e) 1,974,178 400,050 1,368,388 185,724 20,016 
LINAGE OF LEADING CANADIAN NEWSPAPERS 
Colgary (Alin.) ...0Bfeeeld -ccsess (e) 3,449,310 951,244 1,799,284 690,465 8,317 
Charlottetown (P.E.1.) Guardian ...... (m) 1,119,571 357,147 728,448 25,856 8,120 
Chatham (Ont.) .... News ...ceceee (e) 1,640,872 641,004 890,764 99,248 9,856 
Edmonton (Alta.) ..Journal ........ (e) 552,838 135,817 306,252 107,051 3,718 
Fort William (Ont.). Times-Journal ..(e) 1,983,212 434,812 1,402,268 146,132 ...... 
eee Reporter ...... (e) 1,475,678 377,955 1,014,910 70,637 12,176 
Guelph (Ont.) ..... Mercury ...200- (e) 1,540,633 660,162 794,373 79,373 6,780 
Halifax (N. S.) ...Herald ........ (m) 1,528,115 871,424 442,711 196,301 17,679 
Mae ccseseveze (e) 2,884,715 872,304 1,795,963 207,401 9,047 
(Legal included in local) 
Hamilton (Ont.) ....Spectator .....- (e) 3,962,715 1,163,093 2,364,687 434,935 ...... 


; (Legal included with local) 
Kingston (Ont.) ....Whig-Standard .(e) 2,033,471 600,597 1,317,554 115,320 


Kitchener (Ont. )... Record .....++. (e) 2,129,204 538,888 1,385,146 205,170 ...... 
(Legal included in local) 

Lethbridge (Alta.) .Hevald ..cccces (e) 1,365,516 390,633 838,445 128,812 7,626 

London (Ont.) ..... Free Press ....(me) 2,978,696 1,553,606 985,392 439,698 ..--.. 

Montreal (P. Q.) ..Standard ..... (sat) 598,627 220,732 rere eee 

Moose Jaw (Sask.)..Times ....-... (me) 953,939 303,023 605,892 45,024 ...... 
(Legal included in classified) 

Nelson (B. Cesc 1t saaseneds (m) 997,535 294,847 606,550 91,630 4,508 

New Westminster British 

AB. CC) nrcoccees Columbian ...(e) 636,150 134,400 420,000 33,750 48,000 

Niagara Falls (Ont.). Review ........ (e) 1,576,448 347,582 1,113,248 105,618 ...... 
(Legal included in classified) 

Ottawa (Ont.) ..... Journal «0... (me) 3,370,620 965,630 2,180,545 224,445 ...... 


(Legal included in local and national) 
Te Drett ..ciee (e) 1,250,093 378,697 728,380 143,016 


Vancouver (B. C.) .. Province 


Victoria (B. C.) ... Colonist 


Local Classified Legal 


CANADA—Continued 
Total Display 
City Paper Published Linage National 
Owen Sound (Ont.). Sun-Times ..... (e) 1,209,278 390,838 756,112 
(Legal included in classified) 

Peterborough (Ont.).Examiner .....- (e) 1,634,326 546,268 998,704 
Portage La Prairie 

eee a (e) 334,521 97,851 124,852 


(Legal included in classified) 


Port Arthur (Ont.)..News-Chronicle .(e) 1,766,753 375,843 
Prince Albert (Sask.) Herald ........ (e) 798,269 277,171 


1,283,978 


440,001 


(Legal included in local) 


Quebec (Que.) ..... L' Action 


Chatolique ...(e) 1,001,670 196,490 500,410 

L’Evenement ..(m) 1,518,393 295,056 949,203 

Regina (Sask.) ..... Leader-Post ....(e) 2,598,393 807,748 1,220,720 

(Legal included in local) 

SME cccwacnans (e) 1,394,746 309,133 768,003 

st. Catharines (Ont.) Standard ...... (e) 2,178,034 544,742 1,474,114 

St. Thomas (Ont.) . Times-Journal ..(e) 1,456,126 445,730 916,506 
Sarnia (Ont.) ...... Canadian 

Observer ....(e) 1,400,400 465,026 861,322 

(Legal included in classified) 
Saskatoon (Sask.) ..Star-Phoenix ..(me) 2,207,453 733,732 1,273,768 
Sault Ste. Marie RO Sakanieass (e) 1,124,368 354,760 695,002 


oe (Legal included in classified) 
Sherbrooke (Que) ../a Tribune ....(e) 837,280 370,634 


394,937 


(Legal included in classified) 


Stratford (Ont.) ....Beacon-Herald ..(e) 1,329,485 452,117 


758,048 


(Legal included in classified) 


Mahan (e) 4,159,246 1,196,039 


2,019,993 


(Legal included in local) 
ee ae (e) 3,273,018 970,816 


mewinre (ms) 2,593,822 598,220 


1,809,668 


1,512,532 


(Legal included in local) 
FOES Sine sneid (e) 3,229,571 503,776 


Welland (Ont.) ....Tribune ........ (e) 1,188,659 275,039 
Winnipeg (Man.) ... Free Press ....(m) 4,091,416 1,028,980 


Free Press ..--(e) 4,254,359 1,033,781 


Woodstock (Ont.) ..Sentinel-Review (e) 1,272,404 366,310 


1,431,921 
846,445 
2,129,122 
2,261,682 
817,516 


62,328 owe se 
109,384 0 esses 
111,818 


93,261 13,671 
81,097 ..-+06 


280,130 24,640 
ZIGAMM cea80 
SGG-925" a soeus 
313,664 3.946 
7). err 

93,890 


19GB 95S cccacs 
74H oassus 


yj ie. Sree 
119,300 9s csee. 
943,214 3 .ceece 


480,634 11,900 
483,070 cece 


293,874 = cece 

56,560 10,615 
933,314 8,792 
958,896 ...-.. 








Selected Advertising 
Selective Readers 
Select Clientele 


A newspaper whith selects its advertising by the strict 
censorship and refusal of advertising which fails to measure 
up to its high standards becomes selective and conservative 


in all its phases. 


Its readers learn to choose the branded articles that are 


acceptable for its advertising. 


Its subscription list becomes a select clientele bezrsiz 
is axiomatic that a newspaper and its readers grow alike, 


one with the other. 


The York, (Pa.) Gazette and Daily 


which yearly refuses thousands of dollars of advertising 
money in liquor, beer, personal, financial, patent medicine, 
sample, home-work schemes, and other border-line copy, 
is a select medium for selective advertising. 
accepted will have the added advantage of a cultivated 
reader confidence—a valuable ‘‘imponderable”’ asset. 


For further details see 


HOWLAND & HOWLAND, Inc. 


National Representatives 


NEW YORK 
247 PARK AVENUE 


CHICAGO 
360 N. MICHIGAN AVENUE 


The advertiser 
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Circulation 





HIGH PRESSURE DRIVE 
BUILT CIRCULATION 


Seattle Post-Intelligencer Concen- 
trated on “Light” Features— 
Expanded Comic Section 
and Fiction 


(Special to Epitor & PusLisHER) 

SEATTLE, Aug. 20—Success crowned 
one of the most thorough and spectacu- 
lar promotion campaigns ever attempted 
in the Northwest when yesterday the 
Sunday circulation of the Seattle Post- 
Intelligencer swept over the 200,000 
mark, a 33 per cent increase over last 
year. 

Confined to two features—a new 32 
page comic section and a new four page 
green fiction section—the intensive drive 
for business was planned and executed 
by J. C. Flagg, general manager of the 
Post-Intelligencer, and Mitchell Suther- 
land, in charge of promotion for the 
paper. ; 

“We feel entirely justified in basing 
our campaign on these two ‘light’ fea- 
tures because they afford a sure entry 
into the home, through the children and 
through woman interest,” Flagg told 
Eprror & PusLisHER. “Of course, we 
concentrated on two because it merely 
coniuses the issue to shoot too many 
arrows into the air.” 

During the two-month campaign to 
capitalize on the addition of six pages 
of comics and four pages of light fic- 
tion, Mr. Flagg and Mr. Sutherland 
stayed up nights, they said, thinking up 
original gags to publicize their comics, 
until they were sure they “had the 
Northwest P-I conscious.” 

Many of the stunts were put over in 
connection with publicity in the news 
columns because, as Mr. Flagg, with an 
eye for news puts it, “We dont want to 
be one of these newspapers that doesn’t 
believe in its own product.” 

While the Eprror & PuBLIsHER rep- 
resentative was in his office, Mr. Flagg 
received a call from the police that the 
P-I “Toonerville Trolley” was being 
held up for a brake test. His reply was, 
“Hold it a few minutes, I’ll send out a 
photographer !” 


Here are a few of the circus-type 
promotion stunts, most of them built 
around the use of comic page charac- 
ters, which sent the Post-Intelligencer 
circulation up: 

1. Free ad on the comic page for 
every “Popeye” cartoon showing a local 
theaters. In return a flash was given 
by the theaters at the end of every 
showing of the cartoon: “See Popeye 
every Sunday in the P-I 32-page comic 
section.” Twenty-two theaters included. 

2. When a magician appearing at a 
local theater pulled a 16-foot handker- 
chief out of an empty tube, the green 
silk contained this wording “Read the 
Four-Page Green Fiction section in the 
P-I every Sunday.” 

3. The first feature on the opening 
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J. C. Flagg, left, general manager, Post-Intelligencer, and Mitchell Sutherland, 
in charge of promotion, alongside the “Toonerville Trolley,” one of the many 
comic character stunts which attracted children all over the city. 


day of the Longacres race track was a 
comic race between Spark Plug and 
Pony Boy, with appropriate signs on 
the P-I comic section. The public ad- 
dress system announcer broadcast the 
race with all the flourishes of a $50,000 
purse event. 

4. P-I comic section read each Sun- 
day over 11 radio stations throughout 
the state. 

5. Sound truck with banners covered 
entire state. 

6. More than 4,000 children attended 
a Comic Carnival staged by the P-I at 
Playland, local entertainment spot. All 
the 32 comics characters were in evi- 
dence, with stunts and prizes free to all 
children. 

7. 165,000 inserts in wrapped bread 
made by bakeries. 

8. Five thousand blotters and several 
thousand napkins in a large chain of 
restaurants reached specialized groups. 
Handbills also used. 

9. Billboards, street car and window 
cards, and cloth signs plastered in every 
strategic spot in the city of Seattle. 

10. Traffic was jammed everywhere 
the P-I replica “Toonerville Trolley” 
with the “Skipper” at the controls 
clanged over the city. 

PROMOTING SAFE DRIVING 

The Illinois Automobile Club is 
awarding $5 checks to safety drivers 
four times each day in Chicago, in co- 
operation with Chicago Daily Times. 
The awards began Aug. 17 and will 
continue until the middle of September. 

Daily Times photographer and a fe- 
porter accompany the traffic division 
policeman and auto club representative 
who select the careful drivers who re- 
ceive awards. Stories and pictures are 
used regularly by the Times. 
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PRIZE FOR LOVE STORIES 

A $25 prize is being awarded by the 
Chicago Daily News for the best per- 
sonal love story in 500 words. Letters 
submitted will be printed daily from 
Aug. 22 until the end of the contest, 
Sept. 20. They are run anonymously 
and the writer’s name will not be re- 
vealed at any time. The woman's de- 
partment is conducting the contest. 


FEATURES SHIFTED 

The Philadelphia Evening Ledger has 
dropped its daily feature page, placing 
several of the articles at the top of 
one of its two comic pages. One of 
the comics crowded from the double 
page is n@w used in the classified sec- 
tion. 


USING BASEBALL BOARD 


Lansing State Journal Giving Play-by- 
Play on Detroit Tigers 
(Special to Epitor & PuBLISHER) 

Lansinc, Mich. Aug. 20—Due to 
the feverish interest of Lansing fans in 
the fortunes of the Detroit Tigers, 
American League leaders, the State 
Journal, local daily, has started oper- 
ation daily of its magnetic scoreboard 
which depicts every play of a game. 
The service was begun when the series 
with the New York Yankees started 
and it is anticipated that it will be 
continued through the world series. 
The first day, when the Tigers played 
a stirring double-header with the 
Yankees, a crowd of some 3,000 
watched the scoreboard and each day 
since has seen almost as great an out- 
pouring of rabid baseball enthusiasts. 
Bleachers and collapsible chairs were 
provided for more than 1,000 members 
of the audience and the rest have 
choked streets for upwards of a block 
in every direction from the Journal 
building. Each series is being sold to 
an advertiser, thus defraying the Jour- 
nal’s costs, as the sponsors advertis- 
ing is prominently displayed on the 
board and mention is made of its spon- 
sorship in the news columns. 





HICKS IN COLUMBUS 


G e W. Hicks, city circulation 
Boa of the Cincinnati Post, a 
Scripps-Howard newspaper, a 
appointed circulation manager © o* 
Columbus Citizen. Hicks succeeds the 
late Ben Hoffman. He has been with 
the Post 12 years and was formerly 
with the Evansville Press, Dayton Jour- 
nal and Henderson (Ky ) Gleaner. 





ADDS NEW FEATURE 
The “Salt Lake Shaker” is a new 
department in the Salt Lake City Des- 
cret News to which every member of 
the staff contributes. Outside contri- 
butions are also accepted. 








for just what it is... 


and plenty of it! 
after all. 
except what it contains . 


stock in trade, 


nothing but gibberish. 








FRESH OUT OF 
DISHPANS 





Franky, we never did sell them; 
neither have we sold talking dolls, silverware or insurance. We 
leave that to the merchants and specialists. 
fact, we don’t sell anything but ourselves; and our customers 
seem to be well satisfied. Readers, deluded by glittering offers, 
never fully appreciate honest journalistic effort. 
never could bringfourselves to play second fiddle to a dishpan. 
Furthermore, we’ve never shared the opinion a talking doll was 
more entertaining and informative than we. 
Newark Eventnc News (to readers or advertisers) we sell it 
a good newspaper. The only inducement 
this newspaper ever gives readers is news . . . 
The advertising record proves it’s the best 
Dishpan circulation gives nothing 

. dishwater; talking dolls deliver 





Newark Evening News 


America’s Leading Week-day Advertising Medium 


215-221 Market Street, Newark, New Jersey, EuGENE W. FArrett, 
Business and Advertising Manager, O'Mara & Onmsper, INc., 
General Representatives, New York, Chicago, Detroit, 

San Francisco, Los Angeles. 
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SMOKE SURVEY SEEN 
AS PUBLIC SERVICE 


Scranton Republican Pays Mellon 
Institute Experts to Analyze 
Local Smoke Nuisance— 

New Law Expected 


(Special to Epitor & PuBLISHER) 

Scranton, Aug. 23—What is be- 
lived to be one of the most important 
community services undertaken by a 
daily newspaper in the anthracite re- 
gions was launched this week by Frank 
D. Schroth, editor and publisher of the 
Scranton Republican, with the publica- 
tion of a series of articles on “Scran- 
ton’s Air Pollution Problem,” or more 
specifically the city’s “smoke nuisance.’ 

The series, which started in the Re- 
publican Monday and will conclude Fri- 
day, is attracting wide attention not 
only among business leaders and health 
authorities here, but likewise among 
civic leaders in other Eastern cities 
that have the same smoke problem con- 
fronting them. 

Prepared at the sole expense of the 
Republican by two authorities on air 
pollution—H. B. Meller, head of the 
Division of Air Pollution Investigation 
of the Mellon Institute of Industrial 
Research, University of Pittsburgh, and 
Logan B. Sisson, Senior Fellow at the 
Mellon Institute—the series represents 
the first comprehensive attempt ever 
made in Scranton to arrive at a solu- 
tion of smoke evil. In Scranton it has 
been a detriment to the health, cleanli- 
ness and comfort of the people of the 
community and adds thousands of dol- 
lars to the expense of merchants. 

The importance of the Smoke Survey 
is indicated by the fact that many re- 
quests have been received by the Re- 
publican for copies of the report of the 
experts. These will be available within 
a short time in booklet form, the Re- 
publican has announced. The Anthra- 
cite Institute and officials in Wilkes- 
Barre have already made requests for 
copies of the report. 
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The survey followed the Republican's 
recent successful fight to prevent the 
newly organized Scranton Transit 
Company from continuing a ten-cem 
bus tare while charging only eight cents 
for a trolley fare. The result of the 
survey will probably be the enactment 
of anti-smoke legislation. 





SCHOOL FOR COACHES 
On Saturday, Aug. 18, the Boston 
Herald opened a school for New Eng- 
land football coaches, which continued 


through Friday, Aug. 24. Eddie Col- 
lins, business manager of the Boston 


Red Sox, and Lou Little, coach of the 
Columbia Lions, cooperated with the 
Herald sporting staff in conducting this 
school. 





MERIT MEDAL AWARDED 
The Charlotte (N. C.) Observer’s 
Gold Medal Merit award, highly 
sought for meritorious work among 
Observer carrier-salesmen, has _ been 
won by Murlon King. He surpassed 
the records of all other salesmen dur- 

ing the first six months of 1934. 


AIDS STAMP COLLECTORS 
The Detroit News has issued a titled 
and bordered album leaf for stamp col- 
lectors. 
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JOINS RUSHVILLE PAPERS 
Luke Beeson of Connersville, Ind., 
has become circulation manager for the 
Rushville (Ind.) Republican and Rush- 
ville Telegram and also will represent 
the Indianapolis News in the Rushville 
territory. Mr. Beeson replaces Ernest 
Dinwiddie, who has been transferred to 
the Indianapolis territory by the News. 


PRIZES FOR ODD KNIVES 
The Chattanooga (Tenn.) Times is 
offering three $1 prizes for the oldest 
and oddest pocket knives and the one 
capable of inflicting the most damage. 
In announcing the contest the editor of 
the Times said that he possessed an 
old-time knife which he wants to set 
up in comparison with other old family 

heirlooms of its type in Chattanooga. 


BOYS VISITED NEW YORK 
A three-day trip to New York was 
provided six winning boy contestants of 
the Lynn (Mass.) Telegram-News in a 
circulation contest recently conducted 
by George Tatten, circulation manager. 


VISITED HOWE CAVERNS 


Thirty-five Utica (N. Y.) Daily 
Press newspaper boys visited Howe 
Caverns at Cobleskill, N. Y., Aug. 14. 


Elden W. Mathews is circulation man- 
ager. 
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BOY REGULATIONS READY 


Revised NRA Rules on Carriers 
Expected Next Week 
(Special to Epitor & PUBLISHER) 

W ASRS, D. C., Aug. 22—Regu- 
lations governing the employment of 
boys by “daily newspapers are expected 
to be made available next week, it was 
stated at the office of Deputy Admin- 
istrator Payson Irwin. 

The proposed rules have been sub- 
mitted to representative publishers with 
the understanding their attitude would 
be made known to NRA at a date 
already passed. 

It is understood, although this had 
not been confirmed by the recovery ad- 
ministration, that the regulations coin- 
cide in most major particulars with the 
majority beliefs of the publishers as 
expressed at public hearings on this 
subject. 

Because of the different problems 
which face publishers of weeklies and 
non-metropolitan dailies, operating under 
the graphic arts code, it is the plan of 
NRA to establish somewhat different 
rules to govern their carriers. 





SPONSORED TOURNAMENTS 


The Indianapolis News recently co- 
operated with the American Legion in 
staging the junior baseball tournaments. 
Large crowds attended the games. 
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AD-VENTURES 


By ROBERT S. MANN 








HIS or these ad or ads is or are 
the latest version of advertising co- 
operation. Prepared by A. P. Phillips 
Company, Orlando, Fla., the copy is 


Pieper’ FLORIDA Sears 
you ER COAST HOTELS 





in newspapers of southern 
As shown here it is a three- 


appearing 
states. 
column advertisement, but upon occa- 
sion it may be split into three single- 
column advertisements to be used indi- 
vidually. Even the top and bottom 
borders are arranged to be complete 
when the copy is divided into thirds. 

“Three distinct groups—the Kloeppel 
Jacksonville hotels, the Florida Collier 
Coast hotels, and the DuPont Miami 
hotels—have combined to present their 
story in this way,” A. P. Phillips, Jr., 
president oi the agency, points out. 
Beside getting better position and better 
attention as a group than would be 
likely for one of the single-column ad- 
vertisements alone, the plan involves 
savings on art work, plates, etc. 

* * * 


EARTY response” by advertisers 

to the report of the Proprietary 
Association’s advisory committee on ad- 
vertising was reported this week by 
Edward H. Gardner, executive secre- 
tary of the committee. In accordatce 
with the committee’s proposals, numer- 
ous advertisers of medicines have sent 
in proofs, and many suggestions have 
gone back to them in regard to their 
copy. Mr. Gardner declined to say, 
however, whether the suggestions had 
resulted in definite agreements to make 
changes. 

Mr. Gardner will talk on the control 
of advertising, at a luncheon at the 
Advertising Club of New York Sept. 6, 
sponsored by the club’s drug and toilet 
goods section. “Will Industry Regulate 
Advertising?” is to be his topic, and the 
announcement of the meeting says that 
advertising censorship will be “put on 
the spot. A special committee in 
charge of the meeting is composed of 
Jerry McQuade, editor of Drug Topics; 
Edgar Kobak, vice-president of Na- 
tional Broadcasting Company; and Earl 
H. McHugh, director of advertising, 
International Magazine Company. 

: * 

DVERTISING agency code re- 

mained an unknown quantity this 
week, with no indications that any ad- 
vertising forces were interested in re- 
newing negotiations in regard to it. Of- 
ficially, it was still tabled, subject to a 
new call for hearing, but hints were 
heard that it might be wiped off the 
slate instead of remaining in that in- 
definite state. If so, apparently mourn- 
ers will be few. 

* * * 

HERE is plenty of room for re- 

form in the legal advertising field, 
with its legal fictions to the effect that 
the public is informed fully by publi- 
cation of a notice in technical lan- 
guage, in tiny type and frequently ap- 
pearing only in a paper which is not 
of general circulation With advertis- 
ers in general demanding the fullest 
possible advertising value from their 
expenditures, possibly even the legal 
worm will turn. But we doubt it. 

One wriggle, however, was reported 
this week from White Plains, N. Y., 


where mortgage holders in a foreclo- 


sure suit petitioned for an order au- 
thorizing the referee to spend $100 on 
display advertising with the hope of 
obtaining more representative bidding. 
Supreme Court Justice Raymond B. 
Alrich took the matter under advise- 
ment, but said: “It’s about time people 
started using some advertising that will 
be of some use. The present form of 
legal advertising in foreclosure sales 
is the bunk.” 

With a $38,000 mortgage involved, 
the $100 expenditure, if made would 
amount to only about one-fourth of 
one per cent—an exceedingly modest 
appropriation by advertising standards. 

* ¢ * 
DVERTISING isn’t the only thing 
done well by the members of 
the Philadelphia Club of Advertising 
Women. Each year for the last eight 
years the club has sponsored summer 


vacations for children. This year a 

group of 23 girls from 7 to 13 years 

old was sent to camp, at Paradise 
l'arms, Downington, Pa. 
* * ok 

HE fall merchandising calendar 


ge to be varied, with a Silk 
Parade, National Fall Hat Day, and a 
Milk Month already among the high 
spots. 

Department stores and other mer- 
chants to the number of some five 
thousand are making plans to promote 
sale of silks during the parade, which 
begins in New York the week of Sept. 
10, and continues nationally the week 
of Sept. 17, according to R. D. Jen- 
kins, vice-president of the International 
Silk Guild. Detailed suggestions for 
merchandising and promotion stunts 
have been distributed broadcast to re- 
tailers. 

Fall Hat Day, Sept. 15, is being pro- 
moted by the American Hatter as the 
official deadline for straw hats. Busi- 
ness managers of newspapers in the 
larger cities are receiving letters urg- 
ing them to develop retail advertis- 
ing of felt hats for the week of Sept. 
8 to 15. 

Milk Month, in New York State, 
is set for October, at which time the 
state-sponsored advertisng and promo- 
tion campaign is to be doubled. Al- 
ready the campaign to increase the use 
of fresh milk has been broadened, ac- 
cording to announcement from the state 
Department of Agiculture and Mar- 


kets. In addition to the campaign in 
daily newspapers, the state has added 
several hundred weeklies to the list, 
copy being placed by the New York 


office of N. W. Ayer & Son, Inc. A 
dozen radio stations willl carry broad- 
casts for 13 weeks beginning Oct. 1. 





MACY MAN TO AYER 

Robert Magowan, formerly of R. H. 
Macy & Co., New York, has been added 
to the staff of N. W. Ayer & Son, 
Inc., advertising agency, as account ex- 
ecutive in the New York offices. He 
has spent considerable time during the 
past five years in the European market 
as buyer for sweaters, hosiery, bathing 
suits, handbags, umbrellas, and small 
leather goods. More recently Mr. 
Magowan was promoted to a merchan- 
dising position in the women’s apparel 
division at Macy’s. 
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ROBBERY QUICKLY COVERED 


Guards Told Details of $427,000 
Brooklyn Holdup 

The largest cash robbery on record, 
the $427,0U0 holdup of an armored car 
in Brooklyn, Aug. 21, was covered 
speedily by reporters stationed at the 
Brooklyn police headquarters, assisted 
by scores of others dispatched from city 
rooms ly the various newspapers. 

First information was received at 
12:35 p. m., on the police radio set used 
by the Brooklyn police reporters. It 
was “Signal 30” which means “crime 
and violence now in progress” and gave 
the Bath Beach address. Using cross- 
file telephone books reporters phoned 
nearby business firms and learned that 
an armored truck had been robbed by 
a gang of from 10 to 15 men armed 
with sub-machine guns. Offices were 
immediately notified and seven reporters 
and five cameramen in cars speeded the 
nine miles to the scene, disregarding all 
traffic signals. First there were John 
Weisberger of the New York Journal 
and Irving Lieberman of the Brooklyn 
Times-Union. 

They immediately began questioning 
the three armored truck guards who, 
mistaking the reporters for detectives, 
consulted their records and reported the 
exact sum stolen. Many other details 
were obtained before high police officers 
arrived and ordered the guards to cease 
talking. 

The Brooklyn reporters were soon re- 
inforced by many others sent from city 
rooms and every angle of the case was 
covered in detail for evening editions. 

The Brooklyn police headquarters 
group of reporters included the two 
men previously named and Harry Fee- 
ney, World-Telegram, his brother, 
John Feeney, Sun, Frank Wilson, 
Brooklyn Eagle, Michael O’Brien, Daily 
News, John McManus, Times, and Ed- 
ward Ross, Standard News. Ross, how- 
ever, stood by at headquarters after 
flashing Monroe Ehrman, Standard 
News Coney Island reporter, who went 
to the scene. Brooklyn headquarters 
cameramen on the job were: Albert 
Aumuller, Journal, Jesse Strait, Mirror, 
Robert Butler, Associated Press, Rob- 
ert Cranston and Robert Mortimer, 
Daily News. 





HANDLING HOTEL ACCOUNT 

The Hotel Expert Service Corpora- 
tion, 500 Fifth avenue, New York City, 
of which Alfred S. Amer is president, 
is now managing the Hotel Commander, 
Cambridge, Mass. The advertising will 
be placed by Chambers & Wiswell, 
Inc., 38 Newbury street, Boston, un- 
der the direction of Cleaveland A. 
Chandler. 


SPORTS EDITOR RESIGNS 


Allen Rollins, sports editor of the 
Columbia (S. C.) Record has resigned 
to join the desk staff of the Charlotte 
(N. C.) Observer. He replaces Fred- 
erick Smith, who has gone to Athens, 
Ga., as editor of the Athens Daily 
Times. 
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COAST BOYCOTT OFF 


Labor Unions Rescind Action Taken 


Against S. F. Papers 
(Special to Epitor & PuBLISHER) 
San Francisco, Aug. 20—The boy- 
cott recently declared by two bodies 
of organized labor in Oakland and the 
East Bay area in a joint resolution 
urging their members not to patronize 
the San Francisco Examiner, Oakland 


Tribune, Oakland Post-Enquirer, San 
Francisco Call-Bulletin and the San 
Francisco Chronicle, was officially 


rescinded last week with passage of the 
following resolution : 

“RESOLVED, That the Central Labor 
Council of Alameda County request its 
affiliated unions to withdraw their boy- 
cott on all daily newspapers, believing 
that the withdrawal of subscriptions 
recently placed against them has served 
its purpose, and 

“Be Ir FurrHer Resotvep, That a 
copy of this resolution be sent to the 
Building Trades Council of Alameda 
County, asking them to adopt same.” 


WILL DROP EVENING ISSUE 


Wall Street Journal Adds Morning 
Editions—Grimes Promoted 

W. Henry Grimes, for eight years 
chief of the Washington Bureau of the 
IVall Street Journal, has been appointed 
managing editor of the paper. He suc- 
ceeds C. E. Kissane, who has _ been 
named executive editor, and who will 
have particular charge of the Dow- 
Jones news service, it was announced 
by Kenneth C. Hogate, president of 
the paper. 

Mr. Hogate said the changes had 
been made in preparation for a new 
publishing policy to be made effective 
immediately after Labor Day. The eve- 
ning edition of the Wall Street Journal 
will be dropped, and two new editions 
will be added to the morning issue. 
The change is being made to permit 
publication of later news. 
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Advertising Agencies 


NEW AGENCY FORMED 
IN CHICAGO 
Morris, Windmuller & Enzinger, 
Inc., Will Open Offices Sept. 1, 
at 230 N. Dearborn—Philip 
Morris President 





(By telegraph te Epitror & PuBLISHER) 

Cuicaco, Aug. 23—A new Chicago 
advertising agency, Morris, Windmuller 
& Enzinger, Inc., will open offices Sept. 
1 at 230 N. Michigan avenue. 

All principals are Chicagoans. Philip 
Morris, president, was formerly vice- 
president of Matteson-Fogarty-Jordan 
Co., Inc. Robert L. Windmuller, vice- 
president, was sales manager of the O- 
Cedar Corporation, Anheuser-Busch, 
and Hussman Refrigerator Company, 
St. Louis. George Enzinger, vice-presi- 
dent and secretary, was president of the 
U. S. Advertising Corporation and 
president of the Dyer-Enzinger Com- 
pany. 

National accounts will be handled. 


AGENCY SUES STORE 
Norm Advertising Co., 26th street 
and Lexington avenue, New York City, 
has filed suit for collection of $187 
from Bon Marche, Asheville, N. C., 
department store, allegedly due in pay- 
ment for “interrupted advertising” ser- 
vice. Hearing was to be held Aug. 22 
before a justice of peace. The store 
held that the advertising agency mis- 
represented the service it was to pro- 
vide, and that the contract was so made 
up typographically that large type ob- 
scured important conditions which were 
not discovered until after dissatisfaction 

with the service was expressed. 


IMPERIAL PAPER TO MATHES 

Karl R. McBride, president of Im- 
perial Paper & Color Corporation, an- 
nounces the appointment of J. M. Ma- 
thes, Inc., to direct the advertising for 
his corporation. The corporation manu- 
factures washable wall paper at Glens 
Falls, N. Y. The sales promotion plans 
include magazine and newspaper space, 
and extensive direct-mail efforts. 


CANADA DRY APPOINTMENT 

P. D. Saylor, president of Canada 
Dry Ginger Ale, Inc., has announced 
appointment of P. M. Boggs to be in 
charge of alcoholic beverage sales of 
that company. Mr. Boggs is a vice- 
president of Canada Dry. Canada Dry’s 
entire sales force will continue to mar- 
ket alcoholic beverages as in the past. 


PHILIP MORRIS INTO A.N.A. 


Philip Morris & Co., Ltd., Inc., New 
York, manufacturer of Philip Morris 
and Marlboro cigarettes, has become 
a member of the Association of Na- 
tional Advertisers, Inc. M. J. Sher- 
idan will represent the company in the 
association. 


BREWERY APPOINTS 
The Feigenspan Brewing Company 
of Newark, N. J., has appointed the 
United Advertising Agency, Inc., of 
Newark to advertise P.O.N. (Pride of 
Newark) beer. Newspapers and maga- 
zines will be used. 


STONE OPENS AGENCY 
Harry L. Stone, for the last eight 
years with Chambers & Wiswell, Bos- 
ton agency, has started a concern of his 
own, Stone Advertising Agency, 150 
Causeway street, Boston. 


ADDS TWO ACCOUNTS 
aa & Hirshon, advertising agency 
New Bedford, Mass., has obtained 
<h new accounts, the W hite Warner 
Company, of Taunton, Mass., makers 
of ranges, and J. J. Beaton, cranberry 
dealer of Wareham. 


MARTIN JOINS FOUR-A 
_Martin Advertising Agency, New 
York City, has been elected to mem- 
bership in the American Association of 
Advertising Agencies. 


Editor 


USES INFLATION APPEAL 

Possibility of inflation again became 
a major advertising appeal when Henry 
C. Lytton, president and founder of 
Henry C. Lytton & Sons, Chicago, re- 
cently addressed the following mes- 
sage in newspaper space to patrons of 
his clothing store: “As founder and 
president of The Hub, I feel that it 
is my duty to call the attention of our 
patrons, and others who may in the 
future be our customers, to the almost 
certain likelihood of an early price 
advance—a logical outcome of the gov- 
ernment’s recent, definite trend to cur- 
rency inflation. And, as one who has 
had over half a century’s experience in 
the retail business, I sincerely believe 
that you will make a considerable sav- 
ing by buying your present and future 
needs at the prevailing low prices here.” 


SHOPPER EDITIONS DISCUSSED 


The San Francisco-Oakland chapter 
of the Pacific Association of Advertis- 
ing Agencies a a dinner meeting 
Aug. 16 with M. C. Mogensen, presi- 
dent of M. C. Aedes & Co., Inc., 
newspaper advertising representatives, 
as the speaker, who discussed “Shopper 
Editions” published by many Coast 
newspapers and explained how they are 
used to tie in with advertising cam- 
paigns. Chairman Norman D’Evelyn of 
D’Evelyn & Wadsworth, Inc., presided. 


SHELL CO. CHIEF TO LONDON 


George Legh-Jones, president of the 
Shell Oil Company, left San Francisco 
Aug. 6 for London to become imme- 
diate assistant to Sir Henri Deterding 
and take charge of the Royal Dutch 
Shell group’s interests in both North 
and South America. Legh-Jones will 
be succeeded as president by S. Belither, 
executive vice-president for the past 
year. 


RAILTON JOINS N. Y. TIMES 


Richard S. Railton, for past six years 
associated with San Francisco office of 
the R. J. Bidwell Company, newspaper 
advertising representatives, and well 
known in the Pacific Coast advertising 
field, has resigned to join the national 
advertising department of the New 
York Times in New York under T. D. 
Palmer, national advertising manager. 


NEW ST. LOUIS FIRM 
The Lehman-Donnell Advertising 
Company of St. Louis has incorporated 
to carry on a general advertising busi- 
ness. The incorporators are Marvey 
M. Miller, Jr., Charles W. Berth and 
Ernest C. Lehman, all of St. Louis. 


KATZ PROMOTES M. J. FLYNN 

M. J. Flynn of the E. Katz Special 
Advertising Agency, New York, has 
been placed in charge of the Phila- 
delphia office. Dan Duryea, formerly 
of the Philadelphia office, is taking a 
leave of absence because of illness. 


REPRESENTS N. Y. MIRROR 
Bert Crane, formerly associated with 
the Chicago Daily News national adver- 
tising department, has been appointed 
western advertising representative of the 
New York Mirror with headquarters in 
the Palmolive Building, Chicago. 


NAMED BY LANSFORD RECORD 

DeLisser, Boyd & Terhune, Inc., has 
been appointed national advertising rep- 
resentative of Lansford (Pa.) Evening 
Record, effective Oct. 1. 





Attention Agencies! 
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— _ 
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HOW AUTO SPACE IS FIXED 


Advertising Allowance Based on Car 


Sales, But Covers All Media 
(Special to Epiror & PuBLIsHeER) 

Detroit, August 20—Newspaper ad- 
vertising of the automotive accounts 
follows sales—in short, unless the local 
dealer has an advertising credit from 
the sale of new cars he is not set up 
for newspaper advertising. Most of 
the manufacturers give the local dealer 
a certain allowance per car, but the 
biggest mistake any newspaper pub- 
lisher can make is to think that the 
entire allowance is set up for news- 
papers alone, 

Billboards, radio and magazine sales- 
men have their offices here in the auto- 
motive center. NBC during the past 
year thought enough of the Detroit 
business to open a regular sales office. 
The advertising credit set up for the 
local dealer is subject to selling on the 
part of radio, boards, magazines and 
newspapers. This mention is made to 
clear up the feeling that if a local 
dealer sells a certain number of cars 
the entire credit will come to the local 
newspaper in the form of newspaper 
advertising. 

July sales from about half of the 
country indicate that July 


may even 
pass June, thought by many to have 
been the peak month of 1934. From 


now on the factory men will seek to 
reduce dealer stocks and eliminate as 
far as possible the clean-up period in 
the fall of 1933 models. 

Few new schedules are being worked 
up right now for newspapers. The 
vacation period is on in full force. 
Rumors about new models are flying 
fast. “Is Ford ready to startle the in- 
dustry?” is the big question. Truck 
sales are running at a fast rate during 
August. 


JOINS KABLE-COLCORD AGENCY 

Charles F. Drake, formerly of W. E. 
Long Company and Walter Buchen 
Company, Chicago, has joined: Kable- 
Colcord Company, Chicago advertising 
agency, as an account executive. Mr. 
Drake was at one time connected with 
the Colorado Fuel and Iron Company, 
Denver, in an advertising capacity. He 
is also a member of the Lakeview high 
school faculty as a teacher of advertis- 
ing. 


NEW JOB FOR BURDICK 
The Montreal office of J. Walter 
Thompson Company, Ltd., has an- 
nounced appointment of Rupert L. Bur- 
dick to its staff as assistant to E. C. 


Jackson, vice-president. Burdick was 
account executive with Ronalds Ad- 
vertising Agency for the past four 


years. 


THREE PAPERS APPOINT 
Publishers of three Missouri newspa- 
pers have announced the appointment of 
Mitchell-Ruddell & Rudden, Inc., as 
their national advertising representa- 
tives, starting Sept. 1. The papers are: 
Kirksville Express-News, Mexico Led- 

ger, and Warrensburg Star-Journal. 
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HANCOCK OIL CAMPAIGN 


Hancock Oil Company of California, 
has launched a state-wide campaign in 
newspapers, radio and billboards, featur- 
ing Hancock Five Point and Hancock 
Regular gasoline. The campaign is 
expected to run a year, and is using 51 
newspapers in California, also a few 
Arizona and Nevada newspapers. In 
addition the oil company is sponsoring 
a weekly half- hour program, “Barnyard 
Serenade,” over the seven stations of 
the Columbia-Don Lee network. The 
newspaper campaign opened with three- 
inch teaser ads., depicting a high- step- 
ping rooster. Then followed a 90-inch 
release explaining that Hancock gaso- 
lines are “cock o’ the waik. Copy is 
handled by Charles H. Mayne Agency, 
Los Angeles. 


L. & T. INCREASE STAFF 


The travel department in the San 
Francisco office of Lord & Thomas, ad- 
vertising agency, has been reorganized 
and staff augmented, according to K. C. 
Ingram, San Francisco agency man- 
ager. The department responsibilities 
have been divided between Herbert K. 
Reynolds and Edward B. Krough, who 
have been with the agency more than 
four years. Two new men have been 
added to the department staff: Edward 
B. Ferry, formerly in Seattle office 


of Barnes Campbell Company, and 
Francis Woodworth, former instructor 
at University of Shanghai. James 


Sheridan has been assigned additional 
department responsibilities. Jack Fa- 
gan, formerly with art department of 


The Emporium, San Francisco depart- 
ment store, has been added to the San 
Francisco office art staff. 
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Editor 


Retail News and Notes 





By RICHARD WEBSTER 


Diseray Is an Increasingly Impor- 
tant Factor in Promotion. New 
York department stores for the first 
half of 1934 spent considerably more 
on display than in the first six months 
of 1933. Interior display accounted for 
a good deal of the increase, according 
to the survey made by Retailing. The 
successful policy of window improve- 
ment in Oppenheim, Collins & Co. 
Stores, first in New York, and now in 
other cities, has already been com- 
mented upon in this column. In the 
Namm Store in Brooklyn the appro- 
priation for windows and interior dis- 
play this year was seven times what 
was spent a year ago—and the increase 
has been justified. Single items checked 
as window-displayed by James Mc- 
Creery & Co., where also there has been 
a big increase in display this year, 
prove the value of this point-of-sale 
promotion, Showmanship in the 
theatre is always giving hints to the de- 
partment store window-dresser. Indeed 
there is a constant danger of theatrical- 
ism that is not practical and profitable. 
One of the adaptations of modern stage 
technique that is profitable is the use 
by Sears, Roebuck at the Chicago Fair 
this year of a revolving stage which 
makes room for four exhibits—chil- 
dren’s apparel for the four seasons—in 
a single space. Change of display 
and motion are sure-fire. In the win- 
dows of the Montgomery Ward store in 
Jackson, Miss., displays change when- 
ever the onlooker on the sidewalk 
touches the window glass, thanks to a 
device made by Westinghouse Lamp en- 
gineers. . . . Window turntables show- 
ing a complete ensemble from every 
angle increased sales by 30 per cent 
for the Coast Outfitting Co. of Santa 
Monica, Calif. 


> = © 


EW YORK and Newark Depart- 

ment Store Linage Up 8 Per Cent 
for July, compared with July, 1933, 
though June of this year was 6 per cent 
under June, 1933. (New York papers 
only.) The evening papers gained only 
9 per cent—from 731,021 to 768,863. 
The morning and Sunday gain was al- 
most 11 per cent—from 779,574 last 
year to 864,047 this July. Media 
Records, Inc., is also authority for the 
corresponding figures of newspaper lin- 
age used in 21 cities by department 
stores: a gain over July, 1933, of nearly 
2 per cent—from 11,643,092 to 12,189.- 
956. Of the 21 cities only eight showed 
losses: Chicago, less than 2 per cent; 
Los Angeles, less than 1 per cent; Mil- 
waukee, about 17 per cent (from 546,- 
393 to 453,568); New Orleans, about 
5 per cent; Philadelphia, 414 per cent; 
Salt Lake City, 3% per cent; San 
Francisco, over 18 per cent (from 470,- 
206 to 382,307) and Seattle, 9 per cent. 
Some of the larger rates of gain were: 
Atlanta, over 37 per cent; San Antonio, 
almost 30 per cent; Detroit, 24 per 
cent; and Boston, 18 per cent. The 
greater percentage of gain in depart- 
ment store linage was in the bargain 
basements, where the linage jumped 
over 9 per cent—from 1,625,566 last 
July to 1,776,117 this July—while the 
upstairs total increased less than 4 per 
cent—trom 10,017,526 to 10,413,839. 
Che single department to make the 
largest relative gain was men’s clothing, 
with an increase over 73 per cent—from 
462,207 to 801,648. 


_In the same cities (omitting New 
York) the linage of clothing stores this 
July increased 16 per cent, and each of 
the 20 cities showed a gain, except San 
k rancisco and Seattle. The largest 
rates of gain were: in Salt Lake City, 
60 per cent (and a bigger increase in 
actual linage than the drop suffered by 
the department stores: the clothing spe- 
cialty stores gained 16,169 and the de- 
partment stores lost only 7,996 lines) ; 
Boston, almost 65 per cent; Birming- 
ham, over 47 per cent; and Atlanta, 
nearly 40 per cent. 


| yey Sales for 1933 Were 47.7 
Per Cent Below 1929 according to 
the Federal Census of American Busi- 
ness—and much below all current esti- 
mates for the year. The total dollar 
volume was a little under $25,701 mil- 
lions. In 1929 it was about $49,115 
million. This is not a measure of the 
extent of the depression, since the cen- 
sus was taken in the latter part of 
1933 when a considerable improvement 
had set in. 

The number of retail stores dropped 
only 1% per cent in the period that 
showed a dollar volume drop so near 
50 per cent. In 1929 there were 1,543,- 
158 stores reporting, and in 1933 the 
number was 1,520,339. Possibly the 
comparatively good times of late ’33 
tended to swell this number a little, but 
it is nevertheless a sign of overproduc- 
tion of retailers. And a reminder of the 
need in almost all communities of some 
sort of check—say like the municipal 
business inventory made in Long Beach, 
Calif., which gives the prospective re- 
tailer full information on population 
and retail possibilities. Of course, 
newspapers can do this too. 

The bulk of retail business, accord- 
ing to this new census, is still in a few 
large states—or more accurately, states 
with large cities. Newspaper territory, 
in short. New York accounts for 4,005 
million retail sales out of the national 
total of 25,701 million—about 15% per 
cent of the whole. New York City’s 
retail sales in 1933 were 2,403 million, 
way over 9 per cent of the country’s 
total, and more than any single state. 
Manhattan alone had retail sales of 
1,291 million. Illinois with a total of 
1,727 million, had 991 million -sales in 
Chicago. Other states with retail sales 
over 1,000 million were: Pennsylvania, 
2,014 million (incomplete and suspi- 
ciously low figures) ; California, 1,817 
million; Ohio, 1,417 million; Massa- 
chusetts, 1,210 million; Michigan, 1,070 
million (more than a half in Wayne 
County) ; and New Jersey, 1,011 mil- 
lion (more than one-quarter in Essex 
County, and more than an eighth in 
Hudson County). 

* * * 

HOLESALE Trade in ’33 Was 
56 Per Cent Below ’29, accord- 
ing to the new Federal Census—$30,482 
million against $69,057 million in the 
previous census year. The number of 
establishments dropped from 169,655 to 
159,724, about 6 per cent. More than 
a quarter of the total wholesale business 
of the country was done in New York; 
and another quarter in three other 
states combined—Illinois, 2,773 million ; 
Pennsylvania, 2,117 million, and Cali- 

fornia, 2,272 million. 

* * * 

AS the Retailer a Social Duty? 
Perhaps. But he seldom sees it— 
why should he?—unless it coincides 
with either profit or publicity or both. 
There have been some interesting ex- 
amples during the last month or so. 
Notably the Choosing a Career Con- 
ference at Bamberger’s, Newark, right 
after commencement time in public 
schools and colleges. Helena Ruben- 
stein, beauty expert; Frances Robinson, 
secretary to Gen. Hugh Johnson; Fan- 
nie Hurst, novelist; Amelia Earhart, 
aviator; Bruce Barton, advertising 
agent; L. F. Loree, railroad president ; 
Jack Straus, vice-president of R. H. 
Macy & Co., are a few of the many 
who took part and gave advice to be- 
ginners. The Wanamaker talks 
on hobbies fitted in with the command- 
ing topic of the day “What to Do with 
New Leisure?” Stix, Baer & 
Fuller Co., St. Louis, has a free sum- 
mer school of arts and crafts for boys 
and girls, with classes in doll dress- 
making, model airplane building, knit- 
ting and crocheting, gift decoration, 
clay modelling, linoleum block printing, 
batik, etc. Ages 6 to 18. Students 
furnish materials. Back in 1932 
the John Wanamaker store in Philadel- 
phia actually published an advertisement 
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urging the support of the Republican 
Party. This summer the Union Store 
of Saginaw. Mich., advertised to depre- 
cate the claim that the New Deal is 
heading toward socialism or worse. The 
conclusion is an appeal to the acquisi- 
tive instinct: “Maybe if business men 
will speak their minds we can stup 
this attack upon confidence in its tracks 
and keep the tide of business rising 
during the months ahead—politics or 
no.” 

In a different category belong the 
efforts of retailers to improve living 
conditions for their employes, like the 
old-age pension plan of the Anderson- 
Newcomb Co. of Huntington, W. Va. 

* * * 


ROMISING Fall Business. A sur- 

vey in 50 cities conducted by the 
National Retail Dry Goods Association 
shows an expectation of at least a 10 
per cent improvement in retail trade in 
department stores and specialty shops 
over 1933 for the three months of Sep- 
tember, October and November. 
Chain store sales for the first part of 
August promise a better month than 
July. Retail sales of automobiles 
are not suffering the regular August 
slump, and some agencies report sales 
holding up to the July level. The 
federal estimate of a billion dollars more 
farm income this year than last, the 
steady outpouring of government funds 
—and some outpouring of needed rain 
in drought regions—all are encouraging 
signs. ... Wholesalers report more 
active orders from small retailers in 
the first half of August than marked 
the preceding month. 

‘+s 

HAIN Store Sales showed no gains 

of importance. For the 4 weeks 
ending Aug. 13, Sears, Roebuck sales 
were $20,284,116, which was 5.8 per 
cent better than for the same period in 
1933. For the 28 weeks ending the 
same date total sales were $160,923,616, 
which was 25.6 per cent above last year 
same period. The increase for 4 weeks 
ending July 16 had been 11.3 per cent. 
—_ Kroger Grocery & Baking Co. 
sales for 4 weeks ending Aug. 11 were 
$16,079,706, about half of 1 per cent 
less than last year same period. For 
32 weeks ending the same date sales 
were $134,328,735, over 7 per cent in- 
crease above last year same period. 

x * x 


EASONAL Variations in) Small 
Stores in the Great Lakes region 
have been studied by E. H. Gault, as- 
sistant professor of marketing in the 
University of Michigan. December 


business in these independent stores was 


179 per cent of the monthly average 
and double the sales of January, Feb- 
ruary, July or August. Peak months 
for different commodities are: silks and 
velvets, March, April and May; wash 
goods, June; domestics, January; no- 
tions, May and June; women’s coats, 
April and October; women’s dresses, 
April, May and June; corsets and bras- 
sieres, May and June; house dresses 
and aprons, May and June; women’s 
shoes, May; furniture, May; draperies 
and shades, May and October. The 
ratio of newspaper advertising cost and 
of all selling cost to sales was lower 
in December than in any other month. 
a 


VAINS in Electrical Supply Busi- 
J ness Continue. New retail outlets 
for electrical and radio goods in July 
were 7.6 per cent of the June total, ac- 
cording to the Sales Managers Ticker 
Service. The largest gains were in the 
Middle West. . . . All the big makers 
of electric refrigerators now are in the 
new low price range with an open-at- 
top model: G-E, Kelvin-Chest and 
Frigidaire Kold Chest are priced at 
$77.50; and the Crosley Chest Shelvador 
at $72.50. Low priced electrical dish- 
washers under $100 are next—made by 
G-E and other manufacturers. . 
Electromaster, Inc., sales of electric 
ranges and water heaters for the first 
half of ’34 were 300 per cent of sales 
for the first half of 1933, and more 
than the whole year’s sales. . Hot- 
point Electric Ranges ordered in the 
first 4 months of this year were five 
times as many as in the same period 
last year, and more than the whole 
year’s sales. Household washer 
sales of 31 manufacturers for the first 
half of 1934 were 70 per cent above the 
first half of 1933; and 20 companies 
making electric ironers shipped 57,991 
in the first half of this year—about 120 
per cent more than in the first half ot 
1933. In the first six months ot 
this year 425,000 gas ranges were sold, 
about 70 per cent of them being rela- 
tively high-priced with modern auto- 
matic features. This was 40 per cent 
better than the sales in the first half 
of 1933. Domestic customers of tie 
gas companies, natural and manufac- 
tured, increased about 2% per cent in 
the same period. 
* » 
OLLYWOOD Research Slips Up 
on Trade Journals, In “Handy 
Andy” Will Rogers is a druggist who 
sells out to please his society-loving and 
ambitious wife. One close-up shows 
Will, longing for the old store and read- 
ing Drug Trade News—the organ ot 
the manufacturers, not the retailers. 
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UR —— 
Problems: 
Levels of Living and How to Improve 


Society and Its 
A Study of American 


Them” is the large title of a chunky, 
500-page book recently published by 
Harcourt, Brace & Co. The authors 
are Rexford Guy Tugwell, Assistant 
Secretary of Agriculture—which I hope 
will not frighten off ‘Tories”—and 
Howard C. Hill of the University of 


Chicago School of Education, who 
edited an excellent symposium, “Read- 
ings in Vocational Life.” Questions 


and Problems at the end of each chap- 
ter, and many small text illustrations 
give a little the flavor of a text for 
high school students—but this reader 
and reviewer found that fact an asset 
rather than a liability. Arrangement 
and layout are excellent. Especially 
notable are the transitional summaries 
at the end of each well-marked division 
of the book. There is a wealth of ma- 
terial, ranging from condensed and 
adapted statistical tables to illustrative 
quotations from authors as varied as 
Hamlin Garland, Edmund Wilson, Paul 
Blanshard and the inevitable Stuart 
Chase. 

An unusual select bibliography is the 
Class Library of Twelve Books, in- 
cluding H. G, Wells’ “Ihe W ork, 
Wealth and Happiness of Mankind” 
and Professor Hill’s own “Readings 
in Vocational Life.” (The whole list 
is worth your consideration. ) 

Eight parts are: The Story of Our 
Economic Society, a compact sketch; 
Present Levels of Living; Raising the 
Levels by Improving Production, by 
Improving the Conduct of Business At- 
fairs, by Redistributing Income, by the 
Wise Use of Income, by International 
Cooperation, and by Considering Alter- 
natives to Laissez Faire. Under the 
last heading (which maybe begs the 
question by overstating the conservative 
position—for who now actually stands 
for Laissez Faire? and who has stood 
for it in its original meaning any time 
in the last generation?) there is a 
rhetorical contrast between Laissez 
Faire and Social Control, a good sketch 
of economic planning in Soviet Russia 
(which insists that it is not fair to 
measure results over there by levels of 
living “because Russia has deliberatly 
sacrificed them to build up production 
equipment”), and a closing chapter on 
Proposals for Economic Planning in 
the United States. Read the whole 
book or this last chapter, and ,I think 
you will appreciate Tugwell’s position; 
not definitely for economic planning, 
but eagerly for open-minded considera- 
tion of the possibilities of planning. 
The purpose of this book is “to de- 
velop and express the experimental atti- 
tude, not dogmatic but helpful. ; 
Complete economic planning is possible 
only where there is public ownership 
and control of the means of production, 

. . The need for planning lies in the 
inability of a laissez-faire system to 
cope with the problems of modern in- 
dustrialism. The technical difficulties 
of planning can be removed. The chief 
handicap is allegiance to ideals that be- 
long to an earlier industrial setting.” 
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I am challenging some of my reac- 
tionary acquaintances to read this book 
—and to forget until they finish who 
wrote it—R. W. 

e * 

HE Marketing Institution” 
Graw-Hill Book Company), by 
Ralph F. Breyer, assistant professor 
of commerce and transportation in the 
University of Pennsylvania Wharton 
School, is much more than the ordinary 
text-book for two reasons: the approach 
and method of treatment; and the up- 
to-date quality. Professor Breyer’s 
“Commodity Marketing,” reviewed in 
this column on its publication, dealt 
with 14 non-agricultural commodities 
services and their dis- 


and two utility 

tribution—case method or type treat- 
ment. The new book discusses the 
“unified, synthesized marketing institu- 
tion,” the market as the primary, and 
marketing as the secondary ‘considera- 
tion. 

About half the volume is on the mar- 
keting institution and its setting, the 
marketing institution and markets. The 
other half is on the social effectiveness 
of this institution, as it has been and 
as it may be expected to become under 
the New Deal, which is so vitally in- 
terested in the social side of distribu- 
tion. 

In the earlier and historical part of 
the book particularly valuable are the 
diagrams of market setting and mar- 
keting circuits, and the development of 
the idea of circuits, a figure of speech 
that fits in well with the phrases “po- 
tential” and “flow of goods.” Professor 
Breyer calls the producer a positive pole 
and the consumer a negative. Supply 
is a positive force; demand a negative 
one as using up the goods. Plenty of 
sparking and buzzing before the circuit 
is closed. The time element in market- 
ing is well treated. The space element 
—of special importance to the reader 
whose bread and butter comes from a 
local or zonal advertising medium—is 
illustrated by excellent diagrams that 
characterize the whole book. The first 
half closes with a full treatment of the 
costs of the marketing institution, based 
largely on the estimates for 1929 pre- 
pared by W. H. Lough, president of 
Trade-Ways, Inc. 

The more novel and original part of 
the book is its second half on social 
effectiveness of the institution. Mar- 
keting as a means of profit for indi- 
vidual businesses, acquisitive efficiency, 
depends on three main factors: ability 
to estimate profit opportunity ; merchan- 
dising acumen, especially about pricing ; 
and operating technique. It is a bold 
stroke of the author to harmonize ac- 
quisitive efficiency and social effective- 
ness by claiming that the latter de- 
pends on the same three factors. Oper- 
ating technique, for instance, controls 
and conditions employes’ hours, wages, 
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working conditions and possibilities of 
advancement—all matters of the great- 
est social import inside an industry. 
What effect will new government ac- 
tivities as exerted through the New 
Deal have on the social values of mar- 
keting? That is the topic of the last 
quarter of the book. The marketing 
legislation of the New Deal is outlined, 
its accomplishments are estimated and 
its tendencies noted—especially the 
probable effects of controlling produc- 
tion and price, and affecting demand 
conditions through increased purchasing 
power. On the whole, a broad and for- 
ward-looking treatment of marketing 
which should be of special value to 
newspaper editors and to almost anyone 
in a newspaper business office —R. W. 
+ % 
NTERCOLLEGIATE Football. A 
complete pictorial and statistical re- 
view 





from 1869 to 1934,” just com- 
pleted by Christy Walsh, justifies its 
title. Its 478 pages, between leather- 


covered boards, 
coated stock, 


are printed on heavy 
making the most of the 
numerous illustrations, many of them 
from photographs of football teams 
and players of 40 and more years ago. 
Listings are classified geographically 
and alphabetically for practically every 
college which has had a football team 
since the first game between Princeton 
and Rutgers in 1869. Data include the 
age of the institution, its enrollment, 
colors, name and record of the present 
coaches, names, dates of service, and 
alma mater of all previous coaches, 
names and pictures of all men selected 
for all-America honors, scores of all 
games played, and a complete roster 
of all football letter men. lor some 
colleges the record also includes pic- 
tures of teams which have gone through 
a season unbeaten and untied. 

Mr. Walsh achieves in this compila- 
tion the ambition of his cartoonist days 
to “be an editor of something.” With 
its mass of hitherto unpublished mate- 
rial, the book is worthy of a place 
in every sports library. Validity of the 
information has been carefully checked, 
it is stated, by a board of 18 contribut- 
ing editors, including names famous in 
college football, and by Glenn Whittle, 
managing editor. Plans are announced 
for annual publication of a supplement 
to keep the information up to date.— 
As T. 
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two island possessions and three 
foreign countries. 





They are trained for and experienced 
in every branch of journalism. Their 
age range is 21 to 52, with the 
average at 29. 


Their minimum salary requirements 


range from $520 to $15,000. 


Employers of editorial talent who 
have used the Personnel Bureau will 
testify to the average superiority of 
Bureau registrants. 


When you need aGOOD man, write 


or wire— 


PERSONNEL BUREAU 
OF 
SIGMA DELTA CHI 


JAMES C. KIPER, Director 


Stock Yards Station Chicago 





| No CHARGE TO EMPLOYERS | 
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HE Macaulay publishing house has 

just issued a novel, “All the Skele- 
tons in All the Closets” by Keith Fow- 
ler, known in North Carolina as Rob- 
bins K. Fowler, for some time a member 
of the staff of the Wilmington (N. C.) 
Star. 


et . 
ORMAN KLEIN, 
on the New York Post, has just 

sold another novel, “Terror By Night.” 

In the last two years Farrar & Rinehart 

have published three of Mr. Klein’s 

books and will issue his latest one late 
this winter. 


Wt ol 

URTIS D. MACDOUGALL, of 

the editorial staff, St. Louis Star 
and Times and formerly head of jour- 
nalism courses at Lehigh University, is 
author of an article in the Aug. 15 
issue of The Nation. Entitled “Coal 
Price-Fixing in St. Louis,” it describes 
an industrial situation as faced by the 
NRA. 


C. W. BOGGS GENERAL MANAGER 

Leroy Sanders, publisher of the Los 
eIngeles Evening Post, announced this 
week the appointment of Charles W. 
Boggs as general manager. Mr. Boggs 
is widely known in the publishing busi- 
ness. He was, for many years, sec- 
retary-treasurer and manager of the 
Daily Oklahoman and Oklahoma City 
Times. The Evening Post, formerly 
the Post-Record, was purchased by Mr. 
Sanders from the Scripps League of 
Newspapers in November of last year. 
Mr. Sanders was for 20 years Editor 
and Publisher of the Scripps north- 
west group of newspapers. 


W. M. METTEN MARRIES 
William Murray Metten, of the busi- 
ness staff of the Wilmington (Del.) 
Journal-Every Evening and Morning 
News, and Miss Martha White, of 
Wilmington, were married Saturday, 


feature writer 


Aug. 18, in that city. Mr. Metten is 
the son of William F. Metten, general 
manager of the papers, and Mrs. 


Metten. 





NEWS FROM FLEET 
STREET 


Fleet Street still is the Street of Ad- 
venture for journalists the world 
over. 
These adventures are paged weekly 
in World's Press News, premier 
British organ of journalism and ad- 
vertising. 
For $8 a year World's Press News 
comes to you weekly, plus free 
monthly supplements on 
“PHOTOGRAPHY" 
“PRINTING” 


and 
“MARKETING & DESIGN" 





Send $8 to the Publisher: 


WORLD'S PRESS NEWS 


Cosmopolitan House 
48, Fetter Lane London, E. C. 4 











You 


NEWSPAPER MEN 


know what you want 
CONVENIENCE te peblhing and adver 
lising centers, te and amusemeals. 


ATMOSPHERE . . friendly, with attentive 


service ne potted palms or icy formality. 

COMFORTS __. of a new and modern hotel 

low enough to give you the best 
price. 


RATES . 
rooms ala 
in aa YORK, THAT'S THE PICCADILLY! 
superior restaurant —SILVER 

LINING Cocktail Room Perfect 

—dinner and supper dancing. 
PUBLISHERS: Our advertising agents will 
accommedate a few goed newspapers with 
exchange advertising contracts. 


HOTEL PICCADILLY 


227 WEST 45th ST., NEW YORK 
New under Arthur Lee Direction 
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NEW CLASSIFIED LISTING 


“Bargain Basement’”’ Section Is Started 
By San Francisco Examiner 


The classified want ad section in many 
daily newspapers today has become al- 
most a “professional” advertising sec- 
tion and classified managers realize the 
trend away from its original objective. 
Realizing this, and desiring to revive 
old-time reader interest, the Sun Fran- 
cisco Examiner announced Aug. 2 the 
starting of a “Bargain Basement” want 
ad listing on Sunday, Aug. 5. 

This section was created for the bene- 
fit of the occasional non-professional 
advertiser with low-priced articles to 
sell. Every article offered must not ex- 
ceed $10.95 in price and must be a 
legitimate offer from a private indi- 
vidual who is not a “professional” ad- 
vertiser. An attractive low rate has 
been made which allows those with even 
a $1, $2 or $3 article to advertise eco- 
nomically and find a buyer for it and 
for which the “Miscellaneous For Sale” 
rate is too high. 

The only provisos are that this new 
listing is limited to the non-professional 
advertiser. The “professional”  ad- 
vertiser must use the regular classifica- 
tions. Each ad must start with name 
of the article offered, state the price 
and give advertiser’s street address or 
telephone number or both. Box num- 
ber ads and offerings of personal ser- 
vices, livestock or goods for exchange 
are not acceptable for this listing. 

An advertiser using a seven-day ad 
is permitted one change of copy. 

“This new ‘Bargain Basement’ listing 
has been a success from the first day,” 
said C. A. Sternberger, classified man- 
ager, “when it opened with more than 
half a column. Items have been ad- 
vertised that I have not seen in classi- 
fied for some time, such as a dog house 
and a bootblack stand. A woman ad- 
vertised a rug; sold it the first day. A 
man advertised a bootblack stand; had 
12 calls for it; sold it the first day. We 
hope to build up this new listing so that 
in time it will have a daily reader 
interest.” 

The new department was announced 
with a series of four column display ads 
planned and written by Powell Cassidy, 
classified promotion manager. 





NEW AD COPY DEADLINE 


The Madison (Wis.) State Journal 
and Madison Capital Times have an- 
nounced new advertising deadlines which 
became effective Tuesday. Local copy 
will be accepted by offices or solicitors 
up to 4 p. m. the day before publication, 
with that hour on Saturday serving for 
the Monday editions. Advertisements 
for Sunday editions must be released on 
or before Saturday noon, under the new 
schedule. Classified copy must be in 
before noon on the publication day, with 
the deadline for Sunday editions stand- 
ing at 6 p. m. Saturday. 


CHILDREN’S EXCHANGE COLUMN 


The Bloomfield (N. J.) Independent 
Press has started a free exchange 
column for children, where boys and 
girls under 16 may advertise to sell, buy 
or exchange, without charge. The rules 
provide for ads 25 words or less; stipu- 
lates children’s merchandise only ; paper 
reserves right to censor, rewrite or re- 
ject ads and requests advertisers to 
notify the paper of results. 


BARGAIN-WAY WANT ADS 


The San Francisco Chronicle started 
a new classified advertising department 
Aug. 9 called “Bargain-Way,” where 
articles offered at not over $12 in price 
may be featured at a new low rate. 
Display space was used to announce the 
innovation in the Chronicle classified 
section, which gave a long list of sug- 
gestions for articles to sell. 


HAS POETRY COLUMNS 


The Charlotte (N. C.) Observer is 
presenting two columns of “local tal- 
ent” poetry in each Sunday issue, pay- 
ing $2.50 for the prize-winning contri- 
bution. The name of the department 





s “Charmed Circle.” 


Editor & Publisher for August 


PAPER DROPS SUIT 

Suit of the Bulletin Publishing Com- 
pany against the city of Southgate, 
Cal., seeking an injunction to permit 
the distribution of the publication, 
which is largely a_ free-circulation 
paper, was dismissed in Los Angeles 
Superior Court last week on motion 
of the plaintiff’s attorneys. The latter 
would not comment on what conditions 
led to the decision to abandon the 
action. 


NEW WEEKLY STARTS 

First issue of the Fulton Star, a 12- 
page weekly tabloid circulating in 
Gloversville and Johnstown, N. Y., was 
made Friday, Aug. 17. The Star is 
the only weekly in Fulton County. 
Nathan Aleskovsky, formerly with the 
Evanston (Ill.) News-Index, is editor. 
Samuel Kaplan is business manager and 
Howard DeWolf is advertising man- 
ager. 





PROBLEMS INVOLVED IN 
CLASSIFIED 


(Continued from page 16) 











and it has been necessary to hold only 
one formal hearing before the Retail 
Code Authority on a complaint under 
this heading, which matter is in process 
of amicable adjustment, whereas prior 
to the adoption of the standards, code 
violations were the rule rather than the 
exception. 

Our stringent help wanted rules 
brought an increase in linage in sales 
help ads to three papers and a loss to 
the fourth. When the fourth aban- 
doned the rules, its increase in linage 
was meteoric, while the other three 
papers increased their gains. Then a 
strange thing happened. Paper number 


25, 1934 


four began to lose volume, while two 
of the three papers in which the stand- 
ards were retained continued to gain. 
In June there was a decline in all papers 
in the sales help classification. 

These rules brought increased work 
to the Bureau. In some instances we 
have found it necessary to put shoppers 
to work a week or more to determine 
the veracity of a salary offer. How- 
ever, complaints against misleading help 
wanted ads have dropped almost to 
the vanishing point. The Bureau has 
lost some members, which it is prob- 
ably just as well without. There is 
room for diverse opinions of the con- 
cern whose proposition is so poor that 
a truthful statement of facts in a help 
wanted ad brings no replies. The Bureau 
feels that these are not the times in 
which to send the unemployed men 
out chasing rainbows. The action of 
the Bureau and the newspapers in this 
field has been entirely unselfish and 
solely in the interests of the jobless. 
We have been astounded at the caliber 
of our critics and the arguments they 
have advanced against our plan to save 
the time, money and energy of the un- 
employed. 

Thus, even in the enforcement of 
fair and equitable standards, you will 
encounnter difficulties. But standardiza- 
tion has proven itself to be the only 
effective method of censorship for 
classified columns. 

Here are a few things to remember 


in preparing, recommending and en- 
forcing standards: 
1. Make them simple. I have ex- 


amined the excellent standards submit- 
ted for the consideration of the classi- 
fied advertising managers at their con- 
vention in Cincinnati. But pity the poor 
solicitor, or even the advertising man- 
ager, who must go out to sell space 


with seventeen single- spaced typewrit- 
ten pages of “don’t” on his mind. If 
every solicitor realized that wilful ac- 
ceptance of an obviously misleading ad- 
vertisement on his part meant dismis- 
sal, and was provided with simple rules 
and a list of unacceptable forms of ad- 
vertising and business, the proilem 
would be half solved. The Chicago 
Bureau has contributed its share of 
confusing, complicated and lengthy 
standards to the cause and deserves its 
share of criticism, if criticism be due. 

2. Treat each newspaper with equal 
fairness and discretion, A report go- 
ing to one should go to all. E ach paper 
should know exactly what you're doing 
in classified, even though its own col- 
umns may not be involved. If you 
recommend rejection of an account to 
all papers and one classified manager 
declines to consider your opinion, let 
the other papers know about it—per- 
haps not mentioning names. 

3. Remember that while you may 
consider yourself in a lost cause with 
no possibility of even appreciation, the 
average classified manager is with you 
and for you. In Chicago, we've found 
them to be a wonderful group to work 
with. 

4. If you are not checking classi- 
fied, remember that as a Better Business 
Bureau, your job is to check all adver- 
tising—not only dispiay. Your eyes 
may open if you follow up some of 
the little two line ads in the classified 
columns of your home town paper. 

The classified manager wants 
facts—facts as they relate to reader 
response and confidence and unfair com- 
petition. He'll do anything you ask, 
if you can show him that some one 
using his columns is injuring his read- 
ers or other advertisers. But, in Chi- 
cago at least, you’ve got to show him. 











Supplies and Equipment 








Rebuilt Presses 


SCOTT 24 and 32-page Presses, also Modern 
Multi-Unit and Straight Unit Presses in 
various capacities. 





GOSS 32-page with color deck, upper former, 
good for black and color work. 


HOE 32-page 4-deck, 40-page Simplex, Z-type 
Unit Super-speed Octuple with Kohler Reels. 


COLOR PRESSES 


HOE 12 Couple “Universal Unit” Color Press, 
all couples reversible. Prints from %” thick 
stereotype cr electrotype plates against hard 
packing. Also 8 Couple Hoe Color Press with 
four form roller ink distribution. Both presses 
handle full size or tabloid products. Both 
equipped with wire stitchers. 


Available for early delivery 


WALTER SCOTT & COMPANY 


Main Office & Factory................ Plainfield, N. J. 
Pe I occ casvcnsesescss 230 West 41st Street 
ee 1330 Monadnock Block 








——- 





For Everything Electric 
See General Electric 


The complete G-E line enables 
you to entrust ome manufac- 
turer with the undivided 
responsibility for every elec- 
trical requirement of the 
modern pressroom. 


For particulars, address the 
nearest G-E office, or Gen- 
eral Electric, Dept. 6-201, 
Schenectady, New York. 


GENERAL @ ELECTRIC 























Use the 
improved ZENKE 


Universal Gauge 
for Economical Quality Printing 


High-speed precision 
presses demand a like de- 
gree of precision in plates 
and blankets. The accuracy 
of the Zenke Gauge is at- 
tained by its pre-loading 
and self-aligning features. 
It will accommodate curved 
or flat plates up to 18” 


type setting machines... 





CHICAGO, ILL. 








width and up to type-high thickness as well as press blankets, moulding 
blankets, etc. Special fixtures are also supplied with each gauge for meas- 
uring depths of halftones and for gauging brass matrices for automatic 
Write for illustrated circular. 


SOLE DISTRIBUTORS 


R.HOE & CO., Inc. 


« SAN FRANCISCO, CAL. 


Gauging a curved stereo- 
type plate with the Zenke 
Universal Gauge 


138th STREET & EAST RIVER 
NEW YORK. N. Y¥. 
* BOSTON, MASS. 














Stereotype Room 
Efficiency 


Means quick production of good 
plates and the elimination of re- 
casts as far as possible. 


Moulding Blankets 


Hard and Soft Cork Blankets 
Heavy Wool Moulders 
Light Wool Moulders 


Thin Wool Moulders 
(All Sizes) 


Space Packing Felt 
4 Thicknesses—No. 25, 
No. 35, No. 40, No. 50 


Easy to tear, quick to place 


New England Newspaper 
Supply Company 
Worcester, Mass., U. S. A. 


Cable Address NENSCO 
Worcester, Mass. 








READ 
Editor & Publisher 


$4.00 A YEAR DOMESTIC 
$4.50 A YEAR CANADA 
$5.00 A YEAR FOREIGN 
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Obituary 


(YAPT. LEWIS LUDINGTON, 76, 
\4 founder of the Ludington News 
o. Detroit magazine distributing 
zency and former Great Lakes ma- 
ner, died at his summer home near 
arbor Beach, Mich., Aug. 14. 
HenrY FRANKLIN CHILDERS, 75, 
wner and editor of the Troy (Mo.) 
ree Press since 1878, died at the Uni- 
srsity of Missouri hospital in Colum- 
a, Aug. 16, as a result of a cerebral 
»morrhage. 

GEORGE WILBUR Parton, 65, editor and 

iblisher of the Almont (Mich.) Her- 

d, a weekly, died at his home in Al- 

ont, Mich., Aug. 17, following a brief 

Iness. He had served as postmaster 
sr eight years. Surviving are his wi- 
yw, two sons, three sisters and two 
srothers. 

CLARENCE L. BLANCHARD, foreman 
‘ the pressroom of the Philadelphia 
iquirer, died Aug. 19 at his home in 
loucester, N. J., after a year’s illness. 

had been in the Inquirer’s employ 

r 29 years. 

Tuomas PouLin, attached to the 
litorial staff of Quebec L’Action 
atholique, and the father of 17 chil- 
ren, died after a three-day illness last 
eek, aged 46. He had been attached 

L’Action Catholique for the last 13 
ears, and specialized in labor matters. 

Henry SAMUEL MILLAy, for many 
sears with the advertising department 
f the Boston Herald, died at his home 

1 Melrose last week. Mr. Millay was 
Ho manager of the Boston Jour- 
al for 18 years before going to the 
lerald. He is survived by his widow. 

Mrs V. HuMMELL BerGHAUs, Sr., 
nother of V. Hummell Berghaus, If: 
nanaging editor of the Harrisburg 
Pa.) Evening News, died recently at 
he age of 82. 

GeorGeE Lestige Munn, for many 
years editor and publisher of the /ast- 
tampton (Mass.) News and until 1929 
n the advertising agency business in 
Springfield, died Aug. 13 at Pittsford, 
Vt., where he was on vacation. 

CuHarLes E, AsHesrook, 53, at one 
time a cartoonist for the Cleveland 
Press and who was soon to take a simi- 
ar position on the Dayton (O.) Herald, 
vas killed in an automobile accident 
‘ecently. Burial was at Ashley, O. 

R. M. Craic, 40, sales promotion 
nanager of the Plough Sales Corpora- 
ion, Memphis, Tenn., ‘died Aug. 15 
if a heart attack in his hotel room in 
New York. 

Joun CHARLES TALMADGE, 64, former 
owa publisher and assistant editor of 
he West Salem (O.) News, killed 
imself Aug. 20 by hanging. He had 
een in ill health. 

Francis L. CurisMan, former 
wner and editor of the Montclair 
N. J.) Herald, died in the Mountain- 
ide Hospital, Montclair, Aug. 12. His 
vidow and two sons survive. At one 
ime he was engaged in newspaper 
vork in New York and later manager 
£ the Chrisman Newspaper Syndicate. 

AntTHONY RoseNerR, 67, who for 30 
ears had worked in the composing 
oom of Dayton, O., newspapers, died at 

local hospital Aug. 13. For 18 years 

e was employed by the Dayton Daily 
Vews and for the past 12 years he was 
vith the Dayton Herald. He is sur- 
‘rived by his widow, two sons, two 
aughters and five grandchildren. 

Witttam H. Parto, of Northport, 

I., former correspondent for a num- 
er of metropolitan newspapers, died at 
is home Aug. 21 following an automo- 
ile accident. 


Roscoz C. Tuurston, former city 
ditor of the Sunbury (Pa.) Item, died 
1 Sunbury Aug. 22. He had_ also 


orved on papers in Bloomsburg, Potts- 
wn, Milton and Shamokin. He was 
ctive in a. 
3RAINARD P. SALMON, 
alkan newspaperman ‘and photogra- 
rer died Aug. 16 in Athens, Greece, 
f a voluntary overdose of poison. He 
ad served as correspondent for the 
‘ew York Times and many American 
ewspapers and agencies. For four 


50, a veteran 


Editor & Publisher 


years up to 1932 he managed the Greek 
press office in Washington, D. C. 


COL. ARCHIBALD POOL 
Colonel Archibald Pool, 
in newspaper work, 
1907 Eye Street 
DD. &. 





long active 
died at his home, 
N. W., Washington, 
Wednesday, Aug. 22, after 
a long illness. Mr. Pool was on 
the editorial staff of the Washing- 
ton Herald for 11 years, going to 
Washington from Kentucky, where he 
was born in Marshall County, April 
7, 1863. His first work was with 
the Paducah Times and subsequently he 
was on papers at Benton and Mayfield. 
In 1899 he went to Louisville, where 
for 20 years he was on the Louisville 
Courier-Journal, serving first as a re- 
porter and later as state editor, tele- 
graph editor, and associate editor. In 
1915 he went to Frankfort as managing 
editor of the State Journal, remaining 
there until 1920, when his connection 
with the Hearst papers began. He is 





survived by his widow, on was At- 
lanta Harlan Taylor, formerly a news- 
paper writer; a daughter, Sophia Pool 
Kepner, associate editor of the Has- 
kin Syndicate, and a grandson, Arch 
Kepner, a student at Princeton Uni- 
versity. 
CHARLES B. HERRIN 

Charles PR. Herrin, 49, local adver- 

tising manager of the Joplin (Mo.) 


Globe and News-Herald, died Aug. 16 
in a local hospital of acute nephritis. 
He joined the Globe in 1917, going to 
Joplin from Hannibal, Mo. His wife 
survives. 





MAJ. O’KEEFE LEFT $150,000 

Major Patrick F. O’Keefe, noted 
Boston advertising man who died re- 
cently, left an estate of approximately 
$150,000 to relatives and friends, with 
the greater part being designated as a 
trust fund for the benefit of his wife, 
daughter and grandchildren. 


RAISED FUND FOR CHILD 
Within four days after the Omaha 
World-Herald had printed an appeal 
for a $1,000 fund to send Helen Siefert, 
7, deaf, blind and mute girl to a school 
in Watertown, 





ass., the sum was 
oversubscribed. The ‘appeal, written 
by Henry Doorly, president of the 


paper, appeared Aug. 14 and no subse- 
quent ballyhoo stories were used. Not 
until after the $1,000 quota had been 
reached was a story about the child, 
obtained by a staff man, published. This 
week the fund has passed $1,700 and 
money was still coming in. The paper 
termed the response the most remark- 
able in its history. 





FORMER CANDIDATE SUES 

Alleging libet, District Attorney 
Welter Tynan, of Bexar County, Tex., 
has filed suit for $75,000 against the 
Son Antonio Evening News. He com- 
plained of articles printed during the 
recent primary election campaign in 
which he unsuccessfully sought  re- 
nomination. 


bg SEMI-WEEKLY 

J. Robinson, publisher and editor, 
has aes the change of the Orange 
County Chief, Apopka, Fla., from the 
weekly to the semi-weekly field. He 
has taken his two young sons into the 
organization as associate editor and ad- 
vertising manager, respectively. 








This Advertisement to the 
Publisher who needs a 


NATIONAL 
ADVERTISING MANAGER 


Applicant has 11 years’ experience metro- 
politan daily newspaper as direct sales 
representative, four years of which as 
manager national advertising, with past 
three years devoted to all branches auto- 
motive transportation and drug divisions. 
Knows manufacturers and agencies all 
sections of country from personal contacts. 
Previous connection directing all advertising 
smaller daily newspaper. Experience in- 
cludes selling radio chain and commercials. 
Age, 45; married. References: Present 
employers. Complete details by addressing 
Box A-746, care Editor & Publisher. 








for August 25, 1934 
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EDITOR & PUBLISHER 
Classified Advertising 
RATES 


ie oy (Cash with Order) 
Time — .50 per line 
; Times — .40 per line 
ALL OTHER CLASSIFICATIONS 
(Cash with Order) 
1 Time — .75 per line 
4 Times — .60 per line 
Count six words to the line 
White space charged at same rate per line 
per insertion as earned by frequency of 
insertion. Minimum space, three lines. 
The Editor & Publisher reserves the right to 
classify, edit or reject any copy. 











Brokers 
Buying, Selling, Merging of newspapers. 
No leases or trades. No listing charge. 
Len Feighner, Pythian Building, Nash- 
ville, Mich., or J. W. Mapoles, Murphy's 
Hotel, Richmond, Va. 
If in the market for daily, weekly, semi- 


weekly newspaper, 


consult a qualified 
sponsible broker. 


Jon't approach the 
owner, You simply increase the asking 
price. I have some desirable properties, 
price and terms reasonable, J. B. Shale,, 
Times Building, New York. 


re- 





if you are interested in buying a paper on 
the Pacific coast, write M. C. Moore, Bev- 
erly Hills, Calif. 





Circulation Promotion 





Better Daily Newspapers in every section 
of the country are using and unreservedly 
endorsing Partlowe Plan circulation-build- 
ing campaigns, more than ever before. 
For quick definite A. B. C, circulation in- 
crease, regardless of business conditions in 
your field, write or wire collect The Charles 
Partlowe Company, Occidental Building, 
Indianapolis. 





Insurance Campaigns conducted on profit- 
sharing basis. Policies by highest rated 
Companies. Write Allen Registry Bureau, 
Harrisburg, Pa. 





Morrison Plan 
“The Plan That Pays and Proves It.” 
Scores of newspapers throughout the coun- 
try will attest to the excellent results we 
have and are now securing for 
them. The John F. Morrison Com- 
pany, Union Life Bldg., Des 
Moines, 


secured 

Write 

Royal 
lowa, 





Promotion, to bring ‘better times,’’ Hud- 
son De Priest & Associates, world's record 
circulation builders. 246 5th Ave., N. Y¥. C. 





Newspapers for Sale 





$20,000 Cash- 
best small 
E nditor | & 


terms, 
Box 


-Balance easy 
daily in U. S&S. 
z blisher, 


buys 
A-758, 








Newspapers Wanted 





Wanted- -Weekly newspapers in County 
seat within 300 miles of Washington, A- 
Editor & Publisher, 


748, 








Situations Wanted 


Cameraman—29, over 10 years’ experience 
on metropolitan datlies. Go anywhere. 
A-745, Editor & Publisher. 








Cireulation—High class, well 


Known cir- 
culator wants new connection in town of 
300,000 or more. Experience daily and 
Sunday. Well balanced in promotion, sys- 
tem, collections. A good organizer with 
20 years’ training in all phases circula- 
tion work, Can furnish the best of ref- 
erences. Thirty-eight years of age, good 
physical condition. Handles work with 


class. Address A-756, Editor & Publisher. 





Circulation Manager—Knows city, subur- 
ban, country and carrier distribution; pro- 
motion campaigns, collections; small town 
and metropolitan city cire ulation, morning, 
evening, Sunday, standard size and tabloid. 


Available immediately. Go anywhere for 
interview at own expense. Excellent ref- 
erences, Employed now. A-749, Editor 


& Publisher. 





Classified Manager—14 
circulation 25,000 to 
demonstrates ability to 
tain linage and 
747, Editor & 


years on 3 
200,000; record 
build and main- 
voluntary business. A- 
Publisher, 


papers, 





Desk, Rewrite Street man; 
sober, steady; college man; 
handling; go anywhere, 
Publisher. 


experienced, 
15 years’ news 
A-726, Editor & 





Editorial—Seasoned news man, mature, 


seeks permanent connection afternoon 
daily, eastern states, preferably south of 
Jersey. Now employed, good salary. Per- 
sonal reasons prompt change. Six years 
present position. Would consider buying 
in Capable managing city editorship. 
A-753, Editor & Publisher. 





Man experienced in news, advertising, cir- 
culation, commercial printing, wants per- 
manent position as your representative in 
adjacent city. Dependable; best of refer- 
ences; investment if desired. A-751, Editor 
& Publisher, 





News Writer, 27, three 
wants job as reporter, 
editor. 
L.. RR. 


years’ experience, 

copy reader or city 
College graduate. A-1 references. 

Markward, Warrensburg, Mo, 





Newspaper Executive—Managerial, 
tovial, Production Specialist, 
Authority, seeks new 
costs. Improve paper. 
Address A-752, Editor & 


Edi- 
Teletypesetter 
affiliation. Reduce 
Guarantee results. 
Publisher. 





now 
desk or 
and refer- 
Publisher. 


Newspaper Man—Widely experienced, 
available for daily or weekly, 
street. Best recommendations 
ences. A-754, Editor & 





Writer, Kewrite Man—26, 
newspaper or magazine; graduate, school 
of journalism; two years’ practical experi- 
ence. A-750, Editor & Publisher. 


wants job on 





Equipment Wanted 








paper folder 











Wanted— Loose 36-48 6-8-12 
‘Senta ecient pages. No. 5 Linotype, moderate price, 
terms. Italian-American Publishing Co., 
Special representative has excellent posi- 482 Broad Street, Newark, N. J. 
tion for the son or relative of a publisher 
having a daily of over 20,000 circulation Wanted to Buy—16 or 24 page press, lino- 
if he can bring newspaper into the firm type machines, stereotype outfit and other 
for representation. All letters strictly equipment for daily newspaper. Give full 
confidential, Box A-743, Editor & Pub- particulars, terms, ete. A-759, Editor & 
lisher. Publisher. 
Help Wanted 
Advertising Man wanted on daily, four 
thousand circulation, in city of seven 
thousand population, in mild, delightful, 
Willamette Valley, where there are no 


climatic extremes and living 
low. Must be able to write 
layouts, Send photo, age, 
full particulars. Position 
3rd. Democrat-Herald, 


expenses are 
and sell good 
experience, and 
open September 
Albany, Oregon. 








Classified Sal 
producer on s or third 
portunity for promotion. 
200,000. Write 
Publisher. 


with good record as 
paper. Op- 
Eastern city of 
fully. A-757, Editor & 











Situations Wanted 





Artist—Commercial or 
years’ experience, layouts, 
comics, ete. References. 
& Publisher. 


cartoonist. 14 
features, sports, 
755, Editor 


PROPERTIES 


Bought, Sold and Appraised 


All negotiations confidential 


Palmer, Suter & Palmer 


Business Established in 1899 
350 Madison Ave. New York 











After Labor 


take care of Fall business. 


tunities. 





is a logical time to make staff changes or additions to 
Improved business conditions means improved oppor- 


Use the Classified Page to make contacts. 
We serve employers and employees. 
CLASSIFIED SERVICE 


EDITOR & PUBLISHER 


Day 

















Editor 





& Publisher 





for August 


25, 


1934 








WHAT OUR READERS SAY 











VALUABLE SUMMATION 


To Eprtor & PusLisHEeR: Absence 
on a vacation has delayed my writing 
to you to tell you what a splendid edi- 
tion I thought your 50th Anniversary 
Number was. You are to be congrat- 
ulated in having capped such a long 
period of splendid service with such an 
interesting and valuable summation of 
the progress of newspapers in the 


United States. 
W. J. Byrnes, 
Manager of Publicity, Chicago Tribune. 


“FIND A BETTER WAY” 

To Epitor & PustisHER: I thor- 
oughly agree with the conclusions of 
your editorial in the issue of Aug. 18, 
“Find a Better Way,” but had you 
known a few of the facts I am sure 
that you would not have used the pur- 
chase of the Johnstown Democrat by 
the Johnstown’ Tribune Publishing 
Company as a specific example to illus- 
trate a general principle. 

The owners of the Democrat were 
paid the same value for their property 
as if it had been a profitable news- 
paper business. The building and 
equipment were liberally appraised by 
the purchaser as was the value of the 
circulation. The purchaser assumed 
control as of Aug. 1 and continued to 
publish the Democrat by the former 
employes for one week. At the end 
of that week, with $200 in the bank 
account of the Democrat Company, the 
employes were paid $11,000 in back 
wages and the purchaser met the 
week's pay roll of $2,200, the first full 
pay received by the Democrat employes 
tor more than a year. 

The publisher of the Tribune met a 
committee of the former employes of 
the Democrat on Aug. 16, discussed 
the entire transaction and the commit- 
tee was satisfied that any duinands they 
might have were the obligations of the 
former owners and not of the pur- 
chaser. No representative of the tor- 
mer owners was present at the meet- 
ing, although invited to attend. 

in conclusion permit me to advise you 
that there are more people employed 
in the newspaper publishing business 
in Johnstown today than there were in 
1929, and that the majority of the mem- 
bers of the staff of the former Morn- 
ing Tribune who are now working on 
the Democrat are former employes of 
the Democrat Company. 

Very truly yours, 
Wa ter W. Kress, 
President, Johnstown Tribune Publish- 
ing Company. 


ALASKA DAILY WAS FIRST 

To Eprror & PustisHer: Refer- 
ence is made to the article appearing 
in the Monthly Equipment Review sec- 
tion of Epiror & PusiisHer for Aug. 
11 and the letter of Mr. Lewis Patter- 
son in the Aug. 18 issue of Epitor & 
PUBLISHER, concerning the adoption of 
no-word-count heads by the Cleveland 
News. 

You may be interested to learn that 
neither the Cleveland News nor the 
Daily Northwestern of Northwestern 
University, to which Mr. Patterson 
called attention, can claim to be first 
in this field. 

The Fairbanks (Alaska) Daily 
News-Miner, farthest north dafly pub- 
lished on the North American continent, 
has regularly used this kind of head 
since 1930. The News-Miner is edited 
by Bernard M. Stone, veteran Alaska 
newspaperman. 

Sincerely yours, 
E. L. Bart Lett, 
Washington, D. C. 











“PARAPHRASING VOLTAIRE” 

To Epiror & PusiisHer: In con- 
nection with Gen. Johnson’s attack on 
the press, Dean Carl W. Ackerman is 
quoted as saying that “the American 
press should make Gen. Johnson state 
the facts in his possession and submit 
proof of this indictment. . Are 
not libel laws for the protection of the 
press as well as the public?” 





I am no newspaperman, but it seems 
to me that Dean Ackerman’s attitude 
indicates more passion than judgment. 
Paraphrasing Voltaire, shouldn't the 
press be the first to defend the rights 
of its critics? I would even go so far 
as to say that the press has lost a great 
opportunity by failing to point out to 
the public that Gen. Johnson was en- 
titled to criticize, however mistakenly, 
the press—just as the press has the 
right to justify itself (not in the 1aw 
courts, of course) and to lampoon 
whom it will. 

Gen. Johnson may or may not have 
facts to back up his accusations. But 
in reference to the Roanoke imbroglio, 
the Fishburn editorial quoted in Epiror 
& PUBLISHER states that “newspapers 
constantly express opinions or impres- 
sions without having any series of ex- 
act facts to back up those opinions. 
‘ Newpapers frequently see smoke 
and as a result put forth the cry of 
‘fire.’ Sometimes the fire is there and 
sometimes it is not, but the warning is 
always in the public interest.” 

If without exact facts a newspaper 
can shout “fire” in the public interest, 
whatever that may be, shouldn’t Gen. 
Johnson be accorded the same privi- 


lege? Or is freedom of the press in- 
herently different than freedom of 
speech? 


Yours truly, 
PAuL PARKER, 
Advertising Manager, Free Sewing Ma- 
chine Company, Rockford, III. 





COURTESY ON “BLIND” ADS 
Milwaukee, Wis. 

To Epiror & PuBLisHER: An appeal 
from a depression-worn seeker after 
employment. 

from time to time your columns 
carry “Help Wanted” advertisements 
for jobs which are right up my alley. 
My record and references are in excel- 
lent order. I’m free to locate anywhere 
and my services are available imme- 
diately, 

My cause for complaint is that none 
of these “blind ad” inserters ever take 
the trouble to acknowledge any com- 
munication addressed to them. Is it a 
case of “Consider no reply a_ polite 
negative?” 

Might I therefore ask, through your 
columns, that all future prospective em- 
ployers make use of a penny post card 
to notify the applicant that his letter 
has been received? Such comment as 
“Position filled” “Letter placed 
on file,” etc., could go over the “Box 
XXX” of the advertisement so that 
the identity of the employer might re- 
main undisclosed. 

E-x-REPORTER. 





MONEY AID TO HOUSING 

To Eprror & Pustisner: I was very 
much interested in your article in the 
last issue of Epitor N PUBLISHER on 
the advertising possibilities incident to 
the Government's Home Modernization 
campaign. 

It occurs to me, however, that you 
overlooked the advertising potentialites 
which rest with the various lending 
agencies as distinguished from the ad- 
vertising of the construction and supply 
agencies, 

As far as we have been able to de- 
termine, the Morris Plan Industrial 
Bank of New York was the first bank 
in New York to advertise in the news- 
papers definite cooperation with the 
Government program, and we were no- 
tified by Washington that this bank 
was the first institution in the country 
to formally accept the Government’s 
certificate of insurance. 

This certificate was received by us 
on Saturday, Aug. 11, accepted by tele- 
gram the same day and an advertise- 
ment placed in all Manhattan Sunday 
newspapers, two Brooklyn and one 
North Jersey Sunday newspapers on 
the following day, August 12. 

We will, no doubt, follow up this 
preliminary campaign and unless the 
Government can persuade other banks 


SHOP TALK AT “30” 


This feature suspended during 
the writer’s vacation. 











and authorized lending agencies to sup- 

port this project by voluntary advertis- 

ing, it seems to us that the whole pro- 

gram will be seriously retarded. 

Yours very truly, 
Syp J. HuGcues, Advertising Manager, 
Morris PLAN INpuUsTRIAL BANK 

or New York. 





ADD THE COURIER-JOURNAL 

To Epiror & PuBLISHER: In Epitor 
& PusiisHer’s 50th Anniversary Edi- 
tion list of newspapers 50 years, or more 
old, your listing showed our evening 
edition, the Louisville Times, and the 
other Louisville paper, but for some rea- 
son, you neglected to include the 
Courier-Journal, which is more than 100 


years old. 
A. R. MAGEE, 
Manager National Advertising, 
Courier-Journal and Louisville 
Times. 


The 





CONTINUES RELIEF EXPOSE 


Chicago American Again Attacks 
Administration Officials 


The Chicago American published an- 
other article on the relief situation in 
Chicago Tuesday. It was written by 
A. L. Sloan, American reporter charged 
with contempt of court for writing the 
original series exposing alleged corrup- 
tion in the Illinois Emergency Relief 
Commission. 

The American charges that the com- 
mission officials have “redoubled their 
efforts to find out how this newspaper 
obtained the damaging evidence it pub- 
lished exposing wholesale graft, forgery 
and thievery in the relief organization.” 
In addition the American declares that 
“Federal emergency relief officials have 
now joined hands with the state relief 
officials in a determined effort to ferret 
out the American’s informants.” 

All in caps was printed the main ac- 
cusation: “Once the sources of infor- 
mation were discovered it would not be 
so difficult to stop the revelations.” 

This latest article covered four col- 
umns, Sloan’s story being preceded by 
a double column introductory editorial 
half a column long, relating the events 
during the two weeks following the 
July grand jury proceedings. 

The story charged more effort is be- 
ing expended by authorities to find out 
where the American obtained its in- 
formation than is being exerted to pros- 
ecute the offenders. 





INVESTIGATING TELEPHOTO 


H. T. Phillips. mechanical superin- 
tendent, and L. C. McMerrick. engrav- 
ing department foreman, Oklahoma 
City Oklahoman and Times, \ast Sun- 
day visited Kansas Citv to study the 
Konsas City Star telephoto plant  pre- 
naratory to telephoto installation in 
Oklahoma City. Mr. Phillips said the 
Oklahoman engraving plant intends to 
install nrisms to speed up engraving 
time. 





KLEPS HEADS DAILY 

The Batavia (N. Y.) Times has 
elected Albert F. Kleps. secretary and 
manager, as president, to succeed the 
late Chester C. Platt. Other officers 
elected were: First vice-president and 
treasurer. Chester C. Platt, Tr.: second 
vice-president, Ravmond R. Smith: sec- 
retary, H. Malcolm Platt: assistant sec- 
retarv and treasurer, Miss Emily L. 
Wood, Batavia. 





JOINS NATION STAFF 
Maxwell S. Stewart, formerly with 
the Research Bureau of the Foreign 
Policies Association, has joined the 
staff of The Nation as associate editor. 





HEADLINES PACK FAIR 
EXHIBITS 


Centres of Attraction at Chicago 
Show Follow Day’s News Feature, 
Even Though Story Has No 


Direct Reference 


_ Newspaper headlines continually send 
Chicago World's Fair crowds flocking 
to various exhibits, Malcolm McDowell, 
Chicago Daily News reporter, observed 
this week. He reported this universal 
attention getter, big newspaper type, 
in connection with interest evidenced 
by fair visitors, as follows: 

“The headline may direct attention 

toa strike, a discovery, a scentific dem- 
onstration, an industrial achievement, 
Or it may be just a human-interest 
story about some one or something. 
_ “But if there is an exhibit which 
in some wise is connected with the 
news story, it’s a sure shot that shortly 
after the headline appears world’s fair 
visitors will begin heading toward the 
display. 

“What mystifies the exposition ex- 
perts in mass psychology is that al- 
though the exhibit is never mentioned 
under the headlines, the aisle hikers go 
tu it with the certainty of a bee mak- 
ing an air line for its hive. But these 
adepts on the vagaries of human minds 
gave up theorizing about world’s fair 
crowds long ago—A Century of Prog- 
ress exposition crowd is a law unto 
itseli—it is past understanding. 

“The federal government has some 
right interesting displays showing the 
national parks. They had been getting 
a fair share of attention up to the eve- 
ning of President Roosevelt radioed 
his appreciation of the big public plea- 
sure grounds from Glacier National 
park. The next day the crowds found 
and mobbed all of the national park 
showings, 

“They jammed the aisle in the Fed- 
eral building to view the huge diorama 
of Mount Rainier; they flocked to the 
Hall of Science to feast their eyes on 
the major display of the national park 
service, which is on the second floor 
of the huge building. They pushed into 
California state space in the Hall of 
States to see the pictures of Yosemite. 
They sought the Arizona room in the 
same building to gaze at the picturiza- 
tion of the Grand Canyon of the Colo- 
rado and they pushed past the Navajo 
sand painter in the New Mexico room 
to give the Carlsbad caverns the once- 
over. 

“Yesterday the flow of visitors over 
the gangplank to Admiral Byrd’s flag- 
ship in the south lagoon was notice- 
ably larger than it had been. This 
was because the papers carried the 
headings shouting the news that the 
great polar explorer had been found 
in his isolated snow-covered hut neat 
the south pole, where for five months 
he had been the most lonesome man in 
the world, 

“The headline writers who concocted 
the big type arrangements telling about 
the strike in the east of the aluminum 
workers made the exhibit of the Alum- 
inum Company of America, in the Ford 
building, one of the hot spots of that 
exposition within an exposition. 

“The labor troubles at Kohler, Wis., 
recounted in headlined news columns, 
sent large numbers of visitors to_ the 
‘Kohler of Kohler’ building on Leif 
Eriksen drive, one of the most inter- 
esting displays inside the exposition. 

“When the headlines heralded the dis- 
pute between one of the alphabetical 
organizations of the New Deal and 
the makers of bed mattresses the dis- 
play of the Simmons Company became 
one of the liveliest units of the expo- 
sition. 

“A photograph of a black rose was 
printed in the Daily News not long 
sitce. The picture sent thousands to 
the Horticultural building to view the 
flower wonder.” 


MEADVILLE PAPER IS 50 
The Meadville (Pa.) Tribune-Re- 





publican celebrated its 50th anniversary 
Aug. 11. 














